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lewspapers  Win  Greater  A*B*C*  Power; 
Fight  for  Audit  Uniformity 

impromise  Plan  Increasing  Dailies’  Representation  to  Six  Board  Mem¬ 
bers  Assured  of  Passage  After  Day’s  Negotiations 


By  GEORGE  A.  BRANDENBURG 


(By  telegraph  to  Editor  &  Publisher)  By  GEORGE  A.  BRANDENBURG  That  this  stand  was  made  possible  in 

Chicago,  Oct.  16— The  Audit  ,  .  ,  .  .  ^  the  face  of  a  feeling  by  many  magazine 

Bureau  of  Circulations’  subcommit-  *at>ons  and  apprehensive  of  any  menace  picions  some  newspapermen  seem  to  members  that  the  group  should  go  down 
tee  compromise  plan  increasing  news-  future  usefulness.  have  that  the  board  is  partial  to  the  its  colors  flying  in  the  face  of 

saoer  representation  to  six  board  mem-  come  to  our  attention  that  magazines  as  against  the  newspapers  certain  defeat  on  the  compromise  plan, 

b^was  assurred  of  passage  at  the  Proxies  are  being  obtained  from  news-  are  totally  unfounded.’  Urging  co-  jg  a  tribute  to  the  agency  and  adver- 

dosc  of  the  first  day  of  the  22d  annual  P^per  publishers  in  a  wholesale  manner  operation,  he  said  he  did  “not  w^t  tiser  group  representatives  who  spoke 

AJ  C  convention  vote  at  the  coming  annual  meeting  the  newspaper  division,  in  any  excessive  m  the  general  morning  session.  They 

More  than  250  were  in  attendance  c>f  the  A.  B.  C.,  in  support  of  changes  zeal  to  correct  minor  discrepancies  in  had  convinced  the  magazines  that  if 


fctre  «t  the  Stevens  Hotel.  They  carry 
1,400  votes  and  proxies  out  of  a  total 
aembership  of  1,850. 

Divisional  groups  resolved  today  to 
mpport  the  compromise,  although  the 
tone  of  this  approval  ran  all  the  way 
from  utmost  enthusiasm  in  the  news- 
^per  group  to  bitter  acceptance  as  the 
bek  strategy  by  the  magazine  division. 

Uniformity  in  audit  reports  for  all 
yublications,  asked  by  the  newspapers, 
mil  be  the  big  issue  at  the  final  ses¬ 
sion  tomorrow,  with  expectations  to¬ 
night  that  the  decision  will  ultimately 
le  made  by  the  board  of  directors  and 
the  vital  structure  of  the  .A.B.C.  there¬ 
by’  maintained. 

The  Thursday  morning  session  was 
seared  in  a  conciliatory  mood,  with 
reprtser.Ulives  of  all  groups  within  the 
A.  B.  C.  endeavoring  firmly  to  fix  in 
the  minds  of  all  members  before  they 
went  into  the  division  meetings  in  the 
afternoon,  that  harmony  is  essential. 
^President  Thomson's  report  opened 
the  morning  meeting  with  a  plea  for 
approval  of  the  board’s  plans.  “Some 


O.  C.  Harn 

A.B.C.  Managing  Director 


forms,  to  take  precipitate  action  looking  they  acquiesce  in  the  matter  of  repre- 
teward  the  forcing  of  magazines  or  sentation,  the  question  of  standardiza- 
business  papers  basically  to  alter  their  tion  of  audits — bitterly  opposed  by  the 
whole  circulation  set-up  and  method  magazines — will  be  settled  by  the  board 
of  doing  business  at  the  risk  of  break-  of  directors  in  a  way  favorable  to  the 

ing  up  the  whole  A.  B.  C.”  magazines. 

Mr.  Cowles’  views  on  the  controver-  The  magazine  group  left  no  doubt, 
sial  bulk  sales  debate  were  that  basic  however,  that  if  the  newspapers  are 

standards  should  be  set  but  that  details  not  satisfied  with  the  representation 
in  audit  reports,  as  between  the  various  victory  and  insist  on  the  bulk  and  corn- 
media,  need  not  be  identical.  bination  sales  Anews  held  by  the  Newell 

h'urther  carrying  out  that  thought,  committee,  the  magazine  group  will 
Ken  R.  Dyke,  advertising  manager,  match  out  of  the  Friday  meeting  in  a 
Colgate- Palmolive-Peet,  said  he  thought  body  and  end  the  present  A.  B.  C.  setup, 
that  the  tendency  may  be  toward  “fur-  likelihood  was  scouted  by  several 

ther  deviation  from  standardization,  authoritative  sources  on  the  ground  that 
.Speaking  as  a  friend  of  many  bjg  ad-  newspaper  group  did  not  make  its 
vertisers,  he  said  they  had  complete  resolutions  in  the  form  of  a  mandate 
confidence  in  the  A.  B.  C.,  “because  it  directors  and  the  controversy 

IS  a  truly  cooperative  orgamzation.  ^iH  bridged  over  satisfactorily-^at 
Thomas  H.  Beck,  president,  Crowell  least  for  the  present.  The  magazine 
Publishing  Company,  concluded  the  members  reassured  themselves  of  the 
morning  program  of  addresses  with  a  possibility  of  taking  more  drastic  steps 
forceful  message  to  forget  trivialities  and  in  the  future  if  the  “onerous”  sugges- 
“go  home  and  get  work.”  He  minimized  tions  of  the  newspaper  committee  are 
the  question  of  uniformity,  declaring  pressed  to  the  point  of  fruition, 
that  Mr.  Cowles’  remarks  adequately  Obviously  the  magazine  group  was 
covered  the  subject.  He  termed  some  making  a  play  for  the  support  of  the 
of  the  Newell  committee  recommenda-  “buyer  group”  on  the  board.  Approval 


of  vou  mav  havp  .rnnH  A.B.G.  Managing  Director  covcrcu  me  suujcci.  nc  icriiicu  suiuc  maKing  a  piay  lor  lire  suppuii  t..-- 

...  •  j  •  .  1  of  the  Newell  committee  recommenda-  “buyer  group”  on  the  board.  Approval 

,u  ***?  ,  parts  of  the  program  which  in  board  representation  and  in  the  rules  tions  as  not  “amounting  to  a  damn  in  of  the  compromise  plan  in  letter  but 

•  '■‘=‘=o"^ended,  but  It  rep-  and  regulations  of  the  Bureau.  the  big  scheme  of  things.”  In  behalf  of  not  in  spirit  seemed  to  them  the  best 

fonfl.Vfi  to  harmonize  We  are  told  that  some  of  these  niagazines,  he  said  “we  do  not  approve  strategy. 

I*®  ^°tir  proxies  have  been  given  by  publishers  of  the  committee’s  report  or  the  com-  The  advertiser  and  agency  group 

rc.  f supreme  test  without  a  thorough  understanding  of  promise  but  we  accept  it  in  the  spirit  meetings  concerned  themselves,  in  the 

uj -f  u',,  y  industry  to  regu-  the  issue,  and  even  on  grounds  that  of  compromise.”  main,  with  details  rather  than  with  the 

p*  ■.  .  .  are  without  foundation  in  fact.  jbe  important  resolutions  committee,  major  issue,  going  on  record  in  favor 

H«nr  x ij  viewpoint.  Of  course,  the  gathering  of  proxies  named  at  the  morning  meeting  is  headed  of  the  compromise  as  a  safeguard  to 

Su  p  ’ij  of  the  Camp-  is  the  privilege  of  the  newspaper  sec-  by  Ralph  Starr  Butler.  Other  members  the  continued  operation  of  the  Bureau, 

wi-twald  Company,  Detroit,  warned  tion  of  the  Bureau,  but  we  wish  to  ^re:  Fred  I.  Ker,  Hamilton  (Oht.)  While  not  taking  sides  openly,  they 
rtS;  are  inclined  to  feel  sound  a  note  of  warning  apinst  any  spectator;  John  Brehn,  Crowell  Pub-  appeared  determined  not  to  let  any  one 

™t  much  of  the  disputing  between  the  use  of  such  proxies  to  override  the  con-  Ushing  Company;  Fred  Bohen,  Mere-  group  assume  dictatorial  powers. 

victions  of  the  agency  and  advertiser  jith  Publishing  Company;  Mr.  Dyke;  The  other  divisional  meetings  dis- 

r‘=P«-«entation  in  the  Bureau.  This  would  Everett  Terhune,  Chilton  Publishing  cuss^  principally  audit  methods  and  in 
^  instant  any  one  introduce  an  element  of  dominance  by  Company;  Mr.  Cowles;  J.  Noel  Macy,  a  e^er^al  way  gave  credence  to  the 

&nc;,  ?  .u  L*"®  earns  dominance,  one  medium  over  others.  Such  a  move  Westchester  Papers;  Emanuel  Levi,  Lifef  that  they  will  go  along  with  the 
wllHn  would  undoubtedly  menace  the  solidarity  Louisville  Courier  and  Times;  and  B.  magazine  group  if  the  newspaper  group 

Fri  itself  and  its  usefulness  c.  Duffy,  B.  B.  D.  &  O.  Norman  S.  Ss  “  ^3i^ty  of  audk  blanks. 

V  to  .advertising,  as  well  as  to  publishing.  Rose,  Christian  Science  Monitor,  was  T^se  matters  will  constitute  the  major 

newst«tw.f*^^’  chairman  of  the  The  newspaper  committee  of  the  appointed  chairman  of  the  credential  business  of  Friday’s  session.. 

'^*^t)se  activity  A-  B.  C.  board  met  recently  and  ar-  committee.  H.  A.  Sprague,  St.  Joseph  of  the  newsoaoer  division 

u'  P-  9-  •■^organization  rived  at  an  acceptable  settlement  of  the  (Mo.)  News-Press  and  Gazette,  heads  th?  commoS'^agreement 

K  the  issues  at  stake,  and  still  the  proxy-  the  memorial  committee.  ^  t^share^threJti^^^ 

d^-®  •ndicating  their  seeking  continues  m  letters  which  These  concilatory  efforts  of  the  morn- 

territorial  representation  of  breathe  anything,  but  harmony.  jng  evidently  brought  results  as  the  all- 

that  ... important  divisional  meetings  drew  to  a  E  Inclurion  of 


th.  -1  iiicmucrs  inai  important  divisional  mi 

me  committee  sought  only  more  com-  we  believe  it  should  not  be  exercised  close  in  the  afternoon. 


getefirancial  reports  and  desired  no  if-  ^orre  any  issues  which  can  be  so  with  the  business  and  agricultural  fu^r^i^rmotirn  which 

•methods.  In  his  •"••ch  ^tter  handled  by  friendly  and  co-  papers  adopting  a  neutral  position  in  the  I- ^  nrn  raS  to  3 

Mr.  Newell  defended  the  gathering  operative  discussion.  .  {natter  of  the  compromise  loard  repre-  ^his  expose 

by  his  committee— an  inci-  .  May  we  have  your  helpful  consider-  sentation  plan,  the  magazine  group,  ^ 

dmt  which  agencies  were  quick  to  seize  ation  of  this  matter  which  means  so  holding  the  key  to  the  situation,  decided  9*/^ 

agencies  •"'^ch  to  the  progress  of  our  industry  ?  to  go  along  with  the  newspaper  pub-  introduced  ^he  a.mentoent  on  ^ 

sent  diplomatic  but  highly  significant  .^^r-  Neiwell  s  reply  was  that  the  com-  Hshers  in  their  demand  for  greater  rep-  that  newspaper 

tetters  this  week  to  important  A.  B.  C.  "iittee  had  gathered  proxies  only  to  resentation  but  to  make  a  final  stand  principle  of  ^y mg  their  own 

Mwspapers,  cautioning  against  pressure  support  the  findings  of  the  newspaper  at  that  point.  A  resolution  by  the  ‘•^bts  incurred  m  such  a  matter. 

proxy.  Here  is  the  content  of  one  of  committee  and  the  subsequent  revisions,  magazines  traced  the  history  of  the  The  following  were  nominated  for 
r/t*  *®^**rs  from  one  of  the  five  big-  Also  at  the  morning  meeting  John  newspapers’  drive  for  power,  took  issue  directors  from  the  newspaj^r  divhion; 
K  St  agencies,  all  of  them  being  in  tte  Cowles,  associate  publisher,  Des  Moines  with  all  steps  made  so  far  in  the  con-  Howard  W.  Stodghill,  Louisville  Cour- 

Register  and  Tribune,  reiterated  the  troversy,  but  agreed  in  the  interests  of  ier- Journal  and  Times,  whose  term  ex- 

staV  ™  ^  ‘Srge  volume  of  business  at  concept  that  buyer  control  is  essential  the  continued  existence  of  the  A.  B.  C.  pires;  J.  Noel  Macy,  president  of  West- 
deeply  interested  in  the  to  A.  B.  C.  operation  and  defended  the  to  approve  the  compromise  plan  giving  Chester  Newspapers,  representing  papers 
‘Mre  of  the  Audit  Bureau  of  Circu-  board’s  actions,  saying  that  “the  sus-  the  newspapers  six  directors.  under  15,000  circulation;  Harry  Web- 
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stcr,  San  Bernardino  (Cal.)  Sun,  west  PROTESTS  DELAY  N.  Y. 
coast  represenUtive,  and  W.  J.  J.  But-  rTklUXOrkl  RII  I 

ler,  Toronto  Mail  &  Empire,  Canadian  UKUvi  v^CIlN 
representative.  - :  r,  ...  . 

The  revised  dues  plan,  worked  out  «»•«■>•»«  «»“  Licensing  Plan  Adjourned 
by  Mr.  Macy  and  Ben  Duffy,  B.  B.  D.  Until  Dec.  2 — Medical  and  Co»- 
&  O.,  eliminating  sawtooth  curves  in  the  metic  Advertising  Within 

former  dues  structure  and  substituting  1^  Scope 

a  smooth  curve,  with  no  general  in-  - 

crease  in  newspaper  assessments,  ex-  Protests  of  drug  and  cosmetic  inter¬ 
cept  for  comparatively  small  increases  ests,  and  advertising  interests,  voiced  at 
in  the  larger  circulation  brackets,  was  a  hearing  Oct.  14  l^fore  the  New  York 


ON  ERITREAN  FRONT 


approved. 


City  Board  of  Health,  resulted  in  post- 


William  F.  Schmick,  Baltimore  Sun  ponement  of  action  on  a  drug  control 
an  A.B.C.  director,  presided  as  chair-  i,iil  until  Dec.  2.  On  that  date  the  board 
man  of  the  afternoon’s  newspaper  ses-  will  again  hold  hearings  on  proposed 
sion,  which  resulted  in  two  resolutions,  regulations  to  control  the  sale  and  ad- 
recommending  board  consideration  in  vertising  within  the  city  of  proprietary 
the  matter  of  uniformity  in  audit  re-  medicines  and  cosmetics  of  certain  types, 


port  forms.  It  was  especially  empha¬ 
sized  that  these  recommendations  were 


The  protests  before  the  board  this 
week  emphasized  that  the  proposed  action 


not  mandates,  but  merely  expressing  iiad  been  made  known  only  a  week  be- 
the  sentiment  of  newspaper  members  fore  the  three-day  hearings  were  sche- 
on  this  highly  controversial  subject  duled  to  start,  and  that  more  time  was 
which  has  proved  to  be  the  mam  bone  needed  to  study  the  matter  on  behalf 
of  contention  in  view  of  the  general  of  business  interests  affected.  Appear- 
accep^ce  of  the  “harmony”  program  i„g  on  behalf  of  the  Publishers  Asso¬ 
rt  this  year’s  convention.  ■  • 


ciation  of  New  York  City  was  Bain- 


The  newspaper  division  recommended  bridge  Colby,  who  said  that  the  press 
to  the  board  that  only  net  paid  be  bad  no  desire  to  interfere  with  the  pro- 
shown  on  all  forms  and  that  the  defni-  tection  of  the  public  health,  but  desired 
^n  of  ‘  net  paid  circulation  shall  be  time  to  understand  the  implications  of 
the  same  for  all  m^ia.  The  other  the  measure  before  it  might  be  adopted, 
resolution  suggested  that  the  term  basic  Other  organizations  represented  at  the 
price  and  the  definition  of  basic  price  hearing  included- 

be  elimirat^  from  the  by-laws,  rul^,  Toile.  Goods  .Manufacturers  -Xsaoctation, 
and  regulations  of  the  bureau  and  that  chain  Stores  Association,  New  York  Retail 
no  circulation  on  any  publication  be  Druggists,  National  Wholesale  Druggists  As* 


Ray  Rousseau,  staff  photographer  for 
.\rme  Newspirtures  and  NEA  Service, 
is  covering  the  pictorial  angles  of  the 
Italo-Ethiopian  war  with  the  Italians  on 


consider^  as  net  paid  unless  at  least  sociation.’ United  Medical  Manuf«rtnrers  As-  «he  Eritean  front.  He  is  41  years  old 
so  per  cent  of  the  regular  rate  has  sociation.  Proprietary  Association,  Drug  In-  and  was  born  in  Huitalo,  IN.  I.  Rnth 

been  paid  for  such  publication  whether  -‘‘•■•ate  of  America,  Drug  Division  of  the  hi8  parents  were  Frei^h  by  birth.  His 

sold  in  combination  or  in  any  other  ^rade.  New  York  headquarters  are  in  Pans  He  was  a 

motitwar  TUen  ♦Uaa  Pharmaccuticgl  Council,  Natioual  Council  of  photographer  in  ihe  World  War,  and 

S  it?  rs 

necessary  rules  and  by-iaws  to  effee-  and  Barber  Supply  Institute,  American  Drug  -  ^  *  _ 

L"?.'  ^pection  wHH  ,,tin«,ed  $47,000,- 


necessary  rules  and  by-laws  to  effec¬ 
tuate  the  principle,  should  it  meet  with 
general  approval  at  tomorrow’s  gen¬ 
eral  session. 

J.  D.  Barnum,  Syracuse  (N.  Y.) 


sinee  has  snapped  many  of  Europe’s 
big  news  events. 


iiiiiuiauiuiciA  anu  inc  t  x*  *xt.  x*  j  dSiin/ArvA 

liarmaceutical  Manufacturers  .\ssociation.  With  the  estimated  $47,000,- 

,  .  .  .  000  total  consumption  of  drugs  and  cos- 

The  measure  under  consideration  is  metics  in  New  York  City  in  that  year. 


a  proposed  amendment  to  the  city’s  San- 


Post-Standard,  A.N.P.A.  president  and  itary  Code,  setting  up  a  new  Section 


Drug  manufacturers  this  week,  how¬ 
ever,  expressed  alarm  at  the  licensing 


originator  of  the  r^olution  a  year  ago  115  and  regulations  in  lieu  of  Section  provisions,  pointing  out  that  some  of 


calling  for  a  si^ial  newspaper  com-  1 17  and  regulations  thereunder.  them  would  have  to  register  scores  or 

mittee  to  study  bureau  rules  and  pro-  An  important  part  of  the  proposal  is  even  hundreds  of  products,  also  that 
c^t^e.  moved  the  Newell  committee  be  a  system  of  registration,  with  a  $25  if  New  York  sets  the  example,  other 
disclprged  with  a  vote  of  sincere  ap-  fee  for  each  product  and  $10  annually  cities  may  be  expected  to  enact  similar 
preciation  tor  l^c  constructive  work  for  renewal.  These  fees  would  finance  licensing  measures.  The  additional  costs, 
accomplished.  This  motion  was  enthu-  a  new  Bureau  of  Drugs  and  Cosmetics  they  said,  would  upset  national  sales 
siastically  approved  and  brought  the  in  the  city  Department  of  Health,  with  and  advertising  campaigns, 
newspaper  meeting  to  a  close.  an  annual  budget  of  approximately  Several  provisions  of  the  proposed 


them  would  have  to  register  scores  or 
even  hundreds  of  products,  also  that 
if  New  York  sets  the  example,  other 


newspaper  meeting  to  a  close. 


and  advertising  campaigns. 

Several  provisions  of  the  proposed 


ing  matter  [beside  labels  and  cirenlan 
companying  the  product]  or  display 
the  product  and  contemplated  dr 
by  the  applicant  to  be  disseminated 
public  in  any  manner  within  three  moaS 
following  the  issuance  of  a  certificat.  ^ 
registration,  together  with  English  trsoSttiJ: 
of  matter  in  a  foreign  language."  — 

Some  advertising  men  were  quick  to 
interpret  these  provisions  as  setting  u, 
a  censorship  of  drug  and  cosmetic  ad¬ 
vertising  and  in  some  instances  requir^ 
ing  submission  of  copy  three  montfe  i 
advance. 

Regulation  6,  under  the  heading  “Falx 
or  misleading  statements  as  to  product 
prohibited,”  says: 

"No  dealer  in  drugs  or  cosmetics  sksU 
make,  publish,  circulate,  or  disseminate  siy 
false  or  misleading  representation  of  {set 
or  opinion,  in  writing  or  over  the  radio,  fw 
the  purpose  of  selling,  distributing^  g, 
creasing  the  consumption  of  any  ptodaet 
registered  or  required  by  this  lection  ts 
be  registered.  For  the  purposes  of  this  see- 
tion  a  statement  shall  be  deemed  false  li 
it  is  not  sustained  by  reputable  medical  or 
scientific  authority." 

GUILD  STRIKE  CONTINUES 

Mayor  La  Guardia  Commaati  oa 
Negro  Weekly  Controversy 

Mayor  1-a  Guardia  of  New  York 
made  public  Oct.  16  a  report  from  Mn 
Elinore  Herrick,  head  of  the  Regio^ 
Labor  Board,  in  the  lockout  and  strikt 
of  editorial  employes  of  the  Amsttrdm 
News,  Harlem  weekly  newspaper.  He 
commented  on  the  fact  that  Mrs.  Sa^ 
Warren  Davis  and  her  daughter,  Mrt. 
Odessa  Morse,  controlling  owners  of  die 
publication,  liad  failed  to  appear  at  Mrs. 
Herrick’s  office  Oct.  14  for  a  conference 
with  representatives  of  the  Newspaper 
Guild  of  New  York  after  they  had 
promised  him  to  do  so. 

Mrs.  Herrick,  in  her  report,  said  that 
“it  seems  very  clear  to  me  that  the*  | 
workers  were  fired  because  of  their  I 
organization  activities  and  their  mem-  I 
her  ship  in  the  Newspaper  Guild.”  The  ' 
failure  of  Mrs.  Davis  and  her  daughte 
to  attend  the  conference,  Mrs.  Herrick 
added,  “shows  clearly  the  real  issw 
in  this  case  was  a  determination  on  the 
part  of  the  employers  to  defeat  unionia* 
tion.” 

A  street  meeting  in  behalf  of  the 
dismissed  workers  was  held  Oct  16, 
with  Heywood  Broun  in  charge. 


,.2.  If  the  holder  of  the  certificate  shall 


opinion,  in  writing  or  over  the  radio,  for 
the  purpose  of  selling,  distributing,  or  in¬ 
creasing  the  consumption  of  any  registered 
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campaign  “to  increase  sales  of  oil  bum-  statement  says :  “No  radical  Regulation  1  under  the  proposed  sm- 

ing  appliances  in  the  United  States  revisions  in  existing  law  are  contem-  tion  specifies  14  items  which  must  be 

through  a  broader  acceptance  of  oil  as  submitted  with  every  application  for 

a  fuel.”  Membership  already  includes  .  J™  stotement  contrasted  the  $13,864  registration,  including: 

companies  which  manufacture  approxi-  “ttdget  (in  1934)  of  the  Bureau  of  Drug  “...(i)  Exact  text  of  all  other  advertis- 

mately  75  per  cent  of  the  domestic  I  j 
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The  International  Silver  Comi^y^ 
Meriden,  Conn.,  has  appointed  N.  "j 
Ayer  &  Son,  Inc.,  as  advertising  coun* 
for  1847  Rogers  Bros,  and  Wm.  RogW 
&  Son,  silverware,  beginning  Januarj 
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Gertrude  C.  Freytag  has  h€€ncj®2| 
vice-president  in  Aarge  of 
and  service  activities  of  the  Fensb* 
Company,  Chicago  agency. 


appliances.  William  J.  Smith,  vice-pres¬ 
ident  of  the  Qeveland  Steel  Products 
Corporation  of  Qeveland,  is  president  of 
the  Institute  and  G.  Harvey  Porter  is 
managing  director.  N.  W.  .\yer  &  ^n, 
Inc.,  is  the  agency. 


JOSLIN  JOINS  M.  A  O. 

Paul  Joslin,  who  has  been  associated 
with  the  Flambeau  Paper  Company  for 
the  past  19  years,  has  joined  the  Min¬ 
nesota  and  Ontario  Paper  Company  as 
merchants  sales  representative,  with 
headquarters  at  Chic^o.  Mr.  Joslin 
has  had  a  wide  experience  in  the  pro¬ 
duction  and  distribution  of  the  Ground- 
wood  papers  handled  by  paper  mer¬ 
chants  generally  and  will  have  an  active 
part  in  the  development  and  marketing 
of  our  new  lines  in  these  papers. 


JOINS  HYDE  AGENCY 

Miss  Jane  Robinson,  formerly  with 
Ransohoff’s  San  Francisco,  has  joined 
the  Maurice  H.  Hyde  Company,  San 
Francisco  agency. 
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"CO-OPERATION”  IS  A.  P.  MEET  KEYNOTE 

Two  Hundred  Fifty  Associated  Press  Editors  See  Common  Ground  For  Perpetuation  of  Associa¬ 
tion’s  High  Standing — Interpretative  News  Emphasis  Is  Chicago  Undertone 


111..  Oct.  15— Presenting 
a  united  front  in  a  co-operative  ef¬ 
fort  to  mainuin  the  high  standing  ot 
he  Associated  Press  as  a  news  gathering 
^ganization  serving  newspapers  exclu- 
ortly  more  than  2o0  A.  P.  editors  and 
raanaking  editors  closed  their  annual 
convention  here  today  in  the  Ldgewater 

Beach  hotel.  . 

This  feeling,  not  always  expressed  in 
so  many  words  but  easily  distinguishable 
as  an  overtone  to  the  two-day  sessions, 
was  in  distinct  contrast  with  last  year’s 
i  meeting  in  which  much  criticism  was 
«  f  I  the  rule.  Expressing  themselves  officially 
*  “  I  before  their  fellow  members  and  pri- 
f  lately  as  individuals  outside  the  closed 
i  doors  of  the  executive  sessions,  the 
'  '  A.  P.  editors  discounted  individual  prob- 

>  leins  arising  from  the  exigencies  of 
**  ^  operating  such  a  huge  organization  and 
!  concentrated  on  cementing  the  bond 
between  A.  P.  members. 

Well  received,  and  with  very  little  dis- 
;  sfflting  comment,  were  the  remarks  by 
:  Frank  B.  Noyes,  president  of  the  A.  P., 
i  Kent  Cooper,  general  manager,  and  Col. 
i  Robert  R.  McCormick,  an  A.  P.  direc- 
;  tor,  in  which  the  “exchange  of  news 
i  between  members,"  in  the  words  of  Col. 

McCormick,  is  cherished  as  “more  val- 
'  uable  than  any  other  service.”  (Speak- 
5  ing  of  services  other  than  straight  news 
presentation  now  supplied  by  the  three 
;  news  associations.)  All  three  men  spoke 
;  in  the  same  vein.  Mr.  Noyes’  remarks 
were  contained  in  a  telegram  read  at 
the  opening  session  Monday.  He  was 
:  prevented  from  attending  by  the  illness 
of  Mrs.  Noyes,  it  was  announced. 

Mr.  Cooper  was  at  the  meeting  only 
a  short  time,  returning  immediately  to 
New  York  because  of  illness  from 
which  he  is  still  recuperating.  In  his 
talk,  tracing  the  fulfillment  and  accom- 
,  plishment  of  the  nine  point  program  he 
;  inaugurated  when  he  became  general 
I  manager  ten  years  ago,  Mr.  Cooper 
i  pointed  out  that  with  all  the  additional 
^  services  now  supplied  by  the  A.  P.,  the 
I  assessments  for  this  year  will  be  $1,000- 
I  OOO  less  than  they  were  five  years  ago. 

None  of  the  three  men  more  than 
i  touched  on  the  growing  competitive  situ- 

*  ation  in  the  news  gathering  field  but 
all  three  left  no  doubt  in  the  minds 
of  those  present  as  to  what  the  purpose 
of  these  talks  was.  Mr.  Noyes’  tele¬ 
gram  commented  on  the  Esso-sponsored 
broadcast  of  United  Press  news  over 
several  N.  B.  C.  stations,  and  Mr.  Coop¬ 
er  carefully  distinguished  between  “news 
agencies”  and  “press  associations”  such 
»s  the  A.  P. 

At  the  luncheon  which  he  tendered 
the  delegates  Monday — with  282  in  at- 
toidance — Col.  McCormick  pointed  out 
Mt  heretofore  much  of  the  criticism 
of  press  as'iociation  i^rforniance  was 
confined  to  a  single  incident  and  in¬ 
ferred  that  these  were  relatively  un- 
m^rtant  in  the  long-time  view.  "The 
inherent  evils  (of  competition  in  the 
news  gathering  field)  are  so  much  less 
™n  the  inherent  good  that  we  willinglv 
Pnt  up  with  competition,”  Col.  McCor¬ 
mick  said,  further  indicating  that  this 
competition  does  not  cause  him  great 
o^ern.  Then  he  led  up  to  the  subject 
ot  co-operation,  with  the  quotation  pre- 
'Tously  printed. 

iliis  keynote,  then,  which  was 
cen^  throughout  the  convention  room 
ngain  and  again  during  the  two  days. 

to  last  year,  VVirephoto  pro¬ 
ofed  no  outburst,  receiving  instead 
»veral  unwlicited  commendations.  Many 
that  the  heavy  run  of  transcendent 
1  :  had  been  a  bmin  to  the 

'  situation.  There  was  com- 

ftJt  ^  limited  number  of  men  who 
Y  r  fiir  being  scooped  on  pic- 

^  t»i***.u  ^  ^ in  nearby  cities, 

^  i  ^  remarks  drew  little  support 
1  although  it  did  draw 

*  for  fill*  Personnel  (in  Chicago 

“le  meetings)  the  assurance  that 


By  BICE  CLEMOW 

attention  would  be  given  the  problem  IFor/d  Nctvs;  J.  E.  Murphy,  Baltimore 
of  speeding  up  regular  picture  trans-  Evening  Sun;  H.  R.  Wiecking,  IVinona 
mission  service  in  spots  where  it  is  (Minn.)  Rcpublican-H erald ;  .Arthur  J. 
humanly  possible.  Sinnott,  .Xeunrk  Ei’cning  Scies;  Wal- 

The  expression  was  made  by  many  ter  Harrison,  Oklahotiia  City  Oklaho- 
in  the  buzzing  knots  of  men  that  man  and  Times;  Bernard  L.  Krebs, 
gathered  after  all  the  meetings  that  New  Orleans  Times-Picayiine ;  Moses 
realization  by  the  A.  P.  of  the  United  Strauss,  Cincinnati  Times-Star;  Mal- 
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A.  P.  men  from  distant  points  gathered  to  disruss  things  with  their  “bosses.” 
Here  are  a  few  of  them,  left  to  right:  (front  row  I  DeWiti  Mackenzie,  executive 
assistant  for  foreign  coverage;  Brian  Bell,  chief  of  the  Los  Angeles  bureau;  Louis 
P.  Lochner,  chief  of  the  Berlin  staff;  (hack  row)  Alan  J.  (iould,  general  sports 
editor;  Harold  Tnrnhlad.  chief  of  the  .Seattle  bureau;  and  Wilson  Hicks,  chief 
of  the  (licture  and  feature  services. 

Press’  position — opening  up  a  fertile  colm  W.  Bingay,  Detroit  Tree  Press; 
source  of  new  radio  income  at  very  E.  S.  Beck,  Chicago  Tribune;  H.  D. 
little  increased  expense — was  convincing  Paulson.  Fargo  (N.  D.)  Forum;  Law- 
the  A.  P.  members  of  the  necessity  of  rence  W.  Hager,  Owensboro  (Ky.) 
solidarity  against  the  possible  inroads  Messenger  and  Inquirer. 


of  improv.d  or  less  expensive  competi¬ 
tion. 

In  that  connection  the  .\.  P.’s  stand 
taken  by  the  board  of  directors  Oct.  4 
in  New  York  city  when  radio  was  dis¬ 
cussed  was  applauded  by  many  of  the 
editors.  J.  Edwin  Murphy,  Baltimore 


-Mr.  Kuhn  was  re-electcd  chairman  of 
the  .Association. 

Desiiite  the  heavy  attendance,  double 
that  of  1934,  the  convention  lived  up  to 
its  growing  reputation  of  “getting  down 
to  cases.” 

Two  years  ago  the  association  de¬ 


Fvening  Sun,  took  the  position  that  the  cided  that  its  New  York  meetings  pre 


■A.  P.’s  stand  is  sound,  and  visualized 
the  job  of  the  A.  P.  as  service  to  iiews- 


vious  to  that  time  were  provocative  of 
little  constructive  and  so  much  de¬ 


papers.  His  comments  were  received  by  >tructive  criticism  that  something  should 
nods  of  approval  and  followed  by  infor-  he  done  about  it.  The  sessions  that 
mal  supiKirting  statements  from  the  year  in  I'rench  Lick  were  a  welcome 
door.  There  was  no  criticism  of  the 
ban  on  sponsored  newscasts  from  A.  P. 
reports. 

-At  today's  closing  meeting  the  dele- 


novelty  in  newspaper  circles  because  of 
the  plain  fact  talk  which  characterized 
the  meetings.  Last  year  in  Chicago  the 
success  of  the  French  Lick  conclave 


gates  elected  15  new  directors  and  re-  was  reflected  in  heavily  increased  at- 
named  five  others,  headed  by  Oliver  tendance. 

Owen  Kuhn.  Washington  Star,  who  Best  testimonial  to  the  excellence  of 
served  last  year  as  general  chairman  of  the  two  meetings  held  so  far  outside 
the  Associated  Press  Managing  Editors’  of  New  A’ork  City  is  that  parts  of  the 
.Association  and  presided  at  tlie  group  critical  discussion  later  liecame  sales 
meetings  this  week.  talk  for  opposition  services.  Naturally 

In  addition  to  Mr.  Kuhn,  the  new  di-  the  satisfying,  human  explanations  given 
rectors  are:  Roy  .A.  Roberts,  Kansas  and  the  corrective  suggestions  accepted 
City  Star;  Stephen  Bolles,  Janesi’ille  by  the  .A.  P.  personnel  were  deleted  in 
(AVis.)  (iasette;  John  Battin,  Cedar  these  opposition  “sales  talks” — if  they 


Rapids  (la.)  Gazette;  Luther  Feeger. 
Richmond  (Ind.)  Palladium ;  N.  C. 
Christensen,  Salt  Lake  City  Telegram; 
L  D.  Hotchkiss,  Los  .ingeles  Times; 
John  Paschall,  Atlanta  Journal;  John 
M.  O’Counell.  Bangor  (Me.)  Daily 
Xcii’s;  AV.  C.  Stouffer,  Roanoke  (A'^a.) 


were  ever  learned. 

.As  a  safeguard  to  its  own  effective¬ 
ness,  the  group  met  this  year  behind 
doubly  barricaded  doors.  Last  year 
nearly  20  outsiders  tried  to  crash  the 
gate.  AA’ith  each  group  having  vary¬ 
ing  situations  which  they  want  ironed 


From  tiny  beginnings,  through  a  poliry  of  promoting  provorative  criticism, 
pro  and  con,  the  Associated  Press  Managing  Editors’  Association  meetings  have 
grown  in  attendance  each  year.  This  shot  shows  the  opening  session  of  the 
1935  convention  in  the  Michigan  room  of  the  Edgewater  Beach  Hotel.  Chicago. 


out,  the  A.P.  managing  editors’  group 
is  obviously  not  anxious  to  have  these 
grievances  broadcast.  To  that  end  a 
stenographic  report  was  not  taken  dur¬ 
ing  the  meetings.  The  brickbats  and 
bouquets  tossed  by  the  managing  editors, 
both  of  them  in  a  friendly  spirit,  were 
to  go  equally  unheralded. 

-An  undertone  which  ran  as  a  thread 
through  all  the  forum  discussions  was 
the  necessity  for  an  increased  emphasis 
on  the  interpretive  function  of  news- 
paiiers  and  the  need  for  more  creative 
writing  by  the  A.P.  This  feeling  was 
voiced  principally  in  behalf  of  the 
smaller  city  papers  where  one  service 
is  relied  upon  to  provide  the  full  news 
content  of  the  paper.  It  was  evident 
in  discussion  of  the  A. P.’s  performance 
during  the  past  year,  A.P.  picture  ser¬ 
vice,  AVashington  service  and  foreign 
news  coverage.  In  each  discussion  group 
the  A.P.  employe  responsible  for  that 
fiarticular  coverage  was  on  hand  to  an¬ 
swer  members’  (uiestions  and  note  sug¬ 
gestions. 

The  highlight  speech  of  the  conven¬ 
tion  was  that  of  Louis  P.  Lochner,  Ber¬ 
lin  A.P.  manager,  who  was  brought 
over  especially  for  this  meeting  to  de¬ 
scribe  to  the  editors  the  difficulties  of 
gathering  and  transmitting  news  from 
(Germany.  He  requested  ^itors  not  to 
quote  his  speech  in  their  papers.  He 
did  not  want  to  app^r  in  the  light  of 
criticizing  the  Na?i  regime  and  yet 
wanted  fully  to  present  the  hardships 
of  reporting  under  censorship.  He  also 
came  to  America  to  learn  about  con¬ 
ditions  over  here,  saying  that  one  of 
the  greatest  difficulties  under  the  Hit¬ 
ler  government  is  finding  out  the  truth 
about  what  is  happening  in  America 
and  what  opinion  is  held  concerning 
(iermany.  He  explained,  as  one  hope¬ 
ful  sign,  that  the  increasing  stability 
of  the  Nazi  government  permits  the 
building  up  of  valuable  contacts  to  facil- 
tiate  the  work  of  the  foreign  corre- 
•spondent  in  Berlin. 

.At  the  banquet  Monday  evening  en¬ 
tertainment  was  provided  by  the  Co¬ 
lumbia  Broadcasting  System. 

The  only  non-scheduled  occurrence 
during  the  convention  was  the  announce¬ 
ment  by  Dean  Carl  AV.  Ackerman  from 
the  Columbia  school  of  journalism  that 
henceforth  the  Pulitzer  award  for  the 
year’s  best  bit  of  reporting  will  be  given 
for  the  piece  written  under  the  pres¬ 
sure  of  ^ition  time. 

Returning  to  the  undertone  of  a  new 
emphasis  on  interpretive  writing  and 
other  changes  lietter  to  meet  the  needs 
of  the  smaller  city  dailies,  four  written 
papers — the  only  ones  of  the  convention 
— were  present^  on  varying  phases  of 
this  question. 

-A  pertinent  comment  along  this  line 
was  made  by  Stephen  Bolles  of  Janes¬ 
ville,  AVis. : 

“AA'^e  realize  keenly  that  we  must  give 
our  own  community  the  equivalent  of 
that  special  correspondence  service  of 
the  metropolitan  newspaper.  AVe  have 
one  resource  and  one  alternative.  That 
is  the  A.P.  service  and  report.  The 
test  of  efficiency  in  any  institution  is 
not  the  ixissible  one  of  unqualified 
perfection  but  the  degree  of  service 
over  cost. 

“That  is  why  every  moment  on  the 
.A.P.  printer  counts  so  heavily.  That  is 
why  substitute  stories,  repeats,  reruns, 
and  new  leads  to  running  reports  sev¬ 
eral  times  a  day,  cause  complaints.  They 
take  precious  time.  Most  afternoon 
papers  in  smaller  cities  have  but  one 
edition.” 

Luther  M.  Feeger,  Richmond  (Ind.) 
Palladium,  summarized  his  findings  as 
follows : 

“Let  the  small  city  newspapers  util¬ 
ize  A.P.  facilities  more  freely  and  in¬ 
telligently.  Let  the  A.P.  bureau  points 
acquire  a  better  understanding  of  the 
(Continued  on  page  16) 
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U.  S.  SUPREME  COURT 
TO  DECIDE  TAX  CASE  „ 

-  c 

Accepts  for  Review  Louisiana  Case  q 
Involving  Newspaper  Levy  Placed  c 

on  Statute  Books  By  | 

Senator  Long 

By  James  J.  Butler  ^ 

(Editor  &  Publisher  Correspondent) 

Washington,  D.  C.,  Oct.  16 — The 
Supreme  Court  of  the  United  States  has  ’ 
agreed  to  review  the  action  of  the 
Louisiana  District  Court  which  held 
unconstitutional  the  Huey  P.  Long  law 
imposing  a  two  per  cent  tax  on  Ae 
business  of  daily  newspapers  operating 
in  that  state.  ; 

Review  was  granted  Monday  upon  , 
application  of  the  state,  whose  appeal  i 
is  based  upon  the  claim  that  the  tax  is  < 
a  proper  and  necessary  revenue-raising  ] 
m^ium.  Passage  of  the  law  by  the  1 
Ix>ng-dominated  legislature  is  claimed 
by  publishers  a  form  of  reprisal  adopted 
by  him  against  the  daily  newspapers  ( 
of  his  state,  practically  all  of  which  op¬ 
posed  him  in  his  rise  to  power.  Peti¬ 
tion  for  review  was  filed  by  Attorney 
General  Gaston  L.  Porterie,  in  Ae 
name  of  Long’s  Secretary  of  State  Alice 
Lee  Grosjean,  who  controlled  Louis¬ 
iana’s  official  purse  strings  during  the 
Senator’s  ascendency  to  power. 

Since  this  action  is  in  the  form  of  an 
application  by  a  state  for  review,  rather 
than  a  petition  for  certiorari,  the  argu¬ 
ments  to  be  relied  upon  by  the  publish¬ 
ers  were  not  disclosed,  no  briefs  being 
filed. 

The  Louisiana  law  levies  a  license  tax 
upon  all  persons,  firms  or  corporations 
engaged  in  the  business  of  selling  ad¬ 
vertising  or  advertisements,  in  any 
newspaper,  magazine,  periodical  or  pub¬ 
lication  having  a  circulation  of  more 
than  20,000  copies  a  week,  or  displayed 
by  means  of  moving  pictures  in  the 
state. 

The  license  tax  for  the  privilege  of 
engaging  in  such  business  in  the  state 
is  fixed  at  two  per  cent  of  the  gross 
receipts  of  such  business.  All  persons 
or  firms  subject  to  the  law  are  re¬ 
quired  to  file  with  the  Supervisor  of 
Public  Accounts  a  sworn  statement 
showing  gross  receipts,  quarterly.  Ap¬ 
peals  and  refunds  are  provided  in 
proper  cases,  and  a  one  per  cent  tax 
is  fixed  for  deliquencies.  When  suit 
is  resorted  to  in  order  to  enforce  pay¬ 
ment,  the  law  permits  a  25  per  cent 
penalty. 

In  addition  to  the  civil  penalty,  fail¬ 
ure  to  pay,  or  falsification  is  made  a 
misdemeanor  punishable  by  a  fine  of 
$500  and  imprisonment  for  six  months, 
if  the  malefactor  is  an  individual ;  or 
a  $500  fine,  if  a  corporation. 

POLUNG  UQUOR  TRADE 

u.  s.  Seeking  Sentiment  on  Dropping 

Sunday  Advertising 

{Special  to  Editor  &  Pubusmer) 

Washington,  D.  C,  Oct.  16 — Liquor 
manufacturers  were  asked  this  week  to 
voice  their  sentiments  on  proposals  to 
take  liquor  advertising  off  the  radio 
airwaves  and  drop  Sunday  newspapers 
as  a  promotional  medium. 

The  DistiUed  Spirits  Institute,  which 
includes  in  its  membership  practically 
all  of  the  larger  producers,  instructed 
Administrator  J.  M.  Doran  to  po.l  the 
trade  and  compile  a  report.  It  is  ex¬ 
pected  that  the  results  will  be  i^esented 
to  the  Federal  Alcohol  Administration 
at  a  public  hearing,  Oct.  31,  at  which 
advertising  regulations  will  be  consid¬ 
ered. 


OMITS  264  COLUMNS 

The  New  York  Daily  News  has  an¬ 
nounced  tliat  it  was  forced  to  omit  171 
columns  of  advertising  from  its  regular 
editions  of  Oct.  11,  in  addition  to  93 
columns  omitted  from  the  Brooklyn  sec¬ 
tion.  A  paper  of  112  pages,  including 
the  Brooklyn  section,  was  printed. 

A.  P.  RETURNING  TO 
SIX-DAY  WEEK 

News  Department  Workers  in  Ten 
Large  Cities  Affected — Found 
Five-Day-Week  Inoperable 
— Guild  Objects 

The  .\ssociated  Press  this  week  be¬ 
gan  returning  its  news  department 
workers  to  a  six-day  week.  A  five-day 
week  has  been  in  operation  since  the 
early  days  of  NRA  in  A.P.  news  de- 
liartments  in  New  York,  Boston,  Cleve¬ 
land,  Philadelphia,  Detroit,  Chicago,  San 
Francisco,  St.  Louis,  Los  Angeles  ana 
Baltimore.  All  will  be  affected  by  the 
change.  The  new  order  applies  only 
to  news  departments. 

It  is  understood  that  there  will  be 
no  discharges  and  no  changes  in  salaries. 

The  A.P.  adopted  the  five-day  week 
in  cities  of  750,000  or  more  in  accor¬ 
dance  with  the  “request”  of  President 
Roosevelt  when  he  signed  the  daily 
newspaper  code  in  February,  1934.  Al¬ 
though  the  “request”  applied  only  to 
newspapers  the  A.P.  followed  suit  in 
cities  where  its  members  made  the 
change. 

Since  that  time,  it  is  understood,  the 
five-day  week  has  been  found  inoperable 
in  press  association  work.  It  has  been 
found  that  to  maintain  the  maximum  of 
operating  efficiency  and  to  keep  up  with 
stiff  opposition,  the  news  routine  must 
be  followed  six  days  a  week,  with  a 
minimum  of  substitutions.  The  number 
of  working  hours  has  not  yet  been  de¬ 
cided  upon. 

The  American  Newspaper  Guild  is 
forming  a  national  committee  to  meet 
with  the  .'\.P.  Objections  to  the  change 
are  now  being  framed.  Morris  Watson, 
of  the  .^.P,  reportorial  staff,  will  head 
the  group. 

A  telegram  was  sent  by  the  guild  to 
Frank  B.  Noyes,  Washington  Star  pub¬ 
lisher  and  president  of  the  A.P.,  pro¬ 
testing  against  the  change. 

BURTON  SUIT  DISMISSED 

Judgment  was  tiled  in  Federal  Court 
this  week  dismissing  the  libel  suit 
brought  by  Crawford  Burton,  gentleman 
steeplechase  rider,  against  the  Crowell 
Publishing  Co.  White  &  Case,  counsel 
for  the  publishing  house  also  filed  a  bill 
of  costs  for  $25.  Burton  complained 
about  the  use  of  his  photograph  in  con¬ 
nection  with  a  Camel  cigarette  adver¬ 
tisement. 


EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  17-19 — Missouri  Pres* 

I  Assn.,  convention,  Kansas  City. 

;  Oct.  20-22 — California  Circula- 

I  tion  Managers'  Assn.,  meeting, 

I  San  Diego,  Cal. 

1  Oct.  21-22 — Carolinas  Circula¬ 

tion  Managers’  Assn.,  16th  annual 
meeting.  Winston-Salem,  N.  C. 

Oct.  24-25-26 — Illinois  Press 
Assn.,  annual  meeting.  Union  Ar¬ 
cade  Bldg.,  Cbampaign-Urbana, 

111. 

iOct.  25-26 — Interstate  Advertis¬ 
ing  Managers’  Assn.,  fall  meeting, 
Penii-Harris  Hotel,  Harrisburg, 

Pa. 

Oct.  27-30 — Assn,  of  National 
Advertisers,  convention,  Atlantic 
City  N.  J. 

Oct.  29-30 — Ohio  Circulation 
Managers’  Assn.,  38tb  semi-annual 
meeting,  Neil  House,  Colum¬ 
bus,  O. 

Nov.  5 — New  England  Newspa¬ 
per  Advertising  Executives  Assn., 
meeting,  Boston. 

I _ _ _ 

sabotage  in  SPRINGFIELD 

Steneb  And  Gas  Bombs  Tossed  Into 
Dailies’  Plants 

A  tear  gas  bomb,  rudley  devised 
from  a  us^  electric  light  bulb  and 
wrapped  in  an  ordinary  paper  bag  was 
fired  in  the  composing  room  of  the 
Springfield  (Mass.)  Republican  Oct. 
10  but  failed  to  stop  printers  from  con¬ 
tinuing  work. 

On  Oct.  6  stench  bombs  were  tossed 
into  the  plants  of  both  the  Springfield 
Union  and  Republican,  but  these  failed 
to  stop  operations. 

The  third  attack  came  at  the  plant 
of  the  Springfield  Union  shortly  before 
midnight  Oct.  11.  when  a  combination 
stench  and  gas  bomb  was  released  in 
the  composing  room  and  both  compos¬ 
ing  room  and  editorial  forces  were 
gassed. 

The  gas  attack  occurred  simultane¬ 
ously  with  a  short  circuit  in  the  lighting 
and  power  lines,  and  current  was  off 
for  about  10  minutes.  In  the  next  half 
hour  the  power  was  cut  twice,  but  em¬ 
ergency  lights  kept  on  hand  following 
a  similar  occurrence  earlier  in  the  week 
were  plugged  into  an  auxiliary  circuit. 

Composing  room  employes  of  the 
Springfield  newspapers  walked  out  fol¬ 
lowing  a  controversy  with  the  publisher 
May  15  and  sabotage  has  occurred  fre¬ 
quently. 

INTERSTATE  GROUP  TO  MEET 

The  Interstate  Advertising  Managers 
Association  will  hold  its  fall  meeting, 
Oct.  25-26  at  the  Penn-Harris  Hotel, 
Harrisburg,  Pa. 


CARTOONIST  BAGGED  MOUNTAIN  LION 


X 


LUNCHEON  FOR  LOCHNER 

Louis  P.  Lochner,  head  of  the  Asso¬ 
ciated  Press  bureau  in  Berlin  and  presi¬ 
dent  of  the  Berlin  Foreign  Correspon- 
dmts’  Association,  and  Mrs.  Lochner, 
will  be  guests  of  honor  at  a  luncheon 
sponsored  by  the  Association  of  Foreign  This  big  mountain  lion  skin  tells  the  story  of  a  successful  hunting  trip  made  by 
Press  Correspondents  Oct  22  at  the  J.  R.  Williams,  NEA  Service  cartoonist  recently  near  his  ranch  at  Prescott,  Aria. 
Hotel  Gotham,  New  York.  Kent  The  big  cat  was  treed  by  dogs  and  shot  down  by  the  cartoonist.  The  skin  is 
Cooper,  general  manager  of  the  Asso-  banging  on  a  hitch-rack  at  J.  R.’s  blacksmith  shop.  In  the  picture,  left  to  right, 

_ _ a  i _ * _ _ i _ _  _ t _ 


MAX  COOK  PROMOTtn 
BY  SCRIPPS-HOWARD 

Cleveland  Press  Man  Named  Prou*. 

tion  Editor  of  Newspapers _ 

“Sell”  Dailies  for  Their 
News  Content,  He  Ssyi 

Max  B.  Cook,  formerly  pronwir. 
editor  of  the  Cleveland  Press,  laT^ 
appointed  promotion  editor  of  ^ 

■  Howsnl 
Newspapers.  Thu 
is  a  newly  create 
position.  Harry 
A.  Casey,  pro!®. 
tion  manager  a 
the  Scrippi-Hot.i 
ard  Newspaper!  j 
resigned  Sept,  1  i 
to  join  the  Hearn 
Newspapers. 

Mr.  (iok  bepi 
his  career  at  a 
reporter  on  thtf 
Cleveltmd  Ntm 
Max  B.  Cook  in  1911,  goii^  tg 
the  Press  a  y« 

later.  In  1913  he  joined  the  Lot  ds  | 
geles  Evening  Express  as  a  rewrite  mat 
He  resigned  three  years  later  to  becoot 
city  editor  of  the  St.  Louis  RtpMk 
and  in  1918  became  city  editor  of  tix 
Cincinnati  Post.  Nine  months  later  he 
became  editor  of  the  Kentucky  Post, 
Scripps-Howard  daily  of  CovinMoo,  Kj! 
In  1921  Mr.  Cook  became  the  first  east-  • 
ern  editor  for  Scripps-Howard,  startiiij| 
the  Norfolk  (Va.)  Post.  He  retnmedP 
to  Cleveland  to  become  city  editor  oi  I 
the  Press.  ^ 

In  1924  he  started  specializing  in  edi-  - 
torial  promotion  and  since  that  timtl 
lias  acted  as  a  “trouble  shooter"  fotf 
various  Scripps-Howard  papers.  Htt 
handled  editorial  promotion  in  Denre- 
during  the  battle  between  the 
Mountain  Neivs  and  the  Denver  Pest.^ 
“Editorial  promotion,”  Mr.  Cooktoli| 
Editor  &  Publisher  this  week,  “difiersi 
from  business  office  promotion  in  that  a  - 
sells  a  newspaper  as  a  news  papa. 
Business  promotion  sells  a  newspapal 
as  an  advertising  medium. 

“Editorial  promotion  also  closely  co- 1 
ordinates  the  efforts  of  the  editorial  ami  |i 
circulation  departments.  On  the  theory  ( 
that  the  circulation  man  is  the  saks-  ■ 
man  of  the  product  the  editorial  prooo- 1 
tion  man  brings  that  product  to  lb' 
direct  attention  of  non-readers  throng  f 
various  promotional  efforts.  He  aho. 
‘sells’  the  contents  of  the  newspaper  to : 
the  public  and  hunches  prornotions  tte : 
consistently  keep  the  reading  pohScn 
curiosity  aroused  and  interest  held. 

“He  works  with  entire  groups  and: 
among  other  things,  handles  all  edi-' 
torial  contests,  story  and  news  promo-' 
tions. 

“As  an  example,  the  Cleveland  PnB\ 
organized  31  foreign -bom  groups  imot 
an  .All  Nations  Council,  stag^  a  Dano! 
of  the  Nations  which  in  one  night  ton»i 
over  $5,000  to  a  charity  group,  andtho 
staged  an  eight-day  Exposition  of  NYi 
tions  in  the  large  Public  H^  Thej 
exposition  consisted  of  fair-sized  rt-j 
plicas  of  homes  of  the  foreign-bwn  as, 
they  are  in  Poland,  Hungary,  Lithuania,  | 
Rumania,  etc.  In  these  homes 
about  a  million  dollars  worth  of  au; 
bits  many  of  which  were  brought  r 
from  Europe.  The  hall  was  made  o- 
into  a  small  world’s  fair  with  streefij 
street  lights,  trees  and  some  yards, 
cost  $28,000  to  install  and  at  pop®*! 
prices  grossed  $35300,  the  $7300  pw®! 
iieing  divided  equally  between  t 
groups. 

“This  was  only  one  of  many  gow: 
will  promotions.”  ^ 

On  his  present  job,  Mr.  Cock  sa®! 
he  intends  to  direct  the  same  type  ejl 
promotions  for  the  24  Scripps-Ho*^! 
Newspapers,  on  a  much  larger  sa- 
“utilizing  a  great  many  ideas  that  15  ' 
of  time  prevented  working  out" 


dated  Press,  will  attend, 


Giles  Goswick,  government  hunter;  Mr.  Williams;  and  James  Kinlner,  author. 


PLAYFAIR  RESIGNS 

William  Playfair,  managing  ediw^^, 
the.  Boston  Evening  Transcript  hai^; 
signed.  His  plans  are  not  yet 
Henry  Qaus,  editor,  has  been  ■ 
acting  managing  editor  of  the  pap® 
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UNITED  FRONT  ESSENTIAL,  NA.EA.  HOLDS 


Newspapers  Must  Foregro  Diversity  of  Appeals  to  Advertisers  and  Join  in  Cooperative  Drive, 

Speakers  Tell  Convention — Advisory  Council  Formed 


(Sftcial  to  Kuito*  &  Publisher) 

Chicago,  Oct.  is— Need  for  news¬ 
papers  considering  ways  and  means 
of  presenting  a  united  front,  as  opposed 
,0  myriad  claims  and  selling  arguments 
of  individual  papers,  was  the  chief  topic 
of  discussion  and  action  at  the  two-day 
fall  meeting  of  the  Newspaper  Adver¬ 
tising  Executives  Association  here  today 
and  Monday  at  tlie  Stevens  Hotel. 

The  question  arose  at  the  Monday 


“.\dvertising  agencies  and  advertisers 
are  turning  against  newspapers  simply 
because  of  the  deluge  of  arguments  of¬ 
fered  by  individual  pajiers,”  asserted 
Mr.  Tripp,  "whereas  magazines  and 
radio  sell  single  point  coverage.  We 
have  got  to  decide  that  every  newspaiier 
is  go^  and  that  all  newspaper  circula¬ 
tion  has  value.  We  must  quit  tearing 
down  and  start  building  up  the  news- 
paiK'r  as  a  primary  advertising  medium. 


Officers  and  guests  of  Newspaper  Advertising  Executives’  Association  at  s|>eakers’ 
■able  at  Monday  luncheon  meeting  in  Chicago.  Left  to  right,  seated:  Norman 
S.  Rose,  Christian  Science  Monitor,  vice-president  of  N.A.E.A.;  F.  P.  Bishop. 
London  Times;  Floyd  Parsons,  Advertising  &  Selling,  luncheon  speaker,  and 
Irwin  Maier,  Miltvaukee  Journal,  president.  Standing:  Herbert  S.  Conlon.  Grand 
Rapids  (Mich.)  Press;  John  F.  £.  Coope,  Northcliffe  Newspaper  Group.  Ltd., 
and  Fred  G.  Pearce,  Altoona  (Pa.)  Mirror. 


momir.g  round  table  and  came  to  the 
fore  apin  that  afternoon  when  a  special 
lommittee  or  "advisory  council"  was 
named  to  make  a  study  of  this  subject 
and  make  definite  recommendations,  after 
consultation  with  newspaper  publishers, 
advertising  executives  and  national  ad¬ 
vertisers.  As  outlined,  the  advisory 
council’s  job  will  be  to  interest  other 
existing  organizations,  whose  chief  pur¬ 
pose  is  to  increase  newspaper  advertis¬ 
ing,  national  state  and  regional  pub¬ 
lishers’  associations  and  organizations  of 
IHiblishers’  representatives,  in  some  new 
method  of  establishing  newspapers,  large 
and  small  as  primary  advertising  me¬ 
diums. 

It  was  the  feeling  of  the  group  that 
the  ultimate  goal  of  this  movement  will 
be  a  more  vital  and  dramatic  presen¬ 
tation  of  fundamentals  of  newspaper 
advertising  for  serious  consideration  by 
general  and  retail  advertisers. 

Members  of  this  advisory  council  are : 
Col.  Leroy  Herron.  Washitigton  Star, 
president  of  Major  Market  Newspapers, 
Inc.,  Don  Bridge,  Nexv  York  Times; 
Fred  G.  Pearce,  Altoona  (Pa.)  Mirror; 
Herbert  Conlon,  Grand  Rapids  (Mich.) 
Press;  (Thesser  M.  Campbell,  Chicago 
Tribme;  John  Irvin,  Cletvland  Press, 
Frank  Tripp.  Gannett  Newspapers,  and 
Thomas  G.  Murphy,  Janesznlle  (Wis.) 
Gazette. 

Mr.  Tripp  introduced  the  subject  at 
the  Monday  morning  session  when  he 
voiced  the  opinion  that  fundamentals 
of  newspai^r  advertising  are  not  being 
sold  to  national  advertisers.  He  empha¬ 
sized  the  fact  that  he  was  not  criticiz¬ 
ing  any  of  the  existing  organizations 
now  in  the  field  dedicated  to  this  pur- 
pt^,  but  placed  much  of  the  blame  on 
individual  papers’  competitive  selling 
methods. 

He  pointed  out  that  last  year  only 
about  $1(X),()()0  were  spent  by  the 
Bureau  of  Advertising,  A.N.P.A.  and 
Major  Market  Newspapers  in  promot¬ 
ing  newspaper  advertising.  He  con- 
twted  this  comparatively  small  amount 
with  the  $163,000,000  spent  in  national 
newspaper  advertising.  He  said  it  was 
(ime  for  newspapers  to  find  a  better 
’twans  of  increasing  this  volume. 


We  have  been  leaving  this  matter  to 
our  special  representatives  when  it  is 
really  not  their  function  at  all.  We 
must  set  up  one  major  newspaper  or¬ 
ganization,  representing  the  newspaper 
with  1,200  circulation  as  well  as  the  big 
million  circulation  papers.  Such  an 
organization  will  not  be  concerned  with 
individual  markets  or  papers.” 

Other  members  concurred  with  Mr. 
Tripp.  One  referred  to  the  danger  in 
the  present  trend  of  group  selling,  as¬ 
serting  that  the  backbone  of  newspaper 
advertising  is  black  and  white  space.  In 
this  connection,  it  was  the  consensus  of 
the  group  that  in  selling  newspaper 
rotogravure  advertising,  reproduction 
(lualities  should  be  stressed  in  compari¬ 
son  with  magazines,  in  justifying  higher 
rates,  as  opposed  to  any  presentation 
which  negatively  reflects  the  value  of 
black  and  white  advertising. 

In  line  with  the  idea  of  selling  news¬ 
papers  as  basic  to  any  advertising  pro¬ 
gram,  Mr.  Gampbell  and  Moe  Riley  of 
the  Tribune  presented  their  paper’s  new 
story  of  newspaper  advertisements  being 
the  most  direct,  regular  and  effective 
means  of  reaching  the  "minds  of  mill¬ 
ions.” 

Newspaper  advertising  executives 
from  all  sections  of  the  country  were 
present  at  the  two-day  convention,  ac¬ 
cording  to  Secretary  Irving  Buntman. 
One  oif  the  important  sidelights  of  the 
meeting  was  the  executive  dinner  ses¬ 
sion  Monday  night  attended  by  a  com¬ 
mittee  of  N.A.E.A.  members,  headed 
by  Don  Bridge,  New  York  Times,  and 
media  representatives  of  advertising 
agencies.  G.  Victor  Lowrie,  McCann- 
Erickson,  Inc.,  was  chairman  of  the 
media  committee  of  the  Western  Coun¬ 
cil  of  American  Association  of  Adver¬ 
tising  Agencies.  While  no  definite  rec¬ 
ommendations  were  announced  as  a  re¬ 
sult  of  the  meeting  on  "newspaper  re¬ 
lations,”  it  is  understood  the  dinner, 
marking  the  fifth  in  a  series,  served  as 
an  admirable  clearing  house  on  mutual 
problems  confronting  advertising  man¬ 
agers  and  agency  media  directors.  The 
general-retail  rate  question,  which  oc¬ 
cupied  a  prominent  place  at  the  June 
meeting  of  N.A.E.A.,  was  discussed  in¬ 


formally,  with  no  special  action  being 
taken. 

Forrest  Geneva,  Des  Moines  Register 
(S'  Tribune  advertising  manager,  opened 
today’s  session  with  a  talk  on  newspaper 
promotion  through  the  paper’s  own 
columns  as  well  as  in  supplementary 
media.  He  indicated  the  newspaper  as 
"the  world’s  worst  taker  of  its  ovyn 
medicine”  and  urged  advertising  man¬ 
agers  to  seize  the  opportunity  of  estab¬ 
lishing  the  newspaper  as  "No.  1 
medium”  in  the  eyes  of  the  general 
public  and  advertisers. 

J.  A.  Swan,  Register  and  Tribune 
promotion  manager,  supplemented  Mr. 
Geneva’s  remarks  with  a  detailed  pres¬ 
entation  of  their  papers’  promotional 
program.  He  pointed  out  they  have 
used  more  space  in  their  own  columns 
than  any  single  advertiser.  Commenting 
upon  their  experience  in  this  field,  Mr. 
Swan  stated  they  have  found  radio  will 
not  sell  newspapers,  but  will  “ojien  doors 
to  salesmen.” 

Predicting  an  “explosion”  in  news- 
pajiers  “optically”  within  the  ne.xt  five 
years,  Gilbert  D.  Farrar,  typographical 
director  of  the  American  Type  Foun¬ 
ders  Sales  Corporation,  gave  his  au¬ 
dience  a  stimulating  discussion  of  how 
typography  can  improve  newspaper  ad¬ 
vertising  effectiveness  at  today’s  lunch¬ 
eon  program. 

Mr.  Farrar  declared  advertising  man¬ 
agers  must  take  the  initiative  in  educat¬ 
ing  advertisers  on  lietter  use  of  type 
faces  to  improve  appearance  of  their 
advertisements  and  thereby  increase 
their  pulling  jiower.  Drawing  upon 
his  intimate  knowledge  as  typographi¬ 
cal  consultant  for  the  Conde-Nast  Pub¬ 
lications,  the  speaker  asserted  that 
newspaper  executives  should  throw  out 
poor  copy  submitted  and  teach  the  ad¬ 
vertiser  that  only  through  an  intelli¬ 
gent  approach  to  the  reader  can  he  ex- 
liect  larger  sales  response. 

The  sjieaker  criticized  nevvspapers  for 
their  slow  adoption  of  new  typographi¬ 
cal  dress,  remarking  “there  has  been 
no  fundamental  change  in  the  newspaper 
format  since  the  Civil  War,  as  far  as 
mechanical  makeup  is  concerned.”  He 
was  especially  harsh  in  his  criticism  of 
newspaper  grocery  ads,  stating  the  aver¬ 
age  ad,  with  its  multitude  of  items  and 
prices,  was  “brutal,  vulgar  and  insult¬ 
ing  to  the  intelligence  of  the  .American 
housewife." 

He  also  spoke  against  the  use  of 
bold  black  display  type  on  prices,  re¬ 
ferring  to  this  practice  as  “just  a  lot 
of  noise  and  it  doesn’t  mean  a  thing.” 
He  explained,  however,  that  black  type 
can  be  effectively  employed  if  the  rule 
of  using  four  inches  of  white  space  for 
every  inch  of  black  type  is  followed. 
He  recommended  straight  line  type  faces 
for  use  with  halftones  and  mentioned 
several  typefaces,  particularly  Gara- 
mond,  as  type  with  “feminine  appeal” 
suitable  for  women’s  fashion  ads.  Mr. 


Farrar  condemned  big  type,  in  general, 
for  prices  “as  noise  in  print”  rather 
than  logic,  which  he  claimed  is  the  all- 
important  factor  in  making  sales. 

In  concluding,  he  urged  newspaper 
advertising  executives  to  employ  young 
people,  college  trained  and  with  an  in¬ 
terest  in  writing,  to  develop  unusual 
layouts,  which  solicitors  can  utilize  in 
selling  advertising  to  merchants.  Mr. 
Farrar  suggested  that  newspapers  get 
away  from  stereotyped  conventional  ads, 
consisting  of  a  picture,  heading  and 
price  tag  and  make  a  special  effort 
to  create  attractive  layouts. 

William  Nugent,  of  Media  Records, 
Inc.,  reviewed  the  newspaper  advertis¬ 
ing  linage  picture  for  the  past  six 
months,  pointing  out  there  has  been  a 
small  increase,  with  Sunday  papers  far¬ 
ing  Ijetter  than  dailies.  Vice-president 
Norman  Rose,  Christian  Science  Mon¬ 
itor,  presided  at  the  final  roundtable 
discussion  covering  numerous  intimate 
problems  of  newspaper  advertising  man¬ 
agers. 

F.  P.  Bishop,  London  Times  adver¬ 
tisement  manager,  who  together  with 
John  1'.  E.  Coope,  advertisement  man¬ 
ager  of  the  Northcliffe  Newspaper 
Group,  Ltd.,  were  guests  of  the  associa¬ 
tion,  spoke  briefly  at  the  Monday  mor¬ 
ning  session.  Mr.  Bishop  stressed  the 
upswing  in  English  newspaper  adver¬ 
tising  linage,  after  a  prolonged  slump 
of  41  months,  beginning  early  in  1929. 
The  upturn  came,  he  said,  in  1932  and 
linage  has  been  steadily  improving  ever 
since.  Unemployment  in  Great  Britain 
is  down  to  2,000,000  for  the  first  time 
in  five  years,  according  to  Mr.  Bishop. 
The  most  significant  fact,  he  said,  how¬ 
ever,  is  that  more  men  and  women  are 
now  employed  than  ever  before  in  Brit¬ 
ish  history. 

An  interesting  upshot  of  a  question  put 
to  Mr.  Bishop  on  newspaper  advertis¬ 
ing  practices  in  his  country,  was  his 
answer ;  “I  do  not  know”  to  several 
inquiries  concerning  rates  and  practices 
of  his  competitors.  Mr.  Tripp  inter¬ 
jected  the  remark:  “He  apparently  is 
not  interested  in  what  the  other  _  fellow 
is  doing  because  he  is  busy  selling  his 
own  newspaper.” 

President  Irwin  Maier,  Milwaukee 
Journal,  in  his  opening  remarks  to  the 
largest  fall  gathering  of  N..A.E..A.  in 
several  years,  stressed  the  importance 
of  increasing  the  association’s  member¬ 
ship  in  order  to  obtain  more  funds  to 
conduct  worthwhile  research  studies. 
He  emphasized  that  N..A.E.A.  is  sol¬ 
vent,  but  needs  a  larger  membership  to 
assure  its  continued  effectiveness.  Re¬ 
ferring  to  the  general  advertising  situa¬ 
tion,  he  said  there  has  been  slow  recov¬ 
ery.  If  liquor  advertising  was  elimi¬ 
nated  from  the  totals,  he  remarked,  the 
national  linage  figures  would  present  a 
sorry  picture.  Among  the  reasons  as¬ 
signed  to  slow  pickup  in  general  news¬ 
paper  advertising,  according  to  members 


Another  luncheon  group  at  NA.E.A.  meeting.  Left  to  right:  Arthur  Hagg, 
president  of  Hagg  &  Associates,  Chicago;  John  L.  Irvin,  Cleveland  Press;  Davis 
Merwin,  Minneapolis  Star;  Guy  S.  Osborn,  Sr.,  president  of  Osbom-Meeker- 
Scolaro,  Inc.;  Wilson  Condict,  St.  Louis  Glohe-Democrat;  George  Steele,  Phila¬ 
delphia  Inquirer;  Guy  Kitchen,  Danville  (III.)  Commercial-News;  Frank  Duffy, 
(Gannett  Newspapers,  and  R.  F.  Collins,  Beloit  (Wis.)  News. 
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present,  are  advertisings  allowances,  in¬ 
creased  radio  appropriations  and  disap¬ 
pearance  of  smaller  regional  accounts. 

Floyd  Parsons,  associate  editor  of 
Advertising  &  Selling,  addressed  the 
Monday  liinchecn  program,  attended  by 
N.A.E.A.  meml)ers  and  their  guests,  in¬ 
cluding  publishers’  representatives.  Mr. 
Parsons  enumerated  what,  in  his  opin¬ 
ion,  are  the  “debits”  and  “credits”  of 
American  business  recovery.  Despite 
the  heavy  tax  burden  confronting  busi¬ 
ness,  he  declared  “not  since  the  Civil 
War  has  America  been  so  rii)e  and 
ready  for  a  major  business  advance.” 
His  talk,  which  included  a  glimpse  into 
future  possibilities  of  inventions  which 
may  revolutionize  American  standards 
of  living  and  create  new  advertising 
prosfiects,  follows  in  part: 

“But  in  spite  of  the  many  obstacles 
that  lie  before  us.  indications  point  to 
the  early  advent  of  busy  days.  The 
forces  of  recovery  are  gaining  speed  and 
power.  Savings  deposits  are  increasing 
at  the  rate  of  $2,000,000  every  day. 
More  than  $30,000,000,000  of  new  credit 
could  now  be  granted  without  even  re¬ 
sorting  to  currency  inflation.  We  pos¬ 
sess  the  greatest  gold  reserves  in  his¬ 
tory.  Our  country  is  the  world’s  chief 
creditor.^  American  farmers  will  have 
a  cash  income  of  nearly  $7,000,000,000 
this  year,  the  largest  in  five  years.  With 
business  recovery  getting  under  way, 
now  wonders  will  come  along  speedily. 

“The  new  home  of  1938,  whatever 
may  be  its  slrape  or  size,  will  be  con¬ 
structed  mostly  of  materials  that  were 
not  even  heard  of  four  years  ago.  Its 
equipment  will  be  startling  indeed. 
Nothing  visionary  is  included.  Perhaps 
there  will  be  illumination  from  sodium- 
vapor  electric  lamps,  miniatures  of  those 
that  are  just  now  being  installed  to 
light  the  new  Oakland  Bridge  at  San 
Francisco. 

“Or  maybe  the  illumination  will  come 
from  a  new  electric  bulb  which  produces 
light  from  a  glowing  coat  of  minerals 
on  the  inner  surface  and  not  from  a 
white-hot  filament.  This  bulb  will  stay 
cool  and  will  require  only  one-sixth  as 
much  current. 

“Tlie  furniture  will  l)e  made  of  steel, 
but  will  have  the  appearance  of  wood. 
Some  of  it  will  be  molded.  Garbage 
will  be  taken  care  of  by  a  new  invention 
that  rMuces  waste  foods  to  a  fine  pulp, 
rendering  it  possible  to  wash  them  down 
the  drain  into  the  sewer  without  clog¬ 
ging.  The  cost  of  operating  this  device 
will  be  half  that  of  an  electric  clock, 
and  the  jo  r  will  take  only  five  minutes 
a  day.  The  manufacturer  of  garbage 
cans  will  not  be  pleased. 

“The  picture  of  a  near  tomorrow  in¬ 
cludes  pneumatic-tired  railroad  coaches, 
ajrplanes  that  will  rise  above  strong 
air  resistance  and  travel  at  double  pre¬ 
sent  speeds,  food  from  cotton  seed  and 
other  materials  that  are  not  now  re¬ 
garded  as  sources  of  edible  products. 

“Inflation  will  be  under  way  in  19.36, 
with  the  business  index  getting  close  to 
100.  In  1937,  it  will  be  in  full  swing, 
and  probably,  in  1938,  we  will  witness 
the  peak  of  the  demand  for  credit.  'The 
top  of  the  ladder  for  the  commodity 
price  index  will  likely  be  a  year  later. 
The  housing  boom  will  be  going  along 
at  a  rapid  pace  next  year.  By  1937,  it 
probably  will  be  cheaper  to  own  a 
house  than  to  rent  one,  which  is  just 
the  reverse  of  the  present  stiuation. 
Home-building  cannot  advance  at  top 
speed  until  it  is  cheaper  to  build  than 
to  rent.  Inflation,  of  course,  will  drive 
money  into  real  estate,  lands,  commodi¬ 
ties,  stocks  and  low-priced  bonds. 

J.  R.  Ozanne,  president  of  Continental 
Marketing  Corporation.  Chicago,  spoke 
on  eflP(^tive  methods  of  making  retail 
advertising  more  productive  from  the 
standpoint  of  the  retailer.  He  cheered 
his  audience  with  his  opening  comment 
that  in  a  recent  personal  survey  among 
business  men  in  more  than  60  cities, 
^ven  out  of  ten  merchants  interviewed 
in  each  city  reported  business  “excell¬ 
ent,”  while  only  two  on  the  average  said 
it  was  “so  so”  and  one  “terrible.” 

Mr.  Ozanne  stressed  importance  of 
newspaper  solicitors,  urging  department 
store  managers  to  use  adequate  space  for 
each  item  advertised  and  thereby  telling 
more  about  the  merchandise  and  stand- 


to  study  the  need  for  a  new  approadi 
to  selling  by  tracing  the  development 
of  several  major  companies  during  the 
depression.  He  cited  figures  fr^  j 
comprehensive  survey  which  he  has 
made  of  the  1,200  securities  on  the 
New  York  Exchanges  to  show  that 
only  525  had  continued  to  pay  dividends 
during  the  depression,  and  that  of  this 
number  60  per  cent  are  consistent  ad¬ 
vertisers.  He  showed  that  of  90  conj. 
panies  whose  financial  structure  is  in 
better  shape  than  it  was  in  1929,  gQ 
per  cent  are  consistent  users  of  adver¬ 
tising. 

Mr.  Fehlman  left  the  “five  media 
other  than  newspapers”  to  weigh  (or 
advertisers  and  agencies  “their  own 
•  L  I  L  -r  f  II  wiirth,”  concentrating  on  those  com- 
Group  attending  N.A.E.A.  luncheon  Monday.  Left  to  right:  John  T.  ritzgeraid,  panies  which  have  relied  on  news- 
Reynolds-Filzgerald.  Inc.,  president  of  Newspaper  Representatives  Asswciation  papers  and  “as  a  consequence”  main- 


Lisiier,  .vinaison  isconsm  o.aie  juur,u... _  companies,  Mr.  Fehlman  gave  his 

A-,  /-v  o  T'  o  m  «T  tc'T  i^os  Oil  the  national  financial  situatiai, 
ing  a  better  chance  of  increased  sales,  .SF.l  .1  .INCl  C  O  5  1  S  iVlUo  I  because  it  profoundly  affects  the  con- 

provided  the  ad  is  “backed  up ’’with  pro-  pfN  nOWN _ MAN  sumer  and  thus  the  advertisers,  and. 

Iier  merchandising  technique.  He  urged  more  pointedly.  Major  Market 

newspapers  to  “play  to  youth,”  declar-  g  Before  Annual  Meeting  of  Newspapers.  He  expressed  the  belid 

ing  that  young  people  have  a  decided  .  f,  ,  „  rs-  .  national  public  debt  will  rise 

influence  on  adult  shopping  habits.  In-  Major  Market  Newspaper*,  Director  dollars  and  that  the  only 

eluded  in  his  list  of  suggestions  “how  to  Outlines  Hi*  New  Presentation  for  three  ways  for  this  to  be  wiped  off  are 

make  newspaper  ads  pay”  were  the  fol-  More  Productive  Copy  Approach  to  issue  printing  press  money,  to  repo- 

lowing:  ,  - -  diate  debts  and  to  increase  taxes.  He 

•Arrange  to  have  ads  attractively  (Spenal^  fh^t  the  government  had  obviously 

mounted  and  on  display  at  proper  places  Chicago,  Get.  16  raced  w’ltn  the  decided  on  the  later  procedure  and  that 
in  store;  have  proof  of  ad  posted^  near  possibility  of  higher  taxes  ^d  the  pos-  ^le  national  debt  increase  50 

clerks’  timeclock  with  a  simple  display  sibility  of  inflation  to  wipe  out  the  p^j.  capita  per  week — advertisers 

of  merchandise  in  advance  of  ad’s  ap-  growing  public  debt,  national  advertisers  ^  expensive 

pearance  in  paper;  make  sure  mer-  must  seek  newer,  less  expensive  and  ^,,3^.5  (q  achieve  even  better  selling, 
chandise  is  on  display  in  window  and  even  more  productive  apprMches  to  the  brought  him  back  to  his  “clas- 

casily  accessible  to  shoppers;  place  ads  selling  problem,  Frank  Fehlman,  man-  technique”  point, 

wherever  possible  before  meetings  of  aging  director,  told  a  well  attend^  an-  p  jj.  ^ 

store  executives  and  salespeople  to  stim-  nual  meeting  of  Major  Market  News-  y  ,mes~ Picayune,  was  named  first  vk*- 
ulate  salec  interest.  papers,  Inc.  1  he  group  gathered  at  a  president  and  Carl  P.  Slanc,  Peoria 

- luncheon  in  the  Stevens  hotel  here  to-  (jj,  j  Journal-Transcript,  second  vice- 

DE  WOLF  IN  QUINCY,  MASS.  day.  ^  president.  Mr.  Fehlman  was  made 

Howard  G.  DeWolf  has  been  ap-  .  Fehlman  s  answer  to  this  situa-  secretary-treasurer.  In  addition  to  these 

point^  classified  advertising  manager  'ton  was  givra  in  the  form  01  a  presen-  Herron,  the  follw- 

of  the  Quincy  (Mass.)  Evening  News  tation  which  he  has  bren  making  to  j  directors  was  named  unani- 

and  the  Qumey  Sunday  News.  Mr.  important  apney  men  during  the  past  n,ous,y. 

DeWolf  was  formerly  with  the  adver-  n»onth.  the  kernel  of  which  is  the  p  g  Hurd,  Prozndaice  (R.  1.)  Jow* 

tising  departments  of  the  Rochester  advertisers  of  frequently  repeated  Bulletin;  H.  H.  Hoffman,  Wot- 

(N.  Y.)  Democrat  atul  Chronicle,  Syra-  smaller  copy  in  newspa^rs  over  a  long-  footer  (Mass.)  Telcgram-Gacette; 
ettse  (N.  Y.)  J oumal- American,  and  Period  and  using  the  citified  ad-  p-  ^lorgan.  Canton  (O.)  Repository; 

more  recently  with  the  Gloversville  'ertismg  technique.  He  cited  severa  p  p  Robertson,  Kansas  City  har; 

(N.  Y.)  Fulton  Star  as  advertising  examples  where  three -  time  -  per  -  ww  George  M.  Burbach.  St.  Louis  Post- 

manager.  Dispatch;  Frank  G.  Huntress,  Jr.,  San 

- ‘low"  the  advertiser  s  selling  cost.  Antonio  Express  and  News;  J.  A.  Van 

REVIVES  PRESS  TALKS  ,  J’ehlman  was  introduced  by  Col.  Cleveland  Plain  Dealer;  M.  B. 

The  first  nress  conference  in  eight  IVMhtngtoH  £t;e-  McNab,  CJmnjio  World-IIerald;  Patridc 

years  between  the  press  and  the  Pre-  or'Mfjor 'Ma^rkeTs^^n^a  short  informal  r '  Evening  News;  G. 

mier  of  Poland  was  ^lled  this  week  by  Herron  said  there  never  was  Hamilton,  Sacramento  Bee. 

Polands  new  deal  ^emier,  Marian  ^  Major  Markets  orga-  wifv  Tn  Riiiin  gTiinins 

Zyndram  Koscialskowski.  The  confer-  nidation  was  so  necessary  and  never  a  WKY  TO  BUILD  STUDIOS 

ence  was  call^  immediately  after  the  time  when  newspaper  advertising  needed  oicUK«i«*  N»w.n«n*i-  Pl*u 

first  session  of  the  new  cabinet.  The  to  be  constructively  sold.  He  expressed  Okl^ho™*  Newspaper  Station  Pl.« 
opposition  press  was  included  in  the  in-  the  desire  of  Major  Markets  to  materi-  Spacious  Quarter* 

vitation.  ally  increase  its  membership,  on  that  Radio  station  WKY,  owned  and 

D*Te~iiD  IM  uADTirnDn  account.  Operated  by  the  Oklahoma  City  Daly 

KATE  UP  IN  HARTFORD  Holding  that  the  clue  to  successful  Oklahoman,  Evening  Titnes  and  Otlo- 

Hartford  (Conn.)  Times  increased  its  display  copy  lies  in  a  study  of  classified  honia  Farmer-Stockman,  will  about 
general  advertising  rate  effective  Oct.  ads  with  their  personal  appeal  and  fre-  Jan.  1  occupy  new  studios  being  prt- 
15,  from  15  to  17  cents  a  line.  quent  repetitions,  Mr.  Fehlman  went  on  pared  on  the  ninth  floor  of  the  Ski^ 

Tower.  In  addition  to  the  entire  ninth 
floor,  the  station  will  have  access  to 

MAJOR  MARKET  SPEAKERS’  TABLE  IN  CHICAGO  the  ballrooms  on  the  third  and  fourth 

_ floors,  which  can  be  converted  into  a 

theater  seating  1,200  people. 

I  In  addition  to  the  theater  and  the 

I  two  broadcasting  studios,  the  plant  will 
include  a  complete  kitchen  for  “.Aunt 
Susan,”  food  editor  of  the  newspapers, 
and  also  for  her  classes.  Studio  “.A" 
will  have  accommodations  for  a  60- 
piece  orchestra  and  100  spectators.  Its 
mammoth  pipe  organ,  which  will  fu¬ 
ture  a  movable  console,  is  being  in¬ 
stalled.  Studio  “B’’  will  be  smaller 
and  also  will  be  “floating  room,”  sus¬ 
pended  to  deaden  outside  sound  and  tn 
prevent  the  escape  of  sound  from  the 
studios  to  the  outside. 

DAILY  WINS  LIBEL  SUIT 

P.  H.  Carico,  a  salesman,  lost  a  $25,- 
000  libel  suit  against  the  Chattanooga 
Nexvs  Oct.  16  hy  directed  verdict.  The 
Left  to  right:  E.  E.  Robertson,  Kansas  City  Star;  George  Burbach,  St.  Louis  Post-  case  involved  alleged  election  irregular- 
Dispatch;  F.  B.  Hurd,  Providence  Journal  and  Bulletin;  Frank  Fehlman.  man-  ities,  Carico  having  been  listed  as  liv- 
aging  director;  Col.  Leroy  Herron,  Washington  Evening  Star;  J.  A.  Van  Buren,  ing  at  a  non-e.xistent  address.  It  wM 
Cleveland  Plain  Dealer;  and  Carl  P.  Slane,  Peoria  Journal-Transcript,  shown  at  shown  the  registration  hook  was  m 
the  speakers’  table  at  Wednesday’s  annual  luncheon  of  Major  Market  News-  error.  The  judge  held  the  book  a  pub- 
papers,  Inc.,  in  Chicago.  lie  record  and  privileged. 
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$1  PAPER  PRICE  RISE  APPEARS  CERTAIN 

yVnnouncement  by  Great  Northern  Favorably  Received  by  Publishers — Newsprint  Men  Had 
^  Anticipated  Bigger  Boost — A.  N.  P.  A.  Expresses  Satisfaction 


An  increase  of  $1  a  ton  in  the  price  price  rise  as  “inadequate,  because  costs  inadequate  returns  at  present  prices.”  methods  are  estopped  tor  another  year, 

of  newsprint  for  1936  appeared  a  fpr  1936  are  expected  to  I)e  $3  a  ton  It  is  likely  that  there  will  be  skirmishes  at  least.  The  reiterated  recommenda- 

.  ftainty  this  week.  The  Great  North-  higher  than  at  present.”  Another  dis-  in  a  effort  to  break  the  Great  Northern  tions  of  the  A.N.P.A.  paper  committee 

/' — ..o.,.,  r iroof  \T^wv,_  r  - :  .  output  of  United  States  mills 

is  justified  by  the  Declaration  of  Inde¬ 
pendence  of  the  Great  Northern  Paper 


em  Paper  Company  announced  a  $1  patch  stated  inaccurately  Great  North-  price,  but  in  the  opinion  of  newsprint 
rise  in  Boston  Oct.  12,  and  since  at  least  ern  had  its  chief  market  in  the  west-  men  to  whom  Editor  &  Publisher 
three  other  mills  have  subsequently  mdi-  ern  states,  and  it  was  also  stated  that  talked,  they  will  come  to  nothing.  One 
cated  they  will  follow  Great  Northern's  its  price  may  not  set  the  level  for  other  executive  pointed  out  that  it  is  possible 


Irtd.  it  appears  that  the  $1  increase  will  sections.^ 

niany  publishers  the  announce¬ 
ment  brought  great  relief.  The  Cana¬ 
dian  mills  have  long  been  talking  of  an 
increase  of  from  $2.50  to  $3,  and  are 
banded  together  in  order  that  they 
might  act  in  concert  on  price.  Cana¬ 
dian  provincial  governments  have  also 
been  agittting  for  a  large  increase.  The 
talk  of  an  appreciable  boost  has  been 
in  the  air  for  more  than  a  year. 

The  increase,  the  first  one  since  1931, 

*ill  make  the  price  of  newsprint  $41. 

There  were  expressions  of  elation 
over  this  price  development,  and  there 


The  dispatch,  refiecting  the  views  of 
the  Canadian  newsprint  industry,  con¬ 
tinued  ; 

“The  rise  in  consumption  of  news¬ 
print  this  year  and  consequent  narrow¬ 
ing  of  the  overproductive  capacity 
caused  Canadian  producers  to  look  for¬ 
ward  to  a  higher  price,  and,  in  view  of 
the  general  agreement  that  such  was 
reasonable  and  needed,  the  action  by 
Great  Northern  is  found  difficult  to 
understand. 

“This  company,  with  a  rated  capacity 
of  about  1,000  tons  a  day,  ran  over  80 
per  cent  of  capacity  during  1934,  but 


«as  praise  from  publishers  for  Great  there  appears  no  inclination  to  believe 
..  - _ •  i»  _ _ _  ,.c  t _  _i _ i  _ 


.Northern’s  action.  It  is  believed  that 
this  is  the  first  instance  in  many  years 
oi  a  United  States  mill  taking  the  initi¬ 
ative  on  price  determining. 

It  was  especially  pointed  out  that 
Great  Northern’s  action  and  the  pub¬ 
lishers’  favorable  reaction  to  it  are 
in  line  with  the  resolution  passed  at 
last  year’s  convention  of  the  American 
.Newspaper  Publishers  Association, 
stich  suggested  that  other  sources 
than  Canada  be  utilized,  if  necessary,  to 
break  the  threatened  monopoly  in  the 
Dominion. 

For  some  time  representatives  of 
Great  Northern  have  been  traveling 
through  the  country  interviewing  pub¬ 
lishers  on  the  1936  price.  Out  of  these 
interviews  and  several  short  amicable 
conferences  in  New  York  the  announce¬ 
ment  was  finally  made.  It  set  a  prece¬ 
dent  in  that  the  bitter  contention  that 
has  always  marked  price  negotiations 
was  lacking. 

Observers  felt  that  Great  Northern 
had  made  a  business  coup,  and  had  ef¬ 
fectively  stoleti  the  march  from  the  big 
Canadian  producers.  It  is  understCKxl 
on  excellent  authority  that  Great 
Northern  acted  independently  in  the 
matter. 

Up  to  Thursday  night  three  other 
newsprint  firms  were  reported  to  have 
followed  Great  Northern’s  action — 
Finch,  Pruyn  &  Co.,  of  Glens  Falls, 
N.  Y.;  Price  Brothers,  and  the  St. 
Maurice  Paper  Company. 

International  Paper  Company  told 
Editor  &  Publisher  this  week  that  an 
I  announcement  would  be  made  soon,  but 
gave  no  indication  as  to  whether  it 
would  fall  in  line  with  Great  North- 

Iems.  For  many  years  International 
set  the  price  for  the  industry. 

The  Newsprint  Export  Manufacturers 
•™^*3tion  of  Canada  met  VV’ednesday, 
™  an  unconfirmed  report  says  its  mem- 
hers  decided  to  capitulate  to  the  $1 
increase. 

Publishers’  confidence  that  the  $1  in- 
I  ciease  will  prevail  is  based  principally 
I  «  two  factors.  The  first  is  that  Great 
•'Orthem  is  mentioned  in  many  news- 
b  print  contracts,  in  such  a  way  that  the 
price  announced  by  this  firm,  if  lower 
nan  that  announced  by  others,  shall 
prevail.  The  second  is  the  wide  scope 
the  company,  which  is  considered 
^  price  determining, 
company  has  a  capacity  of  some 
1  uw  tons  a  day,  and  markets  its  prod- 
I  w-  of  the  country  east 

‘  "ississippi  River.  It  is  consid- 
1  ^  one  of  the  largest  newsprint  com- 
i  United  States.  The 

I  ^pnpps-Howard  Newspapers  are  its 
Rgest  customers,  using  some  55.000 
tens  a  year. 

Immediately  following  the  Great 
•orthern  announcement,  which  was 
^e  by  William  A.  Whitcomb,  presi- 
tlte  company,  the  Canadian 
onps  reacted.  In  a  dispatch  to  the 
Times  from  Montreal  it  was 
tw  that  newsprint  men  viewed  the 


that  acquirement  of  tonnage  played 
part  in  the  company’s  price  action. 

“Leaders  of  the  industry  in  Canada 
were  of  opinion  that  the  increase  for 
next  year  should  be  between  $2.50  and 
$3  per  ton,  an  amount  equal  to  the  in¬ 
crease  in  costs  over  this  year. 

“Against  this  Canadian  opinion  is  the 
knowledge  that  some  important  repre¬ 
sentatives  of  the  newsprint  industry  in 
the  United  States  have  recently  made 
strong  representations  for  a  substan¬ 
tially  higher  increase. 

’’Great  Northern  is  considered  one 
of  the  most  soundly  financed  companies 
in  the  industry,  with  a  long  and  unin¬ 
terrupted  record  of  dividend  payments, 
but  it  is  believed  here  that  disburse¬ 
ments  in  recent  years  have  been  made 
out  of  accumulated  surplus,  indicating 


that  some  other  firm  or  firms  may  at¬ 
tempt  to  set  the  increase  at  a  lower 
figure,  in  order  to  win  the  prestige  for 
price  determining  away  from  Great 
Northern. 

The  attitude  of  United  States  publish¬ 
ers  may  be  indicated  in  the  following 
message  from  a  member  of  the  .Ameri¬ 
can  Newspaper  Publishers’  .Association 
newsprint  committee,  who  is  a  buyer  of 
newsprint  in  considerable  quantity : 

“There  is  genuine  satisfaction  and  real 
reassurance  in  the  fact  that  Great 
Northern  has  taken  leadership  in  estab¬ 
lishing  the  maximum  market  price  of 
newsprint  for  North  America.  Despite 
increases  in  advertising  and  circulation 
sales,  publishers  are  not  financially  able 
to  pay  the  prices  intimated  by  manu¬ 
facturers’  associations  in  Canada  and 
the  United  States.  Increased  operating 
expense  has  kept  full  pace  with  added 
receipts.  We  are  told  that  the  Great 
Northern  is  not  a  member  of  any  asso¬ 
ciation  of  manufacturers.  We  recall 
that  they  were  the  only  newsprint  maker 
in  the  United  States  or  Canada  that  did 
not  join  in  plans  to  use  the  NRA  for 
price  fixing.  It  is  an  agreeable  surprise 
to  find  one  newsprint  manufacturer  who 
considers  the  interests  and  welfare  of 
his  customers.  The  output  of  this  mill 
is  sufficiently  large  and  widespread  to 
be  price  determining.  The  perennial 
plots  of  Canadian  and  International  pro¬ 
ducers  to  fix  prices  through  extra  legal 


Company.  Publishers  now  know  the 
worst  about  their  1936  newsprint  costs 
and  may  turn  their  energies  to  the  sale 
of  newspapers  and  advertising.” 

GEFAELL  GROUP  MAY 
GET  GREAT  LAKES 


String  of  25  U.  S.  Papers,  Including 
Chicago  News,  Wins  Tentative  Con¬ 
trol  of  Newsprint  Firm — Dividends 
Called  Price  Rebates 


GANNETT  BUYS  TRI-MOTOR  PLANE 


Gannet  Newspapers’  new  tri-motor  Stinson 


{Special  to  Editor  &  Publisher) 

Rochester,  n.  y.,  Oct.  i5— The 

■  most  modern  and  fastest  type  of 
private  passenger  plane  built  has  been 
added  to  the  equipment  of  the  Gannett 
Newspapers. 

A  streamlined,  low-wing  Stinson, 
powered  by  three  huge  Lycoming  mo¬ 
tors,  the  craft  has  the  appearance  of 
speed  and  safety.  Each  motor  has  245 
horsepower.  The  ship  climbs  to  8,000 
feet  with  only  two  motors  and  cruises 
at  162  miles  per  hour.  It  has  a  top 
speed  of  185  miles  per  hour. 

With  a  cockpit  for  two  pilots  and 
sound-proof  compartment  accommoda¬ 
tions  for  five  passengers,  the  ship  is 
air-conditioned  and  heated,  has  a  berth 
for  one  and  a  wash  room.  The  craft 
is  equipped  with  a  two-way  radio,  per¬ 
mitting  communication  with  and  from 
the  ground.  Individual  electric  lights 
and  running  water  add  to  the  conven¬ 
ience  of  passengers.  Intricate  equip¬ 
ment  enables  blind  flying.  Electrical 


devices  draw  the  landing  gear  up  into 
the  body  during  flight,  operate  wing 
flaps  to  reduce  landing  speed  and  change 
the  pitch  of  the  three  propellers  to  facil¬ 
itate  climbing  and  increase  speed  at 
higher  altitudes. 

The  ship  will  be  housed  at  Le  Roy 
Airport  with  its  sister,  a  smaller  single- 
motored  Stinson  which  will  be  kept 
available  at  all  times  for  reporters  and 
photographers  of  the  Gannett  Newspa¬ 
pers  in  the  Rochester  area  for  the 
gathering  of  news.  Frank  E.  Gannett, 
publisher,  took  delivery  of  the  first  ship 
in  May,  1934.  Lieut.  Comm.  Russell 
Holderman  and  George  Cheetham  are 
Gannett  Co.  pilots. 

Mr.  Gannett,  who  two  years  ago 
would  not  fly  at  all,  now  regards  fly¬ 
ing  as  a  safe  means  of  transportation. 
“It  is  safe  and  established.”  he  told 
Editor  &  Publisher.  “In  flying  I  am 
more  relaxed  than  when  motoring.  In 
a  plane  I  can  accomplish  much  more 
work  than  on  a  train  or  in  a  car.” 


{By  telegraph  to  Editor  &  Publisher) 

Toronto,  Out.,  Oct.  16 — After  a  pro¬ 
tracted  meeting  yesterday  liondholders 
of  the  Great  l-akes  Paper  Company 
voted  to  accept  the  offer  to  purchase 
assets  of  the  company  submitted  by 
Lynn  E.  .Aldrich  and  John  E.  Gefaell, 
on  behalf  of  a  string  of  some  25  United 
States  newspapers.  Other  than  that 
the  Chicago  Daily  Ne^vs  was  one,  the 
( iefaell  interests  refused  to  reveal  the 
list  of  newspapers  involved,  nor  would 
they  elaborate  on  their  plans  other  than 
was  revealed  at  the  meeting. 

The  vote  as  announced  showeil  bonds 
of  the  face  value  of  $4,627,200  in  favor 
of  the  offer,  and  $1,374,000  against. 

The  meeting  resolved  itself  chiefly 
into  a  debate  on  the  comparative  merits 
of  the  Gafaell  offer  and  that  submitted 
iiy  R.  S.  Robertson,  supposedly  on  be¬ 
half  of  a  number  of  Canadian  producers. 

It  was  argued  on  behalf  of  the  offer 
finally  accepted  that  it  provided  tonnage 
satisfactory  to  the  committee  of  bond¬ 
holders  headed  by  Senator  _  Arthur 
Meighen,  who  spoke  at  length  in  favor 
of  this  proposal.  He  said  that  the  divi¬ 
dends  to  be  paid  to  publishers,  as  hold¬ 
ers  of  stock  in  the  new  company  to  be 
formed  to  operate  the  Great  Lakes 
plant,  would  not  be  in  the  nature  of  a 
rebate  on  newsprint  prices,  and  that  in 
any  event  no  dividends  would  be  paid 
until  after  bond  interests  and  deprecia¬ 
tion  had  been  earned  and  allocated. 

He  also  stressed  the  point  that  the 
Gefaell  offer  provides  a  contract  which 
will  run  for  10  years  with  an  option  to 
renew  it  for  an  additional  five  years, 
and  at  the  end  of  this  10  or  15  year 
period  the  whole  property  reverts  to 
bondholders. 

.Against  this  offer  it  was  argued  by 
J.  L.  Ralston  and  others  that  the  divi¬ 
dends  to  be  paid  on  stock  held  by  sub¬ 
scribing  publishers  really  was  a  rebate 
on  the  price  of  paper,  that  the  remain¬ 
der  of  the  industry  would  be  obliged  to 
make  concessions  in  order  to  retain  their 
markets,  and  that  thus  further  trouble 
would  be  engendered  by  the  contract. 

Mr.  Ralston  spoke  strongly  in  favor 
of  the  bid  put  in  by  other  producers  as¬ 
sociated  in  the  Newsprint  Export 
Manufacturers  Association,  which  pro- 
lK)sed  to  form  a  new  company,  the 
Black-Sturgeon  Newsprint  Company,  to 
operate  the  Great  Lakes  Plant. 


Editor  &  Publisher  learned  this 
week  that  the  acceptance  by  the  Great 
l^kes  bondholders  of  the  Gefaell  offer 
did  not  necessarily  mean  that  it  would 
be  acceptable  to  the  courts. 

It  was  pointed  out  that  insurance 
companies  were  objecting  vigorously, 
and  that  by  the  time  the  offer  got  to 
the  courts,  more  favorable  proposals 
maybe  made. 

Great  Lakes’  customers,  it  was 
learned,  include,  beside  the  Chicago 
Daily  News,  the  following  newspapers; 
Chicago  Journal,  Chicago  Herald- Ex¬ 
aminer,  Omaha  World,  Wichita  Beacon, 
Council  Bluffs  Nonf>areil,  Peoria  Trans¬ 
script  and  the  Clinton  (la.)  Herald, 
Superior  (Wis.)  Telegram,  Green  Bay 
(NVis.)  Press-Gazette. 
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Editor  &  Publisher  for  October  19,  1935 


INLAND  HITS  SPONSORED  RADIO  NEWS 

Problem, 


Resolution  Calls  for  Federal  Ban  and  News  Services*  Cooperation  Management 

Newspaper  Aspects  of  Social  Security  Discussed 


iiiy  telegraph  to  Euiior  &  PublisiUEr) 
^HICAGO,  Oct.  lo — Greatly  oon- 
cemed  over  apparently  unlimited 
radio  news  broadcasts  in  all  sections  of 
the  country,  members  of  Inland  Daily 
Press  Association,  at  their  fall  meeting 
here,  went  on  record  urging  a  federal 
ban  on  news  flashes  s]K)nsored  by  adver¬ 
tisers.  Two  hundred  and  twenty-five 
Midwestern  newspaper  publishers  at¬ 
tended  the  meeting  today  and  yesterday 
at  the  Congress  Hotel. 

In  adopting  such  a  resolution.  Inland¬ 
ers  called  upon  news  gathering  orgatti- 
zations  to  cooperate.  Aside  from  the 
broadcast  question,  publishers  heard 
many  management  problems  discussed 
and  were  given  a  comprehensive  report 
on  the  Social  Security  Act.  As  a  wind¬ 
up  to  their  meeting.  Inlanders  were 
given  a  "preview”  of  imiwrtant  issues 
at  .stake  in  sustaining  the  newspaper 
committee’s  recommendation  at  the  an¬ 
nual  Audit  Bureau  of  Circulations  Con¬ 
vention  starting  here  tomorrow.  Mem¬ 
bers  of  the  Newell  Committee  outlined 
.neir  objectives  and  assured  publishers 
their  sole  aim  was  to  improve  Bureau 
pr<Kedure. 

President  Linw(KKl  I.  Noyes.  Iron- 
wood  (Mich.)  Globe,  oi)ened  tt>day’s 
session  with  a  report  in  ci»nnection  with 
the  free  publicity  exhil>it  collected  under 
the  direction  of  Ralph  S.  Kingsley,  Ken¬ 
osha  (Wis.)  Ih’eninq  Xeios.  He  esti¬ 
mated  newspaj)ers  are  receiving  daily 
more  than  a  ton  of  publicitv  and  sug¬ 
gested  it  might  be  wise  for  publishers 
to  keep  records  of  the  space  devoted  to 
“free  advertising”  each  month. 

Circulation  promotion  also  occupied 
.attention  of  Inlanders  with  i>apers  read 
by  H.  W.  Edwards,  Dekalb  (Ill.) 
Chronxcle.  and  Jesse  B.  Birks,  Decatur 
(Ill.)  Herald  and  Re^dew.  E.  Meyer, 
Clinton  (la.)  Herald,  presided  as  chair¬ 
man.  W.  R.  Ronald,  Mitchell  (S.  D.) 
Reintblic,  chairman  of  the  Inland  sub- 
-scription  cost  committee,  gave  an  analy¬ 
sis  of  circulation  costs  and  revenue,  urg- 
nig  publishers  to  devote  more  attention 
to  net  profit  per  subscriber  in  order  to 
assure  an  adequate  income  from  circu¬ 
lation. 

The  address  of  Roderic  Olzendam 
research  director  of  the  Metropolitan 
Lite  Insurance  Company,  New  York 
on  “Realism  in  Social  Security  and  In- 
du.strial  Relations,”  proved  to  be  the 
highhght  of  today’s  meeting.  Sjieaking 


cussed  “Customer  Relationships”  as  under  title  of  news  to  be  broadcast 
they  relate  to  chain  stores.  He  enumer-  “only  as  an  unsponsored  editorial  _  ser- 
ated  some  of  the  dissatisfactions  among  vice”  for  “public  interest,  convenience 
advertisers,  including  unintelligible  and  necessity.  This  resolution  was  ap- 
newspaper  rate  cards,  and  suggested  jiroved  at  the  opening  session  Tuesday 
that  publishers  seek  to  explain  their  morning,  following  a  preseiitation  ~ 


rate  structures  to  advertisers.  Mr. 
Richards  expressed  the  opinion  that 
shopping  news  publications  are  a 
greater  menace  to  newspaper  adver- 


of 

the  situation  by  President  Linwood  I. 
Noyes,  Ironwood  (Mich.)  Globe. 

In  his  opening  address.  President 
Noyes  outlined  the  need  for  someone  to 


Inland  publishers  attending  fall  Chicago  meeting  inspect  exhibit  of  publicity 
material  gathered  bv  special  Inland  Free  Publicity  Committee  seeking  to  com¬ 
bat  this  evil.  Left  tci  right:  Scott  Chambers,  managing  editor,  iV'eic  Castle  (Ind.) 
Courier-Times;  W.  S.  (Tiambers.  publisher.  New  Castle  Courier-Times;  Vice- 
President  J.  S.  (Jray,  Monroe  (Mich.)  News;  J,  F.  Bacon,  If  atertown  (S.  D.) 
Public  Opinion;  and  John  H.  Connor,  Seymour  (Ind.)  Tribune. 

lead  a  fight  before  Congress  and  the 
Federal  Communications  Commission  to 
prohibit  the  sale  of  news  to  any  ad¬ 
vertiser.  He  referred  to  the  recent  an¬ 
nouncement  that  “United  Press  has  sold 
its  news  service  to  Standard  Oil  Com- 
Iiany  of  New  Jersey  for  broadcast  pur- 


tising  than  radio,  and  warned  publishers 
that  shopping  news  circulars  have  a 
better  chance  to  spring  up  where  local 
advertisers  are  dissatisfied  in  their  rela¬ 
tions  with  publishers. 

George  Saas,  Indianapolis  News 
classified  managers,  told  Inlanders  how 
to  increase  want  ad  linage  by  concen¬ 
trating  on  household  goods  to  sell 
classifications  and  getting  away  from 
the  business  service  classified  ads.  He 
also  advocated  more  understandable 


.  ,  -  - . o-  rate  boxes  at  the  head  of  classified  col- 

at  ttie  luncheon,  he  reviewed  the  scope  nmns  so  that  the  average  reader  can 


and  demands  of  the  new  Federal  Social  (luickly  grasp  what  it  will  cost  to  ad- 
Security  Act  with  special  reference  to  vertise. 


newspapers.  He  cautioned  against 
lasty-devised  state  laws  and  urged  pub- 
ishers  to  give  serious  thought  and 
leadership  in  formulating  programs  that 
will  give  a  greater  degree  of  security  for 
workers  and  bring  greater  satisfaction 
to  employers  and  to  states. 

Mr.  Olzendam  emphasized  the  im- 
IKirtance  of  newspaper  guidance  in  the 
development  of  an  educational  approach 
to  the  subject.  “I  know  of  no  educa¬ 
tional  force  in  the  life  of  the  average 
man  more  effective  than  the  daily  paper. 


Gardner  J.  Thomas,  Marion  (Ind.) 
Chronicle  and  Leader-Tribune,  chair¬ 
man  of  the  Inland  advertising  promo¬ 
tion  committee,  presided  during  the  ad¬ 
vertising  roundtable. 

A.  L.  Miller,  Battle  Creek  (Mich.) 
Enquirer-Ncivs,  was  named  chairman 
of  the  nominations  committee. 

Believing  the  time  has  come  to  call 
a  halt  to  the  flood  of  advertiser-spon¬ 
sored  news  broadcasts.  Inland  members 
unanimously  adopted  a  resolution  ask¬ 
ing  the  Federal  Communications  Com¬ 


poses. 

[Clem  J.  Randau,  general  business 
manager  of  United  Press  sent  the  fol¬ 
lowing  telegram  to  Mr.  Noyes  Wednes¬ 
day  : 

"Your  speech  before  Inland  conven¬ 
tion  stating  United  Press  had  sold  its 
news  service  to  Standard  Oil  of  New 
Jersey  was  presumably  based  on  mis¬ 
statement  widely  circulated  by  Asstxi- 
ated  Press  last  week.  Your  deduction 
immediately  following  above  misstate¬ 
ment  is  absolutely  untrue  since,  first. 
United  Press  signed  contracts  with  in¬ 
dividual  stations  owned  hy  N.B.C.  which 
in  turn  sold  time  on  air  and  news  ser¬ 
vice  to  Esso.  Second,  all  our  contracts 
with  broadcasters  state  specifically  that 
United  Press  shall  at  all  times  have 
editorial  direction  of  broadcasts  of  news 
report  to  the  end  that  the  facts  stated 
in  broadcasts  shall  be  the  same  as  stated 


which  for  millions  constitute  practically  mission  to  protect  listeners  on  all  news  in  the  news  report  received  by  broad- 
the  sum  total  of  their  reading  matter,”  broadcasts  and  preserve  the  “true  news  caster  from  United  Press.  Third,  all 
he  said.  In  no  field,  therefore,  is  there  value”  by  requiring  all  subject  matter  our  contracts  require  that  all  commer- 
greater  need  for  a  sound  basis  of  pop¬ 


ular  understanding. 

If,  as  many  feel,  such  legislation  is 
a  milestone  on  the  road  to  progress,  it 
IS  right  that  their  claims  should  ’  be 
justified  in  the  eyes  of  the  people.  If 
as  many  others  feel,  it  is  basically  un¬ 
sound,  or  honeycomlied  with  weak¬ 
nesses.  the  valid  reasons  for  this  belief 
should  become  public  knowledge.” 

J.  D.  Bamum,  Syracuse  (N.  Y.) 
Post  Standard,  president  of  the  Ameri¬ 
can  Newspaper  Publishers’  Association, 
•lehvered  an  “off-the-record”  speech  at 
the  afternoon  session,  dealing  with  cur¬ 
rent  and  future  problems  confronting 
the  newspaper  business. 

D.  D.  Richards,  Sears,  Roebuck  & 
Co.  retail  advertising  manager,  dis- 


cial  announcements  sliall  be  clearly  b. 
dicated  as  such  and  not  broadcast  to  u. 
liear  as  an  integral  (lart  of  said 
report.  ’ 

"These  provisions  positively  refi* 
your  statement  that  advertisers  on 
"change  and  edit  sponsored  broadcai 
news  to  suit  sale  their  products.'  W( 
do  not  believe  you  have  intentionall, 
misrepresented  situation  but  since  y# 
were  misled  we  would  like  to  have  tm 
situation  laid  before  Inland  conventw 
and  given  equal  prominence  with  yon 
previous  statement  which  undersU'^ 
was  based  on  false  report  of  our  coo 
jH-titor  and  which  was  presumably  i. 
signed  to  damage  our  business.  Plea* 
advise  what  action  taken.” 

Mr.  Noyes  answered  Mr.  Randan 
stating  that  his  clarifying  message  had 
lieen  read  to  the  convention.  He  (Witj 
having  made  the  misstatement,  layii^ 
the  blame  to  a  stenographic  errear.) 

Mr.  Noyes  commented  upon  the  cur¬ 
rent  situation  which  (lermits  any  interest 
large  or  small,  to  sponsor  news  “to  sm 
the  sale  of  his  product.”  Elaboratin 
on  this  ixnnt.  President  Noyes  said: 

“Advertisers  are  now  so  intermingliiij 
advertising  and  propaganda  with  ne»! 
that  the  value  of  the  news  is  lost 
have  examples  of  many  such  broad^ 

In  the  New  York  area  there  are  on 
23  commercial  news  broadcasts  eadi 
day.  In  addition  there  are  some  21 
promotional  news  broadcasts,  and  dgk 
commentators  besides  the  news  broad¬ 
casts  of  the  Press-Radio  Bureau. 

"The  interest  and  protection  of  tht 
public  is  our  first  consideration.  I  would 
think  the  listener  would  sicken  of  tbs 
confusion.  year  ago,  just  bdon 

WOR  started  broadcasting  four  15  mm- 
utes  of  Transradio  News  every  day, 
Press-Radio  was  the  only  spot  news  on 
the  air,  with  e.xception  of  daily  promo¬ 
tion  broadcasts  by  the  New  York  Amtn- 
can,  the  Nero  York  Journal  and  thi 
Neii'  York  Mirror.  On  all  stations,  ti» 
New  York  area  got  70  minutes  of  spot 
news  not  including  bulletins  and  com¬ 
mentators. 

“Today  there  are  five  kinds  of  spot 
news  on  the  air  daily,  occupying 
stations  12  hours.  This  does  not  in¬ 
clude  commentators,  news  dramatia- 
tions  and  ‘news  oddities’  or  speda! 
bulletins. 

"The  listener  has  no  way  of  knowig 
whether  these  are  paid  advertiseanb 
or  public  service  without  charge 
anything,  there  should  be  a  closer  super 
vision  of  news  over  the  air  than  thnwgii 
the  mails  because  the  broadcasters 
using  the  air  which  does  not  belong 
them  and  are  paying  nothing  for 
Newspapers  use  the  mails,  but  paj 
their  way  and  nobody  is  harmed  Ys 
the  government  has  placed  strict  re 
strictions  on  printed  matter  througklk 
mails. 

“Why  should  the  Federal  Comn*i' 
cations  Commission,  which  is  an  at*ii 
the  government,  permit  broadcaJta|t|| 
sell  news  on  advertising  prograiM 
fool  the  public?  This  CommissiotbK 
a  ruling  that  any  recorded  pn. 
must  be  announced  as  such  so  thal«(’ 
public  will  not  be  deceived  and  millj 
“Newspapers  are  not  allowed  to  im 
news  to  an  advertiser.  When  ne^J 
thus  sold  it  ceases  to  be  news  asi* 
strictly  advertising. 

“Newspapers.  I^cause  of 
statutes,  cannot  weave  advertisinfi; 
their  news  columns;  thev  must  pi., 
mark  advertising  as  paid  for.  I 
Section  537  Postal  Laws  and  R<ip 
tions  1932,  Paragraph  2: 

“.Ml  editorial  or  other  reading 
published  in  any  such  newspaper,  oj 
azine,  or  periodical  for  the  public#l| 
of  which  money  or  other  valuable  0* 
sideration  is  paid,  accepted,  or  Pto®** 
advertisenas 
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Seated  at  speakers’  table  at  Inland  Tuesday  luncheon,  left  to  right:  L.  S.  Bean,  shall  be  plainly  mark^  rI. 

assistant  regional  forester,  U.  S.  Forest  Service,  luncheon  speaker;  President  Any  editor  or  publisher 
Linwood  I.  Noyes,  Ironwo^  (Mich.)  Globe;  EL  P.  Adler,  Davenport  (la.)  Times;  torial  or  other  reading  matter  fot 
O.  S.  Warden,  Great  Ftdls  (Mont.)  Tribune;  and  Frank  Throop,  Lincoln  Star,  compensation  is  paid,  accepted,  or  iwr 
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.  .  „-ithout  so  inarking  tlie  same,  shall, 
conviction  in  any  court  having 
Siction.  Ih;  fined  not  less  than  htty 

Srs  (^50) 

fyei  dollars 

\nd  in  that  connection  I  cannot  sec 
hv  newspapers  do  not  rebel  at  the  sell- 
of  news  to  advertisers  for  broadcast 
n^ses  by  agencies  which  are  supply- 
ne  them  with  news  for  legitimate  pub- 
iation.  Concerted  action  on  the  part 
It  rewspapers  could  influence  the  poli- 
^*of  the  United  Press  and  the  Inter¬ 
national  News  Service.  The  Associated 
Press  lias  alone  had  the  fortitude  to 
prohibit  the  use  of  Associated  Press 
^•s  for  commercially  sponsored  pro¬ 
grams  and  its  directors  should  lie 
complimented  for  their  far-reaching  de- 
cisiois  to  refuse  to  impair  public  con¬ 
fidence  in  Associated  Press  news  re¬ 
ports." 

The  resolution,  requesting  all  news- 
gathering  organizations  and  newspapers 
i  to  cooperate  in  developing  an  “equitable 
liar  I  plan”  for  the  broadcasting  news  bul- 
ha^  i  letins  by  radio  at  regular  intervals. 
Hied  1  follows: 

riw  I  “W'heieas.  The  United  Stales  Postal  Laws 
^  nrokibit  any  newspaper,  magazine,  or  peri¬ 
odical  from  iirinting  any  editorial  or  reading 
cur  mailer  for  which  inoiicy  or  other  valuable 
consideration  is  p.aid  unless  it  is  plainly 
marked  ‘advertising’,  and 
“Whereas,  The  holders  of  radio  licenses 
in  the  United  States  are  accepting  money 
irom  advertisers  for  the  use  of  the  air 
to  disseminate  news  and  editorial  comment  as 
a  part  of  their  advertising  in  order  to  sell 
tbdr  product,  and 

"Wheie-ss,  The  listening  public  now  lias 
DO  means  of  determining  whether  a  news 
broadcast  is  paid  for  and  edited  by  the  ad¬ 
vertiser  or  the  advertising  agency,  and 
“Wheie-ss,  The  Congress  of  the  United 
Slates  has  designated  full  power  to  the  Fed- 
(iil  Communications  Commission  to  regulate 
radio  broadcasing  in  the  United  States  and 
to  license  those  stations  which  are  operating 
m  the  “interest  of  public  convenience  and 
necessity.” 

“THEtESORE.  lit;  It  Ks.foi.vs:i)  by  the  In¬ 
land  Daily  Press  .Association  in  convention 
assembled  that  the  Federal  Communications 
Commission  be  requested  to  protect  the 
listeners  on  all  news  broadcasts  and  preserve 
the  true  news  value  by  requiring  all  subject 
matter  under  the  title  of  news  to  be  broad¬ 
cast  only  as  an  unsponsored  editorial  service 
from  the  station  itself  to  its  listeners  in  the 
“Public  Interest.  Convenience,  and  Neces¬ 
sity." 

“Be  It  Firther  Resciuved,  that  all  news 
jathering  organizations  and  the  newspaper  be 
reqi^ted  to  cooperate  in  developing  an 
fduitable  plan  for  the  broadcasting  of  news 
bulletins  at  regular  intervals  as  a  public 
service  in  the  name  of  the  participating 
roups. 

"Be  It  Fi-»ther  Resolved,  That  a  copy  of 
this  resolution  be  sent  to  the  l-'ederal  Com¬ 
munications  Commission  and  to  each  member 
of  the  Congress." 

Newspaper  management  problems  oc¬ 
cupied  the  major  share  of  the  Inlanders’ 
Mention  at  the  Tuesday  morning  ses¬ 
sion.  R.  R.  O’Brien,  Council  Bluffs 
(la.)  Nonpareil,  chairman  of  the  In¬ 
land  Cost_  Comparisons  Committee,  led 
a  i^ssion  on  recommendations  for 
ftvisions  in  his  committee’s  services. 


I,  Noyes,  Ironwood 
^Jobe,  (left)  and  Secretary- 
(center)  greet 
^  Noyes,  Marinette  (Wis.)  Star, 
•  Pfesident  Noyes,  at  fall  meet- 
***•  of  Inland  in  Chicago  this  week. 


U.  P.  .\dler,  Davenport  (la.)  Times, 
chairman  of  the  newsprint  committee, 
reported  that  present  indications  arc 
that  newsprint  prices  will  be  somewhat 
higher  next  year,  although  the  change 
in  Canadian  government  officials  as  a 
result  of  this  week’s  elections,  may  have 
some  effect  on  keeping  prices  stable. 

Donald  L.  Breed,  Treeport  (111.) 

J  ournal-Ntandard,  chairman  of  the 
Mechanical- Production  Committee,  gave 
a  brief  report,  asking  members  to  inform 
the  committee  of  any  valuable  new 
tncchanical  devices  in  use  and  new 
methods  evr)lved  to  increase  mechanical 
priKluction  efficiency  in  newspaper 
plants. 

Successful  ojK-'ration  of  a  one-man  en¬ 
graving  plant  was  reviewed  by  Graham 
M.  Dean,  loiva  City  (la.)  Press-Citi¬ 
zen.  He  told  how  his  newspaper  has 
installed  such  a  plant,  suitable  for  small 
dailies,  with  a  total  investment  of  less 
than  $1,100.  The  plant  turns  out  ()0- 
liiie  halftones  in  various  sizes  up  to 
and  including  five  column  cuts,  eight 
inches  deep.  Starting  with  a  jTart-time 
ixperator,  he  said,  the  reader  demand 
for  local  cuts  made  it  necessary  to 
change  to  a  full-time  basis,  turning  out 
from  six  to  nine  cuts  daily.  He  stres¬ 
sed  the  importance  of  gcKKl  photography 
as  the  basis  for  successful  halftone  re- 
producton.  The  cost  of  materials  ap¬ 
proximates  the  labor  cost  involved.  He 
told  of  his  pajHir’s  enterprise  in  printing 
action  pictures  of  last  Saturday’s  lowa- 
Colgate  football  game  the  same  after¬ 
noon,  which  materially  increased  street 
sales. 

Joe  Bennett.  Bloomington,  Iiid.,  in¬ 
ventor  of  the  “Engravograph”  explained 
his  automatic  engraving  machine  to  the 
lidanders.  Mr.  Bennett  stated  his  de¬ 
vice  utilizes  the  photoelectric  cell  and 
makes  halftones  direct  from  negative  or 
positive  prints  without  use  of  acids, 
emulsions  or  screens.  This  compact 
unit  is  no  larger  than  an  ordinary  office 
desk  and  operates  electrically  by  push¬ 
ing  a  button,  producing  one  column  cuts 
in  three  to  four  minutes  and  larger 
lialftoncs  in  23  to  30  minutes 

Allen  W.  Selby,  Chicago  Daily  Neios 
credit  manager,  discussed  credit  as  an 
aid  to  selling  advertising.  He  declared 
credit  is  based  on  three  C's,  “capacity, 
capability  and  character."  He  warned 
publishers  to  be  careful  in  extending 
credit  to  an  advertiser  who  refuses  to 
submit  a  financial  statement.  Mr.  Selby 
explained  the  need  for  credit  men  and 
advertising  solicitors  w'orking  in  coop¬ 
eration  so  as  to  maintain  harmonious 
relations  with  advertisers.  In  conclud¬ 
ing,  he  remarked  that  cash  discounts  aid 
materially  in  collection  of  advertising 
accounts. 

Victor  L.  Moffett,  Monmouth  (Ill.) 
Atlas-Reineiv,  concluded  the  morning 
session  with  a  brief  report  on  office 
forms  and  practices. 

Criticism  of  newspaper  publishers  for 
often  presenting  “an  incomplete  and  in¬ 
accurate  picture  of  reforestation  con¬ 
ditions’’  was  voiced  by  L.  S.  Bean,  as¬ 
sistant  regional  forester  in  the  U.  S. 
Forest  Service  covering  nine  Inland 
states,  at  the  Tuesday  luncheon.  In  his 
talk,  setting  forth  the  governmental  pro¬ 
gram  to  buy  19  million  acres  of  timber- 
land  in  order  to  conserve  forests  and  to 
rehabilitate  communities  in  regions  de¬ 
pendent  upon  mills  and  lumber  industry, 
Mr.  Blean  accused  newspapers  of  “skim¬ 
ming  the  surface”  and  “writing  with 
heads  in  the  clouds  and  feet  not  on  solid 
ground.”  He  also  touched  upon  con¬ 
structive  projects  being  done  by  CCC 
workers  and  urged  newspaper  editors  in 
communities  where  these  camps  are  lo¬ 
cated  to  give  readers  a  more  compre¬ 
hensive  account  of  their  activities. 

Robert  Tate,  western  manager  of  the 
Bureau  of  Advertising,  A.N.P.A., 
opened  the  afternoon  session  with  the 
bureau’s  presentation,  “Looking  Into  A 
Million  Homes.”  He  also  briefly  des¬ 
cribed  his  organization’s  recent  radio 
survey,  declaring  it  to  be  one  of  the 
most  effective  thrusts  made  against 
radio  coverage  claims. 

Otto  A.  Jaburek,  general  counsel  of 
the  Employers’  Association  of  Chicago 
and  Associated  Employers  of  Illinois, 
read  a  detailed  analysis  of  publishers’ 
rights  and  responsibilities  under  the  Na- 


Group  of  Michigan  publishers  attending  Inland  convention.  Left  to  right:  John 
P.  Norton,  Escanaba  Press;  W.  A.  Butler,  Holland  Sentinel;  C.  A.  French. 
Holland  Sentinel;  A.  W.  McCall.  Grand  Haven  Tribune;  and  J.  R.  Scamehorn, 

Niles  Star. 

tional  Labor  Relations  Act,  drawing  a  — - - 

close  parallel  between  the  Wagner  law  FARM  OPTIMISM  EVIDENT 

and  Section  /  -A  of  the  NR  A.  Express-  - 

ing  his  opinion  that  the  act  may  be  Agricultural  Publishers  Raise  Dues  at 
unconstitutional  and  raising  the  ques-  Chicago  Meeting  Oct.  16 

tion  whether  or  not  it  applies  to  news-  tSpedal  to  Editor  &  Publisher) 

papers,  Mr.  Jaburek  laid  down  broad  Chicago,  Ill.,  Oct.  16— Wreathed  in 
recommendations  to  guide  publishers,  smiles,  reflecting  greatly  improved  busi- 
The  law,  he  said,  does  not  compel  any  „ess  in  the  farm  belt,  members  of  the 
employer  to  enter  into  a  closed  shop  Agricultural  Publishers  Association  met 
agreement.  He  warned  publishers,  how-  here  in  the  Stevens  Hotel  today  to  dis- 
ever,  against  ignoring  the  act,  should  cuss  the  future  promotional  and  other 
employes  seek  to  organize  and  bargain  activities  of  the  group, 
collectively  under  it,  hut  rather  vigor-  They  learned  from  Victor  F.  Hayden, 
ously  to  object  to  its  provisions  and  executive  secretary,  that  “up  to  and  in¬ 
seek  a  “show  down”  at  once.  eluding  September,  farm  paper  linage  in 

Harvey  J.  Kelly,  chairman  of  the  1935  increased  9.9  per  cent  over  the 
•A.N.P.A.  Special  Standing  Committee,  same  period  of  1934... In  sub-classifica- 
reviewed  newspaper  industrial  relations  tions  covering  products  of  exclusive  or 
and  recent  changes  in  1.  T.  U.  laws,  extensive  use  on  the  farm,  the  linage 
Mr.  Kelly  warned  publishers  against  A* 

yielding  to%yp<>g,aphical  union  iuris-  29  3  S ‘rnd%faZr 

diction  over  tape  perforating  devices  of  an  increase  ot  per  cent  and  tractors 

the  Teletypesetter  and  Semagraph,  de-  equipment  an  increase  of  32.1  per 

claring  that  such  operations  are  not  ^  brightest  harbingers  of  the 

struck  work.  He  ^mted  out  that  type-  ^  j  prosj^rity  evidenced  at  the 

writers  upon  which  copy  for  machines  n^any  publishing  conventions  in  Chicago 
is  now  prepared  by  non-members  of  the  this  week  was  the  agricultural  paper 
union  are  not  under  jurisdiction  of  1.  blishers’  intention  to  increase  their  as- 
T.  U.  nor  is  the  product  declared  struck  ^^essments  to  bring  in  25  per  cent  more 
work.  He  characterized  the  ta^  per-  revenue,  placing  it  on  a  par  with  a  few 
forator  as  merely  a  substitute  for  the  years  ago.  A  cooperative  advertising 
typewriter.  program  was  outlin^  within  the  present 

H.  Z.  Mitchell,  Bemidji  (Minn.)  financial  limits  of  the  organization’s  ac- 
Pionecr,  suggested  appointment  of  an  tivity,  with  much  discretion  left  to  the 
Inland  committee  to  work  in  co-oper-  board  of  directors, 
ation  with  the  American  Association  of  Five  places  on  the  board  were  to  be 
Schools  and  Departments  of  Journalism  vacated,  but  all  five  incumbents  were  re- 
and  the  American  Society  of  Newspaper  elected:  W.  H.  Cowles,  Jr.,  Northwest 
Editors  in  helping  journalism  schools  Farm.  Trio;  Marco  Morrow,  Capper 
devise  courses  better  to  train  students  Farm  Papers;  Fred  Bohen,  Successful 
for  newspaper  work.  Farming;  C.  V.  Gregory,  Prairie 

Scott  Chambers,  Neiv  Castle  (Ind.)  Farmer;  Tait  Butler,  Progressive 
Courier-Times,  spoke  on  “Page  One  Fanner. 

Make-up  and  Typography.”  He  told 

how  his  paper  has  eliminated  “spiritual  FOREIGN  WRITERS  ELECT 
time-table”  listings  of  church  services  „  .  ,,  „  ,  _  . ,  ^  „ 

and  has  substituted  news  stories  of  Reuter.  Man  Named  Pre.ident  of  New 
church  activities  that  have  news  value  York  ABtociation 

to  the  reader,  newspaper  and  church.  A.  Bernard  Moloney,  Reuters,  Ltd., 
John  Huston,  Ottumwa  (la.)  Courier,  was  elected  president  of  the  Association 
outlined  purposes  and  plans  of  the  new  of  Foreign  Press  Correspopdents,  Nctv 
Inland  State  Legislative  Advisory  Com-  York  at  the  annual  meeting  Oct  16. 
mittee  and  \’’erne  Joy,  Centralia  (Ill.)  Moloney  succeeds  R.  J.  Cruikshank, 
Sentinel,  spoke  briefly  of  the  Federal  Ton^i  News-Chronicle. 

Legislation  and  Laws  (Committee,  de-  Camille  Lemercmr,  Havas,  and  H.  W. 
claring  its  main  function  to  be  an  ^  on  Doemming,  (jerman  News  Bure^, 
“alarm  clock”  to  publishers  in  federal  were  elected  vice-presidents;  Alan  O. 
legislative  matters  relating  to  the  press,  Trower,  Reuters,  secretary  -  treasurer, 

Vice-President  J.  S.  Gray.  Monroe  ^"^^elarv  ’ 

(Mich.)  News,  reported  seven  new  Thp  pxenitivp  mnimittee  i-<5  romnn^ed 
^land  meni^rs.  bringing  total  mem-  of  Harold  Butcher.  London  Dai/yH^r- 
bership  to  273.  The  foUow,ng  new  plisien; 

members  were  elected:  Mt.  Plet^anf  Kiyoshi  Iwamoto,  Rengo  News  Agency ; 
(laA  News;  Cheyenne  i\Nyo.)  State  M.  Simons  Telegraaf  of  Amster^ 

Tr,bu,ie-Uader-Smt;  Chdheot^  dam;  Kenneth  Durant,  Tass  Agency: 

Setoto^  Gazette;  Cambridge  {,0.)  Jef-  ^  Arbib-Costa,  La  Tribuna,  Rome,  and 

Frankfort  (Ind.)  Morning  Times.  GETS  LIQUOR  ACCOUNT 

Thomas  J.  Molloy  &  Co.,  Inc.,  New 
York,  importer  and  distributor  of  King 
George  IV  Scotch  Whisky,  Highland 
Nectar,  Planat  Cognac,  Ron  Senador 
Porto  Rican  Rum,  Ronrico  Cuban  Rum, 
and  other  liquors,  has  appointed  Metro¬ 
politan  Advertising  (Company,  New 
York,  as  advertising  agents.  A  national 
campaign  has  been  launched  on  King 
George  IV  which  includes  the  use  of 
newsi»pers,  magazines  and  trade  ad¬ 
vertising.  Morton  Edell  is  the  account 
executive. 


PEGLER  TO  EUROPE 

Columnist  Will  Visit  Capitals  and 
Cable  Daily  Column 

Westbrook  Pegler,  New  York  World- 
Telegram  and  United  Features  column¬ 
ist,  is  scheduled  to  sail  Oct.  19  for  an 
extended  trip  through  Europe. 

Mr.  Pegler  at  first  will  go  to  the 
principal  European  capitals,  and  cable 
his  daily  column.  His  itinerary  has 
not  yet  been  completely  mapped  out. 
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A.  B.  C.  “TURNS  CORNER”  WITH  GAINS  ^aliontecaus.  the  leadi„5»»|., 

IN  BOTH  MEMBERSHIP  AND  INCOME  lisher  members.  Tliere  are  1,M2  pub-  pointed  to  the  Bureau  as  I 

_ _  lishers  in  the  bureau;  1,032,  or  68.6  per  stabilizing  force  in  publishing  and  J 

President  P.  L.  Thomson  Reports  Addition  of  100  Advertiser  cent,  are  newspapers.  The  past  year’s  dared  the  paper  ought  to  beloM  ^ 

,  ,,,  ^  M  _ _  revenue  in  dues  and  assessments  from  if  it  could  not  trace  a  sinsU 

Members  Under  New  Dues  Schedule— 89%  or  Newspaper  ^^11  publisher  groups  was  $293,270,  of  worth  of  additional  business  to  its  mot' 

Circulation  Now  Audited  which  $194,751,  the  amount  paid  by  the  liership,  for  in  the  words  of  oneag^ 

- .  newspapers,  is  66.4  iier  cent.  These  “the  A.  B.  C.  constitutes  the  ereat 

(By  ule graph  to  Editor  &  Publisher)  The  Bureau  is  tremendously  strength-  [yayments  constitute  58  per  cent  of  the  protection  for  newspapers  that  ha« 

CHICAGO,  Oct.  16.  Ajter  rewwn  ened  by  the  addition  of  these  advertisers,  total  dues  and  assessments  of  all  mem-  been  developed.”  ® 

foUoiving  a  closed  meetuig  of  the  Audit  among  them  many  of  the  largest  in  the  bers.  Of  the  174  letters  from  advm 

Bureau  of  CirMons  directors  l^t-  United  States  and  Canada  Their  in-  ^Vork  fourteen  were  from  local  firms 

mg  late  t«est  in  and  sponsorship  of  the  Bureau  not  use  A.  B.  C.  reports. 

dent  P.  L.  Thomsons  report  read  g.ves  it  add^  influence  which  much  blisher  members,  1,510  audits  were  Eight  were  from  national  firms  »•!. 

oi  the  opening  speech  of  the  A  B  C.  ore  than  offsets  a  sma  1  loss  in  rev-  l^^jeased,  compared  with  1,457  for  the  expressed  no  interest  in  any  cirauS 

session  today  Follomng  ts  the  text  of  enue  from  dues  and  this  loss  was  more  year?  and  this  was  accom-  figures.  Most  of  these  were 

his  annual  repoH. _  than  made  up  by  the  increase  in  the  J^jjshed  with  an  average  number  of  field  medicine  houses  whose  policy  i, 

TT  u  a  hpaltliv  «i<rn  I  think  that  the  aH,^«.rtUpr  auditors  of  47.5  compared  with  50  the  anything  once  and  let  the  direct  returr 

rA“d?.  '’bu'S„’'E  ids^rand'  yaar  previous,  vrhich  ™»s  .ha.  .he  re- 

decade  by  taking  a  look  at  itself.  Self-  ^“10  grow.  u  ?  a  fit 

examination  is  a  good  thing  for  every  has  been  maintained  and  a  nov  One  hundred  fifty-t wo  replies  wer, 

organization  once  in  a  while.  *  n^st  time  since  1932  the  Bu-  mark  establish^  for  the  past  nine  from  national  advertisers  who  said  the, 

At  the  reouest  of  the  newsnaoer  divi-  ^  ^  time  since  tne  uu  y^ars.  This  is  a  reflection  of  improved  use  A.  B.  C.  reports  and  whose  cha- 

me  request  01  me  newspaper  aivi  j  operated  within  its  income  and  auditing  nractice  a  better  condition  of  nrteri7atinn  of  them  ran  alt  *1,. 

Sion  at  the  last  convention  a  committee  fi,,:,-i,_a  the  vear  with  a  balance  of  “““  practice,  a  netter  conoiiion  01  acterization  01  mem  ran  all  the  wa 

of  new'spaper  members  has  made  a  com-  cgfiiofifi  of  Mrninps  over  and  above  records,  and  a  more  experi-  from  valuable  to  absolutely  ind. 

nrehensive  survev  of  the  Bureau’s  rules  o‘  earmngs  o\er  ana  aoove  enced  force.  pensible.” 

a  full  ODPortunitv  for  the  membership  assessments  increased  /.4  per  jbe  staff  has  been  fully  maintained  by  C.  report  was  evidence  not  that 

to  consider^ the  proposals  in  that  report  partly  ^cause  of  following  the  plan  of  sharing  the  work,  publisher  could  not  afford  to  pay  fori 

theTard  of  dir?c^^^^^  Smtion‘?f  thf^  of  such  furlough  time  Ludit,  but  that  the  paper  wou^^”,: 

inittee  of  its  members,  representing  bpy-  j  „  ig^  liecame  fullv  effective  'u  equualent  of  full  time  for  about  up  under  it  when  the  count  wm  base; 
ers  and  newspapers,  arranged  a  joint  j  nartlv  hecaiiRe  of  a  tivhteninir  uii  auditors,  and  with  the  increase  in  upon  standards  that  the  industn 

meeting  with  Ihe  newspaper  committee,  f "  ouKuin?  nroced^^^^  The  tota!  in 

as  a  result  of  which  a  modified  program  '  A  g  cent  expects  to  profit  from  having  “It's  presumptive  evidence  of  weakness, 

of  changes  in  the  Bureau’s  set-up  was  Vile  ex,^n.e7  w^?Lld  within  this  ex^rienced  man-jwwer.  was  the  term  used  by  another, 

agreed  upon,  and  this  has  since  been  '!  mor?  Thi?mea?s%rt  ^  Outside  investigations  were  conducted  Said  another  large  national  user  « 

recommended  by  the  directors  to  your  '  bee?  able  m  maintain  V-  previous  year,  newspaiiers :  “In  our  judement  membet 

favorable  consideration.  mc^fcaUv  all  of  S  9  oer  cenT  rSuc  2,"'^ 

It  is  not  my  purpose  to  discuss  the  ^  The  existing  plan  of  obtaining  agree-  a  small  newspaper  that  wants  to  attra.-f 

merits  of  the  issues  which  were  settled  ,  ^  ‘J;  cent  rwhirtin?  in  1933  ™  ^  publishers  before  starting  a  national  advertiser  to  its  market" 

ill  that  conference,  nor  those  which  are  i^sJ^ch  arthe  Bureau  is  oneratine  '®  because  ..jhe  A.  B.  C.  paper  gets  the  breaks' 

still  to  be  considered  at  the  divisional  sy^h  a  close  marS?  thS  v^fSr  thi  *V  making  the  stipula-  another  put  it.  Another,  a  cosmet; 

meetings  this  afternoon.  The  subject  directors  did  not  S  LXd^?m^^^  tions  sufficiently  close,  but  the  operation  manufacturer,  wrote :  “While  we  w 

IS,  however,  of  such  manifest  interest  ;  adjustments  o?  series  nor  the  ‘^5  new  procedure  has  urrfoubtedly  almost  all  the  daily  papers  published  w 

that  for  our  general  session  this  morn-  allowance  for  auditors’  living  exwnses  ‘J^mands  jo  give  a  preference  to  A.  B.  C  mot 

mg  we  have  asked  five  of  our  members  ^  is  our  belief  that  in  ^he  budget  outside  investigations.  Never-  bership  in  listing  for  our  various  scbed- 

to  present  their  views.  After  this  for  iJ®cnrr2nf  cSh  thcless  how  Xci  conduct  efficiently  and  ujes.  In  your  own  instance  by  virtue  d 

:  an  A.  B.  C.  member  you  will  ge 
of  our  advertising  during  the  com- 

.  .  -  -  ..y*.-  lui  nromotional  camnaiirn  Lumiuuca  lu  uc  a  n.wuw...  mg  season  than  if  you  werenot  AB.C 

upon  the  various  proposals  that  are  previously  discuss^  but  likewise  cost-  ‘he  management.  It  wall  be  the  sub-  Moreover,  there  is  going  to  be  a  on 
before  us.  .  S  for  a  S??  r  Kct  of  further  study  and  your  contn-  tinued  and  increasing  use  of  A  B.  C 

.May  I  make  just  one  request,  that  a,  ..  ,on  .•  ,  ...  butions  to  its  solution  will  be  welcomed,  reports  more  than  ever  before  wiA  tk 

you  give  consideration  to  all  points  of  At  the  1934  convention  you  h^rd  the  Through  the  courtesy  of  the  publisher  general  average  of  newspaper  rates  ad- 
view?  In  a  business  as  complicated  as  ^  comnnttee  which  had  la-  of  the  Waltham  (Mass.)  N ezvs-T ribune  vancing  and  with  much  closer  attmtim 

ours  there  is  room  for  an  honest  dif-  and  effectively  to  produce  i  have  recently  had  the  privilege  of  given  to  selection  of  papers.” 

ference  of  opinion.  Let’s  give  every  f  scientific  and  equitable  dues  struc-  reading  a  file  of  some  300  replies  to  a  Lack  of  time  does  not  permit  fmtir 

member  credit  for  sincerity  in  his  be-  letter  which  that  paper  sent  out  last  quotations,  but  these  replies  as  a  wholt 

hefs.  Remember  that  we  have  in  our  This  basic  plan  received  the  June  to  agents  and  advertisers.  Wal-  constitute  the  most  striking  endorsonen 

membership  many  competing  interests  “01”^°'?*  ot  all  divisions.  Ihe  new  tham  is  a  one-paper  town  of  40,000  pop-  of  the  Bureau  that  I  have  ever  ben 

which  are  united  in  this  organization  advertising  elation,  twelve  miles  from  Boston,  and  privilLS  to  read.  In  a  year  wta 

^ause  of  their  common  desire  for  the  worked^out  therefore  covered  to  some  extent  by  the  criticisms  of  the  Bureau  have  been  in- 

honest  measurement  of  circulation.  The  new  sch^nW  fn?  Boston  papers.  But  the  publisher  be-  vited  and  have  been  discussed  at  nwt- 

Each  wants,  and  is  entitled  to,  the  full  **  publisher  iJeves  he  has  a  market  important  enough  ings  and  recorded  in  the  trade  prea 

protection  of  his  own  interests.’  No  one  ^e  J^wsna  "r  ?nl  advertisers  to  reach  with  some  of  us  may  have  attached  too 

member  and  no  group  should  have  any  ‘  onnortuiihv  to  stud^tl^^  importance  in  our  own  minds  to  tk 

unfair  advantage  over  another.  The  fcii^E  Whde  hU^mfin  A.  B.  C.  to  him  in  securing  shortcomings  of  the  A.  B.  C.  Hot. 

Bureau  s  rules  have  been  framed  upon  A  oronAsed  basic  metlffld  h  Wt  thal  national  recognition.  The  letter  a  publisher  who  frankly  admits  that  k 

that  basis,  and  the  management  has  in  srttinTw  t?e  vSJ^brackets  ,  .  had  doubts  about  its  value  to  him.  B« 

sought  to  operate  them  equitably.  Were  *  tes  inftead  of  being-  desiir^^^  sn’  that  courteously  ask  you  a  ques-  no  more— and  what  Mr.  Lanpr 

this  not  true  the  Bureau  never  could  total’ costs  would  h/rnvprf.d  ht°tntti  *  decision  in  learned  about  the  importance  which ac 

have  endured  for  twenty-one  years.  At  Hues  should  more  nearlv  r^resent  thi  reference  to  keeping  up  our  member-  vertisers  and  agencies  attach  to  tk 

the  same  time  no  organization  and  no  Sal  costs  of  the  average  SvSh  '‘’‘P  ^hc  A.  B.  C.?  A.  B.  C.  is  an  object  lesson  for  «r 

body  of  rules  is  perfect.  But  improve-  the  excess  costs  of  excentioiml’  cases  to  ^etually  use  the  A.  B.  small  newspaper  publisher  who  wannt 

ment  in  the  Bureau’s  structure  will  be  billed  to  those  nublicatinns  that  *are  C.  statements  and  audits  in  making  up  a  build  up  his  national  advertising.  Tlwt 

come  not  out  of  bitterness  or  strife,  the  responsible  for  them  These  adiust  membership  in  the  A.  B.  C.  are  hundreds  of  them  who  are  not  in  tk 

conflict  of  one  group  with  another,  but  nients  have  now  been  made  and^  the  influence  you  to  any  perceptible  Bureau.  They  are  now  invited  to  ](»: 

rather  from  the  careful  weighing  of  pro-  revised  schedules  will  be  presented  at  selecting  a  market,  or  putting  and  secure  the  benefits  of  membersbl 

posals  with  full  consideration  of  their  the  divisional  meetings  this  afternoon  P^P®’’  market,  on  But  I  got  another  reaction  fromrt» 

effect  upon  other  members  m  the  inter-  and  I  hope  they  will  meet  with  unani-  ing  those  300  letters,  a  new 

est  of  fairness  to  all.  This  is  the  mous  aoproval.  The  new  set-up  aims  In  the  134  replies  from  agencies  every-  tion  of  the  Bureau’s  worth  to  puWutol 

method  of  your  directors,  and  I  com-  to  put  each  division  on  a  self-sustaining  advised  the  newsjaper  to  continue  advertising.  The  Audit  Boren  s 

mend  this  method  to  you.  basis.  With  the  single  exception  of  the  its  membership  in  the  A* JB.  C.  bigger  than  the  men  who  conedwd 

Membership  business  paper  division,  the  amount  of  Practically  all  ^id  tribute  to  the  Bu-  bigger  than  those  who  happen  not  ^ 

After  four  successive  years  of  declin-  money  which  these  dues  are  expected  ®  useful  service  and  said  th^  used  be  charged  with  the  responsibility  0: 
ing  meml^rship  the  Bureau  has  turned  to  raise  from  each  publisher  division  *ts  reports  m  the  selection  of  media.  running  it.  Auditors  and  directon  w 

that  elusive  corner,  and  shows  a  net  is  no  greater  than  what  each  division  Scores  said  th^  always  gave  prefer-  officers  may  come  and  go,  but  this  Bi 

gain  of  134  _  members.  Of  these,  100  is  now  paying.  It  is  therefore  incor-  j  ‘  against  rgau  •v^rjii  Uve  on  and  do  its 

were  advertiser  members  who  joined  rect  to  consider  this  proposal  as  a  gen-  C-,  and  many  smd  they  speci-  stand  four-square  for  the  pnnop® 

after  the  new  dues  schedule  for  ad-  eral  increase  in  dues.  As  a  matter  of  ncally  excluded  non- A.  B.  C.  papers  upon  which  it  was  founded, 

vertisers  and  advertising  agencies  was  fact,  the  new  dues  schedule  yields  less  "  their  clients  lists.  —  .  ,  I  have  said  there  is  room  for  the  w 

adopted  at  January  1,  1935.  The  mem-  income  than  the  present  one.  The  new  Several  said  in  answer  to  Question  2  grow.  Here  is  our  satonW 

bership  at  the  close  of  the  year  com-  schedule  is  rather  a  readjustment  which  that  in  expanding  their  lists  to  include  jjj  £^^1.  publishing  fields: 

pared  with  last  year  as  follows:  more  equitablv  distributes  the  cost  of  small  communities,  particularly  those  g  newspapers  now  incliw“ 

1934  1935  serving  each  publisher  group  among  the  adjacent  to  large  centers,  as  between  q£  daily  newspaper®; 

National  Advertisers .  106  205  members  of  that  group.  In  the  news-  such  markets  of  relatively  the  same  culation  in  the  United  States  ^ 

Local  Advertisers  .  25  26  paper  division,  for  instance,  approxi-  size  they  were  accustomed  to  choose  The  remaining  11  per  ce«t“ 

Advertising  Agencies  .  125  123  mately  48  per  cent  of  the  newspaners  those  in  which  there  was  a  local  paper  scattered  among  1,024  papers  averapk 

Newspapers  .  973  993  will  pay  morq,  and  52  per  cent  will  able  to  give  A.  B.  C.  figures.  circulation  apiece. 

Weeklies  .  32  39  pay  less.  I  mention  this  because  there  One  agency  said  it  had  never  recom-  ’  a  r  p  farm  nan^rc  embrace  85 

Magazines .  176  183  has  been  considerable  misunderstanding  mended  to  a  client  the  use  of  a  news-  ‘  that  field 

Farm  Papers .  56  55  on  that  point  particularly  among  our  paper  which  was  not  a  member  of  the  “nt  01  tne  circuiauon  m  ^ 

Business  Papers  .  229  232  newspaper  members.  The  ratio  of  in-  A.  B.  C.  and  cited  one  instance  where  a.  ^  ^  ^ 

- - come  from  newspapers  to  the  whole  they  completely  avoided  the  use  of  222  magazine  mtmbers  coi^ 

1,722  1,856  income  from  publishers’  dues  corre-  newspapers  in  a  market  of  200,000  pop-  (Continued  on  page  w) 
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rHE  criticism  is  often  made,  and  icnth  some  justice,  that  newspaper  solicita¬ 
tion  of  advertisers  is  too  much  devoted  to  attacks  on  competing  newspapers 
rather  than  to  an  exposition  of  the  ZHilue  of  newspapers  in  general.  For  that  reason, 
Ecitor  &  Publisher  is  glad  to  present  an  example  of  the  pozverful  arguments 
available  on  behalf  of  newspapers  as  an  institution — arguments  which  apply  to  no 
other  adzurtising  medium. 

The  accompanying  article  is  the  first  section  of  a  presentation  developed  by 
the  Chicago  Tribune’s  adz’ertising  departtnent,  and  given  before  national  adver¬ 
tisers  and  agency  men  zvith  numerous  charts  and  illustrations  zvhich  cannot  be 
reproduced  here.  This  first  installment  dealszmth  the  newspaper’s  hold  on  its  readers, 
and  particularly  zvith  the  news  columns  as  a  reader-interest  factor.  The  second 
installment  di-zeusses  the  effect  of  the  newspaper’s  public  serznccs  and  features  in 
achieving  readers’  confidence  and  interest  The  third  section  takes  up  newspaper 
advertising  itself. 


acteristics,  the  physical  appearances  of 
these  individuals.  Through  our  news¬ 
paper,  we  have  obtained  a  visual  con¬ 
cept  of  the  people  who  make  news.  It 
is  something  which  the  average  person 
does  not  stop  to  think  about,  but  the 
fact  remains  that  his  newspaper  gives 
him  a  photographic  as  well  as  a  vyord 
picture  of  the  world  in  which  he  lives. 

(To  be  continued.) 


WHY  NEWSPAPER  IS  DOMINANT  MEDIUM 

Day  After  Day  Public  Depends  On  It  for  News  of  Complex  and  Turbulent  Modem  World,  Spiced 
With  Life  Melodramas,  Leavened  With  Sports,  Comics,  Etc. 

The  Newspaper — Basic  to  American 
Life — Basic  to  Any  Job  of  Selling 
the  American  Public. 

.advertising,  in  its  simplest  analysis, 
is  the  business  of  reaching  and  influen¬ 
cing  the  mass  mind.  Whether  it  deals 
with  food  or  fountain  pens,  cosmetics,  or 
automobiles,  its  primary  objective  is  to 
implant  certain  definite  ideas  in  the 
minds  of  millions. 

.Advertisers  today  have,  of  course,  a 
variety  of  vehicles  or  media  for  the 
execution  of  this  job.  Certain  of  these 
vehicles  surpass  others  in  the  degree  to 
which  they  reach  or  jienetrate  the  public 
consciousness. 

An  Every-day  Occurrence 
The  newspapei  is,  and  has  been,  very 
much  with  us.  It  is  an  everyday  occur¬ 
rence.  It  is  here  today.  It  will  be  here 
tomorrow  and  for  countless  tomorrows 
following.  It  is  easy  enough  for  the 
advertising  profession  ....  a  craft 
which  is  constantly  seeking  the  extra¬ 
ordinary  rather  than  the  ordinary,  which 
is  constantly  on  the  alert  for  the  new 
approach  and  fresh  appeal  ....  to 
fall  into  the  error  of  taking  the  news¬ 
paper  for  granted.  It  is  easy  enough  to 
regard  the  newspaper’s  every-day  char¬ 
acter  as  "imething  of  a  commonplace 
....  to  appraise  its  black  and  white 
pattern  as  somewhat  prosaic  for  the 
glamorous  job  of  dramatizing  a  sales 
proposition. 

Actually,  however,  the  newspaper  sur¬ 
passes  all  other  media  in  the  first  re¬ 
quirement  of  advertising  ....  namely, 
that  of  reaching  and  influencing  the 
mass  mind.  For  a  correct  and  just  ap¬ 
praisal  of  newspapers,  therefore,  it  is 
necessary  to  consider  the  newspaper  as 
a  human  document  ....  to  examine 
Md  analyze  the  extent  to  which  it  fits 
into  people’s  daily  lives  ....  to  meas¬ 
ure  the  degree  to  which  it  penetrates 
the  mass  mind. 

James  Stephens  in  his  book  “The 
Crock  of  Gold”  makes  the  statement: 

“.  .  .  .  for  hunger  and  love  and  curi¬ 
osity  are  the  three  great  impelling  forces 
of  life.” 


From  earliest  times,  man  has  been 
driven  on  by  the  need  of  satisfying 
hunger  “of  the  belly  kind.”  He  has 
been  driven  on  by  the  hunger  of  the 
hrart,  and  likewise  by  that  hunger  of 
the  mind  ....  the  desire  to  know. 
Ever  since  he  has  been  articulate, 
through  all  ages  and  eras,  man  has  con- 
tmuously  put  to  his  fellow  man  the 
^uivalent  of  this  question  .... 
AVhat  d’ye  know?” 

T^y  there  is  just  one  agency  dedi¬ 
cated  primarily  to  the  answering  of  this 
question.  There  is  only  one  agency 
whose  first  and  foremost  purpose  is  that 
of  appeasing  man’s  appetite  for  news 
•  •  •  .the  newspaper. 

One  of  Our  Greatest  Habits 
Those  of  us  who  are  today  petitioned 
and  four-year  olds  to  “read 
the  funnies”  for  them  may,  or  may  not, 
realize  that  history  is,  in  a  small  way, 
repeating  itself.  We  may  or  may  not 
retlect  that  our  own  youngsters,  in  ask- 
r?  them  through  the  exploits 

ot  Orphan  Annie,  Dick  Tracey,  the 
wumps,  etc.,  are  making  essentially  the 
ssme  request  that  we,  in  a  previous  gen- 
Parents  when  we 
“Ked  them  to  lead  us  through  the  do- 
Foxie  Grandpa,  Buster  Brown, 
“^Py  Hooligan,  etc. 

„^'y"‘heless  the  fact  is  that  very 
/  before  we  are  able  to 

1  ■  ^<^dtiire  our  first  reading 

hit  the  habit  of  coming  regularly  to 
publication.  That  publication 
newspaper.  The  newspaper 
>n 

tfr^a  interest  at  first  is  cen- 

lear  ^1?  comics.  We  soon 

Hninl  !l  *  same  characters  are 

*n  the  daily  issues  of 
The  newspaper  then 
a  seven-day  habit  with  us.  As 
grow  older,  and  our  field  of  interests 


broadens,  the  newspaper  is  there  to 
serve  each  of  these  expanding  interests 
,  .  .  .  the  world  of  sports  ,  ,  ,  , 
local  news  ,  ,  ,  ,  political  news  .  ,  ,  . 
etc.  The  habit  of  reading  the  newspa¬ 
per  gets  us  early  in  life.  Its  hold  on 
us  increases  through  adolescence  and 
youth,  and  maturity  finds  most  of  us 
irretrievably  addicted  to  it. 

Reading  a  newspaper,  therefore,  is  one 
of  our  oldest  and  most  firmly  estab¬ 
lished  habits.  It  is  a  habit  for  which 
the  American  public  invests  more  than 
$414,000,000  a  year.  It  is  a  habit  that 
expresses  itself  in  the  jingle  of  small 
coins — two  cents  here,  3  cents  there — 
a  nickel,  a  dime — but  when  these  small 
coins  are  totaled  up  over  the  neriod  of 
a  year,  they  spell  the  sum  of  $414,000,- 
000.  This  is  more  than  five  times  the 
amount  which  the  American  public 
spends  during  a  year  for  all  general 
magazines,  and  it  is  considerably  greater 
than  twice  the  amount  spent  for  books 
and  all  other  forms  of  reading  matter. 

Here  is  one  evidence  of  how  heavily 
the  American  public  depends  on  its 
newspapers.  In  this  age  our  knowledge 
consists  largely  of  what  we  read.  The 
newspaper  constitutes  the  vast  majority 
of  America’s  reading  matter.  It  is  from 
the  newspaper  that  we  acquire  a  great 
portion  of  our  knowledge — most  of  our 
ideas. 

The  Eye  Through  JVhich  IVe  Viezv  the 
Outer  World 

There  is  an  old  saying  to  the  effect 
that  one-half  of  the  world  doesn’t  know 
how  the  other  half  lives.  This  may, 
or  may  not  be  true,  but  one  thing  is 
certain.  Our  half  of  the  world  tries 
to  know  about  the  other  half.  The 
world  we  live  in  today  is  a  highly  com¬ 
plex  and  turbulent  affair.  It  is  a  world 
of  new  deals,  new  conflicts,  new  lead¬ 
ers.  On  a  thousand  fronts  news  is 
breaking — serious  news,  news  of  deep 
import  and  significance.  To  most  of 
us,  it  is  all  a  little  bit  baffling.  The 
world  is  something  of  a  jig-saw  puzzle. 
We  can,  if  we  wish,  play  “ostrich” 
about  it.  We  can  bury  our  heads  in 
the  sand  and  let  the  world  go  by.  But 
few  of  us  do  this.  We  endeavor  to 
understand — we  try  to  piece  the  puzzle 
together.  And  the  newspaper  is  the 
key  or  guide  which  we  use. 

For  an  appreciation  of  the  appeal 
which  the  newspaper  has  to  Mr.  Aver¬ 
age  Citizen,  it  is  necessary  only  to  re¬ 
view  casually  some  of  the  words  and 
names  which  appear  daily  in  the  head¬ 
lines  .  .  . 

Italy  .  .  .  Ethiopia  .  .  .  Russia 
.  .  .  Japan  .  ,  .  China  .  .  .  Bri¬ 
tain  .  .  .  France  .  .  .  Germany 
.  .  .  Revolt  .  .  .  Civil  War  .  .  . 
Mobilize  .  .  .  Red  .  .  .  Radical 
.  .  .  Nazi  .  .  .  Fascist  .  .  .  Gan¬ 
dhi  .  .  Hitler  .  .  .  Mussolini 
.  .  .  Rebels  .  .  .  Treaty  .  .  . 
Codes  .  ,  .  Cabinet  Falls  .  .  . 
Inflation  . ,  .  Drouth  .  .  .  Taxes 
.  .  .  Disarm  .  .  .  Gold  .  .  .  Sil¬ 
ver  .  .  .  Strikes  .  .  .  New  Deal 
.  .  .  Debt  .  .  .  Crisis  .  .  .  Invade 
.  .  .  Slay  King  ,  .  .  Massacre! 

The  words  themselves  screech  the 
running  story  of  national  and  interna¬ 
tional  conflict.  They  sound  the  jangle 
and  clash  of  the  topsy-turvy  world  in 
which  Mr.  Perplexed  Average  Citizen 


finds  himself.  Like  rockets  or  signal 
flares,  they  burst  repeatedly  on  his  con¬ 
sciousness,  startling  and  exciting  him, 
causing  him  to  wonder — causing  him, 
thereby,  to  read  his  nezvspaper.  For 
Mr.  Average  Citizen,  perplexed  though 
he  is,  strives  for  understanding.  He 
would  like,  he  zvants,  to  know  what 
it’s  all  about.  His  newspaper  is  the 
only  thing  from  which  he  can  get  the 
answer. 

Life,  of  course,  is  not  composed  entirely 
of  national  and  international  politics — 
the  tactics  of  armies,  parliaments,  dicta¬ 
tors  or  supreme  courts.  There  is  another 
side  of  life  which  comes  closer  to  the 
average  person’s  concept  and  apprecia¬ 
tion,  which  means  that  there  is  another 
type  of  news  which  has  an  irresistible 
lure  for  him. 

It  is  news  of  the  lurid  type,  stories 
of  crime  and  catastrophe,  romance  and 
scandal,  adventure,  tragedy  and  humor. 
Again  let  us  scan  some  of  the  words 
which  make  up  the  daily  headlines  in 
newspapers : 

Fire  .  .  .  Blast  .  .  .  Wreck  .  .  . 
Tornado  .  .  .  F'lood  .  .  .  Hurri¬ 
cane  .  .  .  Bomb  .  .  .  Maniac 
.  .  .  Bank  Hold-up  .  .  .  Loot 
.  .  .  Kidnap  .  .  .  Ransom  .  .  . 
Death  Plot  .  .  .  Suicide  .  .  . 
Poison  Plot  .  .  .  F'ly  Ocean 
.  .  .  Polar  Dash  .  .  .  Woman 
Sues  .  .  .  Royal  Pair  Wed  .  .  . 

Raid  .  .  .  Boat  Sinks  .  .  .  227 
Perish  .  .  .  Expose  .  .  .  Graft 
.  .  .  Posse  .  .  .  Lynch  .  .  .  Mur¬ 
derer  .  .  .  Gun  Girl  .  .  .  Bandit 
Mob  .  .  .  Verdict  .  .  .  Chair! 

Here  again  are  those  bombshells  of 
gothic  type — hot,  gory,  and  soicy — 
which  burst  daily  before  the  view  of 
Mr.  and  Mrs.  Public.  Here,  it  may 
be  said,  are  the  component  parts  of  the 
fast-moving  melodrama  called  life.  And 
the  newspaper  is  the  stage  on  which 
that  drama  is  unfolded. 

Life  is  not  all  seriousness.  Deep- 
rooted  in  all  of  us  is  the  desire  or  in¬ 
clination  to  play.  From  most  of  us,  the 
world  of  sports  claims  an  avid  interest, 
if  not  actual  participation.  Arnericans, 
in  the  main,  are  a  people  inclined  to¬ 
ward  partisan  affiliation.  Most  of  us 
champion  some  individual,  some  organ¬ 
ization,  some  team.  We  are  fans  of 
one  sort  or  another  .  .  .  baseball,  foot¬ 
ball.  boxing,  hockey,  etc.  What  goes 
on  in  the  world  of  sports  is  something 
of  daily  interest  to  us.  It  is  another 
thing  which  draws  us  daily  to  our  news¬ 
paper,  for  only  in  the  newspaper  do  we 
get  the  complete,  detailed  story  of  what 
happens  in  sports.  Only  in  the  news¬ 
paper  can  we  get  the  story  of  who  won 
the  ball  game,  the  prize  fight,  the  foot¬ 
ball  game,  the  race,  etc. 

It  can  be  said  that  the  newspaper 
is  the  agency  through  which  we  get  the 
most  comprehensive  picture  of  the  world 
in  which  we  live,  and  it  is  something 
more  than  a  mere  word  picture.  Few  of  us 
average  Americans  have  ever  met  face 
to  face  such  characters  as  Benito  Mus¬ 
solini,  the  Prince  of  Wales,  Adolph 
Hitler,  Einstein,  Lindbergh  or  Gandhi. 
Yet  if  we  were  to  encounter  any  one 
of  these  characters  on  the  street  to¬ 
morrow,  we  would  recognize  him  in  an 
instant.  Why?  Because  we  have  be¬ 
come  acquainted  with  the  facial  char- 


SEC  RELAXES  RULES 
ON  SECURITY  ADS 

Commission  Adds  to  List  of  Items 

Which  May  Be  Omitted  from 
“Newspaper  Prospectuses” 
to  Permit  Brevity 

(.Special  to  Editor  &  Publisher) 

Washington,  D.  C,  Qct.  14 — Minor 
changes  in  financial  advertising  which 
comes  under  the  jurisdiction  of  the  Se¬ 
curities  and  Exchange  Commission,  “to 
increase  the  practicability  and  to  clarify 
the  meaning  of  the  earlier  rules,”  have 
been  announced.  The  rules  cover  con¬ 
tents  of  “newspaper  prospectuses”  to  be 
used  for  securities  registered  with  SEC. 

The  term  “Newspaper  Prospectuses” 
is  defined  as  covering  “only  advertise¬ 
ments  of  securities  printed  in  news¬ 
papers,  magazines  or  other  periodicals 
which  are  admitted  to  the  United  States 
mails  as  second  class  matter  and  which 
are  not  distributed  by  the  advertiser. 
The  term  shall  not  include  reprints,  re¬ 
productions  or  detached  copies  of  such 
advertisements.” 

Whenever  it  is  permitted  to  incorpor¬ 
ate  in  a  registration  statement  any 
omitted  details  by  merely  referring  to 
their  existence  (incorporation  by  ref¬ 
erence),  those  matters  may  be  dealt 
with  similarly  in  newspaper  advertis- 

A  second  amendment  reads:  “The  in¬ 
formation  set  forth  in  the  newspaper 
prospectuses  may  be  expressed  in  suA 
condensed  or  summarized  form  as,  in 
the  light  of  the  circumstances  under 
which  such  newspaper  prospectuses  are 
authorized  to  be  used  and  the  necessity 
for  brevity,  will  merely  serve  to  direct 
attention  to  the  material  facts  required 
to  be  included  in  the  newspaper  pros¬ 
pectus.  Accordingly,  a  statement  or 
outline  of  such  facts  to  the  extent  con¬ 
tained  in  the  offering  prospectus  is  not 
required.  Information  not  required  to 
be  included  in  the  newspaper  prospec¬ 
tus  may  be  set  forth  in  similar  con¬ 
densed  or  summarized  form.  The  in¬ 
formation  need  not  follow  the  numerical 
sequence  of  the  items  of  information 
in  the  registration  statement.” 

The  commission  added  to  the  items 
which  previous  regulations  permitted  to 
be  omitted  from  newspaper  prospec¬ 
tuses,  the  following: 

The  enumeration  of  the  contents  of 
the  registration  statement ;  the  signa¬ 
tures  and  consents  of  experts ;  all  finM- 
cial  statements  and  schedules  thereto; 
all  exhibits. 

Copy  of  a  newspaper  prospectus  need 
not  be  filed  until  the  seventh  day  sub¬ 
sequent  to  the  first  date  of  publica¬ 
tion;  such  copy  shall  be  accompanied 
by  a  statement  of  the  date  and  the  man¬ 
ner  of  publication. 

Conspicuously  at  the  top  of  the  ad¬ 
vertisement  must  be  the  following  state¬ 
ment;  “This  issue,  though  registered, 
is  not  approved  by  the  Securities  and 
Exchange  Commission,  which  does  not 
pass  on  the  merits  of  any  registered 
securities.” 

At  the  bottom  there  is  required  a 
statement  to  the  following  effect :  “Fim- 
ther  information,  in  particular  financial 
statements,  is  contained  in  the  Regis¬ 
tration  Statement  on  file  with  the  Com¬ 
mission.  and  in  the  offering  prospectus 
which  must  be  furnished  to  each  pur¬ 
chaser  and  is  obtainable  from  the  un¬ 
dersigned.  (Insert  names.)” 
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A.  F.  L.  AFFIUATION  IS 
VETOED  BY  GUILD 

Tabulation  Shows  Vote  Fell  35  Short 
of  Necessary  Two-Thirds — Broun 
to  Take  issue  Before  Next 
Convention 


Meml)ers  of  the  American  Newspaper 
Guild  have  voted  against  affiliation  with 
the  American  Newspaper  Guild,  official 
tabulation  of  the  nation-wide  poll  on  the 
question  revealed  this  week. 

The  vote  was  1841  for  affiliation  and 
975  against.  A  two-thirds  majority  was 
necessary  to  carry  the  issue.  About 
1,000  eligible  members  did  not  vote,  un¬ 
official  figures  indicated. 

An  announcement  from  the  guild 
pointed  out  that  “the  vote  fell  35  short 
of  the  necessary  two-thirds,  and  repre¬ 
sented  a  percentage  of  65.4  per  cent  in 
favor  of  affiliation.” 

Heywood  Broun,  president  of  the 
guild  and  leading  exponent  for  affilia¬ 
tion,  made  the  following  statement: 

“Guild  members  appointed  to  tabulate 
the  vote  are  in  unanimous  agreement 
that  the  necessary  two-thirds  vote  has 
been  lost.  There  were  a  few  technical 
problems,  but  they  would  have  had  no 
effect  upon  the  issue.  My  own  inter¬ 
pretation  of  the  vote  is  that  obviously 
the  Guild  cannot  make  application  for 
A.  F.  of  L.  membership  until  the  ques¬ 
tion  has  been  brought  up  at  another 
national  convention.  On  the  other  hand, 
it  seems  to  me,  as  one  national  officer, 
that  I  must  stress  the  fact  that  a  large 
majority  of  the  Guild  has  given  a  clear 
mandate  for  the  conception  of  the  Guild 
as  a  trades  union  organization,  and  a 
part  of  the  labor  movement.  Any  pre¬ 
diction  as  to  what  will  happen  one  year 
from  now  is,  of  course,  guesswork.  My 
own  intention  is  to  respect  the  will  of 
the  majority,  and  do  all  I  can  to  bring 
about  a  favorable  vote  for  affiliation  at 
the  next  convention,  or  in  any  form  of 
referendum  which  it  may  decide  to  set 
up.” 

An  analysis  of  the  official  vote  was 
not  available  at  Guild  headquarters  this 
week,  but  a  breakdown  of  the  unofficial 
vote,  printed  in  the  Guild  Reporter, 
showed  that  New  York,  Minneapolis- 
St.  Paul  and  San  Francisco  gave  the 
pro-affiliation  cause  its  greatest  back¬ 
ing,  while  the  St.  Louis  and  Philadel- 
phia-Camden  guilds  gave  the  heaviest 
support  to  the  anti-affiliation  stand. 

Eight  guilds  failed  to  certify  their 
qualified  votes  by  the  deadline  of  Sept.  5. 

26  IN  SAFETY  DRIVE 


‘COOPERATION”  IS  KEYNOTE 
OF  A.P.  EDITORS  MEET 


Sealed  al  the  banquet  table  during  Monday’s  luncheon  given  by  Col.  R.  R. 
McCormick,  publisher  of  the  Chiraiio  Tribune,  left  to  right:  Oliver  O.  Kuhn; 
WashiniUon  Star;  (iol.  McCormick;  E.  S.  Be<'k.  Chicniio  Tribune;  Paul  Bellamy, 
Cleveland  Plain  Dealer;  John  McCutcheon,  cartoonist;  W.  E.  Macfarlane.  Chi- 
cago  Tribune;  J.  E.  Murphy.  Baltimore  Evening  Sun;  Sidney  Smith,  cartoonist; 
B.  L.  Krebs,  .Wu'  Orleans  Times-Picayune. 

reason  to  be  proud.  It  has  scored 
many  a  news  l)eat.  The  record  of 
Wirephoto  has  confirmed  the  .^.P.’s 
judgment  in  this  enterprise  and  has 
estalilished  VVMreplioto  as  an  epoch- 
making  development  in  the  history  of 
journalism.” 

One  of  the  best-received  talks  at  the 
convention  was  by  W.  C.  Stouffer, 
managing  editor,  Roniiokc  (V^a.)  IVorld- 
Xcii's,  who  reported  that  he  had  circu¬ 
larized  250  smaller  dailies  for  their 
opinions  on  A.P.  operation.  In  a  dige.st, 
he  summarized  these  opinions  as  fol¬ 
lows  : 

“Personally,  I  think  that  the  Asso¬ 
ciated  Press  is  often  guilty  of  over¬ 
writing.  I  think  that  any  mimher  of 
times  it  gives  us  250  to  500  or  more 
words  when  50  or  100  words  would 
suffice.  On  the  other  hand,  some  of  us 
think  some  of  the  stories  are  not  com¬ 
prehensive  enough ;  that  we  should  have 
more  liackground :  and  that  we  are 
suffering  from  a  lack  of  interpretative 
material.  For  my  own  humble  part  I 
favor  short  stories  with  spice  and 
sparkle  in  them.  I  want  to  see  the  A.P. 
change  its  style  so  that  it  can  get  away 
from  stodgy  stories  as  much  as  ^ssible. 
It  should  concentrate  on  making  the 
imiKirtant  stories  more  interesting,  and 
that  likewise  applies  to  the  common¬ 
place  ones.  As  a  matter  of  fact,  I  pre¬ 
fer  Time  magazine’s  dare-devil,  smart 
style  and  1  hope  one  of  these  days  the 
.\.P.  will  get  around  to  it  or  something 
better.” 


(Continued  from  page  7) 

siiecific  needs  and  retjuirements  of  the 
small  city  newspapers,  and  fashion  a 
report  that  exhibits  more  creative  and 
original  thinking,  emphasizing  for  the 
present  at  least,  farm  and  women's  news 
— and  we  shall  attain  a  better  service." 

John  M.  O’Comiell,  Jr.,  managing 
editor  of  the  Bangor  (Me.)  Daily  News, 
spoke  of  the  advantages  that  have  come 
to  the  small  city  daily  from  the  im¬ 
provements  during  the  past  year  in  the 
.\.P.  mat  and  picture  service. 

“Much  of  the  progress  made,”  he  said, 
“is  too  little  known  and  appreciated  by 
the  papers  outside  of  the  metroivditan 
field."  He  appealed  to  A.P.  executives 
to  put  on  an  intensive  campaign  to  in¬ 
terest  more  papers,  particularly  in  the 
far  eastern  states,  in  the  tremendous 
advantages  to  be  gained  by  a  more  ac¬ 
tive  participation  in  the  affairs  of  the 
organization  and  a  more  sympathetic 
interest  in  the  managing  editors’  group. 

Charles  Israel,  city  editor.  Philadel¬ 
phia  Bulletin  touched  on  “the  weakest 
spot  in  the  service  at  present”  which, 
he  said,  “is  the  tendency — princii)ally 
on  fast  moving  stories — of  shooting  out 
leads  not  easily  understood  by  the  aver¬ 
age  person.”  In  concluding  he  said 
that,  in  looking  back  over  the  past 
year,  “the  .Associated  Press  has  good 


IndianapolU  Newt  Campaign  Sup¬ 
ported  by  Other  Papers 

(Special  to  Editor  &  Publisher) 

ImoANAPOUS,  Ind.,  Oct.  14 — Con¬ 
cerned  over  the  unusual  increase  in 
automobile  casualties  in  Indiana  the  last 
few  months,  the  Indiattapolis  News  re¬ 
cently  undertook  organization  of  a 
state-wide  campaign  to  encourage  the 
thought  among  motorists  that  “it’s  smart 
to  drive  safely.” 

Following  somewhat  the  method  em¬ 
ployed  recently  by  the  Hartford  (Conn) 
Times,  the  Indianapolis  News  is  giving 
liberal  page  one  space  to  safe-driving 
pledges  to  be  signed  by  member-motor¬ 
ists,  is  giving  feature  play  to  the  daily 
round  of  motoring  accidents  in  which 
carelessness  figures  and  carries  extracts 
from  letters  received  from  persons 
joining  in  the  crusade. 

Other  Indiana  papers  taking  part  in 
the  campaign  are: 

The  Lebanon  Reporter,  Vitveennes 
Sun-Commercial,  Huntington  Herald- 
Press,  Greensburg  News,  Brazil  Daily 
Times,  Linton  Daily  Citizen,  Shelby- 
ville  Republican,  Attica  Ledger-Tribune, 
Bloomingtmi  Daily  Telephone,  Edin¬ 
burg  Courier,  Greencastle  Banner, 
Rochester  News-SetUincl,  Winchester 
News-Democrat,  Union  City  Gazette, 
Bloomfield  Nnvs,  Washington  Herald, 
Portland  Daily  Sun,  Portland  Cotntner- 
cial-Review,  Bedford  Daily  Mail,  Mar- 
tinsreille  Reporter,  Warsaw  Union, 
Union  City  Times,  Hancock  (Green¬ 
field)  Democrat  and  Butler  (Univer¬ 
sity)  Collegian. 


PLACING  IMPERIAL  FORMULAE 

Ralph  Rossiter,  Inc.,  New  York 
agency,  has  been  appointed  to  direct 
the  advertising  and  merchandising  of 
Imperial  Salons,  Ltd.,  New  York,  com¬ 
pounders  of  Imperial  cosmetics  and  der- 
matonics.  Class  publications  will  be 
used  for  the  present. 


JUICE  ACCOUNT  TRANSFERRED 

Transfer  of  the  Libby  Pineapple  Juice 
account  from  the  Chicago  to  the  San 
Francisco  offices  of  J.  W.  Thompson 
Co.  advertising  agency  is  announced. 
The  move  was  made  to  obtain  closer 
contact  with  Hawaii  and  with  the  firm’s 
offices  in  San  Francisco. 


HEARST  WRITERS  ON  WAR  SCENE 


TEXAS  DAILIES  APPEAL 
CONTEMPT  FINES 

Houston  Papers  Use  Press  Freedou 

Defense  in  Hearing  at  Austin _ 

Published  Prohibited  Murder 
Testimony 

(By  telegraph  to  Editor  Sc  PvsLisHn) 

.\i  sTix,  Tex.,  Oct.  10.— The  Hotutm 
Post,  Houston  Chronicle  and  Houston 
Press  today  submitted  their  defense  ot 
the  freetlom  of  the  press  before  the 
Texas  criminal  appeals  court  on  habea 
corpus  appeals  from  contempt  of  coon 
fines  imiKised  by  District  Judge  M.  S. 
Munson  of  .\ngleton,  for  publicatk*  of 
testimony  in  a  murder  case  which  he  hii 
forbidden  until  after  the  trial  of  other 
jiersons  accused  in  the  same  murder. 

It  was  claimed  the  publication  of  testi¬ 
mony  would  jeopardize  securing  of  jo- 
ries  in  other  cases. 

Numerous  Texas  lawyers,  incli 
Former  Governor  Dan  Moody 
briefs  seeking  to  uphold  the  j 
action. 

The  case  was  taken  under  advisettHft 
The  newsiiapers  rested  their  case  oa  i 
decision  of  the  same  appellate  court  32 
years  ago  which  freed  M.  ^  Foder, 
then  editor  of  the  Chronicle,  now  of 
the  Press,  from  contempt  citation  uadw 
identical  circumstances. 

.Appeals  were  on  tiehalf  of  writs 
h'rank  White  and  Managing  Editor  IL 
H.  Jacobs  of  the  Post;  writer  Ed  Rider 
and  Editor  George  Cottingham  of  the 
Chronicle,  and  writer  Harry  McCis* 
mack  and  Editor  E.  M.  Pooley  of  the 
Press. 

.Attorneys  for  the  newspapers  con¬ 
tended  the  trial  judge  was  powerless  to 
make  an  order  prohibiting  publication 
of  the  testimony,  and  that  his  action 
would  have  been  discriminatory  if  vaW, 
in  not  prohibiting  other  papers  circolaf- 
ing  in  the  county  from  printing  the 
testimony  and  that  if  sustained,  lawyers 
for  criminals  would  resort  to  that  power 
to  protect  their  clients  from  publiation 
of  evidence. 

\^olunteer  lawyers  argued  to  support 
the  trial  judge  that  the  order  was  vriid 
liecause  the  judge  had  summoned  the 
three  writers  in  the  courtroom  at  the 
time  and  forbidden  them  to  print  the 
testimony.  They  argued  it  would  hate 
prejudiced  jurors  in  subsequent  cases; 
but  Presiding  Jtidge  W.  C.  Morrow  in¬ 
terrupted  to  inquire  if  the  judge  didn’t 
have  ample  power  to  order  a  change  ot 
venue. 

Attorneys  for  both  sides  said  it  was 
agreed  all  publications  were  "fair,  trw 
and  impartial”  accounts  of  the  testimony 
in  the  trial  of  Clyde  Thompson,  ex¬ 
convict,  for  murder. 


AN  AID  TO  JOB  HUNTERS 

The  Chicago  ,'iunday  Tribune  has 
launched  a  new  department  in  conjunc¬ 
tion  with  its  help  wanted  advertisini 
columns.  The  new  feature  is  designed 
to  aid  jieople  seeking  employment 
jointing  out  to  want-ad  readers  the 
right  and  wrong  methods  of  applying 
for  jKisitions  in  jierson,  how  to  ansuw 
a  classified  ad  in  writing,  and  how  to 
hold  a  job  after  getting  it.  The  feature 
is  based  on  interviews  with  employers, 
jiersonnel  manager,  placement  directors 
of  educational  institutions,  and  others 
\V.  R.  Blend  is  Tribune  classified  man¬ 
ager. 


CHICAGO  LIQUOR  CAMPAIGN 

The  Illinois  Retail  Liquor  Package 
Store  -Association  was  scheduled  to 
launch  a  Chicago  newspajier  advertisi^ 
campaign  late  this  week  to  promote  the 
sale  of  several  brands  sold  only  by  as¬ 
sociation  members.  Names  of  membw 
were  to  .tpjiear  in  some  of  the  ads.  vm 
the  first  insertion  to  mention  all  ^ 
private  brands  in  full  page  smash.  ^ 
advertising  is  being  placed  by  the  On- 
cago  office  of  Critchfield  &  Co. 


ZINN  &  MEYER  APPOINTED 

Young  natives  of  Addis  Ababa  inspecting  the  equipment  of  the  “open  air  office”  Healthaids,  Inc.,  New  York, 
of  Hearst  correspondents.  Shown  at  the  table,  left  to  right,  are  H.  R.  Knicker-  jxjinted  Zinn  &  Meyer  Inc., 
bocker.  International  News  Service;  Karl  Von  Wiegand,  Universal  Service,  and  as  its  advertising  counsel,^  to  handle  tw 
Ariel  Varges,  cameraman  for  Hearst  Metrotone  News  and  International  advertising  and  merchandising  of  Seru- 

News  Photos.  tan.  a  new  health  food.  , 
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2300  DELEGATES  ATTEND  DAILY’S  FORUM 

president  Roosevelt  and  Other  National  and  Foreign  Leaders  Address  New  York  Herald  Tribune 
Conference — Col.  Knox  Discusses  Freedom  of  the  Press 

The  fifth  annual  I'orum  on  Current  l.arge;  Dr.  Philip  C.  Jessup,  professor  to  the  public.  “The  publication  of  a  Other  speakers  who  addressed  this 
Problems  sponsored  by  the  Nav  t)f  international  law  at  Columbia  Uni-  worthy  newspaper,”  Col.  Knox  said,  session  included  William  G.  Palmer, 


THfc  nun  diiwua.  *  - - - 

Problems  sponsored  by  the  Nciv 
1  iri  Htraid  Tribune,  a  unique  institute 
political  and  social  sciences  and  the 
rtt  that  lias  grown  to  international  pro- 
Sions.was  held  in  New  York  Oct^o- 
htf  15-17.  The  general  title  of  this 
itar’s  conference  was  ".America  Faces 


1-arge;  Dr.  Philip  C.  Jessup,  professor 
of  international  law  at  Columbia  Uni¬ 
versity  ;  Lewis  W.  Douglas,  former 
United  States  Director  of  the  Budget; 
Thomas  J.  Watson,  chairman  .if  the 
.American  committee  of  the  Interna¬ 
tional  Cliamber  of  Commerce;  Paul 
Keynaud,  former  French  Minister  of 


to  the  public.  “The  publication  of  a 
worthy  newspaper,”  Col.  Knox  said, 
“only  seems  to  require  courage.  It 
leally  does  not,  for  I  have  learned  that 
the  approximate  realization  of  the  ideals 
1  have  described  has  formed  the  founda¬ 
tion  for  every  newspaper  success  in  re¬ 
cent  years.  Do  not  think  for  one  mo¬ 


•’’I* 


Amoni;  the  leading  figures  in  the  .Veto  York  Herald  Tribune  Fifth  Annual  Forum  on  Current  Problems,  whirh  opened 
It  the  Waldorf-Astoria  Tuesday,  Ort.  15.  Seated,  left  to  right,  are  Mrs.  Roberta  Campbell  Lawson,  president  of  the 
l•<>lleral  Federation  of  Women’s  Clubs;  Mrs.  Ogden  Reid,  and  Mrs,  William  Brown  Meloney,  editor  of  This  Week. 
Minding,  left  to  right,  are  Dr.  Philip  C.  Jessup,  professor  of  international  law  at  Columbia  University;  Lewis  W. 
boaglas.  former  Direetor  of  the  Budget;  Miss  Cliarl  O.  Williams,  president  of  the  National  Federation  of  Business 
jad  Professional  Women's  Clubs;  Thomas  J.  Watson,  chairman  of  the  American  committee  of  the  International  Cham¬ 
ber  of  Commerce;  Norman  H.  Davis,  Amerieati  Ainhassador-at-Large,  and  Ogden  Reid,  editor  of  the  Herald  Tribune. 


a  Changing  World,”  and  its  six  sessions 
in  the  Waldorf-Astoria  were  addressed 
In-  such  leaders  in  their  fields  as  Presi¬ 
dent  Franklin  D.  Roosevelt,  whose  mes- 
-age  was  read  to  the  closing  session; 
Jonas  Lie,  president  of  the  National 
Academy;  Sir  Samuel  Hoare,  British 
Foreign  Secretary;  Dr.  John  Ward 
Studebaker,  United  States  Commissioner 
of  Education,  and  Dr.  Harold  W. 
Jodds,  president  of  Princeton  Univer- 
•ity. 

The  speech  by  President  Roosevelt, 
as  well  as  others  by  Secretary  of  State 
Cordell  Hull  on  Tuesday  and  Governor 
George  H.  Earle,  of  Pennsylvania,  and 
Ogden  L.  Mills,  former  Secretary  of  the 
Treasury,  on  Wednesday  were  reported 
in  front  page  stories  in  hundreds  of 
lewspapers  throughout  the  country. 
President  Roosevelt  was  to  have  ad- 
iressed  the  conference  by  radio  from  the 
1.  S.  S.  Houston  but  this  plan  was 
abandoned  Thursday  when  radio  engi¬ 
nes  feared  reception  might  be  unsat- 
Mactory  over  the  long  distance  from 
New  York  to  the  vessel.  Instead  he 
sent  his  address  as  a  message  which 
was  read  by  Mrs.  Roosevelt.  Several 
addresses  to  the  forum  were  made  by 
utional  and  international  radio  broad¬ 
cast,  and  almost  the  entire  program  was 
carried  on  national  networks. 

There  were  2,500  delegates  to  the 
loriOT  representing  more  than  1,800  or- 
including  not  only  women’s 
dubs,  for  whose  benefit  the  first  con- 
icrCTce  was  held  in  1931,  but  schools, 
colleges  and  universities  and  youth 
i'roups.  Several  thousand  applications 
|or  tickets  were  received  from  every 
>tate  in  the  country  as  well  as  from 
foreign  countries. 

following  Mrs.  Reid’s  welcome,  Mrs. 
franklin  D.  Roosevelt  gave  the  open¬ 
ing  address  to  the  forum.  The  opening 
p®*ion,  was  devoted  to  “Trade  and 
feace,  and  was  addressed  by  Secre- 
.?rT  .Hull  by  radio  broadcast  from 
ashington.  Others  who  spoke  to  this 
wcfe  Sir  Josiah  Stamp,  director 
™  Bank  of  England,  and  Sir  Sani- 
*  whose  addresses  were  broad¬ 

est  from  London;  Norman  H.  Davis, 
resident  Roosevelt’s  .Ambassador-at- 


l-'iiiances,  who  spoke  from  Paris,  and 
Lady  Rhondda,  editor  of  “Time  ami 
Tide,”  who  broadcast  from  London. 

Mrs.  William  Brown  Meloney,  editor 
of  This  Week,  Sunday  magazine  sec¬ 
tion  of  the  Herald  Tribune  and  other 
paiiers,  presided  at  the  forum  sessions. 

The  afternoon  session  Tuesday  was 
a  discussion  of  “Some  Assets  of  the 
Depression,”  and  the  speakers  included 
Mrs.  Roosevelt,  John  G.  Winant,  chair¬ 
man  of  the  National  Social  Security 
Board;  Miss  Josephine  Roche,  Assist¬ 
ant  Secretary  of  the  Treasury;  Dr. 
Studebaker  and  Dr.  Warren  F.  Draper, 
Assistant  Surgeon  General  of  the 
United  States  Public  Health  Service. 

The  session  Wednesday  morning, 
“Some  Safeguards  for  the  I'uture,”  in¬ 
cluded  a  discussion  of  the  Constitution 
by  Ogden  L.  Mills  and  Governor 
George  H.  Earle  of  Pennsylvania.  Dr. 
Arthur  H.  Compton  spoke  to  this  ses¬ 
sion  in  a  broadcast  from  Chicago,  and 
others  who  spoke  were  Alfred  P.  Sloan, 
Jr.,  Dr.  Lillian  Gilbreth  and  Dr.  Neil 
Carothers.  “The  Rise  of  Culture  in 
the  United  States”  was  discussed  Wed¬ 
nesday  afternoon  by  Dr.  John  Erskine, 
Irita  Van  Doren,  literary  editor  of  the 
Herald  Tribune;  Edward  Johnson,  the 
new  general  manager  of  the  Metropoli¬ 
tan  Opera;  Rouben  Mamoulian;  Helen 
Hayes;  Jonas  Lie,  and  Royal  Cortissoz, 
art  editor  of  the  Herald  Tribune. 

Tlie  forum  ended  Thursday  with  a 
session  in  the  afternoon  devoted  to 
“Propaganda:  A  Force  for  (iood  or 
Evil,”  and  the  evening  session  on 
“What  .Americans  Should  Know  of  the 
New  Philosophies  of  Governments.” 
Besides  President  Roosevelt,  those  who 
addressed  the  final  session  included  Dr. 
Dodds,  Dr.  Glenn  I'rank,  president  of 
the  University  of  Wisconsin;  Dr.  James 
T.  Shotwell,  and  Dr.  William  A’,.  Elliott, 
chairman  of  the  department  of  govern¬ 
ment  at  Harvard  University. 

Col.  Frank  Knox,  publisher  of  the 
Chicago  Daily  Nezvs,  spoke  on  “Free¬ 
dom  of  the  Press”  at  the  session  on 
propaganda  and  declared  that  the  mod¬ 
ern  nqyspaper  is  the  most  important 
of  public  utilities  and  must  be  admin¬ 
istered  with  a  high  sense  of  obligation 


ment  the  jieople  cannot  discriminate  be¬ 
tween  an  honest  and  a  dishonest  news¬ 
paper.  They  cannot  be  fooled  for  long. 
The  only  sound  basis  for  building  a 
great  newspaper  lies  in  making  an  hon¬ 
est,  clean,  vigorous  and  enterprising 
sheet,  and  then  providing  an  adequate 
and  swift  distribution  of  the  product. 

“The  courage,  the  self-reliance,  the 
independence  of  the  worthy,  worthwhile 
type  of  newspaper  in  .America  in  recent 
years  provides  a  guarantee  that  the  prin¬ 
ciple  of  a  free  press  is  in  safe  hapds 
and,  with  this  citadel  held  securely,  all 
other  rights  are  the  safer  from  success¬ 
ful  assault,  either  by  well-meaning  but 
shallow-thinking  idealists  or  designing, 
selfish  demagogues.  So  long  as  we  have 
a  free  press  we  will  remain  a  free 
people.” 

David  Sarnoff,  president  of  the  Radio 
Corporation  of  America,  discussed 
“Radio  and  Public  Opinion.”  In  his 
address  he  said : 

“It  is  only  natural  that  a  system  of 
communication  as  vast  as  radio  broad¬ 
casting  should  have  a  definite  and  grow¬ 
ing  place  among  agencies  that  contrib¬ 
ute  to  molding  public  opinion.  But  the 
problem  of  radio  and  public  opinion 
cannot  be  viewed  from  a  single  dimen¬ 
sion.  Three  leading  elements  demand 
consideration. 

“First,  the  inherent  characteristics  of 
radio  broadcasting  as  a  medium  of  com¬ 
munication.  Second,  the  responsibility 
that  rests  upon  the  management  of 
broadcasting  stations.  Third,  the  pub¬ 
lic  itself.  .  .  . 

“The  interests  of  the  public  impose 
distinct  obligations.  Upon  the  speaker 
before  the  microphone  rests  the  respon¬ 
sibility  for  a  fair  and  sincere  statement 
of  the  subject  in  the  light  of  his  con¬ 
victions.  Upon  the  management  of 
broadcasting  stations  rests  the  responsi¬ 
bility  to  see  that  both  sides  of  a  matter 
affecting  the  national  welfare  are  given 
a  fair  opportunity  to  utilize  the  facili¬ 
ties  of  radio.  Finally,  upon  the  public 
itself  rests  the  responsibility  to  dis¬ 
criminate  between  statesmanship  and 
partisanship;  between  faith  and  preju¬ 
dice;  between  sincerity  and  hypocrisy; 
between  heated  argument  and  cold  fact.” 


Other  speakers  who  addressed  this 
session  included  William  G.  Palmer, 
vice-president  of  J.  Walter  Thompson 
Company,  who  di.scussed  “Propaganda 
and  Advertising;”  Dorothy  Thompson, 
who  spoke  on  “Ciovernment  by  Propa¬ 
ganda  ;”  Edwards  L.  Bernays.  whose 
subject  was  “Moulding  Public  Op¬ 
inion;”  and  Mrs.  Thomas  G.  Winter, 
public  relations  representative  for  the 
.Association  of  Motion  Picture  Pro¬ 
ducers,  who  discussed  “The  .Movies  and 
Public  Opinion.” 

Mr.  Palmer  discussed  these  three 
questions:  "Does  advertising  increase 
the  cost  of  the  things  we  buy?”  “Is  ad¬ 
vertising  being  used  to  sell  us  a  lot  of 
things  we  should  not  buy?”_  “Does  ad¬ 
vertising  tell  the  truth — is  it  honest? 

Of  the  first  he  said;  “Mass  produc¬ 
tion — the  outstanding  characteristic  of 
.American  business— lias  made  it  possible 
for  the  American  iieople  to  buy  better 
products  at  lower  prices  than  they  could 
liossibly  have  liought  under  any  other 
industrial  system.  And  advertising — 
which  is  nothing  more  than  selling 
through  the  printed  word — is  an  ab¬ 
solutely  necessary  factor  in  the  creation 
and  maintenance  of  mass  production. 

“Without  advertising  and  the  rapidity 
with  which  it  can  create  distribution 
and  demand,  mass  production  would  be 
impossible.  Hence,  a  great  majority  of 
the  advertised  commodities  on  which 
you  and  I  depend  for  our  well-being  and 
pleasure  would,  without  advertising, 
cost  more  than  they  now  do,  or  they 
would  not  be  available  to  us  at  all.” 

Answering  his  second  question,  he 
said : 

“Frankly,  I  haven’t  much  patience 
with  these  iicople  who  tell  you  that  ad¬ 
vertising  is  a  bad  thing  because  it  sells 
things  jieople  shouldn’t  buy.  I  wish 
they  could  live  with  us  for  a  time  in 
working  with  manufacturers  in  the 
actual  production  of  advertising.  They 
know  and  we  know — absolutely  and 
finally — that  no  article  can  be  sold  suc¬ 
cessfully  to  the  American  people  unless 
it  is  of  sound  quality,  does  well  the 
thing  for  which  it  is  made,  and  is  sold 
at  a  fair  price.  .Anybody  who  thinks 
that  advertising  is  a  powerful  enough 
weapon  in  this  day  and  generation  to 
sell  products  which  you  women  should 
not  buy,  just  doesn’t  know  you  as  well 
as  a  life-time  in  advertising  has  taught 
iis  to  know  you. 

“Is  advertising  lieing  used  to  sell  fake 
products — does  advertising  tell  the  truth 
— is  it  honest?  On  this  point,  of  course, 
the  ‘anvil  chorus’  of  the  opposition  has 
played  every  tune  for  you  that  can  be 
played  on  anvils.  For  example,  I  am 
told  that  they  have  travelling  exhibits 
showing  you  the  horrors  of  fake  nos¬ 
trums  being  advertised  to  cure  incurable 
diseases.  Well,  where  is  this  advertis¬ 
ing?  Is  it  in  the  newspapers  which  you 
read?  Is  it  in  the  magazines  you 
read?  The  answer  is  no.  This  type  of 
advertising  is  banned  by  practically  all 
reputable  periodicals — has  been  for 
years.” 

The  press  table  at  the  forum  was  a 
meeting  place  for  well  known  newspaper 
women.  Among  those  who  had  press 
tickets  were  Ruth  de  Y’oung  of  the 
Chicago  Tribune,  Emily  Wilcox  of  the 
Scranton  Times,  Maureen  McKernan  of 
the  Westchester  County  papers,  Mar¬ 
jorie  Shuler  of  the  Christian  Science 
Monitor,  Kathleen  McLaughlin  of  the 
Neti>  York  Times,  Alice  Hughes  of  the 
Nezo  York  American,  Dorothy  Dunbar 
Bromley  of  the  World-Telegram,  Amy 
Constock  of  the  TxUsa  (Okla.)  Tribune, 
Ernestine  Perry  of  the  Springfield 
Union,  Louise  Sampson  of  the  Brock¬ 
ton  Enterprise,  Mary  Daugherty  of  the 
New  York  Journal,  Lucy  M.  Reaves  of 
the  Arkansas  Gazette,  and  Edith  Barber 
of  the  Nezv  York  Sun. 

Miss  Emma  Bugbee  and  Joseph 
Barnes,  reporters,  covered  the  confer¬ 
ence  for  the  Herald  Tribune. 
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parison  with  1934,  department-store  lin-  U.  S.  COURT  REFU<iP« 

age,  after  dipping  below  par  in  August,  |  lori  r'ACi: 

rose  to  a  gain  of  per  cent  in  Sep-  KcVIEW 


RISING  DEPARTMENT  STORE  LINAGE 
FACTOR  IN  SEPTEMBER  SALES  GAIN  » s""  »<  i*'  i“  sep-  ijuiii.  v-Asr.  kcview 

Classified  Also  Strong,  and  Financial  Lifts  Its  Head,  But  Auto-  Automotive  advertising,  as  noted  ^40,000  Judgment  Ageuut  Bo«»„ 
»-•  &m.T  meiiA  h.  above,  Simply  went  flat  in  September,  American  Must  Stand — Otker 

motive  Csoes  Flat  As  New  Models  Are  Awaited—  continuing  a  trend  that  was  evident  in  Suits  on  Same  Material 

Magazines  8  Per  Cent  Behind  Last  Year  two  months  preceding  For  the  nine  ^  ^  , 

^  -  months  of  1935,  automotive  is  now  10.3 

By  ROBEJtT  S.  MANN  per  cent  behind  1935.  The  changed  g  James  j  Bltleb 

VrEWSPAPER  advertising  linage  in  the  magazine  field  is  currently  accom-  dates  for  bringing  out  new  models  of  (Editos  &  Pubushee  CorrtstMA. 
4-^  September  rose  about  seasonally,  plishing.  September  figures  for  maga-  course  are  responsible  for  the  utter  \ir I^ 

the  Editor  &  Publisher  Linage  Bar-  zines  show  a  loss  of  about  8  per  cent  failure  of  auto  linage  to  follow  the  usual 
I - - -  I  seasonal  pattern. 


American  Must  Stand — Otksr 
Suits  on  Same  Material 
May  Result 


TREND  OF  NEWSPAPER  UNAGE 

(Compiled  from  measurements  of  daily  newspapers  of  52  cities  by  Media 
Records,  Inc.) 


Total  Advertising: 

September . 

August  . 

July  . 

June  . 

1935 

Linage 

101,347,234 

89,996,849 

87,363,037 

102,209,512 

1934 

Linage 

96,377,922 

87,692,250 

83,183,488 

103,645,828 

Pet.  of 
1934 
105.2 
102.6 
105.0 
98.6 

E.  &.  P. 

Barometer 

95.2 

95.2 

93.3 
91.2 

Display  Only: 

September . 

August  . 

81,192,291 

70,731,257 

78,441,896 

69,902,115 

103.5 

101.2 

94.1 

95.0 

Classified: 

September . 

August  . 

20,154,943 

19,265,592 

17,936,026 

17,790,135 

112.4 

108.3 

99.9 

96.0 

Retail: 

September . 

August  . 

60,199,671 

49,711,901 

56,305,270 

48,401,019 

106.9 

102.7 

100.0 

98.9 

Department  Store: 

September  . 

August  . 

25,624,489 

19,817,996 

24,100,492 

19,940,173 

106.3 

99.4 

101.1 

98.5 

General: 

September . 

August  . 

16,628,727 

14,458,827 

16,102,784 

13,768,614 

103.3 

105.0 

90.2 

92.7 

Automotive: 

September . 

August  . 

2,909,990 

5,280,592 

4,841,304 

6,513,675 

60.1 

81.1 

53.9 

79.8 

Financial: 

September . 

August  . 

1,453,903 

1,279,937 

1,192,538 

1,218,807 

121.9 

105.0 

66.5 

64.0 

per  cent  oenina  ivoo.  me  cnangcti  By  James  j.  Butler 

dates  for  bringing  out  new  models  of  ^  Po.l.shee  Corrnponi.,,^ 

course  are  responsible  for  the  utter  ">»»««) 

failure  of  auto  linage  to  follow  the  usual  .  C-*  Oct  15-^ 

seasonal  pattern.  judgment  gu^n  by  the  U.  S. 

The  gain  in  financial  advertising  may  district  C^urt  tor  Massachusetts,  in 
reflect  to  some  extent  the  gradual  re-  ,  rrank  L.  Bunner,  who  sued 

opening  of  the  securities  market,  al-  Boston  hi'enmg  Atntncan  for  IJni 
though  such  a  trend  is  not  yet  pro-  j  to  gam  appointment  m 

nounc^.  The  Barometer  standing  of  ^1*®  j  Power  Lommissioo,  will 

66.5  for  financial  in  September  is  the  The  Suprerne  Coi«  of  tht 

highest  achieved  all  year,  and  the  gain  Lnited  States,  mating  Mimday,  an. 
of  21.9  per  cent  over  September,  1934,  nounced  review  had  been  denied, 
is  about  twice  as  large  as  any  previous  contended  successfully  that 

gain  this  year.  intimating  thath. 


GRAIN  BURNING  EXPLAINED 


Bonner  contended  successfully  that 
publication  of  stories  intimating  that  1* 
had  pilfered  from  Commission  fiU 
was  responsible  for  his  failure  to  be 
appointed  as  an  employe  of  hte  Powe 


ometer  holding  unchanged  at  95.2,  the  from  September,  1934,  according  to 
same  as  in  August.  May  was  the  only  tabulations  made  by  National  Advertis- 


previous  month  in  which  the  Barometer  ing  Records  as  follows :  ,  *7’  ,9  •  , 

has  stood  this  high,  the  fluctuation  hav-  1935  1934  i”  '-9* 

ing  been  small  ever  since  March.  Linage  Linage  it  was  i 

The  seasonal  advance  in  September,  Issues  dated  October:  T**^tL* 

however,  was  somewhat  better  than  that  7  standard  magazines  40,037  47,069 

of  September  a  year  ago,  so  that  the  17  women’s  magazines  497,863  536,216 

margin  of  gain  over  1934  rose  from  the  34  general  magazines.  487,428  535,144  went  to 


AAA  Chief  Objects  to  Photo  Carried  Commission  or  as  a  member  of  the 

In  Northwestern  Miller  S.n  nf  fn  '"T 

^  n  T>  \  tion  Oi  the  Articles  in  the  fiostm 

10  Editor  &  PUBLISH^  Hearst  paper,  but  attorneys  f«S 

A^shington,  D.  C.,  Ort.  iS-^hester  plaintiff  have  intimated  that  suits  will 
C.  Davis,  Agricultural  Adjustment  Ad-  instituted  in  other  cities  where  othtt 
ministrator,  has  written  an  open  letter  jjg^rst  publications  carried  the  same  i 
to  the  editor  of  the  Northwestern  Muter  g^o^ies  '  ^ 

and  American  Baker,  pretesting  against  The ‘article  upon  which  the  suit  »-a,  ! 

an  article  and  accompanying  photograph  ^^5  published  in  the  Boston  E^^  : 

which  was  derogatory  of  the  AAA  American,  April  25,  1930.  At  tb 

wl^at  r^uction  program.  returned  a  verdia 

Sept.  25  s  e  -  £qj,  plaintiff  in  the  sum  of  $50,000, 
tacked  the  AAA  The  nempaper  appealed  and  tS^S 

wrath  of  Davis  with  .  cuit  Court  of  Appeals  vacated  the  jndi-  I 

flammg  gram  stacks  ^ptioi^  B^^^^^^  ment  and  ordered  a  new  trial  on  & 
at  the  Stake  by  the  Davis  in  his  quggtjQn  gf  damages  only.  On  the  sec- 

letter  states  that  Isolated  and  sta^d  in-  \ 

stances  of  destruction  will  not  fool  the  e^ooQ  ’  ^ 

farmer.  Political  groups  and  pr^essor  ^  Californian  and  a  civil  cd- 

or^ns  cannot  d^se  the  non-partisan  executive  seaetari 

and  non-pohtical  fight  farmers  are  mak-  Commissiimk 

mg  to  overcome  the  depresMon  J929.  1930,  the  Congress  passed  a 

.Administrator  Davis  stat^  act  creating  a  new  type  of  power  corn- 

specific  cases  of  burning  gram  are  ^ng  ^ 

exploited  pohticallv.  one  a  „  ’  ner  was  secretary  ceased  to  exist  He  | 


irom  iepiemKr,  lyo-i  accoramg  to  ioi,ed  political^,  one  at  Sarcoxie, 
S  fnfe  Advertis-  county,  Kansas. 


MO  ana  one  in  iceno  couniy,  Ivau^a^  ^ 

In  both  instances  the  A.AA  had  told  the 


farmers  it  was  not  necessary  to  destroy 


to  believe  he  was  in  line  for  appoiiit- 
ment  as  a  Commissioner.  However, 


Linage  i  ment  as  a  Commissioner.  However, 

excess  ^ain  above  their  contract  9“°^  •  during  discussions  of  the  new  body, 

47,069  Conner  came  in  for  sharp  criS 

.536,216  ^.,°L*^f„'^^**Hutchinson,  Kan.,  he  made  no  application  for  appotm- 


2.6  per  cent  in  August,  to  5.2  per  cent 
for  September.  For  the  first  three- 
quarters  of  the  year,  the  average  gain 
over  the  corresponding  period  of  1934 
has  been  4.2  per  cent.  These  percent- 


newspaper  and  got  a  photographer  to 


ment  either  as  an  employe  or  as  a  nxm- 


Total  these  maga-  n*"/  picture,  declared  Congressional  study  of  the  site- 

zines  .  1,025,3281,118,429  _  ation  was  discussed  in  newsppaer  aiti- 

%  loss  from  1934..  8.3%L  hv  Fm-roR  &  Publisher  on  many  newspapers,  one  of  wbki 

For  11  weeklies  and  semi-monthlies  Jliuntv  incident  John  P  defendant  in  this  action.  Bai- 

the  Keno  county  inciaent,  jonn  r.  r,;,  arti^n  r,n  tk-  .iTnnnri 


The  Congressional  study  of  the  site- 
ation  was  discussed  in  newsppaer  ani- 


ages  are  all  based  on  Media  Records  the  same  source  reports  602,525  lines  in  thp  Rutrhintnn  brought  his  action  on  the  grooii 

measurements  of  advertising  in  the  1935.  against  650,032  lines  in  1934.  V  v-,,.,  •  that  the  Boston  newspaper  had  injtatii 

dailies  of  52  import  cities.  While  these  caimot  ^  compared  accu-  ^\  v\,nquestionably  true  that  the 


Classified  advertising  made  a  better  rately  because  of  variations  in  the  num-  •  "  in"*R«>no  brought  him  into  public  scandal,  rii- 

gain  than  display,  scoring  a  gain  of  ber  of  issues  in  a  month,  the  figures  ...  *  k,,  contempt,  disgrace  and  hatrel 

12.4  per  cent  over  September,  1934,  and  indicate  a  loss  of  7.3  per  cent  despite  ^  tn  fUc.  ^  result  he  was  rendered  jobless, 

rising  in  the  Linage  Barometer  to  99.9.  the  publication  of  a  few  more  issues  in  ’  -n,*  anrar"  m  so  far  as  the  Power  Commission  b 

Of  the  display  classifications,  depart-  September,  1935  than  in  September.  •'  H  concerned. 

,naH»  lOU  ’  cntly  was  given  them  by  failure  of  the  finn  frkr  a  wi»ri*  rtf  r^Hioran 


Of  the  display  classifications,  depart-  Septc 
ment  store  linage  made  the  largest  up-  1934. 
turn,  foreshadowing  the  increased  Sep-  Returning  to  the  newspaper  figures.  -"““V" 

tember  sales  reported  in  this  paper  last  we  may  note  that  the  extra-seasonai  could  be  given  to  c  arity  1 

week.  Automotive  advertising  dropped  gains  made  by  the  department-store  and  o*  .  . 

lamentahlv  a,  thp  mntnr  mtkpr*  ™,r  rptail  LjnriHp  ,„;tk  tk»  ,  Our  P^Per  Covered  the  incident  by 


trcuu  me  uppui  appai-  cOnCCmed 

ently  was  given  them  by  failure  of  the  Applica'tion  for  a  writ  of  certiorari 
county  agent  to  inform  theni  that  tte  filed  with  the  U.  S.  Supreme  Owt 


on  the  ground  that  the  trial  court  tail 
erred  in  refusing  to  instruct  the  jwj 


lamentably  as  the  motor  makers  put  retail  classifications  coincide  with  the  paper  uovercu  i  c  nt  mmr  uy  plaintiff  had  failed  to  prow 

the  brakes  on  one  selling  season  and  de-  extra-seasonal  advance  in  department  “9'"  picture  oecause  it  od-  that  the  publication  prevented  him  froi 

fk»;p  .^l.,.,.  Sr,.  u..  viously  was  a  matter  of  primary  news  ..  - - - - - 


voted  themselves  to  their  plans  for  store  sales  in  September,  as  reported  by  *  matter  ot  primary  news  ^ej^g  appointed  a  commissioner  or  cot- 

bringing  out  new  models  in  preparation  the  Federal  Reserve  Board.  As  told  Powever,  ac-  tipuj^g  an  employe.  It  was  the 

for  a  new  drive.  Financial  advertising,  here  last  week,  the  Reserve  Board’s  curately  covered  sides  of  t^he  ca^.  court’s  ruling  that  such  an  instractioi 

on  the  oAer  hand,  lifted  its  head  from  index  rose  from  79  for  August  to  82  ,  ^  situation  resulted  from  authority  to  could  not  be  given  because  it  raised  i 
its  lowly  position  with  a  21.9  per  cent  for  September,  sales  in  the  latter  month  inant  allot^  acreage  in  question  gf  anj  facts  are  withio 

gain  over  September.  1934.  being  8  per  cent  larger  than  in  Septem-  Province  of  the  jury  for  determio- 

WTiile  the  modest  newspaper  gains  ber.  1934.  but  the  weather  prevented  .^  cutting 

over  1934  look  pale  beside  the  broad-  Similarly  department-store  linage  rose  after  it  was  matured. _ 


gain  over  September,  1934.  being  8  per  cent  larger  than  in  Septem- 

While  the  modest  newspaper  gains  ber.  1934. 
over  1934  look  pale  beside  the  broad-  Similarly  department-store  linage  rose 
casting  gains  already  reported  in  this  in  the  Linage  Barometer  from  98.5  in 
paper,  they  are  substantially  better  than  August  to  101.1  in  September.  In  com- 


of  it  until  after  it  was  matured." 


DICKINSON  NAMED  AD  CHIEF  BUSINESS  BUREAU 

„  *  T-v-  1  -  -  .  »  J  _•  The  Better  Business  Bureau  of  .N«« 

Porter  Dickm^n,  assistant  advertis-  york  City  this  week  elected  Trowbridie 
mg  n^nager.  Honoluln  Star-Bullctm  Callaway!  a  member  of  its  board  d 
has  been  named  advertising  manager  j;r«-tnrE  as  nf  tk^  Buroo 

pectin*  Mrs.  Fay  King,  Warn,  who  bSS  W  H„d^».  S 

last  month.  Mr.  Cal’ 

W^tts  who  ri^rfntlv  arrK-^  in  9an  laway  is  head  of  the  investment  boo* 

F,2,ci,c“'’wir^;k  wiS  M,  c.  m“  t s  ‘rry,^- 

irirdtil?’"  Bankar,  Association  ol  Amiio.^ 

_  Other  officers  of  the  Bureau  contiii* 

DinniTD  IN  WPA  Pn«tT  l^fore;  Bernard  Lichtenberg.  vi^ 

RIDDER  IN  WPA  POST  president ;  A.  L.  (Gifford,  treasurer,  aid 

Victor  Bidder,  of  Bidder  Brothers  H.  J.  Kenner,  secretary-general  nn®" 
Newspapers,  was  installed  as  director  ager.  Col.  Adolph  Ochs  Adler,  geno* 
of  the  Works  Progress  Administration,  manager  of  the  Nctv  York  Times, 
New  York,  Oct.  15.  He  succeeds  Gen-  elected  a  member  of  the  Advisory  Co«‘ 


Editor  &  Publisher  Linage  Barometer  for  1935.  This  chart  shows  the  trend  of 
total  newspaper  advertising  in  comparison  with  the  average  trend  of  the  last  five 
years,  eliminating  seasonal  influences. 


manager  of  the  Nezv  York  Times, 
elected  a  member  of  the  Advisory  (xi* 


era!  Hugh  S.  Johnson,  who  has  directed  cil  of  the  Merchandise  ^tion  of  tl« 
the  work  for  two  and  a  half  months.  Bureau. 


/ 
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hat  makes  a  newspaper  great?  Not  mere 


quantity  of  news.  Presentation  and  treatment  of  the  news 


are  highly  important.  They  determine  the  character  of  the 


newspaper.  Gathering  all  the  significant  news,  presenting 


it  truthfully  and  impartially,  The  Times  has  become  indis¬ 


pensable  each  day  to  the  largest  body  of  intelligent  readers 


reached  by  any  newspaper.  Just  so  does  it  become  indis¬ 


pensable  to  most  advertisers,  especially  to  those  who  seek 


success  in  the  country’s  greatest  market.  New  York. 


Jurk 
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LIGGETT  HEARING  HELD  DAIUES  AWARD  CUPS 

Judge  Will  Rule  on  Chnnge  of  Venue  ,  numag- 

Request  Jhc  VonHofftmnn  Press.  andS 

{Special  to  Editoi  &  Pubusmu)  ^  have  been  re-elected  presi- 

Minneapous,  Minn.,  Oct,  l^Dis-  a  of  tht 

irict  Judge  Paul  W.  Guilford  today  Advertising  Club  of  St.  Louis.  Other 
look  under  advisement  a  motion  by  officers  were  nam^  as  follows;  Firtt 
Walter  W.  Liggett,  Minneapolis  vice-president,  Arthur  E.  Kaye,  busi- 
weekly  newspaper  publisher,  who  asked  manager,  61.  Louis  Star-Txmtf 

that  his  trial  on  a  statutory  charge  second  vice-pr(Wident,  G.  Gordon  Hertsl 
be  removed  to  another  county.  let,  Anfenger  Advertising  Agency;  third 

The  indictment  against  him,  accusing  vice-president,  J-  \  an  Volkenbere 
him  of  an  offense  against  a  16-year-old  Kadm  Station  KMOX ;  treasurer,  Rob! 

■  Liggett  charged,  was  the  result  ert  G.  Ad^s,  American  Credit  Indem- 
__  a  “conspiracy”  instigated  by  the  ''ffy  C'^s  for  distinguished  servict 
farmer-labor  administration  because  of  were  awarded  by  St.  Louis  newspapers 
attacks  launched  on  Governor  Floyd  follows:  t^st-Dispatch  to  Martin 
U.  Olson  in  his  newspaper.  Mull^;  Star- Times  to  Alex  Robertson 

Liggett,  withom  an  attorney,  repre-  Globe-Pemocrat  to  R.  L.  Johnson, 
■f.  He  served  notice  that 

BUFFALO  GUILD  ELECTS 

The  Buffalo  (N.  Y.)  Evening  News 

^  chapter  of  the  Buffalo  Newspaper  Guild 

The  motion  was  opposed  by  William  has  elected  these  officers;  Chairi^ 
^  Charles  Fox ;  vice  chairman,  F.  Ham¬ 

ilton  Peck ;  controller,  Charlotte  Rosen- 
krantz;  directors,  Walt  Wandell,  Wan¬ 
da  W.  Whitman,  Cy  Kritzer  and  Joseph 
NEW  RADIO  EDITOR  Quinn.  The  group  voted  against  affili. 

j  ■  r  •  -r  ^tion  with  the  American  Federation  d 

William  Irvin  foriner  Chtcago  Lrib-  La^or,  44  to  29.  A  gridiron  dinner" 
une  reporter  and  assistant  radio  editor,  ^e  held  soon, 
will  succeed  Y^k  Taylor,  resigned^  as  _ _ 

KANSAS  PRESS  GROUP  MEETS 

Approximately  40  eastern  Kansas 
:s  editors  and  their  wives  attended  a  meet- 


U.S.  CONTROL  OF  RADIO  carried  hauptmann  decision 
SOUGHT  BY  I.T.U.  Newark  New*  Had  15,000  Word 

..  .1  ...  ri  r.  ,  Document  in  Home  Edition 

Air  Advertising  Has  Diverted  $100..  i.  /xt  t  \  c  \t 

nnn  nnn  «r  d  •  .  j  ..  .T  The  Newark  (N.  J.)  Evening 

00,000  From  Printed  Medium  performed  a  teat  of  spi^  and  coordina- 
And  Tlirown  40,000  Out  of  tion  Oct.  9  when  it  was  the  only  after- 
Work,  Resolution  Says  noon  newspaper  in  the  metropolitan  area 

- -  to  publish  the  text  of  the  Hauptmann 

(  pecxai  to  Emto*  &  I^busheb)  opinion  and  send  it  out  for  home  deliv- 

Washington,  D.  C.,  Oct.  15 — When  ery.  The  News  gave  its  readers  the  com- 
Gongress  c^venes  next  January,  the  plete  text  in  its  Wall  street  edition,  pub- 

Ainerican  Federation  of  I.abor  will  fished  at  3:30,  three  hours  after  the  15,-  _ 

move  on  Capitol  Hill  to  enlist  the  aid  of  ooo  word  document  was  made  available  girl 
^ngress  to  put  radio  broadcasting  un-  by  the  Court  of  Errors  and  Appeals  in  of 

.  Trenton.  Plans  were  made  in  advance 

The  move  was  started  by  adoption  of  to  handle  the  voluminous  document 

a  resolution  by  tbe  International  Typo-  without  the  loss  of  a  minute, 

graphical  Union,  at  a  meeting  at  Mon-  To  get  the  decision  speedily  the  News  _ oo---, 

treal.  where  memliers  attacked  the  made  use  of  four  telegraph  lines  and  sent^  himself.  _ — _ _  _ 

monojwlistic  control’  of  radio  in  de-  one  direct  telephone  wire.  Over  the  he  would  ask  the  court  to  order  the 
fense  of  newspaper  and  magazine  adver-  telegraph  lines  came  what  perhaps  was  state  to  pay  his  witnesses  as  he  was 
hsiufiT.  ....  the  longest  telegram  ever  transmitted  “almost  penniless.” 

The  resolution  which  favors  federal  in  New  Jersey.  Nearly  12  columns  of  _ .1 _ _ _ ^  V.'illl _ 

control  similar  to  that  of  Great  Britain  the  paper  were  required  to  carry  the  G.  Compton,  assistant^  county  attorney, 
and  Canada  follows :  text.  In  addition,  two  columns  were  who  stated  that  the  affidavits  submitt^ 

“Whereas,  the  Congress  of  the  United  given  over  to  a  general  story  of  the  did  not  constitute  legal  grounds  for  re¬ 
states  recognizing  the  importance  of  decision  and  three  other  columns  to  moval  of  the  trial  to  another  court, 
radio  communication  has  specifically  re-  sidelights  on  the  findings  and  to  other 
served  control  of  radio  to  Conrrress  and  stories. 

specified  that  radio  broadcasting  licenses  Four  men  in  the  News  office  edited 
lie  issued  only  to  serve  public  interest:  the  text  in  less  than  three  hours.  In 

and  the  comfiosing  room  the  Hauptmann  * _ _  _ „ _ , 

“Whereas,  contrarj'  to  the  pronounced  copy  was  given  precedence  the  last  Chicago  Daily  Times  radio  editor,  effec- 
inlent  of  the  Congress  two  monopolistic  “take”  was  set  a  few  minutes  after  3  tive  Oct.  21,  according  to  Louis  Ruppel, 
groups  now  virtually  dominate  Amer-  o’clock.  ^  Daily  Times  managing  editor.  Mr. 

lean  radio  broadcasting  and  use  these  The  Nev}  York  Times  and  New  York  Taylor,  radio  editor  of  the  Daily  Time: 
radio  facilities,  the  property  of  the  Herald  Tribune  carrit'd  the  full  text  of  ,  •  •  .  .  .  •  ./.-.r. 

people,  simply  as  as  means  for  addi-  the  decision  the  next  morning.  ^ 

tional  enrichment  rather  than  to  serve 
public  interest:  and 
“Whereas,  In  their  mad  desire  for 
additional  enrichment  these  radio  mon¬ 
opolists  have  been  able  to  divert  almost 
.$100,000,000  of  advertising  from  news¬ 
papers  and  magazines  to  radio,  thereby 

depriving  some  40,000  or  more  skilled  paper  may  go  in  republishing  past 
printing  trade  workers  of  much  needed  events,  especially  incidents  unfavorable 
emoloyment  opportunities;  and  to  a  person,  was  raised  in  a  $100,000 

“Whereas,  these  radio  monopolists  libel  action  filed  in  Manhattan  Supreme 
now  operate  theaters  to  which  are  ex-  Court  this  week  by  Louis  Amadeus 
clusively  invited— free— those  who  ad-  Von  Gaertner,  composer  and  violin  vir- 

vertise  by  radio  and  friends  of  those  tuoso,  against  the  Netv  York  Times. 

advertising  agencies,  which  agencies  The  subject  matter  complained  of  was 

control  the  placing  of  the  advertising;  carried  in  an  obituary.  The  complaint 

and  staled  that  on  Nov.  23,  1932,  the  Times 

“Whereas,  it  is  apparent  that  public  published  an  article  concerning  Clarence 
interest  will  not  be  served  by  those  ^Viener,  the  petitioner  s  stepson, 
who  seek  only  additional  enrichment  for 

themselves  and  render  no  service  in  Clarence  \\  lener  ends  his  life  here, 
the  public  interest ;  and  experience  has  The  obit  explained  that  Wiener  had 
proven  that  public  interest  will  only  be  charges  against  the 

served  by  having  the  government,  as  is  composer.  Von  Gaertner  set  forth  that 
done  in  Great  Britain,  Canada,  and  mo.st  article  ended  there  and  did  not  point 
all  other  countries,  exclusively  operate  that  he  was  completely  vindicated, 
such  radio  broadcasting  stations  as  are  particularly  laid  stress  to  the  fact 
necessary  to  truly  serve  public  interest ;  the  allegedly  libelous  statements 

therefore,  be  it  *  were  not  germane  to  the  subject 

“Resolved,  that  the  I.T.U.  authorize  otatter.  , 

and  direct  its  officers  to  petition  the  Justice  Philip  J.  McCook  set  the  case 
Congress  of  the  United  States  for  the  tlown  for  this  term. 

enactment  of  legislation  wherein  all  ex-  - 

isting  radio  broadcasting  licenses  be  LIBEL  HEARING  OCT.  19 

cancelled  at  the  expiration  of  the  pres-  _ 

ent  license  period  and  that  all  radio  Date  to  Be  Set  for  Trial  of  Action  of 
broadcasting  thereafter  be  operated  ex-  i  i  n  a  n.:i» 

clusively  by  a  governmental  agency,  to  »  ,  ‘  cenoon  ri.  i  ♦ 

be  set  up  by  action  of  Congress,  with  hearing  on  the  $50,000  IitcI  suit 

commercial  advertising  on  such  radio  hrought  by  the  League  for  Industrial 
stations  restricted  to  not  more  than  two  Democracy  against  the  Kiwxville  Jour- 
hours  of  each  day  of  which  not  more  scheduled  to  be  held  Oct.  19,  at 

than  one  hour  be  used  for  advertising  which  date  for  trial  will  be  set. 
after  sundown;  and  be  it  further  The  suit  is  based  on  the  alleged  mis- 

“Resolved,  that  all  local  unions  and  representations  printed  by  the  Journal 
state  or  regional  conferences  be  directed  following  an  address  by  Powers  Hap- 
to  interview  the  Congressmen  and  good,  an  L.  I.  D.  speaker,  last  Febru- 
United  States  Senators  from  their  re-  ary.  One  article  complained  of  was 
spective  districts  and  states,  and  secure  h^ded  “Bold  Red  on  Stage  Here 
from  them  a  pledge,  if  possible,  that  Urges  Bloodshed.” 
they  will  work  in  Congress  for  the  en-  P'eas  filed  by  the  newspaper  were 
actment  of  the  legislation  herein  pro-  predicated  on  truth  and  justification. 

posed.”  - 

PATROLMAN  HELD 

GOULD  TO  CHICAGO  Patrolman  Thomas  Mulvey  of  Brook- 

Charles  L.  Gould,  for  the  past  five  lyn,  N.  Y.,  was  held  for  Special  Ses- 
years  a  member  of  the  Cleveland  News  sioiis  Oct  10  on  a  charge  of  third- 
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Is  our  neck  red?  ...  For  years  and  years  and  years  we’ve  been 
telling  you  what  a  swell  job  The  News  does  in  reaching  Sweeneys  in  New 
York,  and  how  thoroughly  it  covers  the  middle-class  population  as  no  other 
paper  does.  .  .  .Well,  we  were  fooling  around  with  our  last  audit  figures 
and  just  for  fun  decided  to  see  how  we  stood  with  the  Stuyvesants.  And 
THIS  is  what  we  saw:  News  family  coverage  in  over-$9,000  districts — 67% 
...  in  $6,000  to  $8,999  districts — 69% ...  in  $4,500  to  $5,999  districts — 66%! 
. . .  Which  coverage,  incidentally,  is  more  than  any  other  New  York  paper 
has  in  those  districts! . . .  Imagine  our  embarrassment? 


Well,  we  still  say  that  the  Sweeneys  and  the  middle-class  are  the 
really  big  important  market . . .  and  that  The  News  covers  ’em  like  nothing 
else . . .  BUT  if  you  insist  on  advertising  to  the  folks  in  New  York  with  the 
most  money.  The  News  will  carry  your  message  to  the  most  of  them,  too 
— and  to  more  of  them  than  you  can  reach  through  any  other  New  Yofk 
paper ...  It  just  goes  to  show  that  you  can’t  keep  a  good  newspaper  down 
— out  of  the  high  hat  and  high  income  brackets! . . .  Quality  or  quantity  in 
New  York,  The  News  is  tops  for  either  or  both! 


TTHE:  H  TSIE^WS 

Niw  YORK'S  NCWSfAMR 

Tribune  Tower,  Chicago  •  Kohl  Building,  San  Francisco  •  220  East  Forty-second  Street,  New  York 


I 


■■ 


f 


'/ 


/ 


EDITORS  ENTERTAINED  IN  HONOLULU 


Left  to  right:  B.  M.  MrKelway,  news  editor,  fFashington  Star;  Marlen  Pew, 
editor  of  Editor  &  Publisher;  and  Walter  Karig,  chief,  Washington  bureau. 
ISetvark  Evening  News. 


(Special  to  Edito*  &  Fublishek) 


Star-Bulletin  for  its  stay  in  port. 


Honolulu,  T.  H.,  Oct.  4 — Mar-  morning  was  devoted  to  sightseeing. 

len  Pew,  editor  of  Editor  &  Pub-  At  noontime  Mr.  Pew  was  enter- 
LiSHER,  and  two  other  prominent  news-  tain^  by  Riley  H.  Allen,  editor  of  the 
papermen  from  mainland  United  States,  Star-Bulletin,  at  an  informal  luncheon 
were  welcomed  to  Honolulu  today  and  at  the  Pacific  Club,  while  the  other 
entertained  by  the  members  of  the  local  members  of  the  party  went  on  a  shop- 


newspaper  fraternity. 

They  arrived  on  the  President  Car¬ 


ping  tour. 

At  the  luncheon  besides  Mr.  Pew  and 


field  for  a  one-day  visit.  On  the  Presi-  Mr.  Allen  were  Senator  J.  R.  Farring- 
dent  Garfield  with  Mr.  Pew  were  B.  M.  ton,  president  and  general  manager  of 
McKelway,  news  editor  of  the  IVash-  the  Star-Bulletin;  Lorrin  P.  Thurston, 
ington  Evening  Star,  and  Mr.  and  Mrs.  president  and  general  manager  of  the 
Walter  Karig.  Mr.  Karig  is  chief  of  Honolulu  Advertiser;  Raymond  Coll, 
the;  Washington  bureau  for  the  Newark  managing  editor  of  the  Advertiser; 
(N.  J.)  Evening  News.  They  are  part  William  H.  Ewing,  chief  of  bureau  of 
of  a  group  of  some  20  .American  editors,  the  Associated  Press  in  Honolulu ;  and 
publishers,  and  other  newspaper  execu-  Richard  C.  Wilson,  chief  of  bureau  of 
tives  who  have  been  invit^  by  the  the  United  Press  in  Honolulu. 
Philippines  to  attend  the  inauguration  With  Secretary  of  War  Dern  and  a 
of  the  Filipino  commonwealth  govern-  group  of  Congressmen  visiting  Hono- 
ment,  many  of  whom  are  arriving  on  lulu,  there  was  an  unusual  opportunity 
later  ships.  The  party  which  arrived  foi  the  newspaper  visitors  to  see  Amer- 
today  was  entertained  by  the  Honolulu  ica’s  largest  single  army  unit  of  national 


defense  on  display.  The  occasion  was  a 
review  of  troops  and  mobile  equipment 
of  the  Hawaiian  Department  of  the 
U.  S.  Army  at  Schofield  Barracks  in 
honor  of  Secretary  Dern. 

More  than  18,000  troops  marched  be¬ 
fore  the  Secretary  of  \Var  and  the  re¬ 
viewing  party.  In  addition  there  was 
an  air  review  and  a  display  of  tanks 
and  other  motorized  equipment. 

U.P.  COAST  CHANGES 

Wagoner  Shifted  to  L.  A. — Holland 

Succeeds  Him  in  San  Francisco 

Appointment  of  Miller  Holland  as 
bureau  manager  at  San  Francisco  and 
news  editor  of  the  Western  division  of 
United  Press  is  announced  by  F.  H. 
Bartholomew,  Pacific  Division  manager. 

Mr.  Holland  succeeds  Ronald  Wag¬ 
oner,  who  is  transferred  to  Los  Angeles 
as  bureau  manager,  where  he  will  have 
charge  of  Southern  California  coverage. 
The  Los  Angeles  vacancy  was  caused 
by  transfer  of  George  H.  Beale  to  U.P. 
headquarters  in  New  York.  All  three 
new  appointments  were  effected  Oct.  14. 

Mr.  Holland,  previously  San  Fran¬ 
cisco  bureau  manager  for  International 
News  Service,  has  been  with  the  United 
Press  since  1932. 

The  new  appointments  follow  three 
other  promotions  annoimced  by  United 
Press  Oct.  7.  Gale  D.  Wallace,  Nevada 
state  manager  at  Reno,  was  transferred 
to  the  staff  at  Buenos  Aires,  Agentina, 
sailing  from  New  York  Oct.  12.  Ernest 
Foster,  manager  at  Fresno,  succeeded 
Mr.  Wallace  at  Reno.  Robert  Smith  has 
replaced  Mr.  Foster  as  Fresno  manager. 

JOINT  SERVICE  AGREEMENT 

The  Consolidated  Information  Ser¬ 
vice  of  New  York  has  entered  an  agree¬ 
ment  with  Agencia  International  ARCO, 
of  Madrid,  Spain,  by  which  the  latter 
will  serve  as  correspondent  and  repre¬ 
sentative  of  CIS  in  Spain  and  the  Con¬ 
solidated  will  act  likewise  on  behalf  of 
ARCO  in  .America.  By  the  above 
agreement  the  New  York  organization's 
service  will  cover  all  the  Spanish  pub¬ 
lications  in  the  world. 


WILUAMS  MEMORIAL  PLANNED 
Committee  Named  to  Honor 

of  Famoua  Journaliam  Teacker 

A  Walter  Williams  memorial  commit- 
tee,  which  will  determine  the  charaetti 
of  a  memorial  to  the  late  president  of  tht 
University  of  Missouri  and  dean  of  iti 
famous  school  of  journalism,  has  bea 
appointed  by  Frank  M.  McDavid,  presi. 
dent  of  the  board  of  curators  of  the 
university.  In  addition  to  deciding  on 
the  memorial,  the  committee  will  d*. 
vise  ways  and  means  of  financine  il* 
project. 

Frank  L.  Martin,  dean  of  the  jour- 
nalism  school,  has  been  designated  as 
chairman  of  the  committee.  Members 
are  Guy  B.  Park,  governor  of  Missouri 
C.  C.  Clayton,  assistant  city  editor,  si. 
Louis  Globe-Democrat ;  H.  J.  kanton 
chairman  of  the  executive  committee 
of  the  university’s  board  of  curators; 
James  Wright  Brown,  publisher,  Ewtoi 
&  Publisher;  Tom  K.  Smith,  chair¬ 
man  of  the  university’s  advisory  coun¬ 
cil;  W.  L.  Bouchard,  president,  Mis- 
souri  Press  Association,  and  Frederick 
.\.  Middlebush,  president.  University  oi 
Missouri. 

CITED  FOR  CONTEMPT 

A  contempt  citation  against  the 
Louisville  Herald-Post  and  a  rea-rite 
man  as  the  result  of  a  report  of  the 
balloting  of  the  Stoll  kidnap  jury,  was 
ordered  Oct.  14  by  Federal  Ju^e  El- 
wood  Hamilton  in  Louisville.  The 
citation  was  made  returnable  Oct  18. 
Judge  Hamilton  said  “after  the  jury 
had  been  instructed  to  keep  in  cooh- 
dence  its  vote  and  told  not  to  read 
newspapers,  the  Herald-Post  issued  an 
edition  reporting  the  jury  poll  was  10 
to  2  for  acquittal  on  the  first  ballot 
and  11  to  1  for  acquittal  on  the  second 
ballot,’’ 

MURPHY  JOINS  HASKIN 

D.  A.  Murphy,  who  formerly  repr^ 
sented  King  Features  Syndicate,  hai 
joined  the  sales  staff  of  the  Haskin 
Service. 


The  Post^'Dispatch 

Is  Now  a  Member  of 
Metropolitan  Sunday 
Newspapers,  Inc. 


The  Post'Dispatch  is  St.  Louis* 
Largest  JNewspaper — Sunday  or 
Daily — has  far  more  circulation  than 
any  other  St.  Louis  newspaper. 


/ 


Editor  &  Publisher  for  October  19,  1935 


The  "Radio  Honeymoon” 

is  Over 

Success  in  radio  advertising  calls  for  showmanship  that  entertains — and  sells 


The  good  old  days  are  gone  in  radio.  Simply  “being 
on  the  air’^  no  longer  means  that  millions  of  sets  are 
being  tuned  in  to  your  program. 

People  no  longer  listen  out  of  sheer  amazement  at 
radio’s  miracle.  Now  they  take  it  for  granted.  And  refuse 
to  come  to  the  show  unless  it  is  good. 

Building  an  audience  of  millions  today  calls  for  show* 
manship  that  entertains— and  sells.  This  means :  “giving 
the  audience  a  program  so  magnetic  that  it  wins  instant 
welcome  for  the  sponsor’s  message.” 

This  type  of  salesmanship  in  showmanship  opens  up 
millions  of  sets  day  after  day,  week  after  week,  to  your 
selling  message.  Recent  results  prove  that  it  gets  and 
holds  the  big  profits. 

It  has  enabled  us  to  deliver  commercial  messages  for 
as  low  as  $1.00  per  thousand  actual  listeners. 

Just  a  few  months  ago,  a  Lord  &  Thomas  radio  pro¬ 
gram  sold  $700,000  worth  of  one  drug  product  alone  in 
ten  days. 

For  another  of  our  clients,  a  radio  program  on  four  stations 
sold  so  much  goods  that  the  manufacturer  had  to  re-open  a 
factory  unit  this  Spring,  which  had  been  closed  for  years. 

Usually,  to  play  safe,  we  let  the  thousands  decide  what  the 
millions  will  like. 

Thus,  a  short  while  since,  we  tested  an  utterly  new  type  of 
daily  strip  show.  Announcements  on  five  consecutive  days  over 
a  5,000-watt  test  station  brought  64,000  sample  requests.  So 
we  knew  what  to  expect  from  the  same  show  on  the  network. 
We  are  not  surprised,  at  the  time  of  this  writing,  that  inde¬ 
pendent  surveys  prove  it  the  most  popular  daytime  sponsored 
show  on  the  air.  And  after  only  a  few  months’  time. 

It  has  been  said  that  Lord  &  Thomas  pioneered  more  new 
things  in  radio  than  all  the  other  agencies  combined.  Those 
credited  to  us  are  listed  briefly  in  the  adjoining  column. 


Some  radio  ** firsts**  credited  to  Lord  &  Thomas 

(names  on  request) 

1.  First  Daily  Radio  Contest  of  National  Scope 

It  rocked  American  streets  with  conversation.  Made  an 
average  of  10,000  one  dollar  sales  a  day  for  months. 

2.  First  Daily  Network  Strip  Program 

Started  a  new  technique  of  commercial  program  building. 

3.  First  to  Rebroadcast  Commercial  Program 

Repeat  same  program  late  at  night  for  Far  West  coverage. 

4.  First  Big  Hit  Variety  Musical  Show  Sponsored  on 
Network 

Set  the  pattern  for  big  commercial  musical  production 
shows  in  radio. 

5.  First  Commercial  Broadcast  of  Metropolitan  Opera 
Series 

6.  First  Commercial  Series  of  Pick-ups  of  Foreign  Dance 
Orchestras 

7.  First  Sustained  Commercial  Series  of  Spot  Pick-ups 
Artists  and  orchestras  from  all  over  country  picked  up  on 
same  program. 

8.  First  Authentic  Police  and  Dept,  of  Justice  Dramas 

9.  First  in  Number  of  Contest  Returns 
1,800,000  forty-cent  purchases  in  two  weeks. 

10.  First  Chain  Sponsorship  of  Football 

11.  First  Network  Daytime  Serial  Show  to  Women 

Talent  which  was  first  sponsored  or 
popularized  nationally  through  us 

Amos  and  Andy;  Bing  Crosby;  Eddie  Duchin;  Hal  Kemp; 
Walter  O’Keefe;  Phil  Cook;  The  Goldbergs;  Rosario  Bourdon; 
Donald  Novis;  Fred  Astaire;  Lum  and  Abner;  A1  Goodman; 
The  ReveUers;  Walter  Winchell;  Jack  Pearl;  Clara,  Lu  and 
Em;  The  Cavaliers,  and  B.  A.  Rolfe. 


LORD  &  THOMAS  •>  advertising 
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There  are  Lord  &  Thomas  offices  in  New  York;  Chicago;  Los  Angeles;  San  Francisco;  Toronto;  Paris;  London 
Each  office  is  a  complete  advertising  agency,  self-contained;  collaborating  with  other  Lord  &  Thomas  offices  to  the  client's  interest 
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CARTOONS  FEATURED  IN  USED  CAR 
PROMOTION  BY  NEWARK  NEWS 

**Jutt  in  Time”  Sale  Directed  by  Benjamin  J.  Fcdesr — N.  Y. 
World'Telegram  Obtained  Extra  Classified  Linage  on 
National  Dog  Week 


By  L.  P. 


ONK  of  tlie  last  acts  performed  by 
Benjamin  J.  Foley  early  this 
month,  before  he  was  advanced  from 
classified  manager  to  business  manager 
of  the  \ctvark  Ejunitig  News,  was  ex¬ 
ecution  of  one  of  those  ace  used  car 
promotion  campaigns  that  every  classi¬ 
fied  maiager  hopes  for  but  only  occa¬ 
sionally  conceives. 

“Just  In  Time”  is  the  title  of  each 
promotion  ad  in  this  series.  A  broad¬ 
side  was  sent  to  each  used  car  adver¬ 
tiser  and  prospect  prior  to  the  campaign. 
Slick  prfiof  paiier  was  used,  page  size. 

It  said: 

"Here’s  (ireat  News  for  Used  Car 
Dealers,  .\nother  Series  of  Promotion 
■Ads  Designed  to  Pep  Up  Sales  This 

Fall . Cash  In  on  this  Campaign — 

It  Costs  You  Nothing  Extra.”  Five  of 
the  ads  to  tie  used  were  printed  in  the 
broadsitle  for  dealer  inspection.  These 
were  coniiiaratively  small  plugs  as  far 
as  actual  space  is  concerned,  ranging  up 
to  250  lines.  The  100  per  cent  humot 
ous  illustrations  fully  back  up  the  com¬ 
mon  title,  “Just  In  Time.” 

One  shows  a  hatless  screaming  man 
suddenly  saved  by  his  coat  tail  being 
snagged  on  a  protruding  branch  as  he  is 
helplessly  carried  over  the  brink  of 
Niagara  Falls. 

Another  depicts  a  dashing  hero  rescu¬ 
ing  the  gal  tied  to  a  railroad  track  just 
before  the  screeching  locomotive  would 
grind  her  to  bits.  The  villain,  “foiled 
again  there,  of  biscuit”  (as  the  copy 
says)  is  shown  watching  from  a  safe 
distance. 

The  next  ad  is  one  of  those  shotgun 
scenes,  but  this  is  about  a  thwarted 
elopement.  Tlie  suitor,  with  his  bride- 
to-be  in  his  arms,  got  five  rungs  down 
the  ladder  when  he  hesitated  after  noti¬ 
cing  that  the  irate  pappy  had  consoli¬ 
dated  his  position  near  the  luggage 
at  the  ladder’s  base,  with  musket  in 
hand. 

The  next  ad  illustrates  two  airplanes 
in  a  mid-ether  collision  with  a  third 
pilot  approaching.  The  third  flyer  is  an 
umbrella  salesman  and  offers  his  un¬ 
fortunate  brothers  his  wares  as  para¬ 
chutes. 

The  fifth  one  shows  a  pants-patched 
hobo  barely  reaching  the  top  of  a  high 
board  fence  just  in  time  to  avoid  the 
vicious  jaws  of  one  of  the  meanest  look¬ 
ing  bulldogs  you  ever  saw. 

The  selling  copy  in  this  series  cas¬ 
ually  refers  to  the  illustrations,  quickly 
leaving  the  cartoons  angle  to  talk  about 
the  reader  being  just  in  time  to  get  one 
of  the  best  used  car  bargains  of  the 
year,  etc. 

*  *  * 

A  Doggy  Idea 

WHEN  National  Dog  Week  rolled 
around  Sept.  23,  Vaughn  Weidel, 
classified  manager  of  the  New  York 
World-Telegram,  had  a  plan  ready  to 
operate  which  netted  him  more  than 
1,500  lines  of  extra  classified  business, 
a  lot  of  goodwill,  and  assurance  of 
future  patronage  which  has  previously 
been  unavailable. 

Details  of  the  plans  are  given  here, 
not  particularly  for  use  during  Dog 
Week  next  year,  but  for  the  holiday 
season  or  at  any  time.  Just  as  some 
people  are  renting  apartments  on  every 
day  in  the  year,  so  are  many  folks  inter¬ 
ested  in  acquiring  pets  each  week. 

Backbone  of  the  campaign  was  an 
essay  contest  on  the  subject,  “Why 
Every  Home  Needs  a  Dog.”  five- 
inch  two-column  box  on  the  classified 
page  containing  Pet  ads  was  used  each 
day  for  the  promotion. 

Caption  on  each  was  “WIN  This 
Pedigreed  Puppy,”  A  picture  of  a 
different  dog  was  printed  beneath  each 
day  duri^  the  week. 

Here  is  a  typical  explanation  about 
one  of  the  canines: 

“Pedigreed  French  Bulldog  puppy — 
sired  by  champion  Treblitz’s  Tango  and 


out  of  Tango  Nanette.  The  sire  of  this 
puppy  won  be.st  of  breed  22  times  in¬ 
cluding  Westminister  Show  19.VJ.  He 
has  als<.  won  1.50  blue  ribbons  and  ro¬ 
settes.  Tile  puppy  is  unusually  promis¬ 
ing. 

“Donated  by  David  Treblitz,  3.520 
Fish  avenue,  Bronx.” 

Highlights  of  the  contest  rules : 

1.  .Ml  elementary  and  high  school 
students  are  eligible  to  participate. 

2.  Essays  must  be  confined  to  200 
words  or  less.  Print  name  of  the  dog 
for  which  you  are  competing. 

3.  (Time  limit  for  each  day’s  entries.) 

4.  School  teachers  and  prominent  dog 
lireeders  will  be  the  judges. 

5.  All  contest  essays  become  the  prop¬ 
erty  of  the  W-T  with  the  right  to  pub¬ 
lish  in  ]iart  or  in  full. 

6.  (A  few  suggestions  about  advan¬ 
tage  of  a  dog  in  the  home,  such  as  in¬ 
surance  against  thieves,  etc.) 

«  «  * 

Advertising  space  for  the  week 

.  was  sold  to  dog  bretxlers  and  pet 
shops  on  the  basis  of  one  agate  ad  in 
the  classified  columns  each  day  and  a 
one-inch  ad  on  a  special  display  dog 
and  pet  page  on  Wednesday. 

In  addition  to  the  classified  display 
W'ednesday  copy,  considerable  national 
advertising  also  appeared  with  it  from 
manufacturers  of  dog  food,  soap,  medi¬ 
cine,  etc.,  and  a  few  of  the  department 
stores  placed  local  copy  on  dog  acces- 
soiies. 

Publicity  given  to  Dog  Week  in¬ 
cluded  a  group  picture  of  New  York 
dog-lovers  presenting  a  puppy  to  Ber¬ 
nard  S.  Deutsch,  president  of  the  Board 
of  Alderman,  who  later  personally  pre¬ 
sented  the  six  dogs  to  the  six  essay 
winners. 

It  was  stated  that  several  of  the  aris¬ 
tocratic  kennel  operators  who  had  not 
used  the  paper,  signified  their  intentions 
of  advertising  consistently  in  the  future 
as  a  result  of  the  widespread  interest 
which  the  W-T  was  able  to  create  dur¬ 
ing  the  campaign. 

As  a  hint  on  use  of  a  similar  cam¬ 
paign  at  times  other  than  during  Na¬ 
tional  Dog  Week,  it  can  be  said  that 
the  public  who  are  the  purchasers  of 
pets  are  generally  unaware  of  Dog 
Week  until  it  is  publicized.  Therefore, 
the  public’s  interest  in  pets  is  about  the 
same  in  any  week,  and  there  is  but 
slight  reason  to  wait  again  for  the  an¬ 
nual  propaganda  from  the  national  asso¬ 
ciation  in  order  to  get  plus  linage.  In 
the  last  analysis,  it  is  the  newspapers 
which  make  Dog  Week  a  success  any¬ 
way.  ♦  ♦  * 

Political  Greeting* 

Ray  dykes,  classified  manager  of 
the  Yonkers  Herald -Statesman, 
sold  a  page  of  political  ads  as  greetings 


rr  REACHING^ 
MORB  than" 

L  BAHIMOm 
^  PAMIUM  A 


200,701 

average  net  paid  daily  for  the 
year  end^  Sept.  30,  1935 

BALTIMORE 

NEWS-POST 


K.  C.  MAN  LOOKED  FOR 
TROUBLE- FOUND  IT 
“X^^HERE’S  the  Kansas  City 

V  V  Star  reporter’;?”  a  belliger¬ 
ent  individual  demanded  as  he 
entered  the  press  room  at  Kansas 
City  police  headquarters  one  day 
recently. 

“Right  there,”  another  reporter 
replied,  pointing  to  5  ft.  S  inch 
Corwin  Horn,  who  looked  much 
less  than  that  slumped  down  in 
a  chair  behind  his  desk. 

The  intruder  reached  over  the 
desk  and  landed  his  fist  in  Horn’s 
fare. 

Horn  came  up  out  of  his  chair 
like  a  jack-in-the-box  and  planted 
a  blow  on  the  man’s  chin  that 
blasted  him  backwards  and 
against  a  wall,  where  he  slumped 
to  the  floor  and  out  for  the  long 
count. 

He  bad  gone  to  the  press  room 
to  complain  about  a  story  the 
reporter  had  furnished  his  paper 
hut  he  did  not  know  that  Horn 
held  a  championship  in  the  fly¬ 
weight  division  in  the  navy.  The 
man  was  later  fined  in  police 
court. 

upon  the  observance  of  the  Jewish  New 
Years  5696. 

While  many  papers  carried  extra 
space  as  greeting  notices,  the  Yonkers 
page  was  composed  entirely  of  mes¬ 
sages  from  public  office  holders  and 
candidates  for  November  votes. 

The  Syracuse  Herald,  for  instance, 
carried  2J4  pages  on  the  subject,  but 
most  copy  was  from  business  firms. 

MERRILL  LORD  TO  NEW  YORK 

Merrill  Lord,  former  Chicago  Herald 
and  Examiner  business  manager  and 
more  recently  placed  in  charge  of  labor 
relations  for  all  Hearst  newspapers,  has 
moved  his  headquarters  from  Chicago 
to  the  Hearst  general  management  offi¬ 
ces  in  New  York  City. 


MIAMI  AD  POLICY  SET 

Paid  Space  Budget  Will  Be  DeeU, 
That  for  Publicity 

{Special  to  Ediio*  &  Petun^ 

Miami,  Fla.,  Oct.  15-The  ci„  ^ 
Miami,  at  the  suggestion  of  City  W 

‘l?-‘cided  upon  tiit 
definite  policy  of  siiending  for  paid  ^ 
vertising  an  amount  equal  to  not  W 
than  double  any  amount  which  nay  k 
expended  for  maintenance  of  the  liv 
news  bureau  and  publicity  departiS 

Mr.  Lee’s  suggestion  to  the  city 
mission  at  a  recent  meeting  grew  ow 
of  a  recommendation  by  the  city’s  nX 
licity  Ixiard  that  Carl  Byoir  .\ssoc£ 
be  paid  $18,000  for  handling  the  Mign 
publicity  program  this  year.  Mr.  Lw 
protested  that  less  than  ^,000  y 
been  set  up  in  the  budget  for  newsuKi 
advertising,  and  that  it  was  unfuTS 
expect  newspapers  to  pay  any  attentwi 
to  Miami’s  publicity  if  they  were  m 
given  considerably  more  in  paid  adver¬ 
tising  than  pure  publicity  purveyon 
were  paid  for  “stealing”  advertism 
The  city  commission  agreed  that  tht 
minimum  advertising  should  be  doobk 
any  appropriation  for  publicity  and  in¬ 
structed  the  city  manager  to  meet  wid 
the  publicity  board  and  work  out  what¬ 
ever  arrangement  he  could  that  woiAl 
meet  his  view. 

Last  year  the  city  of  Miami,  actiig 
in  concert  with  the  adjoining  municipal¬ 
ity  of  Miami  Beach,  expended  approa- 
mately  $45,000  for  paid  advertising,  and 
$12,000  for  publicity,  which  incliKfed 
the  city’s  news  bureau.  Last  year  Mi¬ 
ami  did  not  have  a  publicity  boanl 
The  board  was  appointed  by  the  newh 
elected  city  commission  early  in  Junr 
this  year. 

City  Manager  Lee  formerly  was  dti 
hall  reporter  for  Miami  Herald. 

ILUNOIS  MEET  OCT.  24-26 

Annual  meeting  of  the  Illinois  Press 
Association  will  be  held  Oct.  24-26  it 
the  Union  .Arcade  Building,  (Thampaiii!- 
Urbana,  Ill.  1 
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WAR  NEWS 

Newspaper  readership  bounds  upward  as  the 
cables  bulge  with  excitement.  News-hungry 
public  eagerly  grabs  each  edition  . . .  eyes  race 
through  page  after  page  as  history  unfolds. 
Now,  as  never  before,  newspapers  need  legible 
type  faces . . .  faces  that  can  stand  the  batter- 


crowds  Ihe  pages 

ing  of  fast-working  stereotypers;  can  combat 
the  smear  and  smudge  of  speeded-up  presses; 
can  reach  the  street  clear,  sharp  and  clean. 
Linotype  offers  in  the  Legibility  Group  five 
such  faces  in  a  range  of  weights  to  meet  any 
requirement  of  taste  and  printing  conditions. 


THE  LINOTYPE  LEGIBILITY  GROUP 


LIIOTYPE  IONIC  NO.  5 


7  POINT  ON  6  POINT  BODY 

There  are  two  hurdles  news  must  sur¬ 
mount  in  its  quick  trip  from  the  Lino¬ 
type  keyboard  to  the  reader’s  mind. 
One  is  in  the  newspaper  plant;  the 
other  is  in  the  reader’s  eye. 

Modem  newspaper  printing  condi¬ 
tions  offer  many  hazards.  To  survive 
the  ordeal  of  dry-mat  stereotyping,  a 
type  face  must  be  sturdy,  free  from 
thin  lines  and  delicate  serifs.  It  must 
be  designed  with  due  regard  for  the 
slurring  effects  of  rubber  rollers,  and 
the  tendency  of  thin  inks  to  collect 
in  sharp  angles  and  narrow  openings. 
JOse  well-designed  news  face  makes 
^  best  possible  use  of  space.  It  must 
be  compact  and  yet  not  look  crowded. 
This  is  achieved  by  careful  distribu- 
^  of  the  white  space  in  and  around 
the  letter  so  that  it  actually  looks  big- 
J®fthan  it  is.  Points  of  diSerence  be- 
i  similar  letters  are  deftly  em- 
I  P“®*ized,  and  the  individual  letters 


LINOTYPE  PARA60N 

7  POINT  ON  8  POINT  BODY 

There  are  two  hurdles  news  must 
surmount  in  its  quick  trip  from  the 
Linotype  keyboard  to  the  reader’s 
mind.  One  is  in  the  newspaper  plant: 
the  other  is  in  the  reader’s  eye. 

Modern  newspaper  printing  condi¬ 
tions  offer  many  hazards.  To  survive 
the  ordeal  of  dry-mat  stereotyping,  a 
type  face  must  be  sturdy,  free  from 
thin  lines  and  delicate  serifs.  It  must 
be  designecl  with  due  regard  for  the 
slurring  effects  of  rubber  rollers,  and 
the  tendency  of  thin  inks  to  collect 
in  sharp  angles  and  narrow  openings. 

The  well-designed  news  face  makes 
the  best  possible  use  of  space.  It 
must  be  compact  and  yet  not  look 
crowded.  This  is  achieved  by  careful 
distribution  of  the  white  space  in 
and  around  the  letter  so  that  it  actu 
ally  looks  bigger  than  it  is.  Points  of 
difference  between  similar  letters 
are  deftly  emphasized,  and  the  indi- 


LINOTYPE  EXCELSIOR 

7  POINT  ON  6  POINT  BODY 


LINOTYPE  OPTICON 

7  POINT  ON  8  POINT  BODY 


There  are  two  hurdles  news  must  sur-  |  There  are  two  hurdles  news  must 
mount  in  its  quick  trip  from  the  Lino-  j  surmount  in  its  quick  trip  from  the 
type  keyboard  to  the  reader’s  mind.  |  Linotype  keyboard  to  the  reader’s 
One  is  in  the  newspaper  plant;  the  1  mind.  One  is  in  the  newspaper  plant; 
other  is  in  the  reader’s  eye.  i  the  other  is  in  the  reader’s  eye. 

Modern  newspaper  printing  condi-  |  Modern  newspaper  printing  condi¬ 
tions  offer  many  hazards.  To  survive  ]  tions  offer  many  hazards.  To  survive 
the  ordeal  of  dry-mat  stereotyping,  a  j  the  ordeal  of  dry-mat  stereotyping,  a 
type  face  must  be  sturdy,  free  from  type  face  must  be  sturdy,  free  from 
thin  lines  and  deU 
be  designed  with  d 
slurring  effects  of 
the  tendency  of  t 
in  sharp  angles  an 

’The  well-design 
the  best  possible  u 
be  compact  and  ye 
’This  is  achieved  b 
tion  of  the  white  s 
the  letter  so  that 
bigger  than  it  is.  P 
between  similar  1 
emphasized,  and  t 


te  serifs.  It  must 
e  regard  for  the 
;  bber  rollers,  and 
j  n  inks  to  collect 
There  are  two  hurdles  news  must  sur-  i  narrow  openings 


LINOTYPE  TEXTYPE 


7  POINT  ON  e  POINT  BODY 


■ERGENTHALER 

••MELYN,  n. 


LINOTYPE  COM  PA  NY 


Y. 


SAN 


FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 
RaprMtntativM  ia  tha  Principal  CHiat  of  fho  World 


mount  in  its  quick  trip  from  the  Lino¬ 
type  keyboard  to  the  reader’s  mind. 
One  is  in  the  newspaper  plant;  the 
other  is  in  the  reader’s  eye. 

Modem  newspaper  printing  condi¬ 
tions  offer  many  hazards.  To  survive 
the  ordeal  of  d^-mat  stereotyping,  a 
type  face  must  be  sturdy,  free  from  thin 
lines  and  delicate  serifs.  It  must  be  de¬ 
signed  with  due  regard  for  the  slurring 
effect  of  rubber  rollers,  and  the  ten¬ 
dency  of  thin  inks  to  collect  in  sharp 
angles  and  narrow  openings. 

The  well-designed  news  face  makes 
the  best  possible  use  of  space.  It  must 
be  compact  and  yet  not  look  crowded. 
This  is  achieved  by  careful  distribution 
of  the  white  space  in  and  around  the 


news  face  makes 
of  space.  It  must 
ot  look  crowded, 
careful  distribu- 
ce  in  and  around 
t  actually  looks 
nts  of  difference 
tters  are  deftly 
e  individual  let- 


SET  IN 

A-P-L  ER8AR  BOLD  COND., 
LINOTYPE  METROBLACK  NO.  2, 
GOTHIC  NO.  I  3.  GOTHIC 
COND.  NO.  2  AND 
INDICATED  FACES 


r 


NORMOUS  horse-power  may 
be  developed  by  motor  or  turbine 
but  until  the  generated  power  is  har¬ 
nessed— piut  in  gear— that  potential 
energy  is  useless. 

Advertising  agents  find  it  ad¬ 
vantageous  to  mesh  their  clients’ 
advertising  with  powerful  Hearst 
newspaper  circulation —geared  for  ac¬ 
tion  in  18  major  markets  throughout 


the  nation. 


EU/$P/%PERS 

s  IN  18  GREAT  MARKET  AREAS 
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NEW  DRUG  REGULATION 

DRU(i  and  cosmetic  manufacturers  see  a  new 
menace  to  their  business  in  the  proiwsed 
ameiifiment  to  the  New  York  City  sanitary 
code  l)y  which  all  itatent  medicines  and  certain  •‘harm¬ 
ful”  cosmetics  must  be  registered  and  licensed,  with 
the  licenses  conditional  on  adherence  to  rules  of 
business  conduct,  including  advertising.  Purposes 
of  the  new  legislation  are,  it  is  declared: 

1.  Creation  of  a  new  bureau  of  drugs  and  cos¬ 
metics  in  the  health  department,  to  be  linanced  to 
the  extent  of  $135,000  raised  from  the  license  fees 
to  l)e  i)aid  b>  the  patent  medicine  and  cosmetic  manu¬ 
facturers. 

2.  Enforcement  of  existing  rules  against  the  sale 
of  certain  medicines,  which  continue  to  l)e  sold  with¬ 
out  restraint  because  the  health  department  has 
neither  funds  nor  personnel  to  see  that  its  prohibition 
is  effective. 

In  principle,  the  manufacturers  of  nationally  ad¬ 
vertised  medicines  and  cosmetics  have  no  (juarrel  with 
these  objectives.  The  majority  of  them  would  have 
no  contact  with  the  new  bureau  except  to  pay  their 
license  fees,  and  possibly  to  give  information  and 
assistance  to  the  bureau  in  the  detection  of  com- 
IK-ting  frauds.  They  are  already  censoring  the  ad¬ 
vertising  copy  of  a  large  group  of  firms  with-  it 
is  claimed,  satisfactory  results.  If  New  York  City 
passes  this  legislation,  it  will  in  effect  levy  ta.ves 
upon  reputable  manufacturers  for  the  policing  of  the 
fraudulent  and  disreputable. 

.\nd  if  New  York  takes  the  leadership,  it  can  be 
presumed  that  its  example  will  be  followed  by  every 
large  city  and  many  small  ones — most  being  in  sore 
need  of  new  sources  of  taxation.  If  New  York’s 
requirements  are  imitated,  special  labels  will  be  re- 
(piired  for  each  product  for  individual  cities.  .\d- 
vertising  will  have  to  be  rewritten  to  conform  to 
new  and  various  local  regulations.  The  taxation 
U«d.  even  in  New  York  Cit>-,  will  be  heavy  and  if 
it  is  multiplied  by  ten,  a  conservative  estimate  of 
the  iwssibilities  for  other  cities,  many  products  will 
have  to  l)e  eliminated.  What  the  extreme  reformers 
failed  to  do  in  Congress,  they  may  succeed  in  ac¬ 
complishing  by  destructive  local  tax  measures. 

New  York’s  measure,  scheduled  for  a  hurry-up 
hearing  this  week,  will  not  be  considered  until  Dec. 
2,  uiHJH  representation  of  the  medicine  manufacturers 
that  they  need  time  for  study  of  the  proposal. 
They  do  indeed,  and  the  tactics  that  prevailed  in 
Washington  against  food  and  drug  legislation  are 
not  likely  to  succeed  against  determined  reform 
groups  armed  with  local  facts  and  making  new  local 
jobs  without  visible  general  taxes.  It  might  be 
wise  counsel  to  accept  and  speed  Federal  legislation 
which  will  do  the  job  uniformly  and  in  one  bite, 
witbout  any  jokers  or  lawyer  language — bar  the 
sale  of  chemicals  which  require  trained  administra¬ 
tion,  forbid  flagrant  fraud  in  advertising,  and  pro¬ 
tect  the  consumer  from  the  crooks  on  the  fringe  of 
proprietary  medicine. 

Oltl  Afje  security  and  uHcinploymcnt  insurance 
^All  impose  new  taxes  totalling  $30,000,0(K)  an¬ 
nually  Oft  daily  newspapers.  New  revenues  must 
quickly  be  found  to  meet  these  ta.ves,  and  in¬ 
creased  advertising  and  circulation  rates  luill 
regain  major  importance 

SPONSORED  NEWS 

The  instinctive  resentment  that  most  news- 
pai)ermen  feel  toward  broadcast  news  spon¬ 
sored  by  advertisers  took  tangible  form  this 
week  with  the  protest  resolution  passed  by  the  Inland 
Daily  Press  Association  at  Qiicago.  There  will 
t)e  others,  for  this  question  strikes  deeper  than  the 
IHJcketbook  nerve  of  the  newspaper.  Publishers 
and  editorial  men  alike  keenly  sense  the  public  dan¬ 
ger  of  broadcast  news  doctored  to  fit  the  necessities 
and  desires  of  great  corporations,  and  the  first  overt 
instance  of  such  tampering  will  be  the  signal  for 
nationwide  indignation,  unless  the  Federal  Communi¬ 
cations  Commission  acts  first  to  bar  sponsored  news 
broadcasts. 

.\s  predicted,  the  broadcasters’  appetite  for  news 
has  Itecome  insatiable.  There  are  as  many  news 
broadcasts  tcxlay  as  there  were  crooners  a  few  years 
ago  or  one-man  bands  three  months  ago.  Radio 
goes  for  whatever  it  goes  for  in  the  biggest  possible 
way.  News  is  the  pet  of  the  moment,  to  the  extent 


Though  the  Lord  he  high,  yet  hath  He  re¬ 
spect  unto  the  lowly. — Psahns,  CXXXVIII;  6. 

that  the  listener  can  hear  the  same  story  told  five 
times  in  15  minutes  by  swinging  his  dial  over  a 
>mall  quadrant,  and  at  almost  any  hour  of  the  day 
or  night.  It’s  too  much,  but  probably  the  craze 
has  to  run  its  brief  course  before  we  can  get  back 
to  a  moderate  news  diet. 

For  flashing  top-line  news,  radio  is  an  admirable 
instrument.  For  running  descriptions  of  big  news 
events,  it  is  less  than  admirable,  but  still  endurable. 
Fur  hour  upon  hour  of  droned  or  declaimed  news, 
it  is  just  a  plain  bore.  loutine  of  news  is  as  deadly 
as  a  routine  of  recipes,  piano  duets  or  saxophone 
solos — which  should  l>e  no  news  to  radio  chiefs. 

This  excess  of  protein  in  the  radio  menu  will  cor¬ 
rect  itself  stxtn.  It  is  annoying  but  not  dangerous.  Ad¬ 
vertising  sponsorship  of  news  is  another  story.  News 
must  not  be  suspect.  It  must  not  l>e  used  for  other 
purposes  than  public  information.  It  must  be  the 
major  interest  of  those  concerned  in  its  gathering 
and  dissemination,  not  a  contemptible  too!  for  the 
promotion  of  hidden  aims. 

Newspapermen  know  from  hard-won  exi)erience 
that  news  can't  be  suppressed  and  that  j)eople  who 
twist  it  are  often  hurt  when  the  coil  comes  suddenly 
unwound.  Newspai>er  graveyards  arc  full  of  pajjcrs 
and  i)eople  who  tried  to  prove  the  contrary,  but  the 
'nroadcasters  and  their  advertising  clients  have  their 
experiences  to  come.  Newspai)ermcn  fear,  and  with 
reason,  that  commercial  handling  of  radio  news  holds 
trouble. 

If  nothing  can  stop  commercial  news  broadcasts, 
then  they  should  be  surrounded  by  strong  safe¬ 
guards  for  public  and  press  interests.  The  news 
services  which  are  supplying  news  for  possible  com¬ 
mercial  sponsorship  have  not  neglected  this  to  date 
and  they  should  be  held  to  strict  accountability  for 
broadcast  use  of  their  product. 

Press  photographers  fighting  cameras  in  the 
hands  of  reporters  and  standing  in  their  men 
light. 

SEPTEMBER  UNAGE 

G.\INS  noted  in  September  newspajHir  adver¬ 
tising  over  the  same  month  last  year  arc 
encouraging,  and  would  be  more  so  had  it 
not  l)een  for  the  change  in  automotive  marketing 
practices.  Shifting  of  the  show  season  from  January 
to  November  has  taken  almost  all  motor  companies 
out  of  the  1935  sales  arena  since  August  and  rela¬ 
tively  few  have  yet  brought  forth  their  1936  models. 
With  “normal”  automobile  advertising  in  September, 
tliere  is  little  question  that  the  month  would  have 
set  a  new  high  for  the  year.  With  automotive  trail¬ 
ing  last  year  by  39.9  per  cent,  total  linage  for  the 
month  was  5.2  per  cent  higher  than  in  September, 
1934,  and  held  even  with  August. 

The  automotive  advertising  situation  is  the  one 
persistent  soft  spot  in  an  otherwise  pleasing  news¬ 
paper  linage  picture.  Financial  advertising  leaped 
forward  for  21.9  iter  cent  gain  in  September,  accen¬ 
tuating  its  upward  movement  of  the  past  several 
months  and  reflecting  revival  of  confidence  in  the 
money  world.  Department  store  advertising  is  keep¬ 
ing  pace  with  increased  sales.  Classified  holds  a 
steadj’  upward  trend,  possibly  indicative  of  increasing 
employment.  But  automotive,  the  September  pro¬ 
duction  gap  aside,  is  iO.3  per  cent  behind  on  the 
year  in  newspapers,  about  the  same  amount  ahead  in 
radio,  and  about  1  per  cent  below  last  year  in  maga¬ 
zines.  This  in  the  most  active  year  the  motor  in¬ 
dustry  has  had  since  1930! 

Newspapers  are  still  carrying  the  bulk  of  auto¬ 
motive  appropriations,  but  the  gain  that  they  might 
have  expected  in  view  of  the  public’s  appetite  for 
new  cars  has  apparently  been  diverted  to  the  air. 
That  presents  a  situation  calling  for  clear  thinking 
by  newspaper  publishers,  for  unbiased  analysis  of 
the  sales  questions  involved. 


NO  AFFIUATION 

U.NOF'FICIAL  ’•etums  indicate  that  the  Araeri- 
can  Newsiaper  (juild  fell  short  by  1  per  (-jj, 
of  the  two-thirds  vote  needed  to  commit  the' 
orgatiization  to  affiliation  with  the  American  Fed- 
eration  of  Lltor.  A  swing  of  3.^  \otes  in  tht 
2,751  cast  would  have  turned  the  rc-ult  the  other 
way.  the  current  Guild  Reporter  declares,  editorialb 
commenting  that  “there  is  no  longer  an,\  doubt  about 
whether  we  are  a  union.” 

The  figures  and  the  editorial  claim  will  bear  some 
analysis.  Local  Guilds  certified  as  eligible  to  vote 
3,526  members,  of  whom  2,751  cast  ballots  in  ac¬ 
cordance  with  regulations.  Eighteen  guild  units  cast 
the  two-thirds  favorable  to  affiliation.  .Sixteen  units 
did  not  cast  two-thirds  for  affiliation.  Six  of  the 
latter  were  decidedly  i.ot  in  favor  of  the  union  step. 
Three  guilds  which  certified  their  members  before 
Sept.  5  did  not  return  ballots.  Eight  units,  with  a 
total  membership  certified  of  214  members,  did  not 
certify  their  members  before  the  deadline.  They 
v«»ted  119  to  OO  in  favor  of  affiliation — one  vote 
slwirt  of  the  proportion  needed  for  ratification. 

The  affirmative  votes  are  barely  more  than  a 
majority  of  the  total  certified  as  eligible  to  vote, 
and  a  majority  of  430  in  the  total  number  cast.  ,\c-  I 
cording  to  the  Guild  Reporter,  the  national  organiza¬ 
tion  claims  5,000  members;  another  editorial  appeal 
mourns  some  $11,000  in  unpaid  dues  and  assessments, 
indicating  that  the  3,740  certified  as  eligible  to  vote 
is  more  nearly  a  true  statement  of  the  membership 
in  good  standing.  Scarcely  a  representative  body! 

The  professional  organization  of  editorial  peo¬ 
ple  which  will  give  them  all  the  protection  the 
Guild  has  promised,  with  sacrifice  of  their  place  and 
dignity  in  the  newspaper  circle,  has  not  yet  arrived. 

Is  1914  to  be  repeated,  7inth  ivestern  civilisa- 
lion  statiding  paralysed  in  the  path  of  a  new 
iivrld  u-ar?  .1  cynical  answer  7fon't  do. 

HUGH  JOHNSON  AGAIN 

IF  GEN.  HUGH  JOHNSON’S  charges  against 
the  New  York  newspapers  could  be  proven,  if 
they  constituted  even  a  fair  indictment,  there 
w  ould  be  reason  for  mob  demonstrations  of  the  kind 
that  wrecked  newspaper  offices  a  hundred  years  ago. 
If,  as  the  General  growled  in  his  radio  farewell  as 
New  A’ork  WPA  administrator,  “the  metropolitan 
press,  with  two  exceptions” 

“hopped  on  WPA  with  hobnailed  boots” 
“magnified  every  ripple  of  annoyance  into  a  tidal 
wave  of  destruction” 

“sought  to  create  the  idea  that  workers  were  not 
being  paid  and  that  the  whole  thing  was  a  fake” 
“joined  with  other  Federal-local  administrations 
in  promoting  the  idea  that  WPA  could  not  do  the 
job” 

“played  up  Communist  propaganda  that  labor  wa 
being  abused,  but  suppressed  news  of  accomplish¬ 
ment,  paralyzing  the  process  of  employing  people 
at  one  time  for  21  days” 

“told  the  tieneral  that  he  could  not  get  fair 
news  treatment  and  that,  since  he  knew  that  to 
Ije  true,  he  had  no  right  to  complain,” 

“denied  him  opportunity  for  a  public  statement 
on  the  abortive  strike  against  the  government,  so  that 
he  had  to  go  on  the  air  to  reach  the  public” 
“attempted  to  obstruct  the  relief  of  suffering” 

— if  the  mass  picture  made  by  these  charges  is 
provable  or  even  plausible,  the  General  is  a  martyr 
and  the  Press  is  Public  Enemy  for  as  many  numbers 
as  are  needed  for  the  villainous  publishers. 

New’  York’s  eight  or  ten  million  newspaper  readers 
appear  to  have  other  views. 

Six  mouths  from  now  the  files  can  be  read  by  a 
disinterested  researcher  on  the  beginnings  of  WPA, 
and  the  whole  story  will  not  be  in  the  two  unnamed 
newspapers  lauded  by  Johnson  as  “liberal.”  Un¬ 
doubtedly  political  viewpoints  determined  some  news 
selection  in  the  story  by  all  newspapers — “liberal” 
and  “Tory” — but  to  no  public  figure  but  the  (ieneral 
are  the  politics  of  New  York  publishers  the  con¬ 
trolling  factor  in  their  public  utterances  and  private 
thoughts.  Other  elements  govern  news  treatment 
and  editorial  comment — notably  the  source  of  the 
news.  Gen.  Johnson  stands  unique  as  a  news  source 
with  a  general  blanket  complaint  against  the  metro- 
jKilitan  press,  a  complaint  of  evident  long  standing. 
It  doesn’t  improve  with  age. 


/ 
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PURELY  PERSONAL 


MISSOURI  BLANTONS  COOPERATING  IN 
PUBLICATION  OF  BI-WEEKLY 


Robert  P.  SCKIPPS,  president. 

and  W.  W.  Hawkins,  general 
manager,  Scripps-Howard  Newspapers, 
^ierred  recently  in  San  Francisco. 
Mr.  Scripps  has  just  returned  from 
Xew  Mexico. 

Col.  Frank  Knox,  publisher,  Chicago 
Datly  Neus;  John  T.  Cushing,  publish¬ 
er  Boston  Record,  and  Edmund  F. 
le’well,  assistant  publisher,  Manchester 
(N  H.)  Union,  were  guests  of  honor 
it  the  meeting  of  the  Barre,  Vt.,  Ro¬ 
tary  club  in  Barre.  Oct.  9. 

Frank  B.  Shutts,  publisher,  Miami 
(Fla.)  Herald  has  lieen  named  by  Gov- 
tmor  Sholtz  as  chairman  of  the  Will 
Rogers  Memorial  Commission  in 
Horida. 

Julian  LaRose  Harris,  executive  edi- 


TIME  and  the  call  of  more  verdant  Missouri.  David,  the  youngest,  who  also 
fields  have  reduced  the  statement  helped  get  out  the  Standard,  since  has 


A  helds  have  reduced  the  statement  helped  get  out  the  Standard,  since  has 
“Blanton  and  Sons”  insofar  as  the  hep  graduated  from  the  University  of 


n 

! 

A, 

eiQciric 
with 
interest / 


C.  L.  Blanton,  Si.  C.  L.  Blanton,  J*. 


lor,  Sikeston  (Mo.f  Twice-a-Wcek  Stand- 

Rotary  Qu  j  .  K  concerned  to  merely  Blanton  and 

.Newspapers.  . 


.Newspapers. 

W.  T.  Anderson,  publisher,  and  P. 
r.  Anderson,  vice-president  of  the  Ma¬ 
con  (Ga.)  Telegraph,  have  been  named 
chairman  and  vice-chairman,  respect¬ 
ively,  of  the  Community  Chest  cam¬ 
paign. 

Val  J.  Peter,  publisher,  Omaha 
(Neb.)  Daily  Tribune,  motored  to  New 
York  this  week  to  meet  his  son  Theo- 
iire  V.  Peter,  arriving  from  Germany 
aboard  the  Europa  Oct.  14.  .Accom¬ 
panying  Mr.  Peter  were  Mrs.  Peter, 
and  C4rl  Peter,  business  inanager  of 
the  Tribune. 

M.  A.  Brown,  editor-publisher. 
Grand  Island  (Neb.)  Herald,  and  Mrs. 
Brown,  are  the  parents  of  a  son,  Jerry- 
Lee,  bom  recently. 

James  L.  McGovern,  editor,  Bridge¬ 
port  (Conn.)  Tunes-Star,  has  bwn 
named  by  Governor  Wilbur  L.  Cross  as 
Connecticut  chairman  in  the  nationwide 
movement  for  a  memorial  to  Will 
Rogers. 


Missouri  school  of  law  and  from  Har-  A 

vard  and  now  has  his  shingle  hanging  .A  I*  A I 

out  three  blocks  from  the  Standard  ^ 

office.  •  B 

But  Charlie,  Jr.,  remained  loyal  to  the  ^  t  ■  I 
family  tradition.  Charlie  is  an  adver-  L  \ 

tising  specialist  and  business  manager 
of  the  Standard.  He  also  finds  time 
for  other  duties,  including  the  Lions 

Club  and  relief  work.  He  is  the  Scott  4  r  ...  , 

County,  Mo.,  relief  chairman.  ,  fascinating  and 

Years  ago  Editor  Blanton  began  his  tnformative  new 
task  not  necessarily  of  reforming  his  daily  cartoon  of 
community  or  his  country,  but  of  re-  factual  wonders — 
fleeting  the  high  lights  and  the  low  as 
he  saw  them  in  a  column  of  editorial 
paragraphs. 

Editor  Blanton,  whose  opinions  on 
many  public  questions  are  sought  after 


T-'.  .•  1.  .u  •  in  his  community,  would  rather  talk 

There  was  a  time  when  the  semi-  hobbies  than  the  success  he 


1  1  If  .•  t  «  ^  auuuk  ilia  iiuuuica  man  liic  iic 


ana  printed  by  tne  tsianton  lamiiy.  I 

Charles  Sr.,  the  editor,  had  left  the  Here  is  the  way  he  explains  it: 

United  States  treasury  dei«rtment  m  a  ..j  I  don’t  chew,  but  1 


political  turnover,  With  the  aid  of  a  ^give^t^a^rnickels  a;W think  I 


handful  of  financial  backers  he  founded 
the  Standard.  Prominent  in  the  busi¬ 
ness  office  was  Mrs.  C.  L.  Blanton,  Sr. 
With  never  so  much  as  a  day  in  any 
school  of  journalism,  she  edited  copy, 
read  proof,  wrote  society  and  personal 
items  and  guarded  the  check  book. 


best.  There  is  nothing  finer  to  me, 
nothing  more  stirring  than  the  reaction 
and  the  glorious  sparkle  in  a  youngster’s 
eyes  when  I  give  him  or  her  a  nickel. 

“Another  thing  I  do  which  costs  me 
so  little,  yet  gives  me  so  much  pleas¬ 
ure  is  to  raise  my  flowers  and  give  them 


In  turn  the  Blanton  boys  reached  high  to  deserving  persons.  I  have  seen  so 
school  age  and  served  on  the  staff  of  much  pleasure  come  into  a  sick  room 


the  paper  or  in  the  shop.  Harry  has  when  I  have  given  flowers  that  now  I 
since  gone  on  to  other  duties.  He  now  couldn’t  give  up  the  hobby  even  if  I 


is  U.  S.  district  attorney  at  St.  Louis. 
Milton,  also  trained  in  the  newspaper 


wanted  to.” 
And  the 


Charlies, 


office,  is  an  instructor  at  Georgia  Tech,  youngster  is  just  now  old  enough  to 
Ben  dropped  his  blue  pencil  and  his  sub-  become  thoroughly  immersed  in  the 


scription  book  and  now  is  an  engineer  work  of  editing  a  semi-weekly  news-  i 
with  the  public  service  commission  of  paper. 


IN  THE  BUSINESS  OFHCE 

DHIDEN  RAMSEY,  general  man- 
•  ager  of  the  Asheiille  (N.  C.) 
Citizen-Times,  has  been  named  to  the 
Asheville  city-county  debt  committee, 
and  recently  left  with  R.  R.  Williams, 


advertising  department  of  the  MJmtea-  dent  of  the  Carolinas  Amateur  .Athletic 


polis  Star. 


IN  THE  EDITORIAL  ROOMS 


Union  recently  in  Greensboro,  N.  C. 
Wade  Ison,  sports  editor,  Charlotte 
Neivs,  was  re-elected  secretary-treas- 


ILAS  B.  RAGSDALE,  managing  urer. 


another  memter,  for  conferences  in  elected  fo  fke  National  Com 


New  York. 


cil  of  the  Young  Men’s  Christian  As 
sociation.  He  and  Mrs.  Ragsdale  wil 


ur  rv  T  *  1  A.*  dULiaiiuii.  xxc  aiiu  xvuKduaic  will 

t5;  attend  the  convention  Oct  24-26  at 

Tacoma  (Wash.)  News  Tribune^  and  Niagara  Falls.  N.  Y. 


Ledger,  was  a  member  of  the  civic  af-  "  •  j-  r, 

fairs  committee  of  the  Tacoma  Chamber  .^^oy  D  VVaid,  managing  editor,  £/- 
of  Qunmcrce  which  conducted  Tacoma’s  ^0  ^dvertwr,  and_  Mrs 


recent  successful  fire  prevention  week  Waid  narrowly  escaped  serious  injury 
campaign.  recently  when  their  automobile  collided 


'  editor,  Go/wjfon  Nca'j  and  Tribune,  R.  Bay  Baker,  managing  editor,  Ann 
s  been  elected  to  the  National  Coun-  Arbor  (Mich.)  Neivs,  recently  wrote  a 
of  the  Young  Men’s  Christian  As-  series  on  the  “radical”  situation  on  the 
ciation.  He  and  Mrs.  Ragsdale  will  University  of  Michigan  campus, 
tend  the  convention  Oct.  24-26  at  Lyall  H.  Hill,  assistant  city  editor 
iagara  Falls,  N.  Y.  of  the  Waterbary  (Conn.)  American, 

Roy  D.  Waid,  managing  editor,  El-  is  recovering  at  his  home  following  an 
ira  (N.  Y.)  Advertiser,  and  Mrs.  operation  at  the  Waterbury  Hospital, 
'’aid  narrowly  escaped  serious  injury  Carey  Sutlive,  telegraph  and  sports 


kebpmg 

UP  WITH 
SCIENCE 


Ay  Orestes 
Cat€iwett 

B.S..  E.E..M.of  EHG'Rme 


Frank  W.  Couch,  advertising  man¬ 
ager,  Berkshire  Evening  Eagle,  Pitts- 
held,  Mass.,  was  toastmaster  at  the 
trade  dinner  of  the  Association  of 


recently  when  their  automobile  collided  editor,  Brunswick  (Ga.)  News,  has 
with  another  machine  on  the  highway  been  seriously  ill  at  his  home. 


near  Avis,  Pa.  Mrs.  Waid  suffered  a 
rib  fracture  and  other  painful  injuries, 
while  Mr.  Waid  escaped  with  minor  in- 


Manufacturers’  Representatives  of  East- 


ern  New  York,  in  the  Ten  Eyck  hotel, 
.Mbany,  N.  Y.,  OcL  11. 

Nelson  H.  Demers,  advertising  man¬ 
ager,  Middletown  (Conn.)  Press,  ad- 
^essed  the  Saybrook  (Conn.)  Rotary 
Club  recently  on  “Advertising”. 

Glen  S.  Jordan  has  been  named  ad¬ 
vertising  manager  of  the  Chinese  Na¬ 
tionalist  Doily,  San  Francisco. 

Robert  Oehlcr,  of  the  Cincinnati  En- 
^«rrr  circulation  department  and  Mrs. 
Oehler  are  parents  of  twins,  a  boy  and 
a  girl,  born  recently  at  Good  Samaritan 
hospital. 

J- Addison  Patron,  of  the  circulation 
*  J ’d  (Conn.)  American 

^d  Republican,  has  sold  a  scenario,  “A 
New  Fall  Guy”  to  a  moving  picture 
prM«er.  It  is  the  story  of  the  rise 
and  fall  of  a  beer  baron. 

Nicholas  Freyberg  has  joined  the 

nr  advertising  staff  of  the  New  York 
Mirror.  He  was  formerly  with  the 

Rod  York  World-Telegram,  and  prior 
to  that  with  Liberty. 

f^rge  M.  O’Neill  has  joined  the 

Mtional  advertising  department  of  the 
Nrw  York  Herald  Tribune  to  handle 
r°d  accounts,  and  Arthur  S.  Reinitz 
jomed  the  national  department  div- 
handling  liquors. 

9-  Howard,  for  many  year  with 
to*  Indianapolis  News,  has  joined  the 


George  Hoyt  Smith,  veteran  e^torial  I^RESTES  CALDWELL  is 
writer,  Jacksonville  Llortda  Times-  ,  ,,  p  it  •  r 

Union  has  been  seriously  ill  for  some  doubly  famous.  He  IS  both  one  ol 
time.  C.  J,  King  of  the  night  city  desk  nation’s  eminent  scientists  and 


Jake  Wade,  sports  editor,  Charlotte  has  been  transferred  to  the  editorial  de- 


(N.  C.)  Observer,  was  re-elected  presi- 


(Coiitinued  on  next  page) 


its  outstanding  genius  in  the  show¬ 
manship  of  science. 


WILL  ROGERS  LIVES! 


The  American  people  have  taken  Will  Rogers  to 
their  hearts — forever! 


As  former  Federal  Radio  Commissioner, 
American  delegate  to  international  scien¬ 
tific  conferences,  oflScer  of  a  score  of 
scientific  societies,  his  country  and  his 
colleagues  have  honored  him. 


On  his  one  hundredth  birthday,  Mark  Twain 
gets  thousands  of  columns  of  print. 


On  his  fifty-sixth  birthday,  November  4  next, 
Will  Rogers  starts  upion  his  career  of  immortality 
in  American  letters. 


As  editor  of  leading  scientific  magazines, 
lecturer,  radio  spe€Jcer,  director  of  great 
scientific  exhibitions,  he  has  won  re¬ 
sponse  from  millions  for  his  explanation 
and  dramatization  of  science. 


On  October  28  McNaught  Syndicate  releases 


His  record  and  his  gift  for  the  spectacular 
guarantee  the  authority  and  magnetism 
of  KEEPING  UP  WITH  SCIENCE. 
A  glance  at  the  first  relesises  will  show 
you.  Write  for  them  today. 


WILL  ROGERS  SAIR: 


United  Features 


V.  V.  McNITT 
Chairman 


The  McNaught  Syndicate,  Inc. 

rr  TIMES  BUILDING  CHAIU.BS  v.  McADAM 

NEW  YORK  Pre«dent 


MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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IMrtment  during  the  emergency,  and 
Avery  Powell,  columnist,  has  taken 
over  a  portion  of  Smith’s  work. 

John  D.  Spencer,  columnist  of  the 
(Ga.)  Telegraph,  creator  of  the 
More  Otherwise  Than  Wise”  editorial 
page  feature,  who  underwent  an  appen¬ 
dicitis  operation  Oct.  8,  is  reported  im¬ 
proving. 

,^??9uerella,  pilot-photographer, 
rhtladelphta  Ezvning  Ledger,  flew  to 
an  altitude  of  9,000  feet  recently  to 
make  an  unusual  aerial  photograph  of 
the  city  under  cloud  formations. 

Mason  Rossiter  Smith  of  North 
Tonawanda,  N.  Y.,  has  joined  the  edi- 
tonal  staff  of  the  Little  Falls  (N.  Y  ) 
Evening  Times. 

Har^  easier,  picture  editor  of  ths 
New  York  Herald  Tribune,  is  spend¬ 
ing  his  vacation  at  Skytop,  Va. 

•/ Kennedy  has  joined  the  Coun¬ 
cil  Bluffs  (la.)  Nonpareil  as  staff  pho- 
t9grapher.  replacing  Earl  Spicer,  re¬ 
signed.  Kennedy  formerly  was  a  pho¬ 
tographer  for  the  Omaha  (Neb.)  Bee- 
News. 

Hazel  Macdonald,  Chicago  American 
reporter,  has  returned  from  a  three- 
week  vacation  spent  in  Colorado. 

Kenneth  Jacobson,  ropy  reader,  Mil¬ 
waukee  Sentinel,  has  joined  the  Phila¬ 
delphia  Evening  Ledger  copy  desk. 


EDITOR  &  PUBLISHER 

Ineludino 

Fourth  Estate 
Newspaperdom  Journalist 

TIUm  PtiMitod.  li«gisUredsnd  Contenti  CjpvriKfated  by 
THE  EDITOR  *  PUBLlSHiat  CO.,  INC 
JaoM  Wrlgbt  Brown,  President 
Msrlen  E.  Pew.  Vlce-I‘realdenc 
Cbarleg  B.  Oroomeg,  Tretsurer 
Arthur  T.  Robb.  DIreeUir 
a  1.  Wright  Brawn.  Jr..  Secretary 

Suite  17»» — Timet  Building — 4ind  Stioet  and 
Broadway — New  York  City,  N.  Y. 

_  Ttlepkeiiea; 

Bryant  9-3B5t.  3053,  3054.  3055  and  3056 
THE  UI4DEST  PUBLIBUEBS’  AND  ADVERTISERS’ 

_ JOURNAL  IN  AMERICA _ 

EttttblUked  bn  AUan  Fnrmam  tm  mt 

kIiVS’.  ^  T.  Bobb.  Meiuirtao 

Warren  L.  Baitett.  Sett$  £dtlpr;  Robert  S 

Ji^£:_d»roeiet«_Bdner^_John_W^_PorTyj_£oet«r«Bd4t«/ 

Cbaito  B.  Qroomet.  Beatiwaf  .Uanager ;  Charlee  T 
Wright  Bmm. 
H.  Strete.  CirnUatien 
M^iTn,  Elliabeth 

T*"*  Uaaton  Magaxlne.  Grand 
^lldlngt.  TiaWgar  W.  C.  3.  AlUn  Delt- 

f^Mantgw.  PMlt.  France.  Office;  76  rue  det  Prlilt 
C^pe,  Sydnv  B.  ClarkA  MtnoBtr.  Parlt  Editor: 

»  Bue  dulea  Dumlen  Tokyo 
C^po^t.  prance  A.  Daylei.  c/o  Japan  Adver- 
a!!I’  v'X  Corrwpondent:  General  Prrii 

o»  f  SaiJdinp.  Chicago  Office : 

t-.t  Oneroalee  and  Aeeident  BniJding,  SbO 

a  Telephone  Dearborn  6771. 

Oewe  Brandenburg.  Corretpendent ;  Paclffc  Coan 
Bei^mtaUret;  Editorial:  Campbell  Wation.  ttst 
l*’^**?’  -  *"'*  Ben  Taylor.  ItlS 

iir  H.M  P*  5f**'**-  Adrertltlng:  Fen- 

®*“  TYmncltco.  tSS  Afontponerv 

l^oT'siSli 

InUrnaUooal  Year  Book  Number — Containing  circu- 
UUoni,  adyettiilnc  ratee.  Newt  and  Feature  Ser- 
Edltort.  Publltheri.  and  Depart- 
“*»"  *’•••  n«»*P*P«r.  of 
United  Statee  and  Canada  with  baitc  daU  of  leading 
9.***®*^rt  ,®f  the  World — last  Saturday  In  January — 
_"““*>«r«  latt  two  Saturdayi  In  April — 

AOTertlilng  Conrentlon  number  lint  Saturday  in  June _ 

Adreitlilng  linage  record!  In  March  and  Augutt — 
F!***  *“**  olreulatlooa  In  January  and  July — 
Wrket  OMte  coouining  itandardlaed  mercfaandltlng 

Jhiid  1  ***&  on  1.400  newiptper  market! 

third  Saturday  In  Norember — 

iJ?*. '“*•,*’*  *  .**  1«*  Uite  line! 

Ilw  to^’ pije-^”  eolumn!— total  of  671  agate 

E^Mt  page  in  tbe  butlneea  paper  field — 

DUplay  a^ertWng  ratea;  tranalent.  75e.^r  agate 
line,  or  aertea  of  inaertlona  at  follow! ; — 

)  aim  [Ag«tn|  Timel'n^l’ni^l’nmMl'n^l 


Kenneth  C.  Hughes,  formerly  with 
tlie  Springfield  Republican,  has  resigned 
from  the  Providence  Journal  to  join  the 
city  staff  of  the  Newark  (N.  J.) 
Ledger. 

Walt  D.  Wandell,  reporter,  Buffalo 
(N.  Y.)  Ei'ening  News,  has  recovered 
from  an  emergency  operation  and  has 
returned  to  work. 

James  Cullen,  formerly  financial  edi¬ 
tor  of  the  Milwaukee  IVisconsin  Nezvs 
and  former  Chicago  newspaperman,  has 
joined  the  copy  desk  of  the  Chicago 
American. 

James  T.  Galvin,  superior  court  re¬ 
porter,  Waterbury  (Conn.)  Evening 
Democrat,  has  been  named  an  honorary 
deputy  sheriff  of  New  Haven  County, 
Conn. 

Miss  Anna  Jane  Phillips,  of  the 
Pittsburgh  Post  Gazeztte  news  staff, 
will  accompany  Margaret  Sanger,  birth 
control  exponent  on  her  lecture  tour  of 
England,  sailing  from  New  York  this 
week.  A  tour  of  India  is  also  planned. 

John  E.  Horan,  reporter,  Danbury 
(Conn.)  Nezos-Times,  was  elected  town 
auditor  recently. 

Sam  Wilhelm,  formerly  with  Univer¬ 
sal  Service  and  at  one  time  in  the  Berlin 
bureau,  has  joined  the  Chicago  Ameri¬ 
can  rewrite  staff. 

Egmond  Hoekstra,  of  the  Battle 
Creek  (Mich.)  Moon-Journal  editorial 
staff,  and  Mrs.  Hoekstra  are  parents  of 
a  son,  Karl  Egmond,  born  Oct.  9. 

Francis  White  has  resigned  as  police 
reporter  for  the  South  Bend  (Ind.) 
News-Times  to  become  promotion  man¬ 
ager  for  the  Archer  Ballroom  Com¬ 
pany,  Sioux  City,  la. 

Robert  Wallace  has  resigned  from 
the  Spartanburg  (S.  C.)  Herald  news 
staff  to  join  the  University  of  Alabama 
faculty  as  professor  of  English. 

Gene  Lyons  of  the  Moline  (Ill.)  Dis¬ 
patch  editorial  staff  is  the  author  of  an 
article,  “The  Deere  Family  of  Moline,” 
which  is  one  of  the  featured  articles 
of  the  October  issue  of  the  Illinois 
Journal  of  Commerce  magazine. 

Harry  McCormick,  veteran  police  re¬ 
porter,  Houston  (Tex.)  Press,  is  re¬ 
covering  from  minor  injuries  suffered 
recently  when  he  was  struck  down  by 
an  automobile  as  he  was  walking  across 
the  street. 

Raymond  A.  (Joldsmith,  copy  reader, 
Philadelphia  Evenit^  Ledger,  has  been 
transferred  to  the  financial  department, 
where  he  is  conducting  a  new  column, 
‘‘Off  the  Ticker,”  under  the  name  of 
“The  Minute  Man.” 


FOLKS  WORTH  KNOWING 


INSTITUTE  AND  UNION 
MAY  JOIN  FORCES 


Ray  JUDAH,  publisher  of  the 
.  Santa  Cruz  (Cal.)  News  for  the 


Lv  Santa  Cruz  (Cal.)  News  for  the 
past  29  years  and  former  California 
Newspaper  Pub¬ 
lishers’  Associa- 
tion  president,  is 
Vm  'W  1  acknowledged  as 

the  godfather  of 
Newspaper  Ap¬ 
preciation  Week 
in  Cali  f  o  r  n  i  a. 
The  second  ob¬ 
servance  of  this 
event  was  held 
this  week. 

The  suggestion 
that  the  public 
should  be  better 
„  ,  informed  on  the 

costly  services 
performed  as  routine  by  newspapers 
generally  was  made  by  Mr.  Judah  at 
a  C.  N.  P.  A.  meeting  held  in  Santa 
Cruz  nearly  two  years  ago.  Later  it 
was  decided  to  stage  the  event  under 
C.  N.  P,  A.  auspices,  and  Mr.  Judah 
was  named  chairman  of  the  program. 

Fifty-five  daily  and  84  weekly  news¬ 
papers  supported  the  first  newspaper 
Appreciation  Week  in  1934.  The  result 
was  particularly  amazing  to  the  pub¬ 
lishers  themselves.  Open  house  cele¬ 
brations  were  attended  by  thousands  of 
citizens.  As  a  result,  Mr.  Judah’s  plan 
was  adopted  as  an  annual  C.  N.  P.  A. 
feature. 

In  1904  Mr.  Judah  entered  the  ad¬ 
vertising  business  with  his  brother, 
forming  the  Peck- Judah  Company. 
After  the  San  Francisco  earthquake 
in  1906  which  wiped  out  his  busi¬ 
ness  he  had  to  begin  anew.  And  so  he 
started  the  News  in  Santa  Cruz  with 
E.  J.  Devlin  in  1907, 

Mr.  Judah  was  a  prime  mover  in 
1929  in  action  resulting  in  the  expan¬ 
sion  of  the  Southern  California  Edi¬ 
torial  Association  into  the  present  state¬ 
wide  organization. 

Mr.  Devlin,  veteran  partner  with  Mr. 
Judah  on  the  Santa  Cruz  News,  was 
managing  editor  of  the  Sacramento  Bee 
before  going  to  the  resort  city.  Mr. 
Judah’s  daughter,  Janice  Judah,  is  so¬ 
cial  and  lodge  editor  of  the  News,  a 
position  she  has  held  for  three  years. 

Mr.  Judah  is  the  grand  nephew  of 
the  late  Theodore  D.  Judah,  chief  en¬ 
gineer  and  principal  promoter  of  the  first 
transcontinental  railroad  linking  the  At¬ 
lantic  and  Pacific  and  completed  at  Pro¬ 
montory  Point,  Utah,  in  1867. 


Rival  British  Newspaperman’t  ®t|H. 
isationt.  Though  Now  Far  Agut 
in  Methoab,  May  Eventually 
Merge,  Conference  Believet 
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WEDDING  BELLS 

WILLIAM  J.  THOMAS,  city  edi¬ 
tor  Philipsburg  (Pa.)  Daily 
Herald  to  Miss  Alice  R.  Yoder  of  Scalp 
Level,  Pa.,  Oct.  6. 

Thomas  A.  Cloutier  of  the  Oswego 
(N.  Y.)  Palladium-Times  to  Miss  Ade¬ 
laide  Regan,  Oct.  12. 

W.  Robert  Walton,  formerly  city  edi¬ 
tor  of  the  South  Bend  Tribune,  now 
with  the  Associated  Press  in  Chicago, 
to  Miss  Hilda  Huwat  of  that  city,  Oct. 
5,  in  Chicago. 

Howard  F.  Rissler,  of  the  Chicago 
Herald-Examiner  news  staff  to  Miss 
Elizabeth  Boll  of  Red  Oak,  la.,  in  Chi¬ 
cago,  Sept.  28. 

Lincoln  K.  Barnett,  reporter  for  the 
New  York  Herald  Tribune,  to  Miss 
Hildergarde  Harris  in  New  York  City, 
Oct.  11. 


Prospects  of  an  eventual  merging  « 
the  British  Institute  ot  Journalists  aai 
the  National  Union  of  Journalists  wm 
discussed  at  the  recent  annual  i'arlu. 
inent  of  the  Brish  Press  in  Loodai. 
The  Parliament,  as  represented  by  tht 
Institute,  also  indorsed  a  registrjtK* 
bill  for  journalists. 

A  high  spot  in  the  discussions  of  tht 
Institute  and  the  Union  was  reacbai 
when  a  resolution  was  passed  “exprea. 
ing  the  hope  that  no  opportunity  «i 
be  lost  to  improve  relations  with  tht 
Union.”  The  motion  in  its  originil 
form  declared  “the  unification  ot  tht 
profession  of  greater  importance  thsi 
the  existence  ot  either  the  Institute « 
Union,”  but  these  words,  after  limlj 
debate,  were  eliminated. 

Percy  S.  Bullen,  formerly  for  nun; 
years  New  York  correspondent  of  tht 
London  Daily  Telegraph,  writing  of  tht 
conference  for  the  bulletin  of  the  Asso¬ 
ciation  of  Foreign  Press  Correspeo- 
dents  of  New  York,  said: 

“One  thing  is  certain :  Without  or¬ 
ganization  nothing  worthwhile  has  btto 
accomplished  by  British  newspapennei; 
with  organization  much  has  been  doot, 
and  everything  reasonable  is  possiUt’ 

He  describe  the  Union  as  a  yoong, 
vigorous  and  ambitious  rival  of  the  In¬ 
stitute,  with  a  membership  of  6,0(»- 
3,600  more  members  than  the  Institott, 
and  as  believing  in  an  aggressive  pr^ 
gram  for  bettering  conditions,  mcluding 
strike  action,  as  compared  with  a  more 
conservative  attitude  on  the  part  of  the 
Institute,  and  added: 

“The  prospects  are  that  the  Inshtat 
and  Union  in  a  few  years  will  fuse 
their  efforts  and  uriite  in  a  program 
acceptable  to  both  sides.” 

The  Institute  indor.sed  the  registn- 
tion  bill  without  dissent.  This  bill  ii 
designed  to  secure  for  newspap^ 
much  the  same  protection  as  is  enjoyed 
today  by  the  medical,  legal  and  otho 
recognized  professions,  and  is  supported 
on  the  ground  that  failure  of  tlw  piw 
to  govern  and  if  necessary  discipto 
its  members  on  the  lines  of  other  rosg- 
niz^  professions  will  lead  ineyrtably 
to  action  being  taken  by  the  govemnwi 
to  secure  a  similar  object. 

It  is  understood  this  bill  is  being  op¬ 
posed  by  the  Union. 


PRESS  ASSOCIATION  NOTES 

Gale  D.  Wallace,  Nevada  state 
manager,  has  been  transferred  to 
Buenos  Aires,  and  Ernest  Foster,  Fres¬ 
no  bureau  manager,  to  Reno,  Nev., 
as  manager.  Frank  H.  Bartholomew, 
Pacific  Division  manager.  United  Press, 
has  announced  Robert  Smith  has  been 
named  acting  manager  of  the  U.P.  bu¬ 
reau  at  Fresno. 

Robert  A.  Rennick,  city  editor, 
Springfield  Illinois  State  Journal,  was 
elected  president  of  the  Illinois  Asso¬ 
ciated  Press  Editors,  prior  to  the  meet¬ 
ing  of  the  A.  P.  Managing  Editors  at 
the  Edgewater  Beach  Hotel,  Chicago, 
this  week.  Edward  E.  Lindsey,  editor, 
Decatur  Herald-Review,  was  named 
vice-president. 


The  •incle  column  forty-two  line  rite  maker  card  at 
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SPECIAL  EDITIONS 

Raleigh  (N.  C.)  Times,  Parade  of 
Youth  supplement,  eight  pages, 
tabloid,  Oct.  5. 

Morganton  (N.  C.)  News-Herald, 
Guernsey  edition,  12  pages,  Oct.  8. 

Montgomery  (Ala.)  Advertiser,  Oct. 
10,  announcing  Montgomery  Fair’s  Har¬ 
vest  Sale,  20  pages,  tabloid  size. 

Coming  (N.  Y.)  Evening  Leader, 
Fall  and  Winter  Fashions,  16  pages, 
Oct.  7. 

Newton  (la.)  Daily  Netus,  Birthday 
Party  Edition,  42  pages,  four  sections, 
Oct.  9. 

Albertville  (Ala.)  Herald,  100-page 
“Marshall  County  Progress  Edition," 
Oct.  3. 


OFHCERS  RE-ELECTED 

(.Special  to  Editoi  &  PubLiiHEs) 

Detroit,  Oct.  12 — All  officers  of  the 
American  Photo- Engravers’  Association 
were  re-elected  at  the  closing  session  of 
the  organization’s  39th  annual  conven¬ 
tion  in  the  Hotel  Statler  here  Saturday 
morning.  They  are:  Peter  Schotanus, 
of  Detroit,  president;  Albert  Hoffman, 
of  San  Francisco,  first  vice-president; 
Louis  A.  Wildman,  of  New  York  City, 
second  vice-president ;  O.  F.  Kwett,  sec¬ 
retary-treasurer,  and  the  following 
members  of  the  executive  committee: 
Robert  W,  Hirchert,  Henry  Grady, 
Henry  Mawkke,  Elmer  W.  Held,  and 
James  J.  Stinson.  Louis  Flader  con¬ 
tinues  as  commissioner  of  the  Associa¬ 
tion. 


REPORTERS  ESCAPED  DEATH 

Following  the  reception  of  a  pife 
radio  call  that  a  car  had  fallen  «« 
the  river,  Paul  Kennedy,  feature  wnW 
and  Clarence  Bailey,  chief  photograpte 
of  the  Toledo  News-Bee,  had  a  narro* 
escape  from  death  recently  wta  « 
300-foot  section  of  the  Fassett  Stmt 
bridge,  Toledo,  fell  into  the  Maun* 
River.  The  men  assigned  to  the  sW 
rushed  to  the  scene  in  an  autoroobflt 
approaching  from  the  west  side  oftht 
bridge  traveling  fast  despite  ^ 
warnings  en  route  to  slow  dciwn.  W 
moved  rapidly  across  the  bridge  tw 
ing  for  the  broken  railing.  SuoW 
ahead  of  them  appeared  a  300-W 
space  where  the  bridge  had  itself 
The  police  apparently  had  garbled  tK 
report.  Quickly  applied  brakes  stopF 
the  car  at  the  end  of  the  break  savni 
the  men  from  possible  death. 


MISSISSIPPI  WEEKUES  MERGE 

(Consolidation  of  the  Columlfiatd 
the  Marion  County  Progress  of  ColF 
bia.  Miss.,  has  been  announc^  ^ 
new  organization  has  been  titled  w 
Columbia  Publishing  Company 
the  publication  the  Columbia-Pfog^ 
Lester  Williams,  editor  of  the  TyfH' 
town  Times,  and  jM’esident,  Mbsissif 
Press  Association,  was  elected 
dent;  W.  C.  Callender,  former  editor*  ^ 
the  Columbian,  vice-president  and  ***■  ^ 
ciate  editor.  W.  A.  Seay,  formtf » 
sociate  editor  of  the  Hazlehurst 
secretary  and  treasurer,  and  nian*l*» 
editor. 
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MINNEAPOLIS  STAR 

joins  in  the  big  swing  to 


INTERTYPE  REGAL 


INTERTYPE  REGAL  is  proving  to  be  the 
right  type  for  evening  as  well  as  morning  dress. 
The  Chicago  Tribune  said  “Good  Morning’’ 
at  the  top  of  its  first  Regal  news  story,  August 
12,  and  exactly  one  month  later,  September 
12,  the  Minneapolis  Star  said  “Good  Evening’’ 
at  the  top  of  a  similar  introduction  of  Regal 
type.  Following  its  initial  announcement  of 
Intertype  Regal,  the  Star  printed  a  number  of 
comments  from  eye  specialists  and  other  read¬ 
ers,  several  of  which  are  being  reprinted  here. 


Eye  Specialists  Praise 
New  Regal  Type  Face 

-  A - 


'It's  Easier  to  Read,'  Is 
the  Reaction  ot  Every 
Critic 


Expert  opinion  in  Minneapolis  to¬ 
day  praised  the  legibility  of  THE 
STAR’S  new  Regal  type  and  ex¬ 
pressed  the  appreciation  of  news¬ 
paper  readers  for  the  new  face. 

The  reaction  of  every  critic  was: 
“It’s  easier  to  read.” 

The  new  type  which  you  have 
been  reading  since  last  ’Thursday  is 
the  result  of  more  than  three  years’ 
experimentation  by  type  experts 
with  the  advice  of  THE  STAR’S 
employes. 

Here  are  professional  opinions: 

Carl  G.  Swendseen,  eye  spe¬ 
cialist:  “In  my  professional  experi¬ 
ence,  I  find  many  people  who  have 
difficulty  in  reading  their  daily 
newspapers.  I  believe  ’THE  STAR’S 
new  type  will  eliminate  much  of  the 
tired  feeling  which  comes  after 
reading  a  paper.” 


William  O.  Lund,  printer:  “’The 
new  face  makes  the  paper  more  in¬ 
teresting  to  read.  The  new  full  face 
adds  to  the  readability  and  gives  a 
better  printing  job." 

Dr.  F.  S.  Klndy,  optometrist: 
"Anyone  can  see  the  new  type  is 
easier  and  more  comfortable  on  the 
eyes.  It  won’t  give  so  many  head¬ 
aches  and  we  won’t  sell  so  many 
glasses.” 

Dr.  Albert  J.  Herbolsheimer,  eye 
specialist:  "The  larger  t3T)e  is  much 
easier  to  follow.  All  of  us  read  by 
words  instead  of  by  letters,  hence 
the  benefit  from  the  larger  spacing 
between  words.  It  relieves  consider¬ 
able  eye  strain.” 

Dr.  E.  J.  Borgeson,  eye  specialist: 
"This  new  type  will  be  much  easier 
to  read  for  many  people  who  come 
to  my  ofiSce  every  day.  Their  eyes 
were  strained  when  they  read  the 
old  type.” 

Dr.  James  E.  Lee,  optometrist: 
“The  Regal  tjrpe  will  undoubtedly 
relieve  a  lot  of  eye  strain.  ’The  let¬ 
ters  are  more  clear  cut  and  they 
will  not  blur  and  run  together.” 


Readers  Join  in  Praise 

of  The  Star's  New  Face 

<?> - - 


Subscribers  Report  It  Is 
Easier  and  Faster 
to  Read 

Readers  of  ’The  Minneapolis  Star 
today  joined  eye  specialists  and 
printing  experts  in  singing  the 
praise  of  the  “new  face”  of  THE 
STAR. 

The  change  in  the  face  was  made 
last  Thursday,  following  a  long 
study.  The  new  type  is  larger  and 
heavier  than  that  previously  used. 

Many  subscribers  have  called 
THE  STAR  to  congratulate  this 
newspaper  on  the  change  in  type, 
which  relieves  the  eyes  of  strain. 

Typical  comments  were: 

Mrs.  William  B.  White:  "I  like  it 
very  much.  It  is  so  much  easier  and 
faster  to  read.  I  had  no  complaint 
against  the  old  type,  but  there  is 
quite  a  difference  when  you  first 
take  up  one  and  then  the  other.” 

Miss  Susan  Heffernan:  “We’ve 
teiken  THE  STAR  for  years  and  al¬ 
ways  read  everything.  The  new 
type  makes  it  easier  to  read  and 
easier  to  keep  your  attention  on 
what  you  are  reading.  Now  we 
won’t  miss  anything  in  the  paper.” 


Mrs.  A.  J.  Klenert:  "I  think  the 
new  type  is  fine.  I  noticed  the 
change  immediately  because  I’ve 
read  THE  STAR  from  cover  to 
cover  for  more  than  five  years.  It  is 
a  real  improvement.” 

Mrs.  John  Nygren:  “Yes,  I  like  the 
new  type.  It  is  so  clear  and  distinct. 
I  use  glasses  all  the  time  and  I  find 
it  much  easier  to  read.” 

Alson  Brubaker:  “It’s  okay — a 
real  city  paper  and  much  easier  on 
the  eyes.  I  like  THE  STAR’S  new 
features  and  the  snappy  editorials. 
They’re  short  and  to  the  point.” 

Mrs.  John  W.  Lang:  “The  old  type 
was  all  right,  but  the  wider  spacing 
in  the  new  makes  it  clearer  and 
helps  a  lot.  I  don’t  think  the  old 
type  took  the  ink  right.  The  new 
type  does.  I  think  the  whole  paper 
is  improving.” 

Samuel  Osgood:  “’The  new  type 
makes  the  paper  much  better  than 
it  used  to  be.  I’m  an  old  subscriber 
and  it’s  more  the  way  I  like  to  see  a 
paper.  It’s  a  relief  to  read  the  new 
Star.  I  look  forward  to  seeing  it.” 

Mrs.  Joseph  SDbemagel:  “The 
new  type  makes  the  paper  much 
better.  I  like  it  a  great  deal.” 

Mrs.  John  E.  McLean:  “We  are 
perfectly  satisfied  with  the  new  ap¬ 
pearance.” 


Write  for  specimens  of  Intertype  Regal.  Please 
mention  what  size  of  news  type  you  are  using 
or  might  like  to  use.  Address  Intertype  Cor¬ 
poration,  360  Furman  Street,  Brooklyn,  N.  Y. 


STEP  AHEAD  WITH  INTERTYPE 


SET  IN  7  POINT  lEOAL  NO.  2,  •OOKPACC  AND  VOOUE  lOL* 
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N.  J.  LEADS  THE  WAY  IN  PROTECTING 
CAMERAMEN  AND  REPORTERS 

New  Law  Protects  Them  From  Assault  While  Engaged  in  Their 
Duties — Two  More  Piters  Try  Bas-Relief 
Photography 
By  JACK  PRICE 

The  state  of  New  Jersey  has  singled  stance  of  an  amateur’s  work  in  the 
out  the  news  irfiotographers  for  news  field  was  the  series  of  pictures 
special  legislative  distinction.  It  has  taken  by  a  deck  steward  abroad  the 
enacted  a  law  specifically  for  their  pro-  Vestris  as  it  was  sinking  off  the  Vir- 
tection.  This  enactment  covering  news  ginia  Capes  in  1928.  .\notlier  instance 
cameramen  will  prevent  a  repetition  of  was  the  comparatively  recent  Will 
the  attacks  on  photographers  which  oc-  Rogers-Wiley  Post  plane  disaster  in 
curred  some  seven  years  ago  during  the  .\laska.  Lesser  happenings  covered  by 
historic  battle  of  Garfield  when  textile  alert  amateurs  could  be  cited  by  tlie 
mill  workers  clashed  with  local  police  hundreds.  In  practically  none  of  these 
and  special  deputies.  Tlie  law  as  it  cases  would  the  press  have  obtained 
stands  is  a  “hands-off”  mandate  that  pictures  of  the  events  had  the  news- 
guarantees  newsmen  legal  immunity  minded  fans  lacked  the  forethought  to 
from  any  sort  of  interference  while  en-  cover  them  pictorially.  In  instances  of 


gaged  in  the  performance  of  their  regu¬ 
lar  duties. 


this  sort  the  amateur  becomes  a  distinct 
adjunct  of  the  press.  It  is  a  type  of  co- 


The  following  is  a  transcript  of  this  operation  newspapers  should  encourage, 
protective  act:  *  ♦  * 

Chapter  193,  P.  L.  1934.  Photo*  On  Picket  Line 

further  supplement  to  an  act  en-  qtkikinG  radio  operators  literally 
titled  .-\n  act  for^  the  punishment  of  ^  ^  book  of  pic- 


rv  c  iono\ _  i  cook  a  icai  iroin  iiic  uuur.  ui  pit- 

Tunp  14^  ISOR  )  PP  ve  torial  jounialism  recently.  Pickets  pa- 

“R..  .^A  n ..  rading  daily  before  the  offices  of  the 

gneral  Assembly  of  the  State  of  New  ^pT^wJ^hTefelppearetln  ffiftiot 

■^*^1.1  u  1  11  to  the  usual  worded  protest,  news  pho- 

1  Any  i^rson  or  persons  who  shall  ^s  of  recent  marine  disasLs, 

Assault  ^^u^h  L  the  Morro  Castle  and  the  Dixie, 

assault  any  news  photographer  or  re-  nirttir<>s  told  a  oranhir  tale 

K?  IhaU  1  results  Of  undermanning 

his  or  her  occupation,  shall  be  guilty  of  vessels  and  overworking  the  radio 


a  misdemeanor. 


“>.■  This  act 'shall  take  effect  immedi-  1*]! 


ately. 

Approved  June  11,  1934.” 


photographs  used  in  this  parading  prop¬ 
aganda  had  appeared  in  the  newspapers 


of  was  “the  Striking  realism  of  the  pictures 

might  be  further  interpreted  as  an 
official  endorsement  of  this  work  as  a 

public  service.  T  ^  •  1  • 

Enraged  individuals  and  groups  still  In 
fall  upon  the  luckless  cameraman,  but  ■*••*“*• 

not  as  frequently  as  in  past  years.  tVom  .  i  w  a  TTIk  T 

the  very  beginning  of  newspaper  photo-  Lll©  \A/  I  I  ^ 
graphy  the  cameraman  has  had  to  de-  YY  V,~ 

pend  upon  his  wit  for  protection  against 

assault.  That  he  was  not  always  fleet  •  ■  TiT-  OT*  A  ^ 

of  foot  or  resourceful  enough  to  escape  Ig  "lO  1x10  O  1  aaIl 


might  be  further  interpreted  as  an 
official  endorsement  of  this  work  as  a 
public  service. 

Enraged  individuals  and  groups  still 
fall  upon  the  luckless  cameraman,  but 
not  as  frequently  as  in  past  years.  From 
the  very  beginning  of  newspaper  photo¬ 
graphy  the  cameraman  has  had  to  de¬ 
pend  upon  his  wit  for  protection  against 
assault.  That  he  was  not  always  fleet 
of  foot  or  resourceful  enough  to  escape 
bodily  injury  can  be  attest^  by  almost 
every  veteran  in  the  business.  There 
are  inst^ces  in  the  records  where  the 
authorities  were  suspiciously  indifferent 
to  such  attacks,  and  others  where  the 
assaults  were  actually  committed  by 
police  officers.  The  trend  now  is  to¬ 
ward  a  better  understanding  between 
newspapermen,  peace  officers  and  the 
general  public. 

*  *  « 

Bas-Relief  Photogrepk* 

nr'HE  SoiUh  Bend  (Ind.)  Tribune  and 
the  Chicago  Herald  and  Examiner 
submit  some  fine  examples  of  bas-relief 
photography.  Some  time  ago  it  was 
noted  in  this  column  that  such  photo¬ 
graphs  appeared  to  best  advantage  when 
reproduced  on  ffie  calendered  paper  of 
the  roto  sections.  Those  in  the  Trib¬ 
une  and  Herald  and  Examiner  are 
printed  from  coarse  screen  halftones  on 
newsprint  and  show  up  splendidly. 

According  to  the  Tribune  “The  elu¬ 
sive  effect  of  depth  so  much  sought 
after  in  photography  is  achieved  as  fol¬ 
lows:  Develop  and  dry  the  negative 
as  usual.  Then,  instead  of  making  a 
positive  on  print  paper,  make  it  on  an 
unexposed  film.  Develop  and  dry  this 
positive-negative.  Now  place  the  two 
films  together  in  the  printing  frame, 
but  slightly  off-register.  Then  print 
and  develop  as  usual.”  The  method  is 
simple  and  novel  enough  to  intrigue  any 
experimentally-minded  photograidier. 

*  t  ♦ 

Encoaraging  Amateur* 

A  POLICY  that  has  encouraged  a 
•4*  better  spirit  between  newspapers 
and  their  readers  is  the  offer  to  buy  and 
reproduce  acceptable  news  pictures 
taken  by  amateurs.  An  historic  in- 


ClRCULATION  is  on  the 
up  and  up]  10,210  more 
families  subscribed  for 
The  Star  in  September  than 
during  September,  1934. 
October  circulation  is 
smashing  all  records.  Keen, 
alert,  crisp  and  concise. 
The  Star  is  edited  in  the 
modern  manner.  No  won¬ 
der  it's  going  places  in 
Minneapolis! 


disasters  as  shown  in  the  pictures,  it’s 
a  bet  they  will  never  convince  the 
people  that  the  lines  are  right  and  we 
are  wrong.  We’ve  got  to  hand  it  to 
the  newspaper  photographers  for  hand¬ 
ing  us  this  weapon.” 

*  *  • 

Cameraman  Write*  Memoir* 

Fred  ball,  one  of  England’s  ace 
news  cameramen,  sends  ^  install¬ 
ment  of  a  story  of  his  running  in  the 
Sunday  Sun  of  Newcastle,  England. 
The  title  of  it  is  “Thirty  Years  Behind 
a  News  Camera.”  The  story  indicates 
a  progressively  growing  awareness  of 
the  value  of  photographs  in  British 
journalism.  Reading  the  article  leads  to 
the  conclusion  that  there  is  little  or  no 
difference  in  the  methods  of  American 
and  English  photographers.  There  ap¬ 
pears  to  be  the  same  “go-get-it”  spirit 
iiehind  the  pursuit  of  camera  subjects 
identified  with  the  news  of  the  day  that 
there  is  in  this  country.  This  in  itself 
should  help  to  dispel  the  jiopular  and 
humorous  fallacy  that  Englishmen  are 
traditionally  slow'  to  adopt  the  methods 
and  innovations  of  other  countries. 

Mr.  Ball  makes  it  quite  clear  that  in 
all  respects  the  work,  the  adv'entures 
and  the  hazards  of  the  English  new.'! 
cameraman  closely  parallel  those  of 
his  American  contemporary.  His  serial 
should  be  interesting  news  to  many 
readers  of  the  British  dailies  who  take 
news  photography  in  their  stride  with¬ 
out  ever  giving  a  thought  to  what  is 
behind  it  all. 

*  *  * 

Answer*  to  Queries 

JG.  D.,  Los  Angeles,  Cal. — Your 
•  pictures  indicate  that  the  scale  on 
vour  camera  is  incorrect.  I  doubt  if 


there  is  anything  wrong  with  your  a. 
paratus.  Test  your  distance 
as  cameras  when  in  constant  uk  harT 
tendency  to  develop  a  “lash."  * 

R.  T.,  Troy,  N.  Y.-By  all  nufe 
offer  your  imotographs  to  New  vSt 
City  papers.  There  is  a  definite  maS 
for  industrial  news  features.  The  ^ 
tures  you  submitted  show  real 
and  good  technique. 

A.  M.  B.,  Mobile,  Ala. — Glossy  prM 
will  stick  to  the  tins  if  the  hypo  j, 
too  old.  Allow  more  time  for  wadaB 
and  keep  your  ferrotype  tins  well 
with  the  paraffin  and  benzine  solnfict 
I  would  suggest  the  use  of  chr^ 
plated  tins  instead  of  the  old  japanuc 
type.  These  last  longer,  have  a  hanb 
surface  and  are  less  likely  to  scmdi 

FRATERNITY  TO  MEET 

The  question  of  alumni  activit)-  tr- 
pansion  to  make  Sigma  Delta  Chi,  pro. 
fessional  journalism  fraternity,  nm 
effective  among  active  newspaper  a; 
magazine  men  will  be  a  major  topic  a 
discussion  at  the  national  convention  t 
be  held  at  the  University  of  lIHini. 
Qiampaign-Urbana,  Nov.  15-17.  Aha 
ni  representatives  from  graduates  groups 
in  all  parts  of  the  country  will  be  pre- 
ent  to  consider  the  question  of  expmiir. 
activity. 

“ANNIE  LAURIE”  IS  72 

Mrs.  Winifred  Black,  “Annie  Laurit" 
of  the  San  Francisco  Examiner  aa 
“Winifred  Black”  to  readers  of  Hears 
Newspapers 'generally,  wrote  one  of  he 
fight  weekly  stories  as  usual  on  Mas- 
day,  Oct.  14.  It  wa®  the  72d  bir^ 
of  the  dean  of  American  newspaor 
women. 


111  from  coast  to  coast  they  attracted  a 
the  assault  and  battery  laws  of  other  ,..1 

states  constitute  a  blanket  protection  for  th^ 

everyone;  but  to  this  departntenfs  l''SoMheSk«s 
knowledge  this  ,  is  the  first  instance  of  explained  that  it 
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The  MILWAUKEE 

SENTINEL 

Breaks  all  circulation 
records  in  its  history 

106,565 

Daily  .4varage  6  Month*  Ending  Sept.  SO,  ’3S 

The  only  Milwaukee  Newspaper  to 
break  all  previous  circulation  records 
for  any  six  months’  period. 

The  only  Milwaukee  Newspaper  which 
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crease  since  1930. 
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Increase  five  years . 34,263  or  47% 
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Newspaper  in  Milwaukee,  and  the  laigest 
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NEW  YORK  STATE 

the  World* s  Greatest 
‘^Luxury  Market** 

According  to  an  article  by  Col.  Leonard  P.  Ayres, 
in  the  National  Business  Survey^  the  wide  buy¬ 
ing  of  better  class  products  classed  to  a  great 
extent  as  luxuries,  is  largely  responsible  for  the 
country’s  present  and  increasing  business  im¬ 
provement. 


He  particularly  cites  automobiles,  among  other 
commodities,  as  notable  examples  of  this  economic 
improvement,  general  throughout  the  United  States 
at  the  beginning  of  the  Fall  season. 


The  “Nation’s  Richest  Tenth”  naturally  assumes 
leadership  as  the  greatest  regional  distributor  for 
this  type  of  “better  class”  goods  requiring  “real 
money”  to  buy.  For  the  Empire  State  is  the  un¬ 
disputed  “First  Market  for  Luxuries”  in  America. 

A  striking  example  of  this  leadership  is  published 
by  Business  Week  in  regard  to  sales  of  passenger 
cars.  The  First  Market  purchased  133,700  new 
cars  for  the  first  six  months  of  1935 — more  than 
29,000  cars  over  the  second  state’s  total. 

Eaily  Fall  finds  this  expansion  gaining  stionger 
headway  as  the  nation’s  industrial,  business  and 
trade  recovery  peps  up  buying  power.  For  nowhere 
is  this  forward  movement  more  marked  than  among 
the  Empire  State’s  13,000,000  people — backed^by 
unlimited  resources. 

Automotive  and  automotive  accessories  national 
advertisers  are  increasing  their  New  York  State 
linage  correspondingly  to  keep  pace  with  what  is 
conceded  will  be  the  First  Market’s  greatest  sales 
year  for  motor  cars  of  all  types.  The  24  dominant 
papers  named  here,  will  carry  the  greater  part  of 
all  Fall  automotive  linage. 


Rates 


Gicn- 

2300  10300 

lation 

Lines  Lines 

** Albany  Evenmi  News . 

....(E) 

41,424 

.13 

.U 

**AIbuy  Knickerbocker  Press 

..(M) 

27,111 

.12 

.12 

**Albuy  Knickerbocker  Press.... (S) 

42,482 

.17 

.17 

** Amsterdam  Recorder  Demovat.(E) 

9,088 

.05 

.05 

tAnbom  Gtizen-Advertiser.., 

....(E) 

8,123 

.065 

.055 

*Bingbamton  Preu . 

....(E) 

37,532 

.12 

.12 

**BHKalo  Courier-Express _ 

...(M)  125,117 

35 

35 

**Bafalo  Coorier-Express. . . . 

....(S)  155,458 

30 

30 

tBofalo  Evenini  News . 

....(E)  186^47 

35 

35 

*Coming  Evening  Leader. . . 

....(E) 

8,793 

.05 

.05 

*Einura  Star-Gazette  Advertiser 

(EffiM) 

30,193 

.11 

.11 

*Glsversvifle,  Johnstown  Morning 
Herald  k  Leader-RepobGcan 

(E*M) 

13,280 

.07 

.07 

flthaca  Journal  News . 

....(E) 

8,188 

.05 

.05 

*Janiestown  Morning  Past... 

..(M) 

12,811 

.04 

34 

**Knigston  Dady  Freeman. . . 

...(E) 

9,183 

.05 

.05 

*Newbnrgb-Beacen  News . . . 

...(E) 

15,024 

.09 

.09 

'Niagara  Falls  Gazette . 

...(E) 

22,981 

.08 

.08 

'Rocbester  Times-Uniso. . . . 

...(E) 

70399^ 

'Rocbesler  Democrat  k  Chronicle 

(MtS) 

1 

77315^ 

.  .40 

.40 

"Syracnse  Post-Standard . . . . 

....(M) 

55,444 

30 

30 

**Syracase  Post-Standard... 

....(S) 

63359 

30 

30 

*»Troy  Record . 

(MAE) 

31,184 

.10 

.10 

*A.  B.  C  PnblislKr’s  Slatemcnt.  OcL  1, 1934. 
**A.  B.  C  PabBsher’s  Statement,  April  1, 1935. 
tPublisher’s  Affidavit,  Ott.  1, 1934. 
***Pnblislier’s  Interim  Statement,  Jnne  30, 1935. 


country  an  address  by  Baron  p>— . 
Aloisi,  leader  of  the  Italian 
at  the  League  of  Nations.  Al^i** 
tended  to  discuss  Italy’s  attitude  in  ^ 
Ethiopian  situation  but  Britain  r~ 
sidered  this  contrary  to  the  policit^ 
the  nations  which  have  banded  to^ 
nounce  Italy  an  international  outB, 
Aloisi’s  speech  was  s'ubseniJL 
heard  in  America  Oct.  13 
brought  to  this  country  by  short 
from  Rome  and  rebroadcast  by  ^ 
Columbia  Broadcasting  System^  Tb 
speech  came  from  Italian  station  ’fi! 
in  Rome. 

The  Federal  Communications  G*. 
mission  has  no  censorship  powers  inso- 
far  as  international  questions  are  co*. 
cerned,  especially  in  view  of  the  as  y« 
uninterpreted  neutrality  policy  of  ft, 
-Administration.  If  British  censorshb 
is  to  be  probed— and  it  is  pointed* 
that  authorization  of  the  new  Frenft 
line  does  not  involve  a  finding  ft# 
there  is,  or  is  not,  censorship— it  i, 
matter  for  State  Department  actim 
FCC  officials  sav. 

has  been  forced  to  depend  on  the  DAILIES’  CANDIDATES  WW 
government  wireless  station.  {Special  to  Editoi  &  PuinsHn) 

Vyiiether  or  not  the  facilities  will  be  Nashville.  Tenn.,  Oct.  l^The  low 
available  to  press  correspondents  is  not  fight  to  abolish  “fee-grabbing”  nagis 
known.  trate  courts  in  Tennessee  on  whichfl* 

-Another  indication  of  the  U.  S.  three  Nashville  newspapers  have  cob- 
Government’s  growing  interest  in  inter-  bined  forces  for  a  year  and  a  half  movoi 
national  communications  was  apparent  a  step  nearer  success  in  the  rnmh 
this  week  in  the  announcement  from  Democratic  primaries  of  OcL  10  ffha 
Washington  that  a  contract  was  recently  a  list  of  16  citizens  pledged  not  to  ofa 
signed  between  the  American  Telephone  magistrate  courts  was  elected  to  ti» 
and  Telegraph  Company  and  the  French  Davidson  county  court,  the  govern^ 
government  for  a  radio  telephone  cir-  body  of  the  county  in  which  the  rapg 
cuit  between  the  United  States  and  city  is  located.  'The  16  citizens  noa- 
Paris.  The  best  radio  circuit  to  Europe  nated  all  were  selected  on  a  "citiia'i 

T  c f  1  L---*** 


DAILY’S  PLEA  FOR  NEW  of  civic,  social  service,  religious  and 

CTATirsKi  rYDDrYciTTY  educational  organizations  for  broadcast- 
•J  1 A 1  IAJIN  vJa  lUlibtU  ing  service ;  but  this  line  of  evidence, 

-  which  it  is  believed  may  well  be  con- 

Fact  That  Present  Station  Cannot  sidered  with  the  evidence  regarding  the 
Handle  Proffered  Advertising  Not  applicant’s  investment  in  its  ^es^t  sta- 
V  p-i  D  II  c  financial  return  thereon, 

a  Valid  Keason,  U.  a.  necessarily  proof  of  a  public  need 

Examiner  Rules  for  the  construction  of  the  applicant’s 

-  proposed  new  station.” 

By  James  J.  Butler 

(Editor  &  Publisher  Correspondent) 

Washington,  D.  C.,  Oct.  IS — The 
mere  fact  that  potential  advertisers  are 
anxious  to  contract  for  time  on  the  air 
does  not  make  out  a  case  of  “public 

convenience  and  necessity,”  Examiner  - -  „ -  ^  .  - 

R.  H.  Hyde  rules,  in  substance,  in  a  Herald  atid  hxuminer^  scored  a  picture 
report  to  the  Federal  Communications  scoop  Tuesday  in  publishing  a  full-page 
Commission,  recommending  denial  of  photograph  of  the  actual  electrocution 
the  M ilwQukee  Journal’s  application  for  Gerald  Thompson,  Peoria  mx  slayer, 
a  new  broadcasting  station.  the  Joliet  State  Prison.  The  Kjctin 

A  regional  station  at  Milwaukee,  to  picture,  surreptitiously  obtained  by  Will 
be  operated  on  the  frequency  of  1010  Vandevert,  Herald  and  Examiner  can- 
kilocycles  with  one  kilowatt  power,  was  ‘^**1  cameraman,  appeared  in  late  editions 
sought.  The  Journal  operates  Station  after  being  rushed  here  by  automobile. 
WTMJ,  and  desired  another  regional  It  was  said  to  be  the  first  time  such 
station  of  that  type.  WTMJ  returned  a  picture  had  ever  been  taken  in 
a  net  profit  of  ^7,792.25  for  1934,  the  Hhnois. 

evidence  disclos^,  and  financial  ability  ^  andevert  concealed  the  candid  cam- 
to  conduct  the  new  outlet  was  conceded,  ^ta  in  his  clothing  and  succeeded  in 
despite  a  showing  that  there  was  a  net  getting  by  the  guards  undeteetTO. 
operating  loss  in  radio  activities  companied  by  another  photographer  vyho 
amounting  to  $108,114.50  for  the  ten-  was  unable  to  use  his  camera  because  a 
year  period  ended  December  31,  1934.  guard  sat  ne-xt  to  him,  and  two  staff 
These  losses  include  $37,512.90  made  in  reporters,  Vandevert  busied  himself  tak- 
short  wave,  press  wireless,  television  *"8  voluminous  notes  at  the  start  and 
and  facsimile  projects  succeeded  in  snapping  several  successive 


Establishes  Short  Wave  Circuit  to 
War  Scene  and  Provides  for  New 
Radio  Telephone  Channel 
to  Europe 


Modern  wireless  sending  equipment 
’ICTLIRE  being  installed  in  -Addis  Ababa  for 

the  United  States  (jovernment,  news- 
Photographed  Iiaper  disjiatches  revealed  this  week. 

‘c  Chair  ^uipnient  was  moved  this  week 

*  from  Jibuti,  in  French  Somaliland,  to 

Ttie***”  luVflon  Ethiopian  capital  by  four  .American 
marine  telegraphers,  accompanied  by 
William  Cramp,  vice-consul. 

The  government  has  taken  this  action, 
it  is  understood,  in  order  to  have  a 
channel  of  communication  with  the 


WE  DELIVER 


It  doesn’t  matter  what  youwisti 
to  ship  or  order,  Railway  Exprea 
will  rush  it  at  passenger  trao 
speed.  Prompt  pick-up  and  ddn- 
ery  service  in  all  important  dtie 
and  towns.  Low  rates.  For  ser- 
information  telephone  the 


IMPROVE! 


is  the  demand  of  Progress 

Modern  methods  of  policins  make  it  possible 
to  set  assistance  much  more  promptly  by 
“caliins  all  cars."  And  the  modern  Service- 
Man  system  introduced  some  years  ago  by  Wood,  makes  it 
possible  for  your  Stereo  Room  to  benefit  from  the  prompt 
mechanical  cooperation  of  our  Service  Department. 

It's  just  one  of  theVImprove!" 
I  ideas  sponsored  by  Wood. 


vice  or 

nearest  Railway  Express  offitt 


POLICE 


ON  THE  AIR  •  TUNE  IN  os  tht 

RAILWAY  EXPRESS  NEWS  PARAK 

Evsm  week  irosi  the  lollowint  itoliesi: 

^  Boston.  WEEI  •  New  York.  WOE  * 
Clevelsnd.  WHK  •  Chicago.  WL8  K 
St.  Loui».  KWK  •  New  Orleus,  Ai 
WDSU  •  Dallas.  WFAA  a  Atlaala.  •'! 
WGST  •  San  Francisco.  KY  A  •  Ua  / 

\  Anirelea.KNXaMinneapolte-St.Paal,  / 

'  KSTP  a  Seattle.  KOMO  a  Baltimoit. 
WBALaUmaha,  KOIL 

Watch  for  local  announcemcaO 


FWNC  CORPCmAIION 

Hooaaiiku.s.  N.Y. 


AGENCY,  INC. 
NATION-WIDE  RAIL-AIR  SERVl8| 


WOOD  DRY  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILIES 


/ 
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MAINE— Population  m.423 

Ad  RatM 
CIrcu-  2,5M  It.M 
latlon  llnea  Una 

tBaacor  Dally  Newa . (M)  2S,378  .99  .99 

**^ottland  Preaa-Harald  Ezpraat. 

Sunday  Teletram . (ME)  tl.4S9  .29  .it 

NEW  HAMPSHIRE— Population  445.281 

■Concord  Monitor-Patriot _ (E)  7,114  .45  .93 

■Eeenc  Sentinel . (E)  3.998  .834  .82 

■■Maacbeater  Union-Leader..  (ME)  34,241  .15  .12 

VERMONT— Population  359,411 

■■BarraTImea . (E)  4,594  .84  .83 

ttlBrattlaboro  Reformer . (E)  3.472  .84  .83 

mBnrIlatton  Free  Preaa . (M)  14.353  .845  .84 

■■■Rutland  Herald . (M)  13.845  .84  .84 

MASSACHUSETTS— Population  4,349,414 

■■Attleboro  Sun . (E)  5,884  .84  .84 

■■Beaton  Ere.  American . (E)  243.345  .58  .54 

■Beaton  Sunday  AdTertlaer...(S)  478.374  .75  .7! 

•“«««>■  Globe . (M8cE)  244.348  .58  .54 

ittBoaton  Tranacrlpt . (E)  33,987  .25  .3J 

’■®«®«l^»et . (M)  343,793  .48  .41 

*“«««■  Poet . (8)  288,588  .55  .5! 

'•rooRton  Enterprlae-Tlmea.(E)  31.247  .18  .11 

■■ntcbburt  Sentinel . (E)  11.345  .855  .8- 

.'S'oeoRald  Recorder-Gaaette(E)  4,245  .845  .8- 

■Harerblll  GaMtte . (E)  15,773  .87  .8( 


Ad  Ratea 

CIrcu-  3,588  18,888 
latlon  llnea  llnea 

ttIHolyoke  Tranacrlpt  8t  Tele¬ 
gram . (E)  14,548  .88  .845 

■Lawrence  Eagle-Tribune. .  (ME)  38,545  .11  .18 

■■Lynn  Item . (E)  14,837  .87  .84 

■Lowell  Courler-CItlaen  and 

Evening  Leader . (M8iE)  31,415  .89  .88 

■The  Lowell  Sun . (E)  13,498  .89  .87 

■New  Bedford  Standard  TImea 

and  Mercury . (M8tE)  48,315  ,15  .15 

■New  Bedford  Sunday  Standard 

TImea . (S)  25,534  .18  .18 

■North  Adama  Tranacrlpt.... (E)  11.145  .84  .85 

■PlttaBeld  Eagle . (E)  19.187  .87  .87 

■■Salem  Newa . (E)  38,284  .89  .  87 

tttTaunton  Gasette . (E)  8,915  .85  .835 

tWorceeter  Telegram  and 

Evening  Gazette . (M8cE)  184.254  .28  .25 

tWorceeter  Sunday  Telegram. (S)  53,778  .31  .18 


RHODE  ISLAND— Population  487,497 

■■Pawtucket  TImea . (E)  29,777  .89  .89 

■■Providence  Bulletin . (E)  94,453  .28  .  28  (B) 

■■Providence  Journal . (M)  42,442  .12  .12  (B) 

■■Providence  Journal . (S)  95,811  .28  .28 

ttProvIdence  Newa-Trlbune. . .  (E)  29,558  .18  .18 

ttWeaterly  Sun . (E8tS)  5,249  .84  .84 

■■Woonaocket  Call . (E)  14,887  .84  .84 


CONNECTICUT— Population  1,484.983 


■BrIdgeportPoatTelegram.  (MgcE) 

■Bridgeport  Poat . (S) 

ttDanbury  Newa-Tlmea . (E) 

■■Hartford  Courant . (M) 

■■Hartford  Courant . (S) 

■■Hartford  TImea . (E) 

■Middletown  Preaa . (E) 

■■New  Britain  Herald . (E) 

tttNew  Haven  Regiater . (B8tS) 

■New  London  Day . (E) 

■■Norwalk  Hour . (E) 

ntNorwlchBulletlaUUooadCMItB) 

■■Stamford  Advocate . (E) 

■Waterbury  Republican  8i 

American . (M8tE) 

■Waterbury  Republican  8c 

American . (E8cS) 


Ad  Ratea 

CIrcu-  3,588  18,888 
latlon  llnea  llnea 
48,391  .125  .135 


.18  .18 

.15  *  .15 

.15  .15 

.855  .835 


■■Norwalk  Hour . (E)  7,587  .845  .84 

ntNorwlchBulletlaUUooadCMIcB)  18.227  .89  .87 

■■Stamford  Advocate . (E)  11.123  .845  .855 

■Waterbury  Republican  8c 

American . (M8cE)  38,188  .18  .18 

■Waterbury  Republican  8c 

American . (E8cS)  34,258  (C).18  .18 

(B)  Combination  rate  DaUy  Journal  and  Evening  Bulletin 

—27c. 

(C)  Sold  only  In  combination  with  Saturday  or  Monday 

American. 

ttPubllahera’  AlBdavIt,  Apr.  1,  1934. 

■■A.  B.  C.  Publlahera'  Statement.  Oct.  1,  1934. 
tttPublUhera’  Affidavit,  Oct.  1.  1934. 

■A.  B.  C.  Publltbera’  Statement.  Apr.  1,  1935. 
tPubllahera'  Affidavit  Apr.  1.  1935. 

•••A.  B.  C.  Publlahera'  Statement,  Oct.  1,  1935. 


GAINING  MOMENTUM! 

- ★ - , 

New  England  Retail  Sales  Dollar 
Speeding  Up  to  Beat  1934  Record 


SAVE  BY  SPENDING  MORE  /«  these  NEW  ENGLAND  NEWSPAPERS 


This  mighty  symbol  of  tiade  is  swiftly  increasing  its 
pace  as  Fall  gathers  headway  in  these  six  busy  states, 
according  to  latest  tabulated  reports  by  such  authorata- 
tive  agencies  as  the  New  England  Council  and  the 
First  National  Bank  of  Boston. 


These  surveys  show  business  in  this  region  to  be 
substantially  “better”  with  substantial  gains  marked 


up  generally.  Late  news  reports  also  show  a  general 
gain  of  5  to  more  than  10  per  cent  in  retail  trade. 


Such  indications  of  recovery  point  to  New  England 
as  taking  its  full  share  in  the  nation-wide  uptrend  of 
business,  industry  and  which  is  such  a  welcome 
economic  feature  this  Fall. 


In  fact,  the  New  England  sales  dollar  is  “turning 
over”  with  such  increasing  momentum,  that  last 
year’s  32,300,000,000  New  England  retail  sales  totals 
should  be  overtaken  and  passed. 


Increasing  national  linage  in  this  major  market  of 
8,500,000,  also  reveals  a  mighty  important  angle  of  this 
advance — another  sure  sign  of  economic  betterment. 
This  sign  of  the  fast-moving  sales  dollar’s  added  impetus 
— mostly  is  furnished  by  expanding  linage  in  the  59 
New  England  newspapers  cited  here. 


Let  them  take  charge  of  your  New  England  sales 
contacts.  Such  a  decision  means  not  only  larger  New 
England  profits — but  lowered  charges  against  adver¬ 
tising  overhead  in  this  territory. 


/ 
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BUSINESS  CONTINUED  T  O  IMPROVE 
IN  SECOND  WEEK  IN  OCTOBER 

Greatest  Advance  Was  in  Retail  Trade  With  Wearing  Apparel 
and  House  Furnishings  Leading — September  Sales 
at  4-Year  High 
By  RICHARD  WEBSTER 


Saks-Fifth  Avenue,  is  acting  as  cimir-  PUBLISHERS  ON  CHINA  CliPHi 
man  of  the  board  of  trustees  of  the  _  .  ^  I - ^ 


University  in  Exile,  founded  after  Hit-  Executive*  Guest*  on  First  Flifki  g 
ler  purged  the  German  universities.  The  Huge  Plane  Over  Mantutu* 
University  operates  as  the  graduates  Newsi^iK-r,  syndicate  and 
division  of  the  New  School  for  Social  executives  were  passengers 
Research.  To  continue  it  for  five  years  ndna  Clipoer  of  Pan  .\merican  A’ 
a  fund  of  $375,000  is  being  raised,  and  wavs,  which  outranks  all  existing 
$115,000  has  already  been  pledge<l.  iM,ats  in  load  carr>-ing  and  „ 

its  first  flight  over  New  York  Citv  rv 
COL.  KNOX  INDORSED  15.  The  triant  shin  was 


ALL  over  the  country  business  con-  had  been  up  20.8  i)er  cent  from  a  year  '  _ 

tinned  to  improve  during  the  sec-  ago.  For  the  eight  months  of  the  fiscal  lUinoi*  Republican  Pre**  Back*  Him 
ond  week  of  October,  and  the  greatest  year  sales  were  18.7  per  cent  better  than  t  P  "j  t 

improvement  was  in  retail- trade.  Heavy  in  1934.  KorXh^vu  minoi?  Republican  press 


its  first  flight  over  New  York  City  On 
15.  The  giant  ship  was  flown  {r» 
Baltimore  to  New  York.  Thert  wen 
20  passengers  on  the  first  flight  over 
Manhattan,  among  whom  were; 

J.  M.  Patterson,  president,  NewYo,i 
Daily  Ncufs;  Arthur  H.  Sulzbe^ 


improvement  was  in  retail"  trade.  Heavy  in  1934.  ^  Aiannatt^,  among  whom  were; 

volume  in  wearing  apparel  and  in  house  J.  C.  Penney  Company’s  September  ,  J-  Person,  president,  JVnj; 

furnishings  was  particularly  reassuring,  sales  this  year  were  5.24  per  cent  better  Vfrr irmiVt  Arthur  H.  Sulzbergo, 

since  it  seems  to  evidence  a  new  con-  than  in  August,  but  5.9  per  cent  below  nr;nr;noi  publ^her.  New  Yd 

sumer  confidence,  will-to-buy  as  well  as  September,  1934.  This  August  had  l)een  ^  ^  P  ' 

buying  power.  The  Columbus  Day  holi-  up  10.8  per  cent  over  August,  1934.  indorsed  the  candidacy  of  ^ .  Newspapers ;  Lee  publisher 

day  and  prevailing  fine  weather  con-  for  the  nine  months  of  this  year  sales  orfe  Jounuil;  Wilbur  Forrest, 

tributed  to  make  newspaper  promotions  were  3.9  per  cent  lietter  than  in  the  President  and  executive  assistant  to  the  president 


very  extensive  and  successful. 

“Durable  goods  industries  have  ac 


same  period  of  1934.  pieagea 

Melville  Shoe  Corporation's  sales  this  ^npport. 


•  rent  below  McCormick,  president  and  publisher.  New  1’^ 

ust  had  lieen  Chicago  Trjbtme  publisher  as  principal  Tl„,cs;  W^illiam  R.  Hearst,  Jr..  ReS 
iicriict  lou  speaker,  indorsed  the  candidacy  of  Col.  Newspapers;  Lee  Olwell,  oublisU 
s  year  sales  Knox,  Chicago  Daily  News  Ncw>  York  Journal;  W'ilbur  Forrtst 

than  in  the  editor  aiid  publisher  for  President  and  executive  assistant  to  the  uresirW 
pledged  him  “unswerving  loyalty  and  Nnv  York  Herald  Tribune;  Bim 


Faris,  editor,  International  News  S*. 

w-'un  (si./av.  1A..3  iiavci  av.~  i.vA.ci V  liic;  lfaji  ai4A./ii  a  iina  W  1  •  e  li*  r  •  •  ***  ‘XT- 

tually  made  the  turn/’  Secretary  of  September  were  11.6  per  cent  al>ove  a  Backing  of  the  Republic^  f  ,  Barney  buray,  yice-presidcni 

Labor  Perkins  assures  us,  quoting  an  year  ago:  this  August,  18.6  per  cent  *^o*‘Biern  Illinois  came  on  the  heels  of  Lnited  Press ;  Frank  \\ aldo,  preskbi 
index  of  machine  tool  orders  for  August  up;  the  nine  months,  11.7  jier  cent  up.  tiMnimous  indorsement  ac-  McClure  Syndicate;  John  N.  Wh^ 

at  125.8,  and  for  the  eight  months  of  Walgreen  Company’s  September  sales  corded  Col.  Knox  by  the  Illinois  Re-  general  manager,  America: 

this  year  at  82.5,  with  1926  as  the  100  this  year  were  two  tier  cent  better  than  pt'-bhean  state  central  committee,  which  Newspaper  Alliance;  Richard  E.  Ber- 

tase.  Eight  months  of  1935  machine  this  Au.gust  and  5.3  per  cent  better  than  ‘•'‘ttne  on  top  of  a  similar  r^olution  Im,  general  manager,  Hearst  Intena. 

tool  orders  total  18  per  cent  better  than  September,  1934.  For  nine  months  the  adopted  by  the  Cook  County  Republi-  tional  Maganne;  William  L.  Cheoen 

tlie  whole  vear  1934.  srain  over  last  vear  was  eiuht  ner  cent.  *-^0  committee.  _  _  _  whtor,  Coi/icKj;  Ralph  Ingersoll,  editor 


tool  orders  total  18  per  cent  better  than  September,  1934.  For  nine  months  the  adopted  by  the  Cook  County  Republi 


tlie  whole  year  1934.  gain  over  last  year  was  eight  per  cent.  committee.  etlitor,  Co»icrj;  Kaipti  ingersoll,  editor 

.\t  the  other  end  of  the  scale  of  con-  Kresge  Department  Stores,  Inc.,  for  appearing  before  tlie  state  central  bortune;  E.  C.  Johnston,  managing  edi- 

tributing  factors  to  retail  profits  is  the  six  months  ended  Julv  31  had  net  sales  committee  at  Peona,  Col.  Knox  him-  mr,  Western  Newspaper  Union;  Jofe 
agricultural  situation— all  crops  in  U.  of  $2,014,614  in  1935,' and  $1,864,565  in  self  did  not  go  so  far  as  to  say  he  Martin,  managing  editor,  rimr;H.Bnit 
S.  estimates  for  Oct.  1  are  ahead  of  1934.  In  both  years  there  was  a  loss  was  definitely  m  the  race.  He  did,  McBride,  associate  editor  Cojwor.ote* 
1934  by  good  margins.  Farm  receipts  before  miscellaneous  income  and  income  liowever,  thank  the  committee  for  its  Magazine,  and  Frank  Tichenor,  pob- 
tor  this  Augpjst  were  four  per  cent  taxes — ^but  less  this  year  than  last.  Tliis  of  confidence  in  him.  lisher.  Aero  Digest. 

better  than  a  year  ago,  and  the  gain  for  year  there  was  a  net  profit  of  $2,802 ;  .  Knox  declined  to  cominent  on  - 

eight  months  is  nine  per  cent  over  1934  last  year,  a  net  loss  of  $5,845.  'ns  candidacy  at  the  present  time,  m  *OUR  TIMES  IN  THE  NFWA' 


In  appearing  before  the  state  central  Fortune;  E.  C.  Johnston,  managing  at 


same  i^riod. 

Retail  sales  for  the  whole  country 
were  five  to  15  per  cent  better  than  in 
the  first  week  of  this  October  and  six 
to  12  per  cent  better  than  in  the  second 


SOME  recent  publications  and  re¬ 
searches  ; 


Col.  Knox  declined  to  comment  on 
his  candidacy  at  the  present  time,  in 
answer  to  an  inquiry  on  the  part  of 
Editor  &  Piblisher. 


lisher,  .Icro  Digest. 


'OUR  'HMES  IN  THE  NEWS' 

-A  new  course  being  conducted  ftis 
vear  at  New  York  University  is  tn- 
titled  “Our  Times  in  the  News”  and  is 


me  iirsi  wccK  oi  inis  cjciouer  ann  six  v,  •  ,  ^  »  KENNEDY  TO  PETERBOROUGH  titled  “Our  Times  in  the  News”  and  is 

to  12  per  cent  better  than  in  the  second  •  ^  National  Retail  Dry  G^ls  -Asso-  ^  Kennedy,  vice-president  and  ilesigned  to  ^ve  school  of  educatia 
week  of  October,  1934,  according  to  ^lation,  coo^ratmg  with  the  Corset  and  managing  editor  of  the  A’/ro^/orrf  (Ont.)  students  a  picture  of  how  the  nets 
Dun  &  Bradstreet  figures.  By  main  Association  of  America,  is  Beacon- Herald  since  1926,  has  resigned  comes  int9  being  and  of  its  influoa 

regional  divisions  the  gains  over  the  ^  Corset  sateswoman  s  become  managing  editor  of  the  Peter-  upon  public  opinion.  Among  the  pro- 

-ame  week  of  1934  were;  New  Eng-  p  ,,  c  r  vf  •  p  borough  Examiner.  He  will  leave  at  fessional  men  who  have  been  called  it 

land,  one  to  seven  per  cent ;  East,  eight  caiitornia  Ke-  j  month  to  assume  his  new  to  discuss  phases  of  this  topic  are  Ik- 

to  18  ner  cent;  Middle  ’Wk,  10  to  12  9'*  , r  /^e  duties.  The  Examiner  ^vas  recentlv  pur-  thew  White,  editor  of  Universal  Se 

per  cent ;  Northwest,  10  to  20  per  cent ;  Business  of  Stan-  by  H.  B.  Muir  and  W.  Rupert  vice  and  Henry  Luce,  president  of  Tm 

Soutjve«httol2p|,„m;  Southw„t.  »'  ""  Publishing  Co.,  pabh, he,, 

f’  oir  JLr  ’  ^500,000  each  average  a  higher  _ 

"p  P  ,  p  >•  a  •  a.  f  percentage  of  profit  or  a  lower  percent- 

By  F^eral  Reserve.distncts  some  of  '  J  bigger  volume  , 

the  more  striking  gams  for  the  week  hv  \\//l  .IT  I 


were;  New  York,  metropolitan  depart¬ 
ment  stores,  an  average  of  10  per  cent. 


stores  which  are  handicapi^d  by  higher 
rents,  payrolls  and  advertising  costs. 
“Personnel  Programs  in  Department 


better  than  ’34-with  several  stores  do-  stores  ’’  bv  Helen  Baker  has  ^ 
ing  much  better  than  that  ;  Philadelphia,  published  b^  the  Ridus’trial'  RelaUons 
all  retail  stores,  10  to  13  per  cent  up;  .  Pr.nr.o.n  T'nivpr.ltv 


New  England,  large  department  store 
gains,  evidenced  by  a  25  per  cent  in¬ 


section  of  Princeton  University. 

Three  charts  prepared  by  the  Insti¬ 
tute  of  Distribution,  Inc.,  New  York, 


Which  Type  of 
PROMOTION  for  Youl 


crea^  over  last  year  in  wholesale  cloth-  “l^maHze  sVate  Tws  ^  a^^  retaii 

mg  business ;  Minneapolis,  up  e^ht  per  establishments-on  employment  of 
h^-  1^  Women,  on  minimum  wage  standards  for 

I'-  women  and  minors,  and  on  the  employ- 


I»er  cent  over  a  year  ago;  Kansas  City, 
retail  trade  10  per  cent  better  than  the 


ment  of  minors. 

The  National  Broadcasting  Company 


I>receding  w-eek;  Richmond.  10  per  cent  .  ^ 

l^etter  than  a  year  ago;  Atlanta,  leading  o-oaS^  A^ert  s£  bv  Department 

department  stores,  10  to  20  per  cent  Stores ’^®‘i5i  exSen^^^^^ 

better  than  a  year  ago;  Dallas.  20  large  jJ^^XcusS  of  time  and 

stores  average  a  gam  of  19  per  cent  L,,’ 


a  pci  cent 

i'qT  The  Harvard  Bureau  for  Street 

as  equaling  ^  ^  Traffic  Research  is  undertaking  a  survey 


SEPTEMBER  sales  in  department  of  15  to  20  markets  along  the  lines  laid 
stores  reached  a  four- vear  hieh  for  down  in  its  study  of  poster  locations. 


UY  stores  reached  a  four- year  high  for  down  m  its  study  ot  poster  locations, 
the  month.  The  August  index  had  been  ♦  *  ♦ 

62  (with  1923-25  average  as  100)  and  JAMES  O.  McKINSEY,  46,  head  of 
September  rose  to  86;  and  with  seasonal  J  the  management  counsel  firm  of 
adjustment  August  was  79  and  Septem-  James  O.  McKinsey  &  Co.,  has  just 
ber  82.  F'or  the  whole  country  Sep-  been  made  chairman  of  the  board  and 
tember  sales  were  eight  per  cent  better  senior  executive  officer  of  Marshall 
than  a  year  ago ;  and  nine  months’  sales  Field  &  Co.  For  nearly  two  decades 
this  year  were  four  per  cent  above  1934  he  has  been  on  the  University  of  Chi- 
same  period.  The  accelerated  gam  is  cago  faculty  and  for  one  year  professor 


promising. 

V'ariety  store  sales  for  Sei>tember 
were  11  per  cent  better  than  in  August 


of  business  administration  in  that  uni¬ 
versity. 

Major  Benjamin  F.  Namm  of  Namm’s 


— l>etter  than  the  usual  seasonal  gam,  BTooklvn,  is  chairman  of  a  citizens’ 
so  that  the  adjusted  index  goes  from  committee.  ai>ix)inted  by  Mayor  La- 
891,^  for  August  to  92  in  September  Quardia  of  New  York,  to  determine  the 
(1929-31  average  is  100).  The  rising  value  of  white-collar  relief  projects  in 
rate  is  made  even  more  evident  by  the  Xew  York,  esi^cially  the  “boondogg- 
comparison  of  the  nine  months  total  Hng”  type. 

this  year  and  last — practically  no  Hirschmann,  vice-president  of 


this  year  and  last — practically  no  Hirschmann,  vice-president  of 

change. 

Cliain  store  sales  figures  for  Septem-  WANTED 

ber  do  not  show  any  clear  universal 

trend,  unless  it  is  to  a  lowered  rate  of  UH^U  AQ^  PPATMDP 
gain  over  last  year  same  period — when 

sales  were  fairly  good.  SALESMAN 

Montgomery  Ward  &  Co.’s  sales  this 

September  were  10.1  per  cent  better  SWAN-McDONALD  FEATURES,  Inc. 


than  this  August  and  nine  per  cent 
above  September,  1934.  This  August 


youngttown,  Ohio 


The  hit-and-miss  method  of  using  local  experi¬ 
ments,  and  untried  schemes?  Or,  the  adoption 
of  a  complete,  progressive  program  that  has 
demonstrated  its  ability  to  produce  the  resulb 
you  want? 

Experimenting  is  expensive!  Many  ideas  have 
to  be  tried  before  one  really  works — and  that  one 
has  to  pay  for  all  the  failures.  Not  only  are  time 
and  money  lost,  but  competition  may  move 
ahead  while  your  own  figures  suffer. 

But  with  NBA  Service,  you  can  assure  success 
and  economy  for  your  entire  promotional  effort. 
The  NBA  Plan  clicks,  because  it  embodies  the 
best  PROVED  methods,  plus  the  newest  tested 
ideas.  It's  inexpensive,  because  there’s  no  lost 
motion  or  waste  material.  It’s  profitable,  because 
it  builds  and  holds  revenue  at  minimum  expense, 
and  saves  time  for  the  busy  executive.  And,  its 
flexible  enough  to  fit  newspapers  of  from  1,000 
to  200,000  circulation. 

Let  us  show  you  how  NBA  Service  can  take  the 
guesswork  out  of  your  promotional  program,  and 
insure  better  results  from  every  dollar  in  your 
budget.  Write  for  full  details — today! 


NEWSPAPER  BOYS  OF  AMERICA,  Inc.,  INDIANAPOi 


Note  in  its 
4th  year  of 
nalion-teide 
SUCCESS 


CLOSING  DATE 


INCREASE  YOUR  LINAGE 


Just  use  “Salesmanship  in  Print”  concerning  your  market  and  your  newspaper  right  when 
and  where  your  market  is  being  investigated. 

As  singly  as  space  in  your  newspaper  pays  your  advertisers,  so  will  space  in  the  Editor  & 
Publisher  1936  Market  Guide  pay  you. 

It  is  the  accepted  and  authoritative  market  reference  book  for  all  advertisers  and  agencies 
who  use  neM’spapers  and  you  will  obtain  linage  through  using  it  that  will  otherwise  be 
placed  elsewhere. 

While  they  are  in  your  market,  sell  them  your  market  attractions  and  your  power  to  deliver 
results. 


d  PUBLISHER 


EDITOR 

MARKET  GUIDE  for  1936 


NOVEMBER 


Here  is  where  YOUR  message  belongs.  The 
Guide  serves  more  than  400  daily  newspapers 
who  believe  in  self-promotion.  Why  not  you? 


SEND  RESERVATIONS  TO 

EDITOR  &  PUBLISHER 

1700  Times  Building  New  York  City 


( 
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RADIO-HOME  SHOW 

The  annual  radio  and  home 
ance  show  of  the  Asheville  (N  r 
Citizen-Times  was  held  Ort 
the  Millard-Lasatcr  building  u  * 
thousands  of  visitors  attended  L/T 
Phillips,  Citizen-Times  advertisinu 
ager,  Charles  A.  Webb,  presidS.^ 
Don  S.  Elias,  vice  president, 
charRe  of  arraiiRements.  WWNC  r 
tizen-Times  NBC  chain  radio*sutitt 
managed  by  Mr.  Elias,  also  partidtaD 
in  the  show.  ^ 

PRINTING  NEWS  SUMMARY 

The  Charlotte  (N.  C.)  Objervtn 
running  a  weekly  summary  of  world 
national,  state  and  local  news  each  Sr 
day,  covering  two  entire  pages  in  t  ' 
feature  section.  It  is  prepared 
James  A.  Parham,  managing  editor 

RAISES  STREET  SALE  PRICE 

The  .Jra/t/e  (Wash)  TrWj  in  boos¬ 
ing  its  street  price  from  two  to  thrs 
cents  this  October,  increases  its  carr<-. 
delivered  subscription  rate  only  fr™ 


EXTENDING  HOME  DELIVERY 

Chicago  Time*  Reports  50,000  Mark 
Has  Been  Reached 

iSpecial  to  Editoe  &  Publisher) 

Chicago,  Oct.  14 — Contrary  to  the 
general  impression  that  a  tabloid  news¬ 
paper  cannot  build  and  hold  home-de¬ 
livered  circulation,  Chicago  Daily  Times 
has  developed  a  home  delivery  coverage 
of  more  than  50,000  in  a  period  of  15 
months,  officials  declare. 

At  the  present  time,  the  Daily  Times 
has  75  branches  in  various  sections  of 
the  city  and  a  carrier  organization  of 
1,800  boys.  The  paper  sells  for  10 
cents  a  week  daily  and  15  cents  weekly 
for  daily  and  Sunday  delivered  to  the 
home.  The  Daily  Times  does  not  pub¬ 
lish  a  Saturday  issue.  J.  F.  Shanahan 
is  circulation  manager. 

The  Daily  Times  circulation  depart¬ 
ment’s  third  annual  Hallowe’en  celebra¬ 
tion  will  be  held  at  the  Morrison  Ho¬ 
tel,  Oct.  25.  FORCED  SIGN  REMOVAL 

i-riMTircx  noew  lannnn  FisiTBiP*?  ^  one  story  in  the  Battle  Creek 

CONTEST  DREW  180,000  ENTRIES  Ji^iquirer-N ews  caus^  the  removal  of  _  _ ^ 

For  a  ten-day  period  preceding  the  a  sign  Oct.  11,  in  the  building  housing  85  to  90  cents  a  month.  For  i 
World  Series,  the  Detroit  News  con-  the  Battle  Creek  Mich.,  emergency  re-  time  the  Times  had  been  alone  of  n 
ducted  a  $1,000  baseball  contest  in  lief  offices  reading  “Relief  Clients  Must  Coast  newspapers  to  stick  to  the 
which  readers  were  invited  to  send  in  Use  Stairway,  Not  Elevator.’’  The  cent  rate, 
a  blank  listing  the  games  won  by  each  story  which  was  widely  praised,  called  DDnuxiMr-  vr/ad  Mrnfc 

of  the  clubs  in  proper  sequence,  plus  attention  to  the  difficulties  experienced  PRINTING  WAR  NEWS  IN  RE 

the  total  number  of  runs,  hits  and  errors  by  many  on  relief  rolls,  who  are  aged  The  Bloomington  (Ind)  Daily  ] 
to  be  made  during  the  entire  series,  and  sick,  in  climbing  the  four  flights  of  phone  is  running  all  war  news.  In 
Out  of  the  186,000  replies,  50,000  con-  stairs  to  the  relief  department.  heads  and  all,  in  red  ink,  on  the  { 

testants  guessed  the  exact  number  of  -  page.  Stories  carried  to  inside  and  I 

games  won  by  each  club,  while  2,767  ANNUAL  PHEASANT  TALLY  pages  continue  in  black  type, 
listed  the  proper  sequence  of  victories.  Detroit  Free  Press,  with  the  cummarv  in  itaiiam 

-i-n, coopcration  of  huntcrs,  is  conducting  its  SUMMARY  IN  ITALIAN 

GRUESOME  SAFETY  EXHIBIT  annual  Pheasant  Tally,  which  seeks  The  San  Francisco  Examiner  is 

Capitalizing  on  large  crowds  in  front  of  to  ascertain  the  correct  pheasant  condi-  lishing  as  a  daily  feature  of  the  I 

its  plant  to  hear  daily  play-by-play  broad-  tion  in  Michigan.  Jack  Van  Coever-  opian  war  a  half -column  sumnar 


SPEEDY  ELECTION  SERVICE 


NEWSIE  WRECKED  TRAIN 
VISIONING  BIG  SALES 

(.Special  to  Editor  &  Publisher) 

Tupeka,  Kan.,  Oct.  14 — His  pa¬ 
pers  weren’t  selling  very  well  so 
Lon  Mitchell,  26-year-old  Negro, 
decided  to  promote  some  news  of 
“wuxtra”  caliber  last  week. 

He  placed  an  iron  ball  in  a 
switch  to  wreck  one  of  the  Santa 
Fe’s  passenger  trains — not  to  see 
the  wreck,  but  to  provide  a  sen¬ 
sational  news  story  which  would 
enable  the  Topeka  Capital  to  get 
out  extra  editions  which  he  could 
sell  to  make  some  money. 

Mitchell’s  business  promotion 
scheme  was  a  flop.  The  engine 
hit  the  switch  and  toppled  into 
a  ditch.  No  one  was  hurt  badly. 
And  Mitchell  is  in  jail  awaiting 
trial. 


Canadian  Presa  Flash  Liberal  Victory 
42  Minutes  After  Polls  Closed 

(Special  to  Editor  &  Publisher) 
Toronto,  Oct.  15— In  collecting  the 
election  returns  from  Cape  Breton  to 
the  Yukon,  the  Canadian  Press  estab¬ 
lished  a  record  for  speed  and  accuracy 
this  week  officials  reported.  At  9.03 
P.  M.  EST.,  three  minutes  after  polls 
closed  in  British  Columbia,  the  defeat 
of  the  government  was  reported  and 
39  minutes  later  a  clear  Liberal  ma¬ 
jority  over  all  was  announced. 

In  view  of  the  record  number  of  can¬ 
didates— 894  in  the  245  constituencies 
compared  to  the  previous  record  of  644 
in  1921 — it  was  anticipated  results 
would  be  much  slower  than  in  1930 
when  the  defeat  of  the  Liberal  govern¬ 
ment  was  announced  by  the  Canadian 
Press  at  9.30  p.  m.  The  definite  result 
was  not  expected  until  after  midnight. 

Returns  from  some  33,000  polling 
sub-divisions  were  assembled  by  mes¬ 
senger,  telegraph  or  telephone  in  each 
constituency  and  collected  into  progres¬ 
sive  bulletins  flashed  at  intervals  to  the 
nearest  C.  P.  bureau  until  the  seat  was 
conceded.  Then  complete  returns  were 
collected  to  form  the  basis  of  the  Ca¬ 
nadian  Press  “popular  vote  B”  table. 


WAR  MAP  ATTRACTS  HUNDREDS 

An  unusual  w'ar  map  which  is  attract¬ 
ing  hundreds  is  exhibited  in  the  Kear¬ 
ney',  N.  J.,  office  of  the  Newark  Ez>e- 
ning  News.  Using  a  Grapho-Extensor. 
Robert  C.  Bush,  West  Hudson  corres¬ 
pondent,  traced  from  a  newspaper  map 
a  large  scale  representation  of  the  Medi- 
terrane^  area  and  North  Africa  using 
India  ink  on  a  glossy  finish  Bristol 
board.  Daily  he  sketches  the  latest 
troop  movements  of  the  Ethiopian  crisis, 
erasing  the  soft-pencil  delineations  each 
night  and  substituting  the  new  develop¬ 
ments  the  following  day. 

GROUP  VISITED  BALTIMORE 

A  group  oi  Richmond  (Va.)  Times- 
Dispatch  carriers,  accompanied  by  cir¬ 
culation  department  officials,  visited  Bal¬ 
timore  Oct  2  for  a  one-day  educational 
tour  of  the  Maryland  city.  These  boys 
are  the  winners  in  a  recent  contest. 
The  group  was  directed  by  E.  H.  Col¬ 
lins,  circulation  manager;  Lewis  Atkin¬ 
son,  J.  Ford  Moyer,  B.  W.  Crump,  Jr., 
T.  F.  Rose,  and  Raymond  Bartlam,  dis¬ 
trict  managers. 

SAW  WORLD  SERIES  GAMES 

Twenty-five  winners  in  a  circulation 
contest  conducted  by  the  Springfield 
(Mass.)  Daily  News  and  Republican 
witness^  the  World  Series  as  guests  of 
the  dailies.  The  group,  which  attended 
all  games,  was  accompanied  by  Thomas 
Murphy,  Jr.,  circulation  manager  of 
the  News,  and  Charles  Myrick  of  the 
Republican  circulation  department. 


custoir 
fool  I 
grounc 
ning  ii 


CIRCULATION 

BUILDER 


JOINS  WATKINS  SYNDICATE 

Charles  W.  Duke,  formerly  Sunday 
editor  and  feature  writer,  Philadelphia 
Public  Ledger,  has  joined  the  Watkins 
Syndicate,  Philadelphia,  headed  by  John 
Elfreth  Watkins,  former  manager  of  the 
Ledger  Syndicate.  His  current  contri¬ 
bution  to  news  features  is  a  six-install- 
Hient  series  of  articles  for  daily  release 
NEW^  PROMOTION  SERIES  entitled  “The  Romance  of  Ethiopia.” 

‘The  News  Behind  the  Stories”  is 
the  idea  behind  a  series  of  promotion 
ads  in  the  Philadel^ia  Record  giving 
readers  backstage  glimpses  of  the  daily’s 
news  gathering.  Signed  stories  by  Ae 
reporter,  rewrite  man,  copy  reader,  edi¬ 
tors  and  make-up  man  handling  a  par¬ 
ticular  news  account  will  feature  the 
ads. 


'JleraW 


REDUCES  SUNDAY  SALE  PRICE 

The  Little  Rock  Arkansas  Gazette, 
with  its  Oct.  6  editions  made  effective 
a  five-cent  price  for  its  Sunday  paper, 
heretofore  sold  for  ten  cents. 


mussELman 

BICYCLE  TRAILER 


FREE  ™ai\ 


SURVEYED  FOOD  COSTS 

The  Philadelphia  Evening  Ledger  re¬ 
cently  conducted  a  survey  on  rising  food 
costs,  Le  Roy  Greene,  staff  reporter, 
visiting  housewives  in  their  homes,  clubs 
and  market  places  to  obtain  the  ma¬ 
terial.  The  survey  disclosed  the  women 
were  paying  in  excess  of  one-third  more 
to  feed  their  families  than  they  did  a 
year  ago. 


If  you  want  to  see  your  carrier  Iwys  working  day  and  night, 
bringing  in  new  subscriptions,  just  offer  them  Musselmaa 
bicycle  trailers. 

This  first  successful  all-metal  bicycle  trailer  is  mounted  oa 
Doenut  tired  wheels.  Operating  on  only  12  to  15  lbs.  air  presst^ 
these  Doenut  tires  absorb  big  bumps  without  jolting  the  load. 
Designed  by  A.  J.  Musselman,  the  originator  of  the  air  wheel  fw 
airplanes.  Trailer  actually  hauls  400  lbs.  with  easy  pedaling,  k 
single  sample  will  convince  you  of  the  fact  that  the  Mussdmsa 
trailer  will  get  more  boys  to  work  harder  on  suhscriptions  thsa 
anything  else  available  anywhere.  Send  purchase  order  for  • 
sample  trailer  now  and  ask  for  quantity  prices. 


BATES 

STAPLER 


OR  CLOG 

Makes  ite  own  staples. 

5000  in  one  loading. 

For  Free  trial,  without  oblisation  or  ex¬ 
pense,  simply  return  this  advertisement 
attached  to  your  business  letterhead. 

The  BATES  MFG.  CO.  30  V«s*y  Si,  N«w  Yoifc 
MAKERS  OF  BATES  NUMBERING  MACHINES 

DEPT.  H-l 


UCENSE  RATES  RAISED 

Mayor  R.  E.  L.  Chancey  of  TamjM, 
Fla.,  recently  signed  an  ordinance  rais¬ 
ing  various  occupational  license  rates. 
Newsdealers’  rates  were  raised  from  a 
former  level  of  $10,  to  $50;  while  news¬ 
papers  were  boosted  from  $50,  to  a  new 
high  of  $200. 


THE  MUSSELMAN  PRODUCTS  Ca 

6257  St.  Clair  Avc.  Clevelandi 
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PASS  IN  REVIEW 


Nimrods 

The  local  boy  who  knows  his  home 
grounds  is  carrying  on  his  back  a 
bunch  of  rabbits  he  has  killed  with  a 
sline  shot.  The  big  gunner  from  other 
of  the  country,  fully  equipped 
Sough  he  may  be,  is  empty-handed  and 
stares  jealously.  That’s  the  way  the 
Philadelphia  Etvning  Ledger  pictures 


ITENING  PUBLIC  LKDQBR 


the  importance  of  its  local  retail  lead¬ 
ership... and  it  strikes  us  as  a  pretty 
good  way.  “Whether  it’s  rabbits  or 
customers”,  says  the  copy,  “you  can’t 
fool  the  local  boys  on  their  home 
grounds.  They  know  where  the  gun¬ 
ning  is  best.” 

♦  ♦  ♦ 

Who’s  Who  In  Cedar  Rapids 

With  a  twenty-four  page  tabloid  sec¬ 
tion  entitled,  “Who’s  Who  in  Cedar 
Rapids,”  the  Gazette  of  that  city  pub¬ 
lishes  photographs  and  biographical 
sketches  of  220  residents.  It’s  quite  a 
stunt  and  should  have  caused  many  a 
proud  heartbeat. 

Mr.  Thomas  of  the  Gazette  promo¬ 
tion  department  writes:  “The  expense 


1 

i 

m 
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motion  from  Boston.  But  then  if  we 
hadn’t  uttered  them  we  would  not  have 
seen  most  of  the  things  that  have  since 
been  sent  to  us  from  Boston. 

Tairness  and  justice  compel  us  to  say 
now  that  the  best  piece  of  direct  mail 
promotion  on  classified  advertising  that 
we  have  seen  in  a  long  time  comes  from 
Boston — from  the  Boston  Evening 
American  and  Snttday  Advertiser. 

It’s  a  four-page  broadside  of  full 
newspaper  page  size  when  folded  once. 
It’s  printed  in  two  colors  on  coated 
stock.  It’s  attractively  designed.  Its 
object  is  to  induce  owners  and  opera¬ 
tors  of  apartments  to  put  their  ads  in 
the  American-Advertiser.  Its  title  is: 
“What’s  the  Big  Idea?”  The  copy  on 
the  first  page  tells  what  the  newspaper 
is  going  to  do  to  make  its  apartment 
ads  more  effective  (four  things:  (1) 
distribute  Rental  Directories,  (2)  use 
display  messages  urging  readers  to  con¬ 
sult  the  apartment  ads,  (3)  continue  the 
free  Rental  Bureau,  (4)  broadcast 
weekly  over  WAAB  the  advantages  of 
the  American-Advertiser  for  those  seek¬ 
ing  homes). 

The  inside  spread  reproduces  the 
promotion  ads  planned  for  fall  insertion 
to  stimulate  interest  and  response 
among  readers.  The  back  page  con¬ 
tains,  among  other  things,  a  reproduc¬ 
tion  of  a  letter  from  James  Curley,  Gov¬ 
ernor  of  Massachusetts  to  Ralph  J. 
Meyers,  classified  advertising  manager 
of  the  American-Advertiser,  compli¬ 
menting  the  paper  for  its  help  to  prop¬ 
erty  owners  and  tenants. 

It’s  an  impressing  and  convincing 
piece  of  promotion.  If  we  had  property 
to  rent  in  Boston  this  broadside  would 
go  a  long  way  in  selling  us  the  Ameri- 
can-.\dvertiser, 

*  *  * 

Comics 

Comics  are  hard  things  to  promote.  .  . 
hard,  that  is,  to  promote  attractively. 
The  Sunday  SPokestnan-Reinew  of 
Spokane  has  solved  the  problem  nicely 
with  a  two-color  full  page  ad  with  a 
red-lipped  face  of  a  circus  clown  against 
a  background  of  red.  In  front  of  the 
clown  are  cute  little  drawings  of  all  the 
comic  characters.  The  title  says,  “Sun¬ 
day  Comics... As  Much  Fun  as  a  Cir¬ 
cus  !” 


•sowct  CoMnmtbn^Sonna 


to  the  individuals  in  this  section  was 
$1S  each,  which  included  the  cost  of  a 
new  photograph  and  the  cut,  as  well  as 
»  running  story  of  about  100  to  150 
words.” 

*  *  * 

The  Big  Idea 

Soon  we  will  have  to  eat  most  of  the 


SUNDAY  COMICS 

At  Hhutk  Tm  M  ^ 

THE  SUNDAY  SPOKESMAN-REVIEW 

The  copy  starts.  “Sunday  Spokesman- 
Review  comics  are  the  tops !  They 
bring  you  mirth  and  more  than  your 
money’s  worth  in  entertainment.”  There 
follows  a  listing  of  the  various  comics, 
a  reference  to  the  other  features  of  the 
paper  and  the  suggestion  that  orders 
be  placed  for  regular  delivery. 

Allen  French. 


Complimentary  words  W’e  used  a  few 
back  about  the  newspaper  pro- 


DONALD  MULHERN 

Donald  Mulhern,  41,  former  New 
Jersey  newspaperman,  died  Oct.  15  in 
New  York  Hospital  of  a  cardiac  ailment. 
He  started  as  a  reporter  on  the  New 
Brtinstvick  Home  News.  He  worked 
for  Newark  Star-Eagle  until  four  years 
ago,  when  he  went  into  publicity. 


.Iff  Eighth  of  a  Biliion  Dollar 
Detail  Sales  Market 

THAT^S  HARTFORD 


HARTFORD  RETAIL  SALES  PER  CAPITA 

$420.00 

NATIONAL  AVERAGE 

$204.00 


HARTFORD  SAVINGS  HANK  DEPOSITS  PER  CAPITA 

$850.00 

NATIONAL  AVERAGE 

$145.59 


Here^s  the  way  some  of  the  money  is  spent: 


FOOD . $23,071,000 

AUTOMOTIVE .  12,523,000 

CLOTHING .  7,469,000 

TOILET  ARTICLES  AND  DRUGS. . . .  2,942,000 

HOUSEHOLD  FURNISHINGS .  3,438,000 

BUILDING  MATERIALS .  2,944,000 


HARTFORD  CONNECTICUT 

Americans  Number  One  Test  City 

THE  HARTFORD  TIMES 

J.  P.  MeKINNEY  and  SON 

NATIONAL  REPRESENTATIVES 
NEW  YORK  CHICAGO  SAN  FRANCISCO 


THE  GANNETT  NEWSPAPERS 

The  Rochester  Times-Union.  The  Rochester  Democrat  Si  Chronicle,  The 
Hartford,  Conn.,  Times,  The  Elmira  Star-Gazette,  The  Elmira  Advertiser, 
The  Elmira  Telegram,  The  Utica  Observer-Dispatch,  The  Utica  Daily  Press, 
The  Ithaca  Journal,  The  Newburgh  News,  The  Beacon  News,  The  Albany 
Knickerbocker  Press,  The  Albany  Evening  News,  The  Ogdensburg  Journal, 
The  Plainfield,  N.  J.,  Courier-News,  The  Olean  Times-Herald,  The  Malone 
Telegram,  The  D.'mviUe,  Ill.,  Commercial-News,  The  Saratoga  Springs 
Saratogian. 
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HEARING  OCT.  31  ON 
UQUOR  ADVERTISING 

Federal  Alcohol  Administration  to 

Submit  Proposed  Regulations  for 
Discussion  at  Washington 
Session 

By  James  J.  Butler 

(Editor  &  Publisher  Correspondent) 

Washington,  D.  C,  Oct.  16 — Adver¬ 
tising  regulations  to  govern  the  distilled 
spirits  industries  will  be  considered  at  a 
public  hearing  in  this  city,  Oct.  31,  when 
the  Federal  Alcohol  Administration  will 
submit  proposed  rules  for  discussion. 

Under  the  FAA  act  no  regulation 
governing  advertising  may  be  prescribed 
until  the  administrator  has  afforded  op¬ 
portunity  for  interested  parties  to  ex¬ 
press  themselves  at  a  public  hearing. 

Rules  which  were  in  effect  under  the 
former  governing  body — Federal  Alco¬ 
hol  Control  .Administration — are  slated 
for  some  modification.  Under  the  new 
law  all  advertisements  of  distilled  spir¬ 
its  must  show  the  alcoholic  content  of 
the  products  advertised.  Likewise,  if 
neutral  spirits  are  used  in  the  manufac¬ 
ture  of  the  pr(xiuct,  the  percentage  of 
neutral  spirits  and  the  commodity  from 
which  such  spirits  were  produced  must 
be  stated,  except  in  the  case  of  cordials, 
liqueurs  and  specialty  products.  Banneil 
is  the  use  of  seals,  coats  of  arms  and 
similar  signs  if  their  use  tends  to  de¬ 
ceive  the  consumer. 

Outdoor  advertising  placed  prior  to 
June  18,  1935  is  exempt  from  the  re¬ 
quirements  and  publishers  are  not  sub¬ 
ject  to  the  penalties  of  the  law,  pro¬ 
vided  they  are  not  also  engaged  in  the 
liquor  business  directly  or  indirectly. 

Representations  concerning  liquor 
made  through  editorials  or  news  stories, 
for  which  the  newspaper  is  not  compen¬ 
sated  by  liquor  interests,  are  exempt. 

Each  advertisement  is  required  to 
state  the  name  and  address  of  the  per¬ 
mittee  responsible  for  its  publication  or 
broadcast,  or  the  FAA  basic  permit  as¬ 
signed  to  him.  Prohibited  are  such  prac¬ 
tices  as  false  advertisement,  either  by 
acts  of  commission  or  omission;  dis¬ 
paragement  of  competitors ;  obscenity  or 
indecency  in  advertisement:  statements 
of  analyses,  irrespective  of  their  accu¬ 
racy;  all  statements  of  guaranty,  except 
an  unconditional  warranty  to  refund 
price  if  the  customer  is  dissatisfied,  he 
to  be  the  sole  judge;  references  to 
“bond”  or  “bonded”;  contradictions  of 
statements  appearing  on  labels;  refer¬ 
ence  to  age;  claims  of  therapeutic  or 
ciuative  effects ;  false  statements  of 
origin;  confusing  of  brands  by  failure 
to  distinguish  two  or  more  articles  in  an 
advertisement  advertising  two  or  more. 


VILLAGERS  TO  HONOR  BRYAN 

Walter  Bryan,  former  Hearst  pub¬ 
lisher,  and  Miss  Isabelle  Bryan,  co¬ 
publishers  of  the  Villager,  community 
paper  of  the  Greenwich  Village  section 
of  New  York,  will  be  guests  of  honor 
at  a  dinner  sponsored  by  the  Greenwich 
Village  Association,  Oct.  24  at  the 
Greenwich  House,  27  Barrow  street. 


A": 


I  IMPORTANT 
NEW  FEATURE! 


Unemployment  Insurance 

Rixi 

Old  Age  Pension  Forum 

A  semi-weekly  column  dealing 
with  all  Federal  and  state  laws 
now  in  existence  or  pending. 

Latest  rulings  in  each  field. 

Questions,  answers  and  expla¬ 
nations. 

Write,  wire  or  telephone  for 
proofs  and  prices. 

ELYTON  SYNDICATE 


Murray  HiU  2 
6250 


60  E.  42nd  SL 
New  York.  N.  Y. 


BILL  HITS  PAPER  IMPORTS 

Canton  Government  Would  Forbid 
$1,000,000  Yearly  Buainesa 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Oct.  14 — Ex¬ 
ports  of  old  and  over-issue  newspapers 
from  the  United  States  to  China  may 
lie  severely  curtailed  if  a  bill  under 
consideration  by  the  Canton  Government 
to  forbid  such  imports  into  South  China 
becomes  effective,  according  to  a  report 
from  the  American  Consul-General. 
Hong  Kong,  made  public  by  the  Com¬ 
merce  Department. 

The  extent  of  the  trade  in  old  and 
over-issue  newspapers  is  revealed  by  the 
fact  that  in  the  city  of  Canton  alone 
more  than  $1,000,000  worth  of  such 
papers  was  imported  during  1934.  The 
great  bulk  of  these  imports  originate  in 
the  United  States,  the  report  shows. 

The  newspapers  are  used  in  Qiina 
chiefly  for  wrapping  purposes  by  the 
small  merchants  and  retailers.  Native 
paper  manufacturers  whose  business  has 
been  adversely  affected  as  a  result  of 
the  increasing  importation  of  foreign 
newspapers  succeeded  last  year  in  hav¬ 
ing  the  Government  prohibit  the  use  of 
this  paper  for  wrapping  fresh  foodstuffs, 
it  was  stated. 

CONFER  ON  RADIO  ADS 

F.  T.  C.  and  F.  C.  C.  Seek  Limit*  of 
Their  Joint  Authority 
(Special  to  Editor  &  Publisher) 
Washington,  D.  C,  Oct.  16 — Chair¬ 
man  Edwin  Davis  of  the  Federal  Trade 
Commission  and  Commissioner  Eugene 
O.  Sykes  of  the  Federal  Communica¬ 
tions  Commission  are  conferring  in  an 
effort  to  set  up  definite  markings  to  fix 
the  jurisdiction  of  their  boards  in  the 
matter  of  radio  advertising  control. 

The  powers  of  the  two  arms  of  gov¬ 
ernment  overlap  to  a  large  extent. 
Commissioner  Sykes  stated  no  new 
policy  has  been  evolved,  but  the  facili¬ 
ties  of  both  commissions  are  to  be 
made  more  interchangeable  in  the  fu¬ 
ture  than  in  the  past. 


MORLEY 

BETTER 

MATS 

are 

worth 

knowing 

better! 


II 


May  we 
send 

samples  ? 


MORLEY  BUTTON 

Manufacturing  Company 
Portsmouth,  New  Hampshire 
New  Yorifi  Office,  46  Eut  11th  Street 


WTMJ  CANCELLED  ALL 
MEDICAL  PROGRAMS 

Action  Antedated  FCC  Citation  on 

Which  Milwaukee  Journal  Radio 
and  Two  Other*  Are  De¬ 
fending  Licenses 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C,  Oct.  16. — The 
Federal  Communications  Commission 
conducted  hearings  all  week  on  whether 
“public  interest,  convenience  and  neces¬ 
sity”  was  served  by  radio  stations 
WTMJ,  the  MilitHuikee  Journal  sta¬ 
tion,  KFRC  of  San  Francisco  and 
KNX  of  Los  Angeles. 

FCC  had  refused  to  renew  the  broad¬ 
casting  licenses  of  the  stations  because 
they  carried  the  programs  of  Marmola, 
fat-reducing  compound,  and  products  of 
other  companies,  alleged  guilty  of  false 
and  misleading  advertising. 

WTMJ  was  also  cited  for  carrying 
programs  advertising  “Commanders”  a 
vitamin  compound,  which  government 
witnesses  declared  to  be  deficient  in 
vitamins,  contrary  to  claims  of  pro¬ 
ducer. 

Appearing  for  WTMJ,  station  man¬ 
ager  Walter  J.  Damm  pointed  out  that 
the  radio  station  cancelled  its  contract 
with  the  Marmola  company  before  FCC 
cit^  the  broadcasting  station ;  also  that 
officials  of  WTMJ  had  received  no 
complaints  from  listeners  at  any  time 
while  the  programs  were  being  carried. 

Damm  stated  that  although  the  Mil¬ 
waukee  Journal  carried  advertising  of 


Marmola  and  other  iwoprictary  nMi 
cines,  the  radio  station  now  refiSM  k 
accept  contracts  from  such  conni^ 
unless  accompanied  by  indorsoS 
from  the  local  medical  society, 
and  Drug  Administration  of  the 
ment  of  Agriculture,  and  fr<)ofc 
Washington  attorneys  for  the  statj« 

“There  is  a  distinct  difference  k. 
tween  the  Journal’s  policy  on  mufa. 
advertising  and  the  policy  of  the  n&i 
station,"  said  Damm.  “WTMJ  frck 
on  such  advertising,  generally  spe^- 
He  added  that  when  he  discoverSX 
nature  of  the  Federal  Trade  Cnm^j, 
sion  citation  against  the  Marnwla  co» 
pany,  and  the  subsequent  decision  of  tht 
United  States  Supreme  Court,  he  of. 
dered  all  medical  programs  carried  hr 
station  WTMJ  cancelled,  March  iT 
1935.  Damm  stated  that  following  hh 
action  the  station  was  cited  by  the  FCC 
for  carrying  the  programs. 

General  counsel  of  the  FCC,  Georgi 
Porter,  offered  exj^rts  of  the  Food  aid 
Drug  Administration  who  testified  is 
to  the  alleged  harmful  and  dangenxs 
qualities  of  the  compounds,  and  of  thr 
false  advertising  claims  set  forth. 

MINNESOTIANS  TO  HEAR  KNOX 

Arrangements  have  been  compUtal 
for  a  dinner  to  be  given  in  the  Lowt 
Hotel,  Saint  Paul,  Oct.  25,  at  wind 
Colonel  Frank  Knox,  publisher,  CKcigc 
Daily  News,  will  be  the  honor  gnesi 
Herman  Roe  of  the  NorthfieU  Nm 
is  chairman  of  a  group  of  50  mnl 
Minnesota  newspaper  publishers  who 
are  sponsoring  the  event. 


PICK  CP 
Circulation 
Quickly  ... 


IRCL'LATION  increases  instantly  and  sub- 
st  antially  when  yon  use  Publishers  Service 
reader-interest  contests.  This  is  not  our  say-so. 
It  is  attested  by  publishers  of  newspapers  large 
and  small,  all  over  the  United  States. 

The  explanation  is  in  the  fact  that  Publishers 
Service  contests  are  plain  and  practical,  and 
forthright  in  their  appeal  and  reader-interest. 
The  motive  power  is  in  the  driving  appeal  of 
famous  artists  such  as  PETTER  ARNO,  JOHN 
HELD,  Jr.,  and  ROLAND  COE. 

Furthermore,  Publishers  Service  contests  are 
self-financing.  They  involve  no  risk  or  invest¬ 
ment. 

I  N  \  E  S  T  I  G  A  T  E  ! 


PUBUSHERS  Service 
Company,  Inc. 

75  WEST  STREET,  NEW  YORK,  N.  Y. 
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UR  OVN  VOR!£> 

or  Letters 


nURTON  RASCOE  of  Doubleday, 
D  Doran  and  Compatiy  assigned  Max 
Miller  to  cover  the  Arctic  waterfront 
uhile  the  Lomen  brothers,  greatest  rein- 
owners  in  the  world,  fulfilled  their 
untract  to  deliver  3,000  reindeer  to  the 
Tanadian  natives  east  of  the  Mackenzie 
Sr  In  "The  Great  Trek”  ($2.50) 
published  last  week  Max  gives  a  good 
account  of  himself,  although  his  job  of 
reporting  hardly  equals  his  philosophi- 
ai  efforts  in  "1  Cover  the  Waterfront” 
i  "He  Went  Away  for  A  While.” 

The  drive  of  1,000  miles,  expected 
to  consume  less  than  two  years  actually 
took  more  than  five  because  of  the  in¬ 
ability  of  the  herders  to  even  imagine 
the  gruelling  hardships  of  maneuvering 
this  great  herd  over  unknown,  formid¬ 
able  country  in  temperatures  which 
went  down  to  70  degrees  below  zero — 
>0  cold  that  no  jiart  of  the  human  body 
could  be  exposed  longer  than  100  sec- 
uods.  Max  tells  the  story  of  these 
Hardships. 

He  does  not  embellish  the  facts,  nor 
iavor  them  overly  with  the  thought- 
irovoking  treatment  his  early  autobio- 
craphical  works  received  at  his  hand. 
But  the  drama  of  this  battle  with  na¬ 
ture  needs  no  elaboration  or  decora¬ 
tion.  It  is  as  simple  as  the  Lapps  and 
Alaskans  who  are  its  characters,  as  mov¬ 
ing  as  the  winds  of  the  Arctic  slopes 
which  delayed  the  herd  so  long  that 
when  delivery  was  made  1,000  miles 
away,  the  herd  was  its  original  size 
but  contained  only  10  per  cent  of  the 
original  .inimals.  Ninety  per  cent  had 
been  born  on  the  way,  replacing  those 
that  perished. — B.  C. 

*  *  * 

Robert  LITTELL  ironically  de- 
■  scribes  the  control  of  news  by  busi¬ 
ness  men  and  politicians  through  “off 
the  record”  revelations  to  newspaper¬ 
men  in  the  Oct.  19  Today.  “Newspa- 
liermcn,”  he  observes,  “are  amazingly 
discreet.  When  they  have  been  told 
»omething  in  confidence,  wild  horses, 
even  wild  city  editors,  will  not  (Irag  it 
from  them.  .  .  .  Knowledge  of  the 
presCTce  of  this  virtue,  this  incorrupt¬ 
ible  integrity,  can  be  of  the  greatest  use 
to  business  men.  ...  I  believe  that  big 
business  seldom  needs  to  bribe  the  press. 
It  can  insure  silence  by  the  cheaper 
method  of  telling  all  ‘off  the  record.’  ” 

*  *  * 

DURTON  STEVENSON  is  work- 
ing  on  a  new  edition  of  the  “Home 
Book  of  Quotations”  in  which  he  is 
planning  the  inclusion  of  a  new  sec¬ 
tion  of  advertising  slogans.  It  is  hoped 
that  this  section  will  constitute  an  ac¬ 
curate  and  comprehensive  unofficial 
registry  of  advertising  slogans  and 
trade  phases,  and  Mr.  Stevenson  will  be 
glad  to  hrar  from  business  concerns 
tmd  advertising  agencies  who  are  inter- 
^ted  in  having  their  slogans  included. 

*t)uld  like  to  know  the  origin, 
author  and  first  appearance  of  the  slo¬ 
gan.  and  may  be  addressed  at  ChilH- 
cothe,  Ohio. 

♦  ♦  * 

October  contains 
Russia  Postpones  Utopia,”  by 
tugene  Lyons,  who  was  United  Press 
™"«I»ndent  in  Russia  from  1928  to 
Mr.  Lyons  has  also  been  Amer- 
tan  correspondent  of  Tass,  the  official 
wiet  news  agency. . .Henry  Hazlitt, 
?  .  ^ Tunes  editorial  staff 

King  Cotton”  in  the 
bWober  Current  History ..  .The  same 
’’’agazine  runs  a  discussion  of  Ger- 
yjany  s  economic  status  and  ambitions. 
•J®  htled,  “Nazi  Economics  at  Work” 
aM  the  author  is  Paul  Einzig,  foreign 
London  Financial  News. 
"U;!,  New  Republic  includes 

L  Insects  Came.”  by  Herbert 

j  ^  sophomore  in  the  j’ournal- 
dej»rtment  of  Boston  University 
Morgan,  London  drama  cor- 
■"POMent  for  the  New  York  Times, 
""nributed  ‘Epitaph  on  George  Moore” 


to  the  current  .'Imerican  Mercury... 
Science  Editor  Waldemar  Kaempffert  of 
the  New  York  Times  writes  of  the 
changing  aspects  of  political  institutions 
in  Current  History,  under  the  title, 
“When  Science  Dictates.” — C.  G.  T. 

*  ♦  * 

AA’ALUABLE  book  is  “Get  It 
Right !”  by  John  B.  Opdycke 
(Funk  &  Wagnalls  Co.,  $3.50)  which, 
in  the  words  of  the  publisher,  “aims 
to  solve  authoritatively,  every  problem 
that  the  user  of  written  English  is  likely 
to  encounter.” 

The  book  is  a  boon  to  chronic  in¬ 
finitive  splitters,  jxior  spellers,  writers 
of  stilted  business  letters,  punctuation 
morons,  and  grammar  neophytes. 

In  ^  comprehensive  chapters  the 
author  covers  Abbreviations;  Alphabet¬ 
izing  -  Filing  -  Indexing ;  Capitalization ; 
Direct  -  by  -  Mail  Copy ;  Figures  of 
Spe^h  and  Related  Terms;  Grammar; 
Italics;  Letter  Writing  (two  chapters) ; 
Library  Self-Service;  Minutes,  Reports, 
Citations;  Newspaper  Copy;  Numerals- 
Notations ;  Petitions  -  Proclamations  - 
Resolutions ;  Pluralization ;  Proofread¬ 
ing;  Punctuation;  Spelling;  Telegrams; 
Word  Study. 

Every  subject  is  thoroughly  discussed 
with  myriads  of  examples  and  long 
word  lists  where  required,  extending 
the  book  to  673  pages.  The  chapter 
on  newspaper  copy  is  well  done,  giving 
the  ABC’s  of  newspaper  writing  and 
passing  on  to  headlines,  advertising  lay¬ 
outs,  newspaper  terms,  cut  making  and 
newspaper  type  faces. 

The  discussion  of  letter  writing  with 
the  many  examples  of  right  and  wrong 
usage  should  prove  a  boon  to  those 
still  writing  “I  beg  to  advise,”  “con¬ 
tents  duly  noted,”  “esteemed  favor,” 
“ultimo,  instant  and  proximo,”  “I 
would  state,”  “wishing,  hoping,  trust¬ 
ing  and  anticipating,”  and  “all  that  sort 
of  rot,”  as  the  author  says. 

For  the  sake  of  newspaper  copy 
readers,  we  hope  the  book  has  a  wide 
sale. — W.  L.  B. 

*  *  r 

The  managing  editor  is  murdered — 
in  “The  Rose  Petal  Murders,” 
Bobbs  Merrill  Publishing  Co.,  Indiana¬ 
polis,  ($2)  written  by  Charles  G. 
Givens.  Jimmy  Hastings,  star  police 
reporter  relates  how  his  chief  was  mur¬ 
dered  at  his  desk,  and  showered  with 
rose  petals.  Three  more  victims  are 
murdered  and  each  body  is  found  among 
sweet  scented  roses  or  at  least  their 
petals. 

Many  persons  had  real  reasons  for 
wanting  the  managing  editor  out  of 
the  way,  and  all  are  introduced  to  the 
reader  in  the  first  20  pages  of  the  book 
— the  society  editor,  the  murdered  man’s 
former  wife,  the  city  editor,  the  keeper 
of  the  morgue,  the  former  editor  of  the 
paper  and  the  police  reporter  himself. 
Mr.  Givens,  the  author,  has  been  a 
feature  writer,  police  reporter,  etc.,  on 
numerous  newspapers — E.  T. 

*  *  m 

Dr.  BURRIS  JENKINS,  former 
editor  of  the  Kansas  City  Post, 
has  received  notice  from  Willet,  Qark 
&  Co.,  Chicago,  of  the  acceptance  of 
his  new  novel,  “Just  at  Sun-up.”  It 
is  Dr.  Jenkins’  sixth  novel. 


G,  E.  HODGSON  PROMOTED 

G.  E.  Hodgson,  assistant  circulation 
manager  of  the  Oklahoma  City  News, 
has  been  made  circulation  manager,  suc¬ 
ceeding  Robert  H.  McCoy,  who  has  be¬ 
come  circulation  manager  of  the 
Houston  Press.  Hodgson  started  his 
career  carrying  papers  in  Omaha  22 
years  ago.  He  later  studied  law.  In 
1922  he  joined  the  old  0>naha  (Neb.) 
Daily  News,  and  went  to  the  Oklahoma 
City  News  in  1926.  Mr.  McCoy  left  the 
News  to  become  circulation  manager  of 
the  Houston  Press  years  ago  and  in 
1927  returned  to  Oklahoma  City  to  re¬ 
sume  his  former  position. 


TO  CHRISTEN  NEW  CRUISER 

(.Special  to  Editob  &  Publisher) 
Washi.n'gton,  D.  C.,  Oct.  14— Secre¬ 
tary  of  the  Navy  Swanson  has  named 
•Ann  and  Mildred  Stahlman,  daughters 
of  James  G.  Stahlman,  president  of 
Nashznlle  (Tenn.)  Banner,  as  joint 
sponsors  of  the  Navy’s  newest  10,000- 
ton  cruiser,  U.  S.  S.  Nashville.  The 
ship  is  scheduled  to  be  laimched  in  May, 
1936,  at  Camden,  N.  J. 


WEEKLY  RIVALRY  ENDS 

The  Belleville  (N.  J.)  Times  and  the 
N Utley  Nezvs,  both  weeklies,  suspended 
publication  Oct.  4,  following  an  agree¬ 
ment  lietween  Johnson  Foy,  owner  of 
the  Times  and  Wallwin  H.  Masten. 
publisher  of  the  News.  Foy  is  editor 
and  publisher  of  the  Nutley  .^un  and 
Masten  owns  and  edits  the  Belleville 
Neivs.  The  last  named  papers  will  be 
the  only  weeklies  published  in  the  towns. 


*■  I  ■’HE  books  advertised  below  (or  ANY  other  book,  new  or  old)  are 
available  to  EDITOR  Bs  PUBLISHER  readers,  by  return  mail,  at  list 
price,  or  less  when  we  are  able  to  buy  direct  from  publishers  at  bargain  prices. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will 
return  the  proper  change.  Remit  the  stated  amoimt  by  check,  P.  O.  money 
order  or  pxsstage  stamps. 


SPECIAL  BARGAIN  OFFER 

Thousands  of  questions  are  answered  In  “The  Law  on  Advertlslnt,’*  a  SOO-page  book  by  dowry 
Chapman,  o(  the  New  York  bar,  with  IntroducUon  endorsement  by  Ernest  Elmo  Calkins.  The 
lK>ok  bears  the  date  1929  and  was  madelto  sell  at  S7.50  Through  special  arrangement,  the  Book 
Mart  oOers  a  limited  number  while  they  last  at  S2.9S.  Addi25c.  to  cover  postage. 


Journalism 

Newspaper  Wrltlns  and  Editing,  by  W.  Q. 

Bleyer.  Thoroughly  up  to  date,  the  second 
Revised  Edition  gives  Just  the  Information  and 
Illustration  material  the  beginner  needs.  493  pp. 
lUus. . Vt.ii 

Main  Currents  In  the  History  of  American 
Journalism,  by  W.  G.  Bleyer.  To  give  the 
student  of  Journalism  a  background,  the  aim. 
throughout  the  book,  has  been  to  select  those 
historical  threads  and  materials  that  have  a 
a  significant  bearing  on  the  present-day  situation 
In  American  Journalism.  Ulus.  474  pp.,  formerly 
$4.00.  Now . $».•• 

Newspaper  Management,  by  Frank  Thayer. 
This  book  covers  the  whole  field  of  newspaper 
management  from  the  foundation  through  equip¬ 
ment  and  organization  oilplant,  office,  circulation 
and  advertising  departments  to  the  formulation 
of  an  edltorliU  poUcy  for  service  to  the  com¬ 
munity,  which  Is  the  basis  of  sound  and  per¬ 
manent  newspaper  success . $4.M 

Women  In  Journalism,  by  Genevieve  Jackson 
Boughnet.  A  guide  to  the  opportunities  and  a 
manual  of  the  technique  of  women's  work  for 
newspapers  and  magazines . $Z.M 

The  Community  Newspaper,  by  E  P.  Harris 
and  F.  H.  Hooke.  A  full  and  practical  applica¬ 
tion  of  the  principles  of  modern  Journalism  to 
the  needs  of  the  local  newspaper . $$.$• 

The  Country  Weekly,  by  Phil  C.  Bing.  Dis¬ 
cusses  the  Innumerable  problems  connected  with 
the  management  of  a  country  newspaper.  .$$.$• 

Principles  of  Jonrnalism,  by  Casper  S.  Yost. 
A  study  of  Journalism  as  a  profession,  of  Its 
alms,  ideals,  and  standards . $!.$• 

Newspaper  Make-up  and  Headlines,  by 

Norman  J.  Radder.  The  principles  and  practice 
of  newspaper  copy  beading  and  make-up.  .$2.M 


JUST  OUT 

Freedom  of  the  Press,  by  George  Seldes. 
In  this  lively  and  fearless  book  a  veteran  news- 

Eaperman  tells  what  Is  wrong  with  our  press. 

[e  exposes  the  forces  working  against  our  free 
press.  He  pulls  no  punches . $2.7$ 


New  Books 

“Lets  Get  What  We  Want,”  a  strong,  com¬ 
pelling  argument  against  those  who  advocate 
government  regulation  of  advertising.  Readable 
and  entertaining . $2.M 

“The  Reporter  and  the  News,”  a  practical 
exposition  of  news  gathering  methods.  Written 
by  two  newspapermen.  Philip  Porter.  City 
Editor,  Cleveland  Plain  Dealer,  and  Norval  Nell 
Luxon,  Asst.  Prof,  of  Journalism,  Ohio  State 
University.  Excellent  text-book  for  a  beginner. 
Octavo,  S60  pages . $2.7$ 

How  to  Package  for  Profit,  by  C.  B.  Larrabee. 
Here’s  a  new  complete  book  that  tells  bow  to 
make  the  package  sell.  Indlsi>ensable  to  manu¬ 
facturers  and.julvertlalng  men.  lU . $$.$• 

How  to  Run  Better  Sales  Contests,  by  M. 

Zenn  Kaufman.  Pep  up  your  salesmen.  Use 
the  selling  contests  outlined  In  this  book.  Ill.  $$.$$ 

Straight  Thinking,  by  William  J.  Reilly. 
Illustrated  by  typical  marketing  problems  ot 
companies  which  the  author  has  helped  to  solve 
for  them . $1.7$ 

Newspaper  Desk  Work,  by  R.  M.  Neal.. $2.0$ 

PractlcallEzerelses  In  Newswriting  and  Edit¬ 
ing,  by  D.  W.  Miller . $2.24 

The  Advance.ln  Science,  by  Watson  Davis. 

$$.$$ 


Special 

Brewer  Dictionary  of  Phrase  and  Fable 

(frequently  referred  to  as  the  Editor's  Handbook) 
standard  at  $7.50  price,  offered  here  at  $3.50. 
Half-morocco,  1,440  pages,  over  14,000  references. 
Frank  H.  Vlzetelly,  IJtt.D.,  says:  "Full  of  meat 
us  an  egg.”  A  gift-book  not  to  be  overlooked. 

American  Women,  edited  by  Durward  Howes. 
A  book  of  great  service  to  anyone  desiring 
Information  about  outstanding  American  women. 
Regular  price  $10.00.  Special  oOer  to  news¬ 
papers  and  libraries . $$.$$ 

America’s  Young  Men,  edited  by  Durward 
Howes.  The  official  Who’s  Who  among  the 

goung  men  of  the  nation.  Regular  price,  $12.50. 
peclal  price  to  newspapers  and  libraries. . .  $2.0$ 


Advertising 

Making  Millions  Read  and  Buy,  by  William 
A.  Thomson.  New.  Expert  analysis  of  market¬ 
ing  through  newspaper  advertising.  Cloth .  $3.0$ 

Silent  Merchandise  Man,  by  George  Levlnton. 
A  recent  new  publication  In  loose  leal  form 
designed  to  serve  as  a  guide  for  retailers  and 
newspaper  advertising  salesmen.  Free  counsel 
service  Is  offered  for  a  period  of  one  year  on 
retail  advertising  problems  to  newspapers.  $1.0$ 

2222  Retailing  Ideas,  complied  by  Emanuel 
Lyons.  Successful  methods  used  In  nearly  every 
retailing  activity.  Can  be  used  In  the  advertising 
promotion  department  as  well  as  by  local  space 
salesmen  and  users  of  space.  Cloth . $3.0$ 

World  Marketing,  by  V.  D.  Collins.  A  com¬ 
plete  guide  to  world  market  merchandlsln^nd 
selling  ot  the  new  era . $2.$$ 

MaklngfAdvertlsements,  by  R.  S.  Durstlne. 
Able  exposition  of  general  advertising  technique. 
Cloth . W.0$ 

Newspaper  Advertising,  by  James  M.  Muldoon. 
A  sales  presentation  using  "Better  Retailing” 
as  a  manual.  Provides  a  definite  formula  to  aid 
advertising  salesmen  to  more  sales . $1.$$ 

Careers  In  Advertising,  arranged  and  edited 
by  Alden  James.  This  la  a  symposium  ot  the 
advertising  business  written  especially  by  Is  best 
known  leaders.  Every  aspect  of  advertising  la 
covered.  677  pp . $2.$$ 

Advertising,  Its  Economics,  Philosophy  and 
Technique,  oy  Herbert  W.  Hess.  A  book  which 
enables  the  reader  to  comprehend  In  a  single 
volume  every  phase  of  merchandising . $$.0$ 


Law  of  the  Press 

Newspaper  Law,  by  W.  W.  Ixximls.  CIoth.$2.5$ 

The  Idkw  of  Newspapers,  by  Arthur  A  Crosman. 
Complete  exposition  of  libel,  slander,  contempt. 
Cloth . $3.5$ 


Accounting 

Newspaper  Orfanlaatlon  and  AeeoanUnc$ 

by  A.  8.  Van  Bentbuysen.  This  standard  (tulde 
presents  hundreds  of  money-saving  suggestions 
on  all  phases  of  publishing.  It  allows  you  to 
compare  your  own  policies  with  the  systems, 
methods,  forms  and  practices  of  other  efficient 
organisations.  544  pp.  Slae  7xlOH  ins.  .$l#e09 


Circulation 

Newspaper  District  Management,  by  Lloyd 
Smith.  A  textbook  for  men  in  charge  ol  news¬ 


paper  carrier  salesmen.  lU.  Cloth . $$.$$ 

The  Paper  Route,  by  Lloyd  Smith . $1.$$ 


WORKING  NEWSPAPERMAN’S  SHELF 

Recommended:  History:  Main  Currents,  by  W.  G.  Bleyer.  $3.$$.  Effitorlai  'Technique: 

Newspaper  Reporting  of  PnUle  Affairs,  by  Bush,  $3.$$.  Newspaper  Wrltlngand  Editing, 
by  Bleyer.  $2.2$.  Rights  and  Privileges  of  the  Press,  by  Slebert.  W.dd.^The  Working 
Press,  W  Sorrels.  $2.0$.  The  Law  of  the  Newspapers,  by  Arthur  A  crosman,  $3.$$.  New^ 
paper  Reference  Methods,  by  Desmond,  $2.$$.  News  Photography,  by  Prim,  $2.0$. 
For  Inspiration:  Behind  the  Front  Page,  Forrest.  $9.$$.  Reference:  March’s  Thesaurus 
Dictionary,  $$.$$. 


Quoted  priceg  include  cost  of  wrapping  and  mailing.  Add  10%  to 
Canadian  orders. 

Address:  Book  Mart  EDITOR  &  PUBUSHER 

1700  Times  Building,  New  York,  N.  Y. 
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COPY  ON  NEW  FORD 
PLACED  THIS  WEEK 

V8  Little  Changed  from  1935  Model 
— Chevrolet  and  Hudson  Begin 
Hieir  Pre-Announcement 
Campaigns 

(Special  to  Eoitob  &  Publishes) 
Detroit,  Oct.  16 — The  Ford  Motor 


Company  will  exhibit  the  1936  Ford  V8  to  be  devoted  to  promoting  the  sale  of 
on  Saturday,  Oct.  19  at  dealers’  show-  Florida  oranges,  grapefruit  and  tanger- 
rooms  throughout  the  country.  N.  W.  ines.  Based  on  this  year’s  shipments,  at 
Ayer  &  Son  has  placed  announcement  one  cent  a  crate  for  oranges,  three  cents 
copy  in  a  general  list  of  newspapers  to  a  crate  for  grapefruit  and  five  cents  a 
appear  Oct.  18.  As  reported  here,  the  crate  for  tangerines,  the  sum  available 
V8  is  unchanged  from  1935  and  the  would  be  approximately  $500,000. 
wheelbase  stays  at  112  inches.  The  Ford  Ruthrauff  &  Ryan’s  Tampa  office,  in 
hood  design  is  the  most  impressive  of  charge  of  Albert  S.  Whidden,  will  ser- 
the  appearance  changes.  vice  the  account  under  the  general  su- 

Early  today  a  number  of  invited  news-  pervision  of  Joseph  R.  Busk, 
paper  men  were  taken  by  C.  P.  Fisken,  _ 

Chevrolet’s  advertising  manager,  to  the  ranoiiitt  cpfaicfr 

Proving  Grounds  of  General  Motors  KOBAK  BANQUET  SPEAKER 
near  Milford  to  see  and  try  out  the  1936  Edgar  Kobak,  New  York,  chairman 


FLORIDA  CITRUS  TO  R.  A.  R.  DRIVE  SELLS  REFRlGERATnps 

-  WHILE  YOU  WAIT  Snrressf.il  nromntinn  ” 

Tamp.  Office  to  Handle  Account—  The  paradoxical  setting  of  a  Refrigerator  \Veek”  through  thllSJ  | 

Fund  Estimated  at  $500,000  bond  of  apples  and  a  stereoscope  newspaper  advertising  and  winSvifl^*  I 

The  IHorida  Citrus  Commission  after  wiih  Wild  West  slides  in  an  plays  by  the  Gambill  Furniture 

hearing  32  advertising  agencies,  has  ap-  ultra-modern  advertising  agency  jiany,  Clinton,  Okla.,  resulted 

jxiinted  Ruthrauff  &  Ryan,  New  York  reception  room  greeted^  visitors  q{  j2  new  and  many  used  rcirio? 

and  Tampa.  The  IHorida  Legislature  j"  I**®  ^**™*,*5„  ators  during  one  week.  Newsinoer^ 

recently  passed  an  act  authorizing  a  vertisements  were  run  the  dav  bH™. 

stamp  tax  on  every  box  of  citrus  fruit  Ave.,  Chicago,  this  week.  special  sale  began,  the  day  it 

shipped  out  of  the  state,  the  proceeds  l»  the  rec^tion  room  were  a  anj  once  during  the  week  As  a  sn^ 

be  devoted  to  promoting  the  sale  of  bowl  of  apples,  the  stereoscope  inducement,  the  store  gave  extra 

orida  oranges,  grapefruit  and  tanger-  and  a  bound  volume  of  “Dead  ment. 

•s.  Based  on  this  year’s  shipments,  at  Wood  Dick”  tales  for  the  diver-  ‘  - 

e  cent  a  crate  for  oranges,  three  cents  sioii  of  those  who  waited  to  see  TEA  BUREAU  NAMES  ESTY 

crate  for  grapefruit  and  five  cents  a  agency  executives.  This  19th  cen-  -p.  -P  Market  n 

ite  for  tangerines,  the  sum  available  tury  entertainment  was  a  decided  ,  annointed  VVilliatn 

)uld  be  approximately  $500,000.  contrast  to  the  modernistic  design  Ww^^ork  tn  direct  it/ 

Ruthrauff  &  Ryan’s  Tampa  office,  in  of  the  Burnett  offices,  which  were  -p.  R,,rea,’,  i«  actin<T 

arge  of  Albert  S.  Whidden,  will  ser-  formally  opened  Oct.  17  and  18.  !«««. 

“5T‘„n’  ’Btr'”'  ' - ’  'nThU“uefs'S„!“'S”bii 

rvision  of  Joseph  R.  Busk.  CAMPAIGN  WILL  CONTINUE  turn  represents  the  tea  growers  dindk 

(Special  to  Editob  &  Publishes)  Ceylon,  Java  and  Sumatra,  producing  y 

KOBAK  BANQUET  SPEAKER  Willi.vm sport.  Pa.,  Oct.  14.— .\n  ad-  Per  of  the  tea  exported  to  thj 

Edgar  Kobak,  New  York,  chairman  vertising  campaign  exclusively  in  news-  world  markets. _ 


WHILE  YOU  WAIT 

The  paradoxical  setting  of  a 
bowl  of  apples  and  a  stereoscope 
with  “Wild  West”  slides  in  an 
ultra-modern  advertising  agency 
reception  room  greeted  visitors 
to  the  Leo  Burnett  Company, 
Inc.,  new  agency  at  360  N.  .Michi¬ 
gan  Ave.,  Chicago,  this  week. 

Ill  the  reception  room  were  a 
bowl  of  apples,  the  stereoscope 
and  a  bound  volume  of  “Dead 
Wood  Dick”  tales  for  the  diver¬ 
sion  of  those  who  waited  to  see 
agency  executives.  This  19th  cen¬ 
tury  entertainment  was  a  decided 
contrast  to  the  modernistic  design 
of  the  Burnett  offices,  which  were 
formally  opened  Oct.  17  and  18. 

CAMPAIGN  WILL  CONTINUE 

(Special  to  Editob  &  Publisheb) 


MU 


Chevrolets.  The  general  announcement  of  the  board  of  the  Advertising  Feder-  papers,  started  e^ly  in  the  year  by  the  ctfrn  papprc  t  tmir  dii-t. 
of  Chevrolet  is  expected  Nov.  2.  At  ation  of  America,  will  be  the  principal  Spencer  Heater  Company,  of  Williams-  rArtna  umk  RATES 

present,  Chevrolet  pre-announcement  speaker  at  a  banquet  opening  the  Tenth  being  continued  through  the  Combination  rates  have  been  estak 

copv  for  newspapers  is  in  the  hands  of  District  meeting  Nov.  1  and  2  at  ‘all  and  early  winter  months  because  lished  by  the  For*  the 
a  w-ide  list  of  publications.  Oklahoma  City.  The  district  in-  ;we  believe  it  has  been  a  big  factor  delphta  Record  (daily),  and  the  Conii, 

The  Hudson  Motor  Company  will  an-  eludes  advertising  clubs  in  Okla-  m  making  our  unusual  .sales  gam  pos-  (N.  J.)  Coiinrr-Foj/,  as  follows:  Pog 
nounce  the  new  1936  Terraplane  in  De-  homa  and  Texas.  The  Southwest-  sible,  according  to  C.  N.  Tull,  presi-  and  Record.  60  cents  a  line;  Post,  Rec- 
troit  on  Saturday,  Oct.  19,  according  to  ern  Association  of  Advertising  Agen-  dent.  The  campaign  is  offering  Spen-  ^d,  and  Courier-Post,  70  cents  a  lint 
tea.ser  copy  now  running.  cies  and  the  advertising  managers’  de-  cer  automatic  magazine  feed  heaters  on  The  new  rates  apply  only  to  groctrj, 

The  Cadillac  Motor  Company  has  an-  partment  of  the  Oklahoma  Press  Asso-  the  Federal  housing  time  payment  plan,  toilet  requisites,  and  medical  advertismi, 
nounced  the  1936  series  of  the  “Royal  ciation  will  hold  conventions  in  Okla-  with  no  down  payment  and  up  to  three 

Family  of  Motordom”  and  Cadillac  deal-  homa  City  on  the  same  dates.  Paul  years  to  make  the  monthly  payments.  $6,600  FOR  TOURIST  COPY 
ers  throughout  the  country  with  enough  J.  Harmon,  Fort  Worth,  is  governor  Sales  are  setting  new  high  records  this  ^  Editob  &  Publisheb) 

credit,  will  have  a  newspaper  announce-  of  the  Tenth  District.  Stull  said.  Atlantic  Cipr,  Oct.  16 — This  dtj 


troit  on  Saturday,  Oct.  19,  according  to  ern  Association  of  Advertising  Agen- 
tea.ser  copy  now  running.  cies  and  the  advertising  managers’  de 

The  Cadillac  Motor  (jompany  has  an-  partment  of  the  Oklahoma  Press  Asso- 
nounced  the  1936  series  of  the  “Royal  ciation  will  hold  conventions  in  Okla 


credit,  will  have  a  newspaper  announce¬ 
ment  ad  as  soon  as  new  cars  are  re¬ 
ceived.  The  MacManus,  John  &  Adams 
orders  read,  “date  from  dealer”,  and 
provide  for  insertion  when  cars  arrive. 

Another  MacManus,  John  &  Adams 
account  announces  its  1936  line  on  Oct. 


homa  City  on  the  same  dates.  Paul  years  to  make  the  monthly  payments.  $6,600  FOR  TOURIST  COPY 
J.  Harmon,  Fort  Worth,  is  governor  Sales  are  setting  new  high  records  this  (Special  to  Editob  &  Publisheb) 

of  the  Tenth  District.  Mr.  Stull  said.  Atlantic  City,  Oct.  16— This  dtj 

TEST  DRI\;r^ANNUlTlES  CRACKERS  Si‘;'dSiTovS;i;r™aKi 

1E.S1  uteivE.  vjn  extensive  newspaper  advertising  to  bring  seashore  vacationers  for  tk 

A  two-month  newspaper  test  cam-  campaign  on  Honey  Maid  Graham  .Armistice  Day,  Christmas  and  Xti 
paign  will  be  launched  in  October  for  Crackers  was  released  this  week  by  the  Year  holiday  periods, 
the  Lincoln  National  Life  Insurance  National  Biscuit  Company  throughout - 


TEST  DRIVE  ON  ANNUITIES 


19  when  Pontiac  hrinirs  out  another  Company  through  the  Chicago  office  the  Pacific  Coast  region.  Half  pages  in  CHICAGO  RATE  INCREASE 

Siive^  Streak  The  S  Pontfac  line  Maxon  Inc  This  campaign  will  color  bearing  the  heading  “In  Your  Chicago  Herald  &  ExatninerM 
consists  of  two  new  sixes  and  a  new  jnark  the  Lincoln  National  Lifes  open  Hands  Lies  His  Future  ‘or  a  Oct.  1,  increased  its  daily  general  ai- 

eight.  At  the  preview  for  newspaper  *n  fb®  of  newspap^  ad-  appeal  to  nwthers  were  scheduled  as  ^-ertising  rate  from  65  cents  to  70  can 

men  last  week.  F.  A.  Berend  gave  ^e  v®'-tismg.  Formerly,  magazine  and  out-  the  opening  feature  of  the  campaign  m  ^  line  flat.  Sunday  rates  were  act 
“visiting  firemen”  to  understand  the  advertising  have  been  used  exclu-  a  selected  portion  of  the  newspaper  list,  affected. 

Pontiac  was  ffoinir  tn  niish  thU  lOtfi  sively.  Newspapers  in  twenty-seven  States  covered  by  this  advertising  are 
lineof  cars  wkh  Hr«r  new^^^^  “ties  will  be  used,  and  each  ad-  California.  Washington.  Oregon.  Neva- 

and  the  nre-annoifncement*^  vertisement  will  be  keyed,  With  a  MU-  da.  Arizona  Iciaho,_  Utah  and  Montana. 


visiting  firemen  to  understand  the 
Pontiac  was  going  to  push  this  1936 
line  of  cars  with  larger  newspaper  copy, 
and  the  pre-announcement  and  an- 


da,  Arizona,  Idaho,  Utah  and  Montana. 


nouncernent  t  pon.  The  Campaign  will  stress  The  Botsford,  Constantine  &  Gardner,  San 

naners  hears  o/t 'hJo  tho?i<Thtc  *  Lincoln  National  Life’s  five-star  annuity  Francisco,  is  the  agency  in  charge. 


papers  bears  out  his  thoughts.  iNauonai  i.iie  s  nve-swr  aiii.uuy 

“Buick  is  going  places  in  1936  with  _  HAS  BELL-HOWELL  ACCOUNT  I 

a  splendid  car  and  we  shall  advertise  r,  ..  o  tt  n  /-  c-u- 

freely  in  newspapers”,  is  what  Thomas  CHRISTMAS  KODAK  CAMPAIGN  Comiany,  Chicago 

Corpe,  Buick’s  advertising  manager, told  Extendine  its  summer  newspaper  ad-  personal  movie  cam- 

a  renresentative  nf  Fni-mp  PtimtswR-n  iLxtenamg  iis  summer  iicwsp.^cr  au  ^  projectors  and  accessories  and 
Tnlnint  thfs  we^k  *  yertismg  campaign  which  started  May  pilmo  sound  equipment  has  placed  its 

iSge  ^rfirSLnce  a,  N.w  York  “i.V"' ^  f T* 

show  ,imo.  R„,l.ra»ff  ,&  Ryan  have  Sw' cuie,  to  SmoS  ChrisSasISe,  teembS'poMkairns  ™ 
placed  a  teaser  campaign  in  direct  dealer  pirst  copy  of  950  inches  will  appear  pupiicauo  s.^ 

^ints,  running  the  last  two  weeks  in  Dec.  11,  followed  with  the  same  amount  HAS  JENNY  WREN  ACCOUNT 

of  space  Dec.  19,  The  list  of  news-  mmnanv  snhsidiarv 


Corpe,  Buick’s  advertising  manager,  told 
a  representative  of  Editor  &  Publisher 
in  Flint  this  week. 


points,  running  the  last  two  weeks  in 
October  prior  to  the  general  announce- 


HAS  JENNY  WREN  ACCOUNT 


$595,724.44 

Paid  to  Tobacco 
Planters  last  week 

DANVILLE,  VA. 


Nine  warehouses— 400,000  sq.ft- 
Sales  daily  except  Saturday, 
October  thru  March 


ment.  Allan  McDop^ir  fmers^^^^^  sXanW"the‘saV/as  th^’t  „ 

buver  on  Dodize.  this  week  mined  the  .,e  hnvro  oi  Bowersock  Mills  &  Power  Company, 


buyer  on  Dodge,  this  week  joined  the 
selling  force  of  George  McDevitt’s  De¬ 
troit  office. 

The  announcement  date  of  Plymouth 
remains  as  Oct.  26.  Advertising  orders 
from  J.  Stirling  (jetchell,  Inc.,  are  ex¬ 
pected  for  newspapers  any  day  now. 


Thompson  Company,  New  York. 

GRAY  AGENCY  NAMED 

Herman  Patrick  Tappe,  Inc.,  coutu- 


chell-Faust  Advertising  Company,  Chi¬ 
cago,  to  direct  its  advertising  program. 

McJUNKlN  AGENCY  NAMED  ' 

Builders  Life  Insurance  Company, 


rier.  New  York  Gt^  has  ap^inted  Qiicago,  has  named  the  Mejunkin  Ad- 


D.  P.  Brother  &  Co.  have  made  pre-  Jerome  B.  Gray  &  Co.,  Philadelphia  vertisinir  C 
smnouncement  releases  on  Oldsmobile.  and  New  York  agency,  to  handle  its  account 

The  general  announcement  date  remains  advertising.  The  account  will  be  ser-  _ [ 

for  the  last  week  in  October  as  re-  viced  from  the  agency’s  New  York  of- 
ported  here  last  week.  October  26  looks  fice.  Newspapers  and  direct  mail  will 
like  the  day.  be  used. 

Many  automobile  advertisers  are  free  - 

in  predicting  that  1936  will  be  the  big-  HAS  MOORE  PUSH-PIN  ACCOUNT 
gest  year  for  newspaper  siMce  since  the  jhe  Moore  Push-Pin  Co.  of  Philadel-  ~ 
slump  of  1929.  Most  advertisers  are  phja,  manufacturer  of  Moore  Push-Pins  . 

also  watching  newspaper  cooperation  in  and  other  household  devices,  has  ap- 
the  way  of  position  and  publicity  more  pointed  Carter-Thompson  Company  of 


vertising  Company,  Chicago,  to  handle 


closely  than  before.  that  city  as  its  advertising  agent. 

The  great  automotive  experiment,  the  Magazines  will  be  used. 

November  National  Auto  Show  in  New  - 

York,  opening  Nov.  2,  will  see  all  car  STEIN  IN  FALL  DRIVE 

manufacturers  ready  wUh  1936  models,  a.  Stein  &  Co..  Chicago,  has  launched 

J  ^  “*n  a  fall  campaign  on  men’s  accessories  in 

ioLTr  n T  ^  ^  I  newspapers  in  75  cities  and  in  nation- 

“SuS’.rSwH™'''' 


A  few-  figures  w'ill  show  the  extent  of 
the  1936  production  to  date:  Buick, 
10,750;  Ford,  16,000;  Chevrolet,  7.500; 


HARTMAN  NAMED  TREASURER 

George  Hartman,  president  of  J.  L. 


Poontiac,  10,713 ;  Dodge,  9,000 ;  Pack-  Sugden  Advertising  Comjiany,  Chicago, 
ard,  6,691  and  Oldsmobile,  9,517.  These  was  recently  elected  treasurer  as  well 
figures  are  up  to  and  including  the  week  as  president.  J.  L.  Sugden,  former 


Stores  .... 

More  Manhattan  depart¬ 
ment  stores  have  increased 
their  9-month8’  space  in 
the  Herald  Tribune  than 
in  any  other  New  York 
newspaper. 

NBW  YORK 

lictalb  ^Tribune 


i^wrenc.  s- -» “ 


THE  REGISTER  &  BEE 

Morning  -  Evening  -  SmuUj 

THE  JOHN  BUDD  COMPANY 

I  National  Advertitmt  Repretentalmi 


The 

JOSHUA  B.  POWERS 
ORGANIZATION 

r«pr«tcnls  mor«  than  OM 
hundred  importanl#  nen* 
competing  publicatieai 
in  Latin  America^  i> 
Europe/  in  Australia/  i* 
South  Africa  and  in  Ae 
Far  East. 


JOSHUA  B.  POWERS/  IM  i 

sto  tmt  4tBd  N«(  YA  A 

London  Pnrit  Berlin  Bnenmtl" 
Rio  de  Janeiro  SSo  PbbI* 


ending  Oct.  12. 


treasurer,  died  recently. 
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item  Agents  to  Hear  New  Defense  of  Emotional  Appeal  m  and  minimum  iiercentages  often  cov- 
IIOT*  » ^  ^  ^ ^  f  1  »•  e  i»  ered  different  products  of  one  manufac- 

Advertising — Liggett  Drug  s  Own  Explanation  of  Its  turer,  and  did  not  constitute  a  series  of 

Advertising  Allowances  discounts  on  all  items. 

- — -  ♦  ♦  ♦ 

By  ROBERT  S.  MANN  rj  EREWITH  a  bit  of  research  intc 

rimer  comes  in  .\uRust  and  Sep-  Ushers  informally,  as  well  as  attending  LI  the  question  of  air  travel  by  ex- 
nber— so  far  as  automobile  adver-  the  convention.  It  is  barely  possible,  he  ecutives  of  Brooke,  Smith  &  French 
is  concerned— can  spring  be  far  said,  that  he  mav  extend  the  trip  to  in-  Detroit  and  New  York  agency,  whicl 
j’  So  sigh  the  newspaper  ad-  elude  a  long-anticipated  visit  to  Hawaii,  has  just  obtained  the  Pennsylvania  Air- 

MIC  men,  contemplating  the  rc-  For  the  first  time  Mrs.  Benson  is  ac-  _ 

that  September  automotive  linage  com^anying  him  to  an  advertising  con- 
only  a  little  more  than  half  that  vention. 


:  to  r^ount  details  of  |,age  7)  came  in  for  fuller  explanation 
Detroit  correspondence  this  week  by  George  M.  Gales,  presi- 
as  kept  the  reader  up  i]ent  of  the  company.  Biding  his  time 
progress  so  far  as  yet  until  lie  appeared  before  a  subcommittee 
)ne  of  this  week’s  ad-  of  the  House  committee  which  origin- 
erves  special  mention —  ally  made  public  the  list  of  allowances, 

(ears  out  the  suggestion  \ir.  Gales  presented  a  1,500- word  state- 
some  weeks  ago  that  ment  seeking  to  “correct  the  impression 
:ers  a  ready-made  pub-  that  the  Liggett  Company  is  receiving 
hich  copy  might  appeal,  inside  discounts,  secret  rebates,  or  any 
other  form  of  comiiensation  that  is  not 
^ — ..  available  to  all  retailers  who  buy  in 

similar  quantities  and  perform  similar 
™  services.” 

In  particular  Mr.  Gales  objected  to 
itTnnil  \TArrAnn  interpretation  “that  because  we 
^^rnAI.  tIIiIIIKN  spent  a  given  amount  of  monev  in  news- 
LlLiIlIlliXTlVlVllU  advertising  in  the  year  1934,  and 

Q  T  received  a  larger  amount  of  money 

inniiArKI  I  covering  display  arrangements,  that  we 

j  VIII  -  made  a  profit  on  our  advertising.”  Dis- 

.  play  allowances,  he  argued,  might  well 

be  considered  an  offset  to  the  com- 
pany’s  rentals  (high  because  of  its 
downtown  locations)  or  to  the  com- 
liany’s  window  display  expense  of  half 
^  a  million  dollars  a  year,  rather  than 

'  being  bracketed  with  newspaper  adver- 

\  \  tising  expenditures. 

'A  ^  The  point  is  a  good  one,  and  Editor 

&  Publisher  is  glad  to  present  his 
—  explanation.  It  is  a  pity  the  display 
expense  was  not  mentioned  in  the  orig¬ 
inal  Liggett  letter  to  the  committee 
stating  display  receipts  and  advertising  pstinj 
expenditures.  Then  the  picture  woJ.vl 
have  been  more  nearly  complete. 

Yet  the  display  allowances  cannot  be 
dissociated  from  advertising,  of  course. 

Mr.  Gales  put  stress  on  the  advertis¬ 
ing  value  of  the  displays  to  manufac¬ 
turers.  “Those  who  pass  our  windows,” 
he  said,  “may  not  go  into  the  Liggett 
store  to  purchase,  but  the  articles  have 
been  seen,  an  impression  made  on  pros¬ 
pective  customers,  and  they  may  pur¬ 
chase  in  a  neighborhood  store,  an  inde¬ 
pendent  store,  another  chain  store,  or  a 
department  store,  or  at  the  next  store 
they  stop  at,  whatever  its  type.” 

To  the  extent  that  the  manufacturer 
benefits  and  Liggett  does  not, 
would  indicate  that  the  drug  chain  is  ac¬ 
tually  selling  space  in  an  i  l _ ! 

medium.  Some  business  men,  particu¬ 
larly  in  certain  types  of  chain  stores, 
are  eager  to  consider  their  high  rentals 
as  a  substitute  for  publication  advertis¬ 
ing. 

“The  point  I  wish  to  impress,”  ac¬ 
cording  to  Mr.  Gales  “is  that  the  dis¬ 
play  arrangements  represent  a  real  and 
definite  service  and  that  there  is  noth¬ 
ing  secret  or  exclusive  about  it,  and 
that  it  does  not  give  the  large  distribu¬ 
tor  an  undue  advantage  because  the  very 


ENLARGING  RADIO  STUDY 


Cooperative  Analysis  to  Make  400,-  Appointment  of  John  S.  Garceau  as 
000  Calls  a  Year  advertising  and  sales  promotion  man- 

The  C«.pe«ive,  A,»Ws  of  Broad-  Jf" 

^s.  sponsored  jointly  by  the  Amer-  -  annmin-ed  hv  Sam  C  Mitchell 

s  airirAssL^urori-ahS  n-rr'  ir'E? 

Advertisers,  commenced  on  Oct.  4  to  Kelvma^ 

make  calls  at  the  r^e  per  placING  ANGOSTURA  BITTERS 

annum,  according  to  Dr.  D.  P.  Smelser, 

chairman  of  the  C.  A.  B.  Governing  The  advertising  account  of  the  An- 
Conunittee  and  head  of  the  Market  Re-  gostura-Wuppermann  Corporation.  New 
search  Department  of  Procter  &  Gam-  York  City,  sales  agency  of  Angostura 
ble.  This  increases  the  work  four-fold.  Bitters,  has  been  placed  with  Donahue 
The  survey  will  be  conducted  simul-  &  Coe,  Inc.,  New  York.  Plans  are 
taneously  in  33  cities  from  coast  to  being  prepared  for  a  campaign  which 
coast  and  168  days  will  be  covered,  will  include  newspapers,  magazines  and 

_  radio. 

FLETCHER  FREE-LANCING  - 

Frank  Fletcher,  who  recently  disposed  .  **^**^*^® 

of  his  interest  in  the  advertising  agency  Nineteen  California  newspapers  are 
this  of  Fletcher  &  Ellis,  Inc.,  to  his  asso-  being  used  in  an  advertising  campaign 
ciates,  has  opened  new  offices  at  9  East  on  behalf  of  Durkee’s  Troco  Nut  Mar- 
advertising  46th  Street,  New  York,  resuming  his  garine,  a  product  of  Durkee’s  Famous 
former  independent  free-lance  activities.  Foods,  Berkeley,  Cal.,  plant.  The  copy 
He  made  it  plain  this  week  that  he  announces  that  a  “Hollywood  Hanky”" 
has  no  affiliation  with  any  advertising  Soes  with  each  two-pound  purchase, 
agency. 


(IlMRAL  MOTOR.S 


INURING  the  past  year  the  New 
^  York  Post  sained  more  circula¬ 
tion  than  all  of  the  other  New  York 
evenins  newspapers  combined! 
Averase  daily  net  paid  POST  cir¬ 
culation  durins  the  six  months  ending 
September  30,  1935,  as  reported  to 
the  Audit  Bureau  of  Circulation  was 
the  hishest  in  the  1  35-year  POST 
history  .  .  . 


fTTACKS  on  the 


FOOD 

MARKET 


,  . .  -  — -  veracity  of  adver- 

“s*ng,  with  their  accompanying  de- 
^  in  public  confidence,  continue  to 
■’.'.Jtc  a  primary  problem  for  adyer- 
John  Benson,  president 
“t  American  .Association  of  Adver- 
-Agencies,  this_  week  before  start- 
nest  on  a  combination  business  and 
•'ure  Hip  that  will  last  three  or  four 
M  discuss  this  problem  at 

convention  of  the  four 
chapters  of  the  Four-A,  to 
Oct.  24-25  at  Del  Monte,  Cal. 
I^ng  as  his  topic  “The  Illusions  by 
t  j  c  Live,”  Mr.  Benson  will 
*  tt)  define  and  supnort  the  justifiable 
ap''“al  in  copy  as  dis- 
fr^  deception— a  distinction 
^dics  of  advertising  usually 

^Benson  will  ^  on  the  Coast  for 
'^5  or  so,  meeting  agents  and  pub- 


Properly  to  cover  this  great  State  you  must 
use  the  leaders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening); 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  the  oldest  business  institution 
in  Texas. 

JOHN  B.  WOODWARD,  Inc. 

National  Repreoenlalitei 
New  York  Chicago  Detroit  San  Francisco 
Boston  Kansas  City  Los  Angeles 


Per  capita  food  expendi¬ 
tures  in  Rhode  Island,  as 
revealed  by  the  Census 
of  American  Business  are 
48.2  per  cent  above 
national  averase. 


For  the  month  of  September,  1935, 
the  averase  daily  net  paid  circula¬ 
tion  of  the  POST  was  1 32,963! 
The  POST  salutes  its  responsive 
readers  and  alert  advertisers  who 
make  possible  these  sains! 


NEW  YORK  POST 

Founded  1801 


PROVIDENCE 

JOURNAL-BUILETIN 


I 
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FALLACIES  IN  PRESENT  METHODS  OF 
CHECKING  ADVERTISING  RETURNS 

Equal 


Merchant  Should  Not  Expect  Newspaper  to  Pull  With 
Strength  At  All  Seasons  and  For  All  Classes 
of  Merchandise 


By  HOMER  S.  CURTIS 
Newspaper  Analyst  and  Retail  Sales  Consultant 


WITH  both  retailers  and  news¬ 
papers  showing  increasing  nerv¬ 
ousness  as  to  when  and  if  advertising 
rates  will  have  to  be  raised,  it  seems 
a  good  time  to  take  stock  of  just  what 
a  newspaper  is  supposed  to  do  for  the 
advertiser  and  how  much  the  advertiser 
knows  about  the  matter  of  measuring 
advertising  returns. 

The  writer  well  knows  that  most 
people  are  “agin”  charts,  and  he  seldom 
resorts  to  their  use.  But,  in  this  case, 


business  and  do  not  show  whether  or 
not  the  paper  is  doing  its  job  at  all 
times.  In  substance,  both  systems  ^e 
unfair  to  a  newspaper  and  misleading 
to  the  merchant. 

As  further  proof  that  this  is  true  let 
us  study  the  charts.  Chart  A  shows 
the  present  systems  of  measuring  adver¬ 
tising  returns  in  contrast  to  the  real 
direct  returns  action  of  a  paper  through 
the  year.  How  can  those  systems  be 
reconciled  with  the  facts? 


NIEMAN  WILL  FILED  k 
MILWAUKEE 


t^hart  B — This  shows  the  way  in  which  different  kinds  of  goods  vary  from 
each  other  and  vary  of  themselves  in  drawing  power  during  the  year.  The 
letters  marking  the  different  lines  mean;  S.  Style  goods;  P,  Personality  goods; 
N,  Necessity  goods;  C.  Convenience  goods;  L,  Luxury  goods;  I,  Impulse  gooils: 

I  U,  Utility  goods. 

a  picture  will  tell  more  than  pages  of  Chart  B  shows  the  whole-store  re¬ 
writing.  So  he  finds  it  necessary  to  turns  broken  down  into  sales  promotion 


furnish  a  picture  of  the  situation  as  it 
is  to  be  found  in  retail  establishments 
and  the  actual  reality  of  advertising  re¬ 
turns.  Hence,  he  is  willing,  for  the 
sake  of  getting  the  point  over,  to  let 
you  have  all  the  fun  you  wish  with  the 
accompanying  composigraphs. 

In  fact,  when  the  writer  was  re¬ 
cuperating  in  a  hospital  frojn  a  bad 
accident  the  nurse  walked  in  on  him 
one  day  and  wanted  to  know  what  all 
of  the  funny  lines  he  was  drawing  were 
for.  He  explained  that  they  represented 
the  way  people  responded  to  the  buying 
urge  of  advertisements. 

Said  she:  “You  mean  that  is  a  Cus¬ 
tomer  Fever  Oiart?”  Which  seems  to 
be  as  good  a  name  as  any  for  it. 

A  good-sized  volume  might  be  writ¬ 
ten  concerning  the  reasons  for  the 
fluctuations  shown  in  the  graphs.  And 
there  is  a  reason  for  every  ascent  and 
descent  of  advertising  action  illustrated. 

The  most  common  w'ays  of  figuring 
advertising  costs  and  returns  are  by  the 
cost-to-direct- sales  method  and  the 
“three  per  cent”  method.  These  are 
wholly  artificial  means  which,  in  the 
final  analysis,  only  show  how  much  of 
a  store’s  budget  was  spent  for  adver¬ 
tising  or  what  percentage  of  the  store’s 
income  was  allotted  for  advertising 
purposes.  Since  the  rule  is  inflexible 
the  same  yardstick  is  applied  to  adver¬ 
tising  returns  for  every  month  of  the 
year  regardless  of  the  factors  govern¬ 
ing  drawing  power  and  store  volume 
percentages  by  months. 

With  these  systems  the  writer  is  not 
at  ail  in  sympathy.  They  do  not  show 
advertising  action  and  effects  on  either 
departmental  or  whole-store  sales,  do 
not  take  into  account  population  re¬ 
sponse,  leave  no  worthwhile  basis  for 
future  whole-store  merchandising  pro¬ 
cedures,  do  not  allow  for  the  natural 
consumer  demand  factors  and  the  varia¬ 
tions  in  drawing  power  of  a  paper 
through  the  year  which,  in  many  cases, 
will  amount  to  as  much  as  75  per  cent. 
They  cause  the  merchant  to  arrive  at 
conclusions  more  or  less  harmful  to  his 


classifications,  and  the  fluctuations  in 
each  classification.  The  letters  on  the 
charts,  reading  from  the  top  downward, 
stand  for  Style,  Personality,  Necessity, 
Convenience,  Luxury,  Impulse  and 
Utility  Goods.  All  types  of  merchan- 
ilise  naturally  fall  into  some  one  of 
those  classifications.  The  nomenclature 
describes  in  a  general  way,  the  different 
classes,  excepting  that  in  the  case  of 
Style  Goods  much  other  than  wearing 
apparel  is  included. 

Again  a  study  and  comparison  of 
common  practice  with  actual  facts  is 
called  for.  Notice  how  those  little  lines 
keep  bobbing  up  and  down.  They  are 
the  ratios  for  direct  returns,  according 
to  classes  of  goods,  for  each  month  of 
the  yeai.  They  take  care  of  natural 
consumer  demand  and  the  variations  in 
drawing  power  which  every  paper  has, 
and  are  a  part  of  a  checking  system 
which  has  prdved  itself  in  practice. 

The  calculations  on  the  charts  have 
fot  their  backgrounds  many  years  of 
both  newspaper  and  department  store 
work. 

In  this  time  more  than  60,000  adver¬ 
tisements,  from  all  sizes  and  kinds  of 
stores,  from  all  parts  of  the  United 
States,  and  from  all  types  and  sizes  of 
papers,  were  analyzed;  the  sales  being 
checked  against  800  stores  during  a 
period  of  fifteen  years  and  approxi¬ 
mately  2,000  stores  during  another  three 
and  a  half  years’  time. 

The  lines  on  the  charts  are  based  on 
actual  facts  uncovered  by  the  analyses 
and  are  accurate  by  ratios.  They  show 
how  the  different  kinds  of  goods  draw, 
and  in  what  proportion  to  sales  of  other 
classes.  They  are  applicable  to  all  types 
of  stores  for  the  reason  that  each  store 
of  any  size  contains  the  major  part,  if 
not  all,  of  these  classifications  of  mer¬ 
chandise. 

Percentages  and  costs  of  space  are 
not  dealt  with  in  this  article  for  they 
have  no  bearing  on  the  subject.  The 
customer  does  not  know  how  much  a 
page  of  space  costs.  Neither  does  she 
care.  She  can  respond  only  to  what  she 


Churl  A-  Compare  “X”,  illustrating 
the  eommon  way  of  cheeking  advertis¬ 
ing  returns  throughout  the  year,  with 
"WS”,  showing  natural  whole-store  re¬ 
turns  from  advertising  during  the 
course  of  a  year. 

secs  and  if  the  paper  is  merchandised 
according  to  the  way  it  draws  popula¬ 
tion  response  will  build  advertising  re¬ 
sponse  and  eventually  bring  costs  into 
line.  That  should  be  a  merchant’s  last 
worry,  for  the  problem  will  take  care 
of  itself  when  sane  methods  of  mer¬ 
chandising  and  checking  advertising  re¬ 
turns  are  adopted. 

Finally,  the  graphs  are  offered  simply 
to  show  the  merchant  and  advertising 
solicitor  that  a  store  cannot  expect,  and 
has  no  fundamentally  sound  reason  for 
expecting,  that  advertising  results  will 
l)e  uniform  throughout  the  year.  The 
"X”  line  was  placed  on  the  graphs  in 
an  arbitrary  position  and  has  no  rela¬ 
tion  to  the  other  lines.  It  only  shows 
how  merchants  figure  advertising  re¬ 
turns,  without  any  deviation  or  con¬ 
sideration  for  natural  consumer  demand 
or  a  paper’s  readers’  buying  habits.  The 
other  lines  show  trends  or  how  various 
kinds  of  goods  may  be  expected  to  re¬ 
act  to  advertising  in  the  several  mer¬ 
chandise  and  calendar  seasons. 

Hence,  when  a  store  assumes  that  a 
taper  is  not  doing  its  job  at  one  time 
or  season  and  is  doing  a  superlative  job 
at  another  it  is  because  of  the  method 
of  checking  results.  Actually,  the  store 
might  be  wrong  in  both  instances.  So 
let  the  graphs  remain  just  what  they 
are,  the  pictured  proof  of  the  futility  of 
adopting  an  inflexible  standard  of  ad- 
\  ertisement  measurement. 

To  complete  the  matter  of  checking 
advertising  returns  it  is  necessary  to 
consider  advertising  response  vs.  popu¬ 
lation  response.  That  is  because  the 
response  to  a  certain  advertisement 
might  be  highly  gratifying  from  a  dollar 
standpoint,  while  the  store  would  ac¬ 
tually  be  showing  a  loss  in  customers, 
as  has  frequently  happened  under  the 
cost-to-direct-sales  method. 

The  point  is  easily  understood  when 
one  remembers  that  often  many  cus¬ 
tomers  will  buy  several  units  of  the 
same  item  or  items  advertised.  Thus, 
on  the  showing  of  dollar  volume,  “the 
man  upstairs”  is  fooled  into  thinking 
that  there  was  an  excellent  population 
response  when  the  reverse  was  actually 
true. 

The  experiences  of  retailers  dur¬ 
ing  the  past  few  years  preclude  any 
further  expansion  of  this  contention. 

But  one  important  thought  remains  : 
The  false  standards  of  measuring  ad¬ 
vertising  returns,  now  in  vogue,  have 
induced  many  merchandising  practices 
which  are  decidedly  inimical  to  whole- 
store  welfare  as  well  as  to  the  papers 
that  are  trying  to  serve  the  store.  These 
practices  also  help  to  make  shoppers 
when  stores  are  trying  to  make  regular 
customers. 

It  is  entirely  possible,  and  has  been 
proved  in  practice,  that  a  store  can 
check  its  advertising  returns  in  a  man¬ 
ner  that  will  automatically  show  whether 
or  not  the  paper  is  doing  its  job  re¬ 
gardless  of  time  or  merchandising  and 
seasonal  conditions.  It  matters  not 
whether  the  sun  shines  or  whether  it 
rains  or  whether  it  snows.  But 
that  would  take  too  much  space  to 
describe. 

However,  the  pictures  portray  plenty. 
Use  them.  The  retailer  needs  to  be 
resold  on  newspaper  advertising. 


Late  Journal  Publisher  Left  Mi- 
of  Stock  to  Widow  aad  Nbu 

Under  Trust  Arraa(e«eu| 
Provided  for  Stock  Salt 

.\  majority  of  the  stock  of  the  Ia» 
nal  t.ompany,  publisher  of  the 
hee  Journal,  was  left  to  Mrs.  W 
Wahl  Nicman,  widow  of  the  late  lS 
W.  Nieman,  Journal  president  aSc 
niece.  Miss  Faye  -MacBeath,  un*.*' 
trust  arrangement,  it  was  disclosed  i*-' 
week  when  Mr.  Nienian’s  will  »'a|  .t' 
mitted  to  probate  in  Milwaukee. 
Nieman  died  Oct.  1.  The  value  of  ^ 
estate  was  placed  at  “over  $100, OOf;’ 

There  were  only  two  specific 
quests,  one  of  $10,000  to  W 
(  Brownie)  Rowland,  autontobile  #1 
of  the  Journal  for  40  years,  and  a»^ 
of  $5,000  to  Billy  Sixty,  the  Joorr^ 
golf  and  bowling  editor.  The  resT 
the  estate  was  left  to  .Mrs.  Nieman  r 
.Miss  MacBeath. 

It  is  provided  that  Mrs.  Nieman  liial 
receive  three-fourths  of  the  inc-,i 
from  the  Journal  stock  and  Miss  K- 
Heath  one-fourth.  In  the  event  i| 
stock  is  sold,  Mrs.  Nieman  and  1' ,, 
.MacBeath  are  to  share  the  proenkj 
iijually. 

The  irart  of  the  residue  of  the 
tate  exclusive  of  the  Journal  stock  fin 
l>e  divided  equally  by  Mrs.  Nieja) 
and  Miss  MacBeath. 

The  will,  which  was  drawn  May  n 
1031,  directs  that  the  stock  shall  be  idi 
within  five  years  after  the  death  of  lln 
Nieman  or  during  her  lifetime  if  ^ 
and  Miss  MacBeath  decide  they  n 
to  sell  the  stock.  It  is  proviW  fa 
the  stock  shall  not  necessarily  he 
"to  the  person  or  corporation  wte  a 
bid  or  be  willing  to  offer  the  bight- 
price,”  but  to  the  person  or  corpr, 
ton  which  in  the  judgment  of  thetn.- 
tees  “will  carry  out  the  ideas  and  jr- 
ciples  which  I  (Mr.  Nieman)  havet 
ways  attempted  to  maintain  and  sopp; 
during  my  lifetime  in  the  conta 
the  Milwaukee  Journal.” 

George  P.  Miller,  the  late  senkrm 
her  of  the  law  firm  of  Miller,  Madt 
Fait  child,  was  named  by  Mr.  Nitaj 
to  rcoresent  Mrs.  Nieman  and  Mil 
MacBeath  in  the  management  d  a 
Journal.  Since  Mr.  Miller  died  J; 
24,  1931,  his  place  as  trustee  wffl 
taken  by  the  First  Wisconsin 
Co.  and  Frederic  Sammond  of  i 
Miller  Mack  &  Fairchild  firm. 

Mrs.  Nieman  and  Miss  MacBotb 
empowered  in  the  will  to  dirtd 
trustees  how  to  act  in  refer^  to 
management,  control  or  policy  of 
newspaper. 

In  his  will  Mr.  Nieman  gave 
trustee  the  following  instructioos: 

“It  has  been  my  desire  and  porji 
in  my  lifetime  to  establish  the  MSh 
kee  Journal  as  a  newspaper  of  ri 
pendence  and  force,  devoted  to  the  na 
tenance  of  high  ideas  for  the  civic 
moral  life  of  the  community.  1 
my  wish  and  I  authorize  and  id 
said  trustee  to  seek  to  carry  otta 
purpose  in  the  management  of  the 
estate  and  in  any  disposition  w 
stock  of  any  corporation  or  of 
stock  or  property  owned  by  any  cai 
ration  controlled  by  said  trustee  a 
which  said  trustee  has  any  nw** 

Mr.  Nieman  ordered  a  dissolnh* 
the  Willaims  Investment  Ca 


CORRESPONDENT  HURT 

G.  L.  Steer,  correspondent  of 
Nezv  Fork  Times  and  the  1^ 
Times,  was  slightly  hurt  m 
Ababa  Oct.  12  in  a  struggle 
Ethiopian  soldiers,  according  to « 
cial  dispatch  to  the  New  For*^' 
this  week.  Mr.  Steer  was  scaW 
unguarded  wall  of  the  Italian  1^ 
to  get  inside  when  some  Eaj 
soldiers  came  along.  The  corres)^ 
slipped  to  the  ground  and  na* 
with  the  soldiers  in  hot 
they  finally  overtook  him.  U  “ 
to  a  military  post  a  struggle 
and  Mr.  Steer  was  slightly 
The  incident  was  ended  by 
from  the  palace  freeing  Mr.  SKH 
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Editor  &  Publisher  for  October  19,  19  35 


WHAT  OUR  READERS  SAY 


NO  U.  S.  NEWS  CONTRACT 

To  Eiwtor  &  1’cbusher;  In  your 
Mition  of  Sept.  7,  1935.  you  published 
Inartcle  entitled  "150  Million  ‘Mental 
Bnhnts’  Are  Pawns  of  Dictators  in 
European  War  Scare,’’  by  Mr.  Albin 
E.  Johnson,  which,  in  the  last  para- 

ra^  of  the  second  column,  contains 
L Allowing  statement: 

•‘So  flagrant  has  the  misrepresentation 
of  news  become  that  one  big  American 
news  association  which  sells  its  service 
to  the  Deutsches  Nachrichtenbuero,  the 
official  news  agency  of  the  Nazis,  was 
obliged  to  threaten  to  break  its  con¬ 
tract  unless  the  dispatches  were  pub¬ 
lished  as  sent.’’  ^  . 

Contrary  to  this  assertion,  I  wish  to 
enqihasize  that  the  above  statement  is 
M-ithout  any  foundation  inasmuch  as  no 
such  an  agreement  exists  between  the 
Deutsches  Nachrichtenbuero  and  any 
"big  .\merican  news  association.” 

In  case  the  writer  should  have  re¬ 
ceived  his  information  from  one  of  the 
“big  American  news  associations,”  such 
information  would  be  a  mere  conjecture, 
not  based  on  any  authentic  source. 

I  am  confident  that,  after  having  veri- 
6ed  these  facts,  you  will  not  hesitate  to 
publish  a  correction  in  one  of  your  next 
issues. 

H.  W.  vox  Doemming, 
Deutsches  Nachrichtenbuero, 
New  York. 


Editor  &  Publisher  to  publish  this 
simple  statement. 

Bill  Hooker 

Note:  William  F.  Hooker  is  the 
only  living  charter  member  of  the  Mil¬ 
waukee  Press  club,  is  actively  engaged 
in  newspaper  work,  and  is  in  his  80th 
year. 


IN  APPRECIATION 

To  Editor  &  Publisher:  We  of 
the  San  Francisco  Call-Bulletin  are 
grateful  for  your  favorable  comment  on 
our  national  campaign  reviewed  in  Edi¬ 
tor  &  Publisher  of  Sept.  28. 

Frederick  Wagner, 
Publisher. 


ALSO  IN  APPRECIATION 

To  Editor  &  Publisher:  I  want  to 
thank  you  for  the  manner  in  which  you 
handled  the  feature  story  on  the  Cowan 
family  in  Editor  &  Publisher  of 
Sept.  21. 

To  show  the  responsiveness  of  your 
columns,  I  have  received  letters  from 
friends  in  Chicago,  Nebraska  and  New 
Mexico  from  whom  I  had  not  heard  in 
several  years.  The  campus  newspapers 
at  the  University  of  Texas  and  at 
Texas  Christian  University,  where  I 
have  been  associated,  carried  extracts 
of  the  story,  giving  due  credit  to  your 
magazine  and  identifying  it  as  “the  out¬ 
standing  trade  journal  in  the  field  of 
journalism,”  which  it  deserves. 

Joseph  B.  Cowan, 
Editor,  San  Saba  (Tex.)  Star. 


ing  in  circulation  from  15,000  to  25,000, 
whose  sports  pages  do  not  print  ad¬ 
vance  ballyhoo  about  local  athletic 
events,  or  at  least  hold  stories  of  this 
nature  to  a  minimum? 

I  would  like  to  contact  the  sports 
editors  of  several  such  papers.  If  you 
know  of  any  newspapers  and  will  reveal 
them  to  me,  I  propose  to  write  to  them. 

Regardless  of  how  much  space  or 
prominence  is  given  to  advance  stories, 
there  is  always  someone  displeased,  and 
I  long  ago  decided  the  only  way  to 
overcome  the  circumstance  is  to  give 
teams  and  clubs  sponsoring  athletic 
events  little  or  nothing  in  way  of  ad¬ 
vance  publicity.  However,  there  are  a 
few  significant  details  1  would  like  to 
know  about  from  some  sports  editor 
who  already  has  adopted  this  policy. 

Thanks  for  your  help. 

Luther  Kohr, 

Sports  Editor, 

York  (Pa.)  Gazette  Daily. 


SEEKS  RADIO  PERMIT 

Washington,  D.  C.,  Oct.  14 — The 
Union-Tribune  Publishing  Company, 
Inc.,  San  Diego,  Cal.,  has  filed  applica¬ 
tion  with  the  Federal  Communications 
Commission  for  a  license  to  operate  a 
radio  station  on  1,420  kilocycles,  100 
watts  night,  250  watts  day,  with  un¬ 
limited  time. 


Editor’s  Note — Perhaps  some  sports 
editor  will  give  Mr,  Kohr  the  infor¬ 
mation  he  seeks. 


20,000  ASK  FOR  PICTURES 

More  than  20,000  requests  for  por¬ 
traits  of  movie  stars  have  been  answered 
by  the  Milwaukee  Journal  since  the 
daily  in  conjunction  with  its  radio  sta¬ 
tion  WTMJ  started  promotion  of  its 
new  Screen-Radio  section  added  in 
September. 


TRIBUTE  TO  NIEMAN 

To  Editor  &  Publisher:  Perhaps 
you  will  be  willing  to  give  space  to  a 
brief  and  simple  tribute  from  an  old 
friend  to  L.  W.  Nieman,  editor  of  the 
Milwaukee  Journal,  who  died  last  week. 

1  was  in  the  office  of  the  Journal  the 
day  it  was  started  53  years  ago,  and  at 
different  times  during  the  past  50  years 
have  been  an  employe  of  the  Journal 
in  different  capacities. 

1  knew  Lute  Nieman  as  a  reporter 
on  the  Milzoaukee  Sentinel,  as  manag¬ 
ing  editor  of  that  paper,  as  the  almost 
penniless  youngster  who  established  the 
Journal,  and  finally  as  a  man  who  paid 
a  personal  income  tax  on  an  accumu¬ 
lated  fortune  of  seventeen  millions  of 
dollars,  to  say  nothing  about  other 
incomes. 

A  man  who  has  accomplished  so 
uuch,  mostly  while  I  have  served  news¬ 
papers  for  60  years  as  an  employe  in 
every  department,  from  “sticking  type” 
to  managing  the  editorial  department 
of  a  metropolitan  newspaper,  is,  I  be¬ 
lieve,  worthy  of  anything  I  might  say 
about  him.  But  this  is  what  I  want  to 
say: 

Lute  Nieman  had  an  idea;  this  idea 
was  to  publish  a  newspaper  on  lines 
never  followed,  and  developed  it  as  no 
newspaper  idea  has  ever  been  developed. 
To  do  this  he  was  obliged  to  devote 
all  his  time  to  the  job  of  making  a 
newspaper  at  once  dependable  and  in- 
tresting,  truthful  and  well-written,  re¬ 
liable  and  as  staple  as  the  coin  of  the 
realm.  He  had  the  knack  of  surround- 
in;  himself  with  men  who  could  absorb 
to  ideas  and  help  put  them  into  practice 
effectively;  and  this  he  did  from  the 
v^  beginning.  The  Journal,  as  he 
toen  admitted  to  me,  made  mistakes, 
TO  they  were  not  of  the  heart,  for  jus- 
hce  to  everyone  while  not  written  in 
large  letters  on  the  walls  of  the  editorial 
nepartment,  was  the  watchword. 

Lute  Nieman  gave  the  Milwaukee 
Journal  such  a  reputation  that  it  would 
^  a  professional  wrecker  a  long 
nine  to  undo  his  job. 

Lute  Nieman  was  a  great  editor,  and 
^use  he  was,  he  missed  much  in 
•octal  and  other  pleasures  that  some  of 
have  taken  at  the  cost  of  something 
work  was  his  pleasure, 
^  for  more  than  50  years  he  devoted 
per  cent  of  his  time  to  it,  for  it  was 
to  greatest  pastime. 

Ki..**^*?*®  ^  admired  Lute  Nieman  and 
_e  always  classified  him  with  the 
latest  of  the  great  of  his  kind,  in- 
Charles  A.  Dana,  and  believe 
J^.nevCT  to  have  wavered  in  his  de- 
everyone — even  his 
est  foes — fairly,  I  am  asking 


NEWSPAPERS  AND  HISTORY 

To  Editor  &  Publisher:  “Shop 
Talk”  for  Sept.  7  quoted  Will  Durant 
as  saying  that  in  his  history  researches 
he  had  found  that  newspaper  material 
was  sometimes  more  authoritative  than 
any  data  he  could  lay  his  hands  on. 
May  I  put  in  my  oar  a  few  inches? 
My  many  years’  diversion  writing  for 
arid  editing  daily  papers  was  topped  off 
with  18  years  as  newspaper  librarian 
of  the  Minnesota  Historical  Society, 
at  the  same  time  continuing  as  corres¬ 
pondent  of  Editor  &  Publisher. 
About  500  current  sheets  were  in  my 
custody,  together  with  hundreds  of 
bound  volumes,  some  going  back  200 
years.  The  collection  is  one  of  the 
largest  in  the  United  States. 

Historians  (and  outside  states  were 
represented)  would  have  come  to  grief 
but  for  our  aid.  A  large  proportion  of 
the  researchers  were  faculty  members 
and  students  of  the  University  of  Min¬ 
nesota.  Dr.  William  Watts  Folwell, 
first  president  of  the  University  and 
author  of  the  four-volume  definitive 
history  of  Minnesota,  died  six  years  ago 
at  96.  The  Grim  Reaper  found  him  still 
dipping  into  those  ancient  files. 

N.B.  The  society  has  contrived 
somehow  to  get  along  fairly  well  since 
I  abandoned  it  to  its  fate  nine  years 
ago. 

John  Talman, 
Gold  Beach,  Oregon. 


OFFERS  WASHINGTON  TRIP 

The  LaPorte  (Ind.)  Herald- Argus 
is  offering  a  five-day  trip  to  Washing¬ 
ton,  D.  C.,  in  a  special  subscription 
content  open  to  all  senior  students  in 
the  LaPorte  County  high  schools,  ex¬ 
clusive  of  LaPorte  and  Michigan  City. 
M.  E.  Moyer  is  circulation  manager. 


TODAY’S  CENTER 


ADVANCE  SPORTS  PUBUCITY 

To  Editor  &  Publisher:  Off-hand 
do  you  know  of  any  newspapers,  rang- 


HAVAS 


accurate 


FOREIGN  NEWS 


The 

Authentic 

Story 


You  are  at  the  very  heart  of 
things  when  you  stop  at  The  Waldorf- 
Astoria.  3  minutes  from  Grand  Central. 
15  minutes  from  Pennsylvania  Station. 
8  minutes  from  Times  Square  and 
theatres.  15  minutes  from  Wall  Street. 
Next  door  to  shops,  churches,  and  im¬ 
portant  clubs.  Rates  from  $5  the  day. 


THE  HAVAS  NEWS  AGENCY 
383  Madison  Avonuo 
.  Now  York 


WALDORF-ASTORIA 


SPONSORING  TENNIS  MATCHES 

The  Redwood  City  (Cal.)  Tribune  is 
sponsoring  its  fourth  annual  city  tennis 
championship  tournament.  Entry 
charges  are  25  cents,  ”  ith  the  news¬ 
paper  matching  monev  thus  provided  to 
obtain  trophies  for  the  winners.  The 
event,  which  opened  Oct.  4,  will  last 
until  Oct.  25. 


NEW  WEEKLY  IN  BRONX 

After  appearing  every  other  week 
for  more  than  a  year,  the  East  Bronx 
Herald,  with  editorial  offices  at  2742 
East  Tremont  avenue,  the  Bronx,  en¬ 
tered  the  weekly  field  recently.  Harry 
Silverman  and  Thomas  R.  Weise  are 
co-publishers,  while  William  Tusher  is 
editor. 


ENGUSH-ITAUAN  CAPTIONS 

The  Boston  Sunday  Advertiser,  in 
keeping  with  the  Boston  American 
policy,  is  now  inserting  Italian  captions 
along  with  English  under  all  news  pho¬ 
tos  of  the  Italo-Ethiopian  war. 


SOCIAL  SECURITY  COLUMN 

The  Elyton  Syndicate,  556  Lincoln 
building.  New  York,  is  handling  a 
column  called  “Social  Security  Forum” 
which  answers  questions  pertaining  to 
the  Social  Securities  Act. 


TRIPS  TO  LINCOLN’S  HOME 

The  St.  Louis  Globe-Democrat  has 
arranged  for  a  series  of  four  trips  to 
Springfield,  Ilk,  home  of  Abraham  Lin¬ 
coln,  for  boys  and  girls  who  obtain  two 
new  carrier-delivered  six-month  sub¬ 
scriptions. 


Ml 


/¥ 


I  Surrender! 


Give  Me  a  Bugle/ 


Says  a  reader  wearied]  by 
a  hunt  for  his  once  favorite 


a  hunt  for  his  once  favorite 
newspaper.  “I’ve  been  to  four 
news  stands,”  he  adds.  “All 
have  Bugles  and  nothing  else. 
It  happens  every  day  or  two. 
What’s  the  matter?” 


Are  your  readers  being  weaned 
away  by  the  rival  that  is 
always  on  the  stands,  while 
your  wagon  is  “God-knows- 
where.”  Certified  Mats  are 
speeding  production  in  many 
plants  formerly  subject  to 
stereotyping  delays.  Get  the 
low-down  from  the  comer  news 
stand  and  change  over  to 
Certifieds. 


For  dependable  stereotyping, 
rely  on  Certified  Mats,  made 
in  the  U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 


340  Madiaon  Ave.,  New  York,  N.  Y. 


PARK  AVE  •  49TH  TO  50TH  •  NEW  YORK 
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SEPTEMBER  NEIFSPAPER  LINAGE  AS  COMPILED  BY  MEDIA  RECORDS 


AKRON,  OHIO 

1935  1934  Gain  or  Loss 


CHICAGO.  ILL. 


Timcs-Press  . (e)  593.153  560,213  32,940  G 

Braconjournal  . (e)  959,327  920,771  38,556  G 

Times-Press  . CS)  203,662  178,290  25,372  G 


Totol  Uailv  .  1,552,480  1.480,984  71,496  G 

ToUl  Sunday  .  203,662  178,290  25,372  G 

Grand  Total  .  1,756.142  1,659,274  96.868  G 


1935 

1934  1 

Tribune  . 

. .  .(m) 

924,452 

854,732 

Herald-Examiner  . . 

...(m) 

628,300 

674,3OT 

News  . 

....(e) 

910,892 

984,304 

.\merican  . 

...(e) 

589.621 

648.673 

Times  . 

....(e) 

300,950 

241,177 

Tribune  . 

...(S) 

617,348 

507,792 

'Herald-Examiner  . 

...(») 

373,218 

368,445 

Times  . 

...(S) 

51,164 

43,901 

ALBANY,  N.  Y. 


Times-Union 

..(e) 

508,579 

News  . . 

..(e) 

513,414 

Knickerbocker 

Press 

.  .(m) 

273,646 

•Times-Union 

..(S) 

194,959 

Knickerbocker 

Press  . 

..(S) 

88,220 

Total  Daily  .  3,354,215  3,403,246  49,031  L 

Total  Sunday  .  1.041,730  920,138  121,592  G 

Grand  Total  .  4,395,945  4,323,384  72,561  G 


Total  Daily  .  1,295.639  1,391,639  96,000  L 

Total  Sunday  .  283,179  291,191  8,012  L 

Grand  Total  .  1,578,818  l,i>82,830  104,012  L 


CINCINNATI,  OHIO 

Knquircr  . (m)  420,447  393,379 

Post  . (e)  518,794  520,009 

Timrs-Star  . (e)  787,547  796,718 

Enquirer  . (S)  449,209  425,585 


27,068  G 
1.215  L 
9,171  L 
23,624  G 


ALBUQUERQUE.  N.  M. 

Journal  . (m)  268,828  297,542  28,714  L 

Tribune  . (e)  281,544  289,386  7,842  L 

Journal  . (S)  47,725  56,320  8,595  L 


Total  Daily  .  1,726,788  1,710,106 

Total  Sunday  .  449,209  425,585 

Grand  Total  .  2,175,997  2,135,691 


CLEVELAND,  OHIO 


Total  Sunday 


550,372 

586,928 

36,556  L 

Plain  Dealer  .... 

659,886 

47,725 

56.320 

8,595  L 

News  . 

. (e) 

549,146 

598,097 

643,248 

45,151  L 

Press  . 

Plain  Dealer  . . . 

. (S) 

936,300 

344,583 

ATLANTA.  GA. 


Georgian  . 

423,758 

384,274 

39,484 

C. 

J  ournal  . 

. (e) 

621,105 

589,574 

31.531 

G 

Constitution  . 

454,108 

394,686 

59,422 

G 

•.American  . 

. (S) 

224,652 

222,411 

2,241 

G 

Tournal  . 

. (S) 

199,071 

182,934 

16,137 

G 

Constitution  . . . . 

. (S) 

228,325 

214,520 

13,805 

G 

Total  Daily  .  2,145,332  1,976,145 

Total  Sunday  .  344,583  326,649 

Grand  Total  .  2,489,915  2,302,794 


169,187  G 
17,934  G 
187,121  G 


Total  Daily  .  1,498,971  1,368,534  130.437  G 

Total  Sunday  .  652,048  619.865  32,183  G 

Grand  Total  .  2,151,019  1.988,399  162,620  G 


COLUMBUS,  OHIO 

Dispatch  . (e)  792,956  765,858 

Citizen  . (e)  543,366  551.778 

Ohio  State  Journal  ....(mj  187.208  11 

Dispatch  . (S)  230,815  21 

Dispatch  . (S)  43,690  4 


ATLANTIC  CITY,  N.  J. 

•Press-Union  . te)  325,767  330,360  4,593  L 

Press-Union  . (S)  68,885  59,760  9,125  0 


Total  Daily  . 
Total  Sunday 
Grand  Total  . 


.  1,523,530  1,494,861 

.  274,505  253,550 

.  1.798,035  1,748,411 


Grand  Total  . . .  394.652  390,120  4,532  G 

•Press-Union  sold  in  roorning-eyening  combination. 
Linage  of  one  edition  shown. 


DALLAS,  TEXAS 


BALTIMORE,  MD. 


News-Post  . 

. (e) 

786,805 

Sun  . 

. (e) 

998,957 

Sun  . 

472,043 

•-American  . 

. (Sj 

352,075 

Sun  . . 

. IS) 

417,019 

News  . 

497,175 

469,619 

27.556 

G 

Times-Herald  ... 

. (e) 

724,719 

723,223 

1.496 

G 

Tournal  . 

. (e) 

405,729 

388,703 

17,026 

G 

*I>isf»atch  . 

195,520 

199,358 

3.838 

L 

News  . 

. (S) 

274,685 

232,091 

42,594 

G 

Times-Herald  . . . 

. (S) 

260,364 

239.248 

21,116 

G 

T'lispatch  . 

. tS) 

121,106 

146.621 

25,515 

L 

total  Daily  . 
Total  Sunday 
Grand  Total 


769,094  747,697 

3.026,899  2,980,451 


Total  Daily  .  1,823,143  1,780,903 

Total  Sunday  .  656,155  617,960 

Grand  Total  .  2,479,298  2,398,863 

•Dispatch  issued  five  days. 


DAYTON,  OHIO 


BANGOR.  ME. 


Commercial  . (e)  198,411  224,251  25,840  L 

News  . (m)  349,039  372,079  23,040  L 


Grand  Total  .  547,450  596,330  48,880  L 


lournal  . (m)  196.389  204,405 

Deraid  . (e)  564,070  757.034 

News  . (e)  712,136  784,731 

Tournal  . (S)  84,374  130,403 

Kews  . (S)  103,573  137,267 


8.016  L 
192.964  L 
72,595  L 
46.029  L 
33,694  L 


BIRMINGHAM,  ALA. 

Age-Herald  . Im)  344,631  272,924  71,707  G 

News  . (el  483,583  452,184  31.399  G 

Post  . (e)  332,419  279,562  52.857  G 

News  ft  Age-Herald  ..(S)  258,233  221,909  36,324  G 


Total  Daily  .  1,472.595  1,746,170 

Total  Sunday  .  187,947  267,670 

Grand  Total  .  1,660,542  2,013,840 


273,575  L 
79.723  L 
353,298  L 


DENVER.  COLO. 


Total  Daily  .  1,160,633  1,004,670  155,963  G 

Total  Sunday  .  258,233  221,909  36,324  G 

Grand  Total  .  1.418,866  1,226,579  192,287  G 


BOSTON,  MASS. 


Rocky  Mt.  News  . . 

...(m) 

363.828 

Post  . 

....(e) 

747,832 

Rocky  Mt.  News _ 

...(S) 

73.897 

Post  . 

...(S) 

199,335 

Total  Daily  . 

1.111,660 

T otal  Sunday  . . , 

273,232 

Grand  Total  .... 

1,384.892 

Record  . (m) 

.American  . (e) 

•Globe  . (m) 

Herald  . (m) 

Post  . (m) 

Transcript  . (e) 

tTrayeler  . (ej 

••Adyertiser  . (S) 

Globe  . (S) 

Herald  . (S) 

Post  . (S) 


256,491 

331,128 

608,503 

856,878 

431,999 

314.141 

1,010.628 

223,265 

336,119 

316,987 

112,742 


5,052  L 
5,523  L 
23,890  G 
42,591  G 
40,246  L 
22,665  L 
99,852  G 
6,829  L 
5,501  L 
14,186  G 
2,415  L 


DES  MOINES.  IOWA 


Register  . 

..  ..(m) 

297,685 

T  ribune  . 

....(e) 

464,210 

Register  . 

...AS) 

199,268 

Total  Daily  . 

761,895 

Total  Sunday  . . 

199,268 

Grand  Total  . . . . 

961,163 

Total  Daily  .  3,809,768  3,716,921  92,847  G 

Total  Sunday  .  989,113  989,672  559  L 

Grand  Total  . .  4,798,881  4,706,593  92,288  G 

tTrayeler  sold  in  combination  with  morning  or  Sunday 
Herald. 


DETROIT,  MICH. 


•Globe  sold  in  morning-evening  combination.  Linage  of 
one  edition  shown. 


Times  . 

. (e) 

639,149 

611,232 

27,917  G 

I'ree  Press  . 

514,771 

491.847 

22,924  G 

News  . 

1,093.738 

1,054,744 

38.994  G 

Times  . 

. (S) 

347,590 

317,303 

30,287  G 

Free  Press . 

. (S) 

231,701 

194.983 

36,718  G 

News  . 

. (S) 

431,065 

346,454 

84,611  G 

BUFFALO.  N.  Y. 


Courier-Express  . (m)  487,748  466.673  21,075  G 


News  . (ej  887,149  874,784 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


2,247,658  2,157,823 
1,010,356  858,740 

3,258.014  3,016,563 


89,835  G 
151,616  G 
241.451  G 


Times  . (e)  569.595  479,349  90,246  G 

C9urier-Express  . (sj  176,070  183,681  7,611  L 


Times  . (S)  151,237  110,762  40,475  G 


EASTON.  PA. 

Express  . (e)  524,487  483,104 


Total  Daily  .  1,944,492  1,820,806  123,686  G 

Total  Sunday  .  327,307  294,443  32,864  G 

Grand  Total  .  2,271,799  2,115,249  156,550  G 


EL  PASO,  TEXAS 


CAMDEN,  N.  J. 

•Courier  . (el  612,358  616,971  4,613  L 

•Courier  (e)  and  Post  (m)  sold  in  combination.  Linage 
of  one  edition  shown.  ^ 


Times  . 

309,926 

Herald- Post  ... 

. (e) 

344.635 

Times  . 

. (S) 

111,064 

Total  Daily  . 

654,561 

Total  Sunday 

111,064 

Grand  Total 

765,625 

CHATTANOOGA.  TENN. 


Daily  . 

Sunday  . 


.  (m) 

384,222 

254,432 

33,790  C. 

Dispatch-Herald  ... 

. (e) 

.(e) 

392,982 

387,086 

5,896  G 

Times  . 

- (e) 

.(S> 

123,524 

125,229 

1,705  L 

Dispatch-Herald 

....(S) 

681,204 

641,518 

39.686  G 

Total  Dailv  . 

123,524 

125,229 

1,705  L 

Total  Sunday  . . . 

804,728 

766,747 

37,981  G 

Grand  Total  . . . . 

ERIE,  PA. 


98,562  78,510 

925,786  778,172 


127,562  G 
20,052  G 
147,614  G 


EVANSVILLE.  IND. 

1935  1 


1935  1934  Haiet  «  f 

Courier  . (m)  373.522  425,710  "2 'u^ 


Tournal  . (e)  134,064  173.036 

Press  . (ej  487,509  500,821 

Courier  . (Sj  210,344  133,171 

I’ress  . (S)  182,187  89.463 


■ess  . (S)  182,187  89,463  92,724C 

Total  Daily  .  995,095  1,099,567 

Total  Sunday  .  392, 5H  222,634  im'm.. 

Grand  Total  .  1.387,626  1,322,201 


FALL  RIVER.  MASS. 

Ilerald-News  . (e)  391,424  335,824  5S,6((q 

FORT  WAYNE.  IND. 

Journal-Gazette  . (m)  341,208  290,397  SOniir 

\ewg-Sentinel  . (e)  711,761  581.702  uoollr 

Journal-(Jazette  . (Sj  212,666  189,161  23'S(S( 

Total  Daily  .  1.052,969  872.099  ~180IJ«r 

Total  Sunday  .  212,666  189.161  n’Mr 

Grand  ToUl  .  1,265,635  1,061,260  304:37Sg 


FORT  WORTH.  TEXAS 

Star-Telegram  . (m)  189,694  168,397  2\2Vle 

Star-Telegram  . (ej  427,618  385,909  4UMr 

Press  . (e)  315,406  310,577  /Ac 


.Star-Telegram  . (S»  143,785  145,454 


Total  Daily  .  932,718  864,883  67J3SC 

Total  Sunday  .  143,785  145,454  1  Mf 

Grand  Total  .  i,076,503  1,010,337  6t.'iHC 


FREEPORT.HEMPSTEAD,  N.  Y. 

Review  . (ej  312,839  304,943 

Star  . (e)  217,833  164,526  SJJTG 

Grand  Total  .  530,672  469,469  61, UC 


GARY.  IND. 

Post-Ti6bune  . (e)  502,071  455,677  46, IMG 


GLENS  FALLS.  N.  Y. 

•Post-Star  . (m)  359.981  347.061  12^2tG 

•Post-Star  sold  in  combination  with  Evening  Tina.  L» 
age  of  one  edition  shown. 


HARRISBURG.  PA. 

•Patriot  . (m)  420,255  413,676  63SG 

Telegraph  . (ej  360,504  302,458  S8,|)46C 


Grand  Total  .  780,759  716.134  64,62SG 

•The  Evening  News  carries  the  same  amount  of  athtnis 
ing  as  the  Morning  Patriot. 


HARTFORD.  CONN. 

Courant  . (m)  325,563  356,063 

Times  . (ej  1,070,804  1,017,473 

Courant  . (S)  381,503  264.294 


3<I.SNl  Tou 

51311 C  Tob 

I173HC  Grai 


Total  Dailv  . , 

1,396,367 

1,373,536 

22311 G 

Total  Sunday 

381,503 

264.294 

1173MG 

Grand  Total  . 

1.777,870 

1,637,830 

140jMG 

HOUSTON.  TEX. 

Chronicle  . 

. (e) 

568.699 

510,738 

57.9ilG 

I’ost  . 

344.755 

322,178 

22J77G 

I’ress  . 

. (e) 

537,704 

403,322 

134,»2G 

Chronicle  . 

. (S) 

245,465 

203,786 

41,67)  G 

I’ost  . 

. (S) 

264,966 

243,071 

213)50 

Total  Dailv  . . 

1,451,158 

1,236.238 

214336 

Total  Sunday 

510,431 

446,857 

61374  G 

Grand  Total  . 

1,961,589 

1,683,095 

278,4)40 

INDIANAPOUS.  IND. 


News  . 

. (e) 

779,360 

767,314 

Star  . 

491,810 

510,262 

Times  . 

657,944 

611.741 

Slat'  . 

. (S) 

296,669 

251,118 

Total  Daily 

1,929,114 

1,889,317 

Total  Sunday  . 

296,669 

251,118 

Grand  Total 

.  2,225,783 

JACKSONVILLE. 

2,140,435 

FLA. 

Times-Union 

408,152 

426,313 

lournal  . 

380.796 

375,955 

Times-Union  . 

. (S) 

193,814 

197,202 

12,(146  G  I 
18,452  L  I  Toti 


463UG  I  Tota 
'453SIG  I  Grai 


Total  Daily  .  788,948  802,268  13,Wl  Total 

Total  Sunday  .  193,814  197,202  3.Wf  Cnn 

Grand  Total  .  982,762  999,470 


JAMESTOWN.  N.  Y. 

Journal  . (e)  324,201  340,720 

i’ost  . (mj  295,946  323,921 


Grand  Total  .  620,147 


JOHNSTOWN.  PA. 

•Tribune  . (e)  574,802  496,898  77,9046 

'Tribune  (eJ  sold  in  combination  with  Democrat  (■)• 
Linage  of  one  edition  shown. 


KNOXVILLE.  TENN. 


Tournal  . 

.  ...(m) 

306.073 

^^ews'Sentinel. . 

....(e) 

452,573 

Journal  . 

....(S) 

134,285 

News-Sentinel  . . . . 

....(S) 

168,185 

Total  Daily  . 

758,646 

Total  Sunday  ... 

302,470 

Grand  Total . 

1,061,116 

LOS  ANGELES.  CALIF. 

Examiner  . (m)  613,610  617,034 

Illustrated  News . (m)  270,466  214,447 

Times  . (mj  853,047  740,203 

Herald-Express  . (ej  816,352  742,303 

Post  . (e)  209,717  205,920 

'Examiner  . (Sj  389,041  434,623 

Times  . (S)  394,196  374,391 


Total  Daily  .  2,763,192  2,519,907 

Total  Sunday  .  283,237  809,014 

Grand  Total  .  3,546,429  3,328,921 
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SEPTEMBER  NEIFSPAPER  LINAGE  AS  COMPILED  BY  MEDIA  RECORDS 


LOUISVILLE,  KY. 

1935  1934 


Courier-Journil 

Courier-Jolurnal 


.  (m) 
..(e) 
.(e) 
.(S) 


ToUl  •  ■ 
Toul  Sunday 
Grand  Tottl  . 


595,984 

598,391 

291/258 

37ft,986 


1,485,633 

378,986 

1,864,619 


Gain  or  Loss 


MANCHESTER,  N.  H. 


. (e) 

396.679 

373,690 

22,989  G 

MEMPHIS,  TENN. 

Ctunmercial-Appeal 
Press-Scimitar  . . 
Commercttl-Appeal 

....(m) 

. (e) 

....IS) 

636,939 

340,997 

317,783 

582,081 

356.607 

298.607 

54.858  G 
15,610  1. 
19,176  G 

977,936 

317,783 

1,295,719 

938,688 

298,607 

1,237,295 

39,248  G 
19,176  G 
58,424  G 

lotil 

Grand  Total  •  • 

BROOKLYN.  N.  Y. 

1935  1934  Gain  or  Loss 


Eagle  . (e)  851,267  1,006,045  154,778  L 

Times-Union  . Ge)  333,295  345,126  11,831  L 

E;agle  . (S)  226,426  308,623  82,197  L 

Times-Union  . (S)  38,196  45,490  7,294  L 


Total  Daily  .  1,184,562  1,351,171  166,609  L 

Total  Sunday  .  264,622  354,113  89,491  L 

Grand  Total  .  1,449,184  1,705,284  256,100  L 


NIAGARA  FALLS,  N.  Y. 

Gazette  . (e)  583,224  476,036  62,188  G 


OAKLAND.  CAUF. 

Post-Enquirer  . (e)  449,129  433,834  15,295  G 

Tribune  . (e)  639,670  633,242  6,428  G 

Tribune  . le)  154,155  134,126  20,029  G 


Total  Daily  .  1,088,799  1,067,076  21,723  0 

Total  Sunday  .  154,155  134,126  20,029  G 

Grand  Total  .  1,242,954  1,201,202  41,752  G 


RICHMOND,  VA. 


1935  1934  Gain  or  I^ss 

News  leader  . (e)  743,943  700,043  43,900  G 

Times  Dispatch  . (m)  450,546  412,3*2  38,184  G 

Times  Dispatch  . (S)  249,220  242.1/5.8  (..262  G 


Total  Daily  .  1,194,489  1,1(2  40.5  82,084  G 

Total  Sunday  .  249,220  242.953  6,262  G 

Grand  Total  .  1,443.709  1,353  363  88,346  G 

ROCHESTER,  N.  Y. 

.lournal  . (e)  5.36,845  464,791  72,054  G 

Times-Union  . (e)  750,187  658,470  91,717  G 

Democrat  &  Chronicle  .(m)  675,215  587,860  87,355  G 

American  . (S)  198,635  212,872  14,237  L 

Democrat  &  Chronicle  .(S)  259,119  244,783  14,336  G 


Total  Daily  .  1,962,247  1,711,121  251,126  G 

Total  Sunday  .  457,754  457,655  99  C. 

Grand  Total  .  2,420,001  2,168,776  251.225  G 

ROCKFORD.  ILL. 

Kegister-Kepublic  . (e)  420,865  . 

•Star  . (m)  397,203  . 

Star  . tS)  101,981  . 


12I7G 

i;mc 

(.MG 

l.(«l 

WSC 

1.6«l 

MMG 


MILWAUKEE.  WIS. 


Sentinel  . 

lournal  . 

Leader 

WiscwiMfl  >ews 

*Scstipd  . 

Journal  . 


(m) 


279,650  346,912 

885,266  893,379 

124,440  155,958 

453,904  469,918 

215,732  230,922 

316,599  278,556 


67,262  I. 
8,113  L 
31,518  L 
16,014  L 
15,190  L 
38,043  G 


7,mG 

1JI7G 


Tottl  Daily  . 
Total  Snnday 
Grand  Total 


1,743,260 

532,331 

2,275,591 


1,866,167 

509,478 

2,375,645 


122,907  L 
22,853  G 
100,054  L 


l.iUG 


«,]MG 


IMG 

!S.  L» 


loomal 
•Tribune 
Star  ... 
Journal 
Tribsne 


MINNEAPOUS.  MINN. 

. (e)  595,137  572,514 

. (e)  584,549  579,332 

. le)  482,364  474,897 

. (S)  207,615  168,246 

. (S)  307,758  328,625 


Total  Daily  .  1,662,050  1,626,743 

Tottl  Sunday  .  515,373  496,871 

Grand  Toul  .  2,177,423  2,123,614 


22,623  G 
5,217  G 
7,467  G 
39,369  G 
20,867  L 


35,307  G 
18,502  G 
53,809  G 


63»C 

ISMG 

i4,<2SG 

idmtia 


MONTREAL,  CANADA 

Sor  . (e)  1,120,348  1,116,886 

Gaxtte  . (m)  364,653  410,934 

U  Presse  . (e)  895,787  908,162 

U  Patrie  . (e)  167,527  277,928 

U  Patrie  . (S)  38,142  . 


3,462  G 
46,281  L 
12,375  L 
110,401  L 


OKLAHOMA  CITY.  OKLA. 


Oklahoman  . (m)  366,237  384,375  18.138  1. 

Times  . (e)  509,007  511,938  2,931  1, 

•Oklohoma  News  . (e)  226,649  197,212  29,437  G 

Oklahoman  . (S)  244,871  238,756  6,115  G 

Oklahoma  News  . (S)  100,864  84,217  16,647  G 


Total  Daily  .  1,101,893  1,093.525  8,368  G 

Total  Sunday  .  345,735  322,973  22,762  G 

tirand  Total  .  1,447,628  1,416,498  31,130  G 

'Five  days. 

OMAHA.  NEB. 

Dee  News  . (e)  400,817  379,370  21,447  G 

World-Herald  . (e)  611,199  564,727  46,472  G 

Dee  News  . (S)  212,021  215,115  3,094  L 

World  Herald  . (S)  299,905  210,766  89,139  G 


Total  Daily  .  1,012,016  944,097  67,919  G 

Total  Sunday  .  511,926  425,881  86,045  G 

Grand  Total  .  1,523,942  1,369,978  153,964  G 

PEORIA.  ILL. 

Journal  . (e)  520,855  492,170  28,685  G 

Transcript  . (m)  473,809  431,713  42,096  ( . 

Star  . (e)  558,915  484.781  74,134  G 

lournal  Transcript  ....(Si  151,490  143,828  7,662  G 

Star  . (S)  152,229  130.411  21,818  G 


Total  ITaily  .  1,553,579  1,408,064  144,915  G 

ToUl  Sunday  .  303,719  274,239  29.480  G 

Grand  Total  .  1,857,298  1,682,903  174,395  G 


30.SNL 

S331IG 

172»G 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 


2,548,315  2,713.910  165,595  L 

38,142  . 

2,586,457  2,713,910  127,453  L 


PERTH  AMBOY.  N.  J. 

News  . (e)  309,292  ... 


32311 G 
17209  G 
49340  G 


57.911  G 
22377  G 
34,)8G 
41.179  G 
213950 


MUNCIE,  IND. 

Press  . (e)  329.957 

Sm  . (m)  355,088 

Sar  . (S)  110,008 


Total  Daily  .  685,045 

Total  Snnday  .  110,008 

Grand  Tottl  .  795,053 


PHILADELPHIA.  PA. 


Bulletin  . (e)  920,117  851,467  68,650  G 

Inquirer  . (m)  619,096  610,742  8,354  G 

News  . (e)  427,760  470,542  42,782  L 

Public  Udger  . (e)  911,684  1,013,987  102,303  L 

Record  . (m)  512,146  558,958  46,812  L 

Inquirer  . IS)  569,357  544,733  24,624  G 

Record  . (S)  460,065  436.703  23,362  G 

•News  . (S)  .  33,388  . 


!i43aG 
63374  C 
17I,494G 


12.04(G 
18,452  L 
46303  G 
45351 C 


NASHVILLE.  TENN. 


Baimer  . (e|  347,411  335,610  11,801  G 

•Tetmessean  . (m)  365,683  361,982  3,701  G 

Baoer  . (S)  185,502  156,136  29.366  G 

lleiaessean  . iS)  154,596  129,852  24,744  G 


Total  Daily .  713.094  697,592  15,502  G 

Total  Sunday  .  340.098  285,988  54,110  G 

Grand  Tottl  .  1,053,192  983,580  69,612  G 


Total  Daily  .  3,390,803  3,505,696 

Total  Sunday  .  1,029,422  1,014,824 

Grand  Total  .  4,420,225  4,520.520 

•Phila.  News  (S)  Discontinued  April,  1935. 


PHOENIX,  ARIZ. 


Republic  . 

364,879 

416.416 

Gazette  . 

. (e) 

415,879 

452,531 

Republic . . 

. (S) 

107,503 

98.932 

114,893  L 
14.598  G 
100,295  L 


51,537  L 
36,652  L 
8.571  G 


39,7»7G 

4S,$51G 

853«G 


18,1611 
4.141  G 
3.iai 


I33ai 

33»1- 

163011' 


NEWARK.  N.  J. 


437,077 

1,098,658 

490,388 

332.794 

1,062,896 

468,086 

—IV} 

Wftr  \ . 

...AS} 

139;i57 

86/201 

T(»al  Diily  . 

Total  Sunday  . . . 
Grind  Total  . . . . 

2,026,123 

373,560 

2,399,683 

1,863,776 

329,827 

2,193,603 

104,283  G 
35,762  G 
22,302  G 
9,223  L 
52,956  G 


162,347  G 
43,733  G 
206,080  G 


16,5»|. 

27,9751. 


44,4941 


77,9046 
crat  (■)• 


NEW  ORLEANS.  LA. 


^-cs-Picayune  . . 

....Im) 

757,213 

341,621 

521,247 

386,098 

376,216 

321,443 

763,456 

321,796 

573,117 

■*t3l  . 

.... (c) 

'■.ita  .... 

. 

274,147 

344,140 

260,770 

,  -^Picayune  &  States  (S) 
sa-Tnbune  . (S) 

lotal  Daily  . . . . , 
‘«Ul  Sunday  . . . 
Total  . . . , 

2,006,179 

697,659 

2,703,838 

1,932,516 

604.910 

2,537.426 

62.7836 

82.2116 

18,3571 

13,9566 

145^066 

4,40U 

140.6«6 


56,01(6 


45.W 

19,885 


243|»6 

217,5086 


vf'd  Tribune 


^M-Telegram 


74,0496 

3,7^0 


■Enid  ■Tribune’ 
^ly 

Jotil  Sunday 

Gtmd  Toul  , 


NEW  YORK,  N.  Y. 

. tm)  584,890  582,641 

. (m)  999,246  940,130 

. im)  640.752  648.167 

. (m)  1,116.946  910,486 

. (m)  250,093  218,973 

. (el  694,191  657,780 

. (e)  1,037,051  1,036,235 

. (e)  1,029,831  1,019,354 

. (e)  333.693  257,368 

. (S)  420,999  476,166 

. (S)  909,208  812,997 

. (S)  103,517  75,170 

. iS)  489,226  420,410 

. (S)  588,048  560,617 


6,686.693  6,271,134 
2,510,998  2,345,360 
9.197,691  8,616,494 


6,243  L 
19,825  G 
51,870  L 
111,951  G 
32,076  G 
60,673  G 


73,663  G 
92,749  G 
166.412  G 


2,249  G 
59,116  G 
7,415  L 
206.460  G 
31,120  G 
36,411  G 
816  G 
10,477  G 
76,325  G 
55,167  L 
96,211  G 
28,347  G 
68,816  G 
27,431  G 


415,559  G 
165,638  G 
581,197  G 


Total  Daily  .  780,758  868,-947  88,189  L 

Total  Sunday  .  107,503  98,932  8,571  G 

Grand  Total  .  888,261  967,879  79,6181. 

PITTSBURGH,  PA. 

.Sun  Telegraph  . (e)  875,189  846,723  28.466  G 

Press  . (e)  1,055,120  1,033,623  21,497  G 

Post  Gazette . (m)  521,162  453,689  67,473  G 

Sun  Telegraph  . (S)  278,764  294,097  15,333  L 

Press  . (S)  259,445  229,732  29,713’ G 


Total  Daily  .  2,451,471  2,334,035  117,436  G 

Total  Sunday  .  538,209  523,829  14,380  G 

Grand  Total  .  2,989,680  2,857,864  131.816  G 

PORTLAND,  ORE. 

Oregonian  . (m)  354,530  378,293  23,763  L 

Journal  . (ej  580,236  544,726  35,510  G 

N’ews  Telegram  . (e)  328,104  307,886  20.218  G 

Oregonian  . (S)  216,048  245,170  29,122  L 

Journal  . (S)  123,669  102,352  21,317  G 


Total  Daily  .  1,262,870  1,230,905  31,965  G 

Total  Sunday  .  339,717  347,522  7,805  L 

Grand  Total  .  1,602,587  1,578,427  24,160  G 

PROVIDENCE.  R.  I. 

Bulletin  . (e)  1.006.125  960,671  '  45,454  G 

lournal  . (m)  359,267  334,259  25,008  G 

News  Tribune  . (e)  212,208  239,100  26,892  L 

Journal  . (S)  205,212  200,960  4,252  G 


Total  Daily  .  1,577,600  1,534,030  43,570  G 

Total  Sunday  .  205,212  200,960  4,252  G 

Grand  Total  .  1,782,812  1,734,990  47,822  G 

READING.  PA. 

Eagle  . (ej  627,387  602,945  24,442  G 

Times  . (m)  485,495  487,885  2,390  L 

Eagle  . (S)  41,357  43,527  2,170  L 


Total  Daily  .  1,112,882  1,090,830  22,052  G 

Total  Sunday  .  41,357  43.527  2,170  L 

Grand  Total  .  1,154,239  1,134,357  19,882  G 


Total  Daily  .  818,068  . 

Total  Sunday  .  101,981  . 

Grand  Total  .  920,049  . 

SALT  LAKE  CITY,  UTAH 

Tribune  . (m)  552,443  537,886  14,55/0 

Deseret  .News  . (e)  .121.86(1  .105,025  16,835  G 

Telegram  . (e)  449,703  389,221  60,482  G 

Tribune  . (S)  189,071  174,814  14,257  G 


Total  Daily  .  1,324,006  1,232,132  91,874  G 

Total  Sunday  .  189,071  174.814  14,257  G 

Grand  Total  .  1,513,077  1,406,946  106,131  G 

SAN  ANTONIO,  TEXAS 

Light  . (e)  485,411  457,500  27,911  0 

Express  . (m)  202,574  209,360  6,786  L 

News  . (ei  481,853  418,607  63,246  G 

Light  . (S)  302,855  293,454  9,401  G 

Express  . IS)  176,446  140,594  35,852  G 


Total  Daily  .  1,169,838  1,085,467  84,371  G 

Total  Sunday  .  479,301  434,048  45,253  G 

Grand  Total  .  1,649,139  1,519,515  129,624  G 

SAN  DIEGO.  CAUF. 

Union  . (m)  407,793  413,953  6,160  L 

Sun  . (e)  419,653  347,452  72,201  G 

Tribune  . (e)  648,855  530,944  117,911  G 

Union  . (S)  263,503  200,498  63,005  G 


Total  Daily  . (e)  1,476,301  1,292,349  183,952  G 

Total  Sunday  .  263,503  200.498  63,005  G 

Grand  Total  .  1,739,804  1,492,847  246,957  G 

SCHENECTADY,  N.  Y. 

Gazette  . Im)  617,849  . 

Union  Star  . (e)  534,961  . 

Grand  Total  .  1,152,810  . 

Not  measured  in  1934. 

SAN  FRANCISCO,  CALIF. 

Chronicle  . (m;  475,981  494,633  18,652  L 

Examiner  . (m)  605,649  580,526  25,123  G 

Call  . (e)  527,426  502.999  24,427  G 

News  . (e)  542,236  482,867  59,369  G 

Chronicle  . (S)  217,677  213,174  4,503  G 

Examiner  . (S)  394,391  376,752  17,639  G 


Total  Daily  .  2,151,292  2,061,025  90,267  G 

Total  Sunday  .  612,068  589,926  22,142  G 

Grand  Total  .  2,763,360  2,650,951  112,409  G 

SEATTLE,  WASH. 

Post-Intelligencer  . (m)  449,733  351,283  98.450  G 

Star  . . (e)  258,762  304,472  45,710  L 

Times  . le)  735.062  723,490  11,572  G 

Post-Intelligencer  . (S)  335.812  280,516  55,296  G 

Times  . IS)  248,968  188,411  60,557  G 


Total  Daily  .  1,443,557  1,379,245  64,312  G 

Total  Sunday  .  584,780  468,927  115,853  0 

Grand  Total  .  2,028,337  1,848,172  180,165  G 

SIOUX  CITY,  IOWA 

Journal  . (d)  292,591  282,934  9,657  G 

Tribune  . (e)  351,486  312,700  38,786  G 

Journal  . (S)  97,606  101,900  4,294  L 


Total  Daily  .  644,077  595,634  48,443  G 

Total  Sunday  .  97,606  101,900  4,294  L 

Grand  Total  .  741,683  697,534  44,149  0 

Note:  Journal  all  day  paper — all  advertising  appears  in 
all  editions — one  edition  measured. 

SOUTH  BEND.  IND. 

News-Time:  . (e)  373,083  390,124  17,041  L 

Tribune  . (e)  498,796  499,281  485  L 

News-Times  . (S;  71,477  64,609  6,868  G 

Tribune  . (S)  90,837  82,767  8,070  G 


Total  Daily  .  871,879  889,405  17,526  L 

Total  Sunday  .  162,314  147,376  14,938  G 

Grand  Total  .  1,034,193  1,036,781  2,588  L 

SPOKANE,  WASH. 

Spokesman-Review  ....  (m)  275,425  259,234  16,191  G 

Chronicle  . (e)  514,118  449,670  64,448  G 

Press  . (e)  187.777  162,574  25,203  G 

Spokesman-Review  ....(S)  199,318  145,682  53,636  G 


Total  Daily  .  977,320  871,478  105,842  G 

Total  Sunday  .  199,318  145,682  53,636  G 

Grand  Total  .  1,176,638  1,017,160  159,478  G 

ST.  LOUIS  MO. 

Globe  Democrat  . (m)  494,650  523,719  29,069  L 

Post-Dispatch  . le)  884,239  893,412  9,173  L 

Star  &  ■Times  . (e)  499,360  509,356  9,996  L 

Globe  Democrat . (S)  223,637  202,581  21,056  G 

Post-Dispatch  . (S)  370,811  385,839  15,028  L 


Total  Daily  .  1,878,249  1,926,487  48,238  L 

Total  Sunday  .  594,448  588,420  6,028  G 

Grand  Total  .  2.472,697  2,514,907  42,210  L 


(Continued  on  /text  page} 
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SEPTEMBER  NEfFSPAPER  LINAGE  AS  COMPILED  BY  MEDIA  RECORDS 


ST.  PAUL,  MINN. 


1935 

1934  Gain  or  Loss 

';02,251 

<S95ij581 

VaLq 

. t'gBl 

399^892 

T*iGni  Di  CAA 

(R) 

172;09S 

Keuwe  ”  * 

. ( sS 

81,882 

1,597.724 

— 

23,977 

1  85l!7ni 

SYRACUSE,  N. 

Y. 

. (e) 

546,152 

563,276 

17,124  L 

. (e) 

546.412 

549,338 

3.926  L 

422.694 

438,206 

15,512  L 

American  . 

. (S) 

159,593 

179,641 

20,048  L 

Herald  . 

. (S) 

81,057 

73,095 

7.962  G 

Post-Standard  . 

. (S) 

62,970 

63,345 

375  L 

Total  Daily  . 

1.515.258 

1,550,820 

35,562  L 

303.620 

316,081 

12.461  L 

(>rand  Total  . 

1,818,878 

1,866,901 

48,023  L 

TULSA,  OKLA. 


. (e) 

1935 

521,382 

1934  Gain  or  Loss 
474,806  46,576  G 

World 

431,503 

462,235 

30,732  L 

Tribune 

154,844 

110,365 

44,479  G 

World  . 

. (S) 

187,936 

180,700 

7,236  G 

Daily  . 

952,885 

937,041 

15,844  G 

Total 

Sunday 

342,780 

291.065 

51,715  G 

Grand 

Total  . 

1,295,665 

1,228,106 

67,559  G 

Herald 

WASHINGTON.  D 

.  c. 

365,464 

94,393  G 

Post  . . 

459,387 

416,211 

43,176  G 

News  . . 

. (e) 

519,498 

432,228 

87,270  G 

Times  . 

. (e) 

729,715 

594,145 

135,570  G 

Star  . , , 

1,338,583 

1,280,356 

58,227  G 

Herald 

. 

493,816 

318,599 

175,217  G 

Star  . . 

507,950 

436,444 

71,506  G 

Post  . . 

. (S) 

314,210 

236,388 

77,822  G 

Total 

Daily  . 

3.507,040 

3,088,404 

418.636  G 

Total 

Sunday 

1,315,976 

991,431 

324,545  G 

Grand 

Total  . 

4,823,016 

4,079,835 

743,181  G 

YOUNGSTOWN,  OHIO 


Vindicator  . 

Telegram  . 

Vindicator  . 

....(e) 

. . . .  (e) 
....(S) 

1935 

592,576 

394,619 

156,755 

1934  GiiaoHig 
466,340  126Jl4r 

^21.744  72tt? 

107.997  48:Sc' 

Total  Daily  . 

Total  Sunday  . . . 
Giand  Total . 

987,195 

156,755 

1,143,950 

788,084 

107,997 

896,081 

1W.111(; 

247^«c 

HGURES  SUPPUED  BY  PUBUSHERS 


KANSAS  CITY,  MO. 

Journal-Post  . (e)  300,393  321,798 

Star  . (e)  694,0n  695,000 

Star  . (m)  622,615  603,004 

Toumal-Post  . (S)  115,070  122,110 

Star  . (S)  391,717  378,934 


ToUl  Daily  .  1,617,021  1,620,802 

Total  Sunday  .  506,787  501,044 

Grand  Total  .  2,123,808  2,121,846 


21,«Sl 

WL 

19611 C 
?,040L 
12.7UG 


3.781  L 
5;4JC 
1,9(2C 


TACOMA,  WASH. 


f.edger  . 

News-Tribune  . . 

Times  . 

Ledger  . 

. (e) 

. (e) 

. (S) 

152,259 

385,649 

282,367 

124,511 

172,227 

402,358 

292,910 

118,331 

19,968  L 
16,709  L 
10,543  L 
6,180  G 

Total  Daily  . . . 
Total  Sunday  . 
Grand  Total  . . 

820,275 

124,511 

944,786 

867,495 

118,331 

985,826 

47,220  L 
6,180  G 
41,040  L 

TOLEDO,  OHIO 

Times  . 

Blade  . 

News-Bee  . . 

Times  . 

. (e) 

. (S) 

122,939 

713,819 

374,761 

236,721 

79,825 

625,368 

303,126 

185,423 

43,114  G 
88,451  G 
71,635  G 
51,298  G 

1,008,319 

185,423 

1.193.742 

203,200  G 
51,298  G 
254,498  G 

Total  Sunday  . 
Grand  Total  . . 

236>21 

1,448,240 

TORONTO,  ONT.,  CANADA 

Globe  . 

Mail  &  Empire.. 

Star  . 

Star  Weekly  . . . . 
Telegram  . 

. (=) 

285,316 

332,171 

1,315,350 

96,943 

1,254,732 

340,646 

348,259 

1,269,930 

105,765 

1,232.648 

55,330  L 
16,088  L 
45,420  G 
9,222  L 
22,084  G 

Total  Daily  . . 

3.284,112 

3,297,248 

13,136  L 

TRENTON,  N. 

J. 

Times  . 

Times- Advertiser 

. (e) 

. (S) 

478,618 

84,730 

519,888 

79,894 

41,270  L 
4,836  G 

Total  Daily  . . 
Total  Sunday 
Grand  Total  . . 

478,418 

84,730 

563,348 

519,888 

79,894 

599,782 

41.270  L 
4.836  G 
36,434  L 

TROY,  N.  Y. 

Record  . (m)  495,896  . 

Note:  Not  measured  1934  Record  M  sold  in  combination 
with  Times-Record. 


WESTCHESTER  COUNTY  (N.  Y.)  GROUP 


Mamaroneck  Times  ... 

Mt.  Vernon  .Argus . - 

New  Rochelle  Standard 

Star  . 

Ossining  Citizen-Register 

Portebester  Item . 

Tarrytown  News  . 

Yonkers  Herald- 

Statesman  . 

White  Plains  Reporter. 
Peekskill  Star  . 

.(e) 

.(e) 

.(e) 

.(e) 

.(e) 

.(e) 

.(e) 

.(e) 

•(e) 

152,047 

414,237 

396,569 

167,322 

270,181 

179,856 

337,083 

511.365 

189,762 

143,429 

429,511 

459,856 

179,471 

273,620 

191,902 

330,741 

476,381 

190,734 

8,618  G 
15,274  L 

63,287  L 
12,149  L 
3,439  L 
12,046  L 

6,342  G 
34,984  G 
972  L 

Grand  Total . 

2,618,422 

2,675,645 

57,223  L 

WICHITA,  KAN. 

Beacon  . 

Eagle  . 

Eagle  . 

Beacon  . 

.(e) 

(m) 

•  (e) 
(S) 

483,969 

221,357 

359,055 

257,933 

467,703 

252,770 

403,562 

238,905 

16,266  G 
31.413  L 
44,507  L 
19,028  G 

Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 

1,064,381 

419,976 

1,484,357 

1,124,035 

413,350 

1,537,385 

59,654  L 
6,626  G 
53,028  L 

WILKES-BARRE, 

PA. 

Record  . 

Times- Leader  . 

News  . . . 

Independent  . 

(m) 

.(e) 

.(e) 

.(S) 

676,392 

642,359 

466,153 

223,501 

714,723 

706,524 

367,787 

187,917 

38,331  L 
64,165  L 
98,366  G 
35.584  G 

Total  Dailv  . 

Total  Sunday  . 

Grand  Total . 

1,784,904 

223,501 

2,008,405 

1,789,034 

187,917 

1,976,951 

4,130  L 
35,584  G 
31,454  G 

WORCESTER,  MASS. 

Telegram  . 

Gazette  . 

Post  . 

■fr.! 

507,766 

556,439 

287,626 

471,455 

498,348 

295,484 

36,311  G 
58,091  G 
7,858  L 

Total  Dailv  . 

Total  Sunday  . 

Grand  Total  . 

1.351,831 

172,284 

1.524.115 

1,265,287 

161.192 

1,426,479 

86,544  G 
11.092  G 
97,636  G 

BRONX  (NEW  YORK  CITY) 


The  Home  News. . . 
The  Home  News.... 

....(e) 

...(S) 

218,264 

89,923 

241,384 

93,674 

23.1201 

3;5U 

Grand  Total  . 

308,187 

335,058 

imi 

NEW 

BEDFORD,  MASS. 

.Standard-Times  . . . . 

Mercury  . 

Standard-Times  . . . . 

....(e) 

...(mj 

....(S) 

379,204 

365,652 

43,680 

310,142 

318.080 

41,594 

(9.0(2  C 
47jnc 
2MC 

Total  Daily  . 

Total  Sunday  . . . 
Grand  Total . 

744,856 

43,680 

788,536 

628,222 

41,594 

669,816 

11(4340 

2.0KG 

lli;20G 

American  Weekly  linage  (97,776  lines)  is  incltided  ■ 
the  Sunday  figures  of  the  following  newspapers:  Alknt 
Times-Union,  Atlanta  American,  Baltimore  Americas,  B» 
ton  Advertiser,  Chicago  Herald  &  Examiner,  Detroit  Tiw, 
Milwaukee  Sentinel.  New  York  American,  Omaha  B» 
News,  Pittsburgh  Sun-Telegraph,  Rochester  Americas,  So 
Antonio  Light,  Syracuse  Amertcan,  and  Washington  HcnU; 
92,426  lines  in  Los  Angeles  Examiner,  San  Frasciico  U- 
aminer  and  Seattle  Post-Intelligencer. 

This  Week  linage  (13,971  lines)  is  included  in  the  Saa- 
day  figures  of  the  following  newspapers:  Atlanta  Josiaii. 
Baltimore  Sun,  Birmingham  News  &  Age-Herald. 
Herald,  Buffalo  Times,  Cincinnati  Enquirer,  Clewhal 
Plain  Dealer,  Dallas  News,  Detroit  News,  Indianapolii  Star, 
Memphis  Commercial  .\ppeal,  Milwaukee  Journal,  Miaae 
apolis  Journal.  New  Orleans  Item-Tribune,  New  Ywk 
Herald  Tribune.  Omaha  World-Herald,  Philadelphia  Rmli 
Pittsburgh  Press,  St.  Louis  Globe-Democrat,  and  WaiUai- 
ton  Star;  10,343  lines  in  Chicago  Daily  News  (^tniday). 

Metropolitan  Group  linage  is  included  as  follows  la 
Sunday  Image:  Baltimore  Sun,  31,923  lines;  Boston  (iek, 
11,304  lines;  Buffalo  Times.  32.583  lines;  Chicago  TrSpaat 
31.735  lines;  Cleveland  Plain  Dealer.  33,549  lines;  Detroit 
News.  34,124  lines;  New  York  News,  26,942  lines;  PUa- 
delphia  Inquirer,  19,109  lines;  Pittsburgh  Preaa,  3UJ! 
lines;  St.  Louis  Globe-Democrat,  34,081  lines,  and  Wash 
ington  Star,  31,770  lines. 
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CARMACK  PLEA  DENIED 
IN  TENNESSEE 


Jutlgte  Retui*ns  Tennessean  Papers  to 
Status  of  Equity  Receivership — 
Motion  for  Dismissal  Made 
by  Main  Creditor 

(Special  to  Editor  &  Publisher) 
Nashville,  Tenn.,  Oct.  15 — In  the 
first  definite  move  toward  disposals  of 
the  Tennessean  Papers,  in  receivership 
since  March  3,  1933,  Judge  John  J. 
Gore,  of  U.  S.  District  Court  here,  to¬ 
day  dismissed  the  petition  of  Edward  W. 
Carmack,  Jr.,  publisher  of  the  Muriress- 
boro  News-Journal,  for  reorganization 
of  the  Tennessee  Publishing  Company 
under  section  77-B  of  the  Federal  Bank¬ 
ruptcy  act. 

Judge  Gore  dismissed  the  petition  of 
Carmack,  who  has  been  president  of  the 
publishing  company  since  June  S,  on  mo¬ 
tion  of  one  of  the  main  creditors  of  the 
company,  the  American  National  Bank, 
of  Nashville,  of  which  Paul  M.  Davis, 
who  is  bidding  for  the  newspapers,  is 
president. 

In  dismissing  the  petition,  Judge  Gore 
held  that  he  did  so  entirely  on  points 
of  law  and  not  in  consideration  of  the 
merits  of  the  petition.  He  ruled  that 
the  proposed  reorganizaztion,  without 
the  approval  of  the  statutory  number 
of  creditors,  would  take  away  from  the 
mortgagee  property  rights  guaranteed 
under  the  fifth  amendment  of  the  (in¬ 
stitution.  Judge  Gore  explained  that 
the  petition  for  reorganization  was 
filed  in  good  faith  and  that  insofar  as 
pnxif  showed,  the  petitioners  were  in 
a  financial  position  to  carry  out  the 
plan.  In  dismissing  the  plea,  however, 
he  based  his  action  mainly  on  the  fact 
that  creditors  of  the  Tennessee  Publish¬ 
ing  Company,  both  secured  and  un¬ 
secured,  refused  to  agree  to  the  plan. 


Dismissal  of  the  Carmack  petition 
restored  the  papers  to  the  status  of  an 
equity  receivership  and  reinstated  a  mo¬ 
tion  for  a  judicial  sale  of  the  properties, 
both  of  which  causes  were  pending  when 
the  reorganization  plea  was  filed. 

Immediate  action  on  these  causes  was 
blocked  by  Former  Gov.  A.  H.  Roberts, 
ot  counsel  for  Carmack,  who  announced 
that  further  pleadings  would  be  filed  and 
that  the  case  would  be  carried  to  the 
U.  S.  Supreme  Court  if  necessary. 
Judge  Gore  granted  counsel  reasonable 
extension  of  time  to  prepare  the  further 
pleadings. 

It  is  probable  that  no  further  action 
will  be  taken  until  next  week.  Hear¬ 
ings  leading  up  to  the  dismissal  of  the 
petition  consumed  five  days. 


SPRINGFIELD  GUILD  ELECTS 

Scott  Anderson  of  the  Springfield 
(Mass.)  Republican  editorial  staff  was 
recently  elected  president  of  the  Spring- 
field  Newspaper  Guild.  He  succeeds 
Valery'  Burati  of  the  Springfield  Union 
who  was  elected  vice-president.  Mary 
Linda  Helfant  of  the  Republican  was  re¬ 
elected  recording  secretary.  George  W. 
Memott  of  the  same  paper  was  returned 
as  treasurer  and  George  Springer  of 
the  sports  staff  of  the  Republican  was 
elect^  corresponding  secretary.  Nor¬ 
man  Corwin  of  the  Republican  and  Mr. 
Burati  were  elected  delegates  to  the 
New  England  District  council  of  the 
guild.  The  unit  voted  in  favor  of  af¬ 
filiation  with  the  A.  F.  of  L. 


2,500  WARNING  SIGNS  PLACED 

The  Philadelphia  Evening  Ledger  and 
the  Automobile  Qub  of  Philadelphia 
co-operated  in  a  campaign  which  re¬ 
sulted  recently  in  the  erection  of  2500 
warning  signs  to  motorists  in  the  vicin¬ 
ity  of  the  city’s  public  schools  to  pro¬ 
tect  the  lives  of  pupils. 


FIVE  ARRESTED  FOR 
WASHINGTON  MURDER 

Herald’s  Year-Long  Campaign  Against 
Crime  Finds  Gangsters  Who 
Slew  Circulation  Man  by 
Mistake 

By  James  J.  Butler 

(Editor  &  Pdblisber  Correspondent) 

Washington,  D.  C.,  Oct.  16— A  war 
on  crime  declared  one  year  ago  by  the 
Washington  Herald  after  one  of  its 
route  agents  was  killed  in  a  “mistaken 
identity”  murder,  attained  its  objective 
this  week  when  Metropolitan  police 
announced  four  suspects  are  under  ar¬ 
rest  and  a  confession  has  been  obtained. 

Allen  B.  Wilson  slumped  in  the  seat 
of  his  automobile,  dead,  when  gunmen 
opened  fire  on  him  as  he  stopped  his 
car  to  deliver  a  newspaper  at  the  home 
of  “Micky”  McDonald,  described  by  po¬ 
lice  as  a  ‘‘big  shot”  gambler.  The  lead 
pellets  were  intend^  for  McDonald, 
who  ^d  ^n  “put  on  the  spot”  by 
gambling  rivals  as  a  penalty  for  invad¬ 
ing  a  “numbers”  territory  and  allegedly 
welching  on  the  payoff.  McDonald  told 
police  he  was  taken  home  earlier  than 
usual  that  night  when  he  became  too 
drunk  to  navigate  alone,  and  when  a 
car  of  the  make  he  usually  drives  stop¬ 
ped  at  his  residence  at  the  customary 
hour  of  his  arrival,  the  driver,  who  hap¬ 
pened  to  be  Wilson,  t(X)k  the  gunfire 
intended  for  the  gambler. 

The  Herald  promptly  offered  a  re¬ 
ward  of  $5,000  for  capture  and  convic¬ 
tion  of  the  killers.  Enlisting  the  co¬ 
operation  of  other  Washington  news¬ 
papers  it  prompted  “law  enforcement” 
mass  meetings,  aroused  the  public  to  a 
high  pitch  of  indignation  at  gambling 
conditions  in  general  and  caused  sup¬ 
pression  of  race  horse  results  which 


serve  as  a  basis  for  “numben"  gisK 
payoffs. 

Several  recognized  hoodlums  wot 
placed  behind  the  bars  and  the  ?« 
squad  of  the  District  of  Columbatotk 
on  increased  vigilance,  closing  dowii 
numerous  gaming  establishments. 

Although  the  killing  took  place  is  it 
state  of  Maryland,  District  authoritiB 
have  kept  on  the  trail  of  suspects  for  i 
year.  For  months  the  Herald  has  «• 
ried  a  first-page  “box”  repeating  ill 
offer  of  reward. 

When  police  broke  the  story 
week,  the  Herald  listed  the  prisonen 
as  follows: 

“Albert  Staverly  Sutton,  one  of  the 
most  dangerous  gangsters  ever  to  wak 
the  streets  of  Washington. 

“John  ‘Slim’  Dunn,  member  of  thent 
torious  Tri-State  Gang,  a  safe-bkiw 
and  gunman. 

“Dewey  Jenkins,  under  indictment  li; 
ready  for  assault  with  intent  to  kiH 
also  a  member  of  the  Tri-State  Gang- 

“James  Qeary,  a  Philadelphia  fflok 
man.” 

A  fifth  suspect — Gaude  Brilejr-nfj 
killed  several  months  ago  in  an  k'l 
tempted  prison  break. 


DROPS  SATURDAY  EDmOHS 

The  Quincy  (Mass.)  Neros  and 
Henryetta  (C)kla.)  Free  Lance  bxet 
nounced  the  discontinuance  of 
Saturday  edition.  The  former  is 
published  evening  and  Sunday, 
latter  announced  the  addition  of  a 
day  edition,  effective  Oct.  20. 


TREATY  NAVY  CONTEST  lUB* 

The  Atlanta  (Ga.)  Georgian-Ami 
can  is  sponsoring  a  letter  con^' 
“Why  the  United  States  Should  nJJ 
A  Full  Treaty  Strength  Navy,”  o 
nection  with  Atlanta’s  obsenran* 
Navy  Day  Oct.  28. 
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HEPLEY  V.  s.  PARKER 

Veteran  New  York  Marine  Editor  Diet 
_ Worked  for  Bennett 

Hedley  V.  S.  Parker,  marine  editor 
•  jLj  old  New  York  Herald  and  later 
‘f,  York  Sun  for  49  years,  died  in 
York  Oct.  11  at  the  age  of  79. 
"Captain  Parker,”  as  he  was  known 
•hrol^t  the  shipping  world,  joined 
K,.  Son  when  the  Herald  was  absorbed 
Ky  the  New  York  Tribune.  He  had 
^  on  leave  from  the  Sun  for  the  last 
three  years. 

For  more  than  dO  years  Captain 
Parker  cabled  a  daily  report  on  mari¬ 
time  affairs  in  this  country  to  Lloyds 
ic  London,  and  he  was  editor  of  sWp 
ntus  on  the  Herald  when  it  carried  two 
full  pages  of  shipping  information 
daily.  During  that  time  James  (iordon 
Hennett  had  the  Herald  maintain  its 
own  cable  service  to  obtain  foreign 
shipping  data  and  send  its  own  dispatch 
boats  down  New  York  Bay  to  meet  in¬ 
coming  vessels.  He  was  born  in  New¬ 
castle,  N.  B.,  and  came  to  the  United 
Sutes  in  his  early  twenties.  After  a 
few  years  as  a  compositor,  he  joined 
the  editorial  staiT  of  the  Herald,  and  at 
the  time  of  his  death  he  was  a  member 
in  good  standing  of  Typographical 
Union  No.  6. 

(il^bttttarg 

CAPTAIN  ELMER  ELLSWORTH 
HOOD,  73,  former  editor  of  the 
Keyser  (W.  Va.)  Memntain  Echo  and 
iomder  of  the  Huntington  (\N.  Va.) 
Herald  now  the  Herald-Dise>ntch,  died 
Oct  12  of  paralysis.  His  wife,  a  son 
and  two  daughters  survive. 

James  McDonagh,  57,  news  editor, 
Montreal  Standard,  died  Oct.  12  in 
Montreal.  He  started  as  assistant  fin- 
andal  editor,  Montreal  Star,  later  work¬ 
ing  on  the  Daily  Mail  and  Financial 
Times. 

George  W.  Brown,  66,  editor  and 
publisher,  Goldsboro  (N.  C.)  Weekly 
Record,  died  recently.  He  is  survived 
by  his  wife,  three  daughters  and  one 
son. 

Cm..  Mark  D.  Irwin,  73,  prominent 
attorney  of  I^wrenceville,  Ga.,  and  one 
of  the_  orf'anizers  of  the  Georiria  Press 
Association  49  years  ago,  died  in  an 
Atlanta  hospital  Oct.  12,  after  an  ill¬ 
ness  of  three  weeks. 

Edward  FLovd  Hayes,  86,  for  43 
years  a  member  of  the  Springfield 
(iiass.)  Republican  staff  until  his  re- 
wraient  in  1916  as  editor  of  the 
Weekly  Retniblican  died  Oct.  11  at  his 
Dmgmcadow  Mass.  home. 

J.  W.  Oliver,  87,  widely  known  to 
wspapermen  in  Central  and  northwest 
Kansas  as  a  newsprint  company  sales¬ 
man  died  recently  in  Watsonville.  Cal. 
WiiiiAM  E.  Burgess,  77,  associated 
mth  the  La  Crosse  (Wis.)  Tribune  and 
Da^r-Press  since  1916  and  brother  of 
K  H.  Burgess,  publisher  of  the  daily, 
w  m  a  hospital,  Oct.  16.  He  started 
™  career  with  the  Montreal  Herald 
and  later  when  the  Herald  and  Star 
m^ed  he  served  as  drama  critic  and 
Dtowa  parliament  correspondent. 

John  Frederick  Jenson,  62,  Minne- 
P®Bce  reporter  and  dean 
a*  Cities  police  reporters,  died 

13  of  a  heart  ailment.  During 

m  c^eer  he  worked  on  the  old  Min- 
Daily  News,  Duluth  News- 

moime,  Minneapolis  Journal  and  the 
®t®oapolis  Tribune.  Special  details 


from  the  police  and  fire  departments 
and  the  sheriff’s  office  attended  his 
funeral.  Survivors  include  his  wife,  a 
son  by  a  former  marriage  and  two 
sisters. 

Edgar  S.  Wilson,  77,  pioneer  Mis¬ 
sissippi  journalist  and  author  of  a  col¬ 
umn,  “Mirrors  of  Mississippi”  in  the 
Jackson  (Miss.)  News,  died  at  his  home 
in  Jackson,  Oct.  10.  He  established  one 
of  the  Mississippi’s  first  newspapers — 
the  Walthall  (Miss.)  Pioneer. 

John  S.  Bird,  55  years  old,  editor. 
Hays  (Kan.)  Ellis  County  Nexvs,  died 
Oct.  5. 

Jack  H.  Smith,  66,  former  news¬ 
paper  cartoonist,  died  in  New  York 
Oct.  11.  During  his  career  he  had 
worked  on  the  New  York  Herald,  New 
York  Globe,  New  York  Post,  Washing¬ 
ton  Herald,  and  the  Philadelphia 
Herald.  He  started  on  the  Indianap¬ 
olis  Journal.  For  the  past  several  years 
he  had  conducted  a  correspondence 
school  for  cartoonists. 

James  Ryan  Haydon,  65,  for  25 
years  a  reporter  on  the  old  Chica^ 
Evening  Journal,  and  author  of  a  his¬ 
tory  of  Chicago,  died  recently  at  his 
home  in  Lombard,  III. 

Mrs.  Anne  Buck,  wife  of  Glen 
Buck,  president  of  Glen  Buck  Com¬ 
pany,  (Zhicago  agency,  died  Oct.  8  at 
her  home  in  Evanston,  Ill.,  after  a 
brief  illness. 

Pitt  P,  Hand,  former  newsn’ner- 
man,  and  sales  representative  for  Law 
Week,  a  law  publication,  died  Oct.  12 
from  gas  poisoning  in  Washington  D. 
C.  He  served  for  12  years  as  publicity 
agent  for  the  New  York  Central  rail¬ 
road,  resigning  in  1930. 

William  E.  Humelbaugh,  83,  ad¬ 
vertising  manager  of  the  Jell-0  Com¬ 
pany  for  many  years  died  Oct.  14  in 
Rochester,  N,  Y.,  his  home.  He  re¬ 
tired  from  business  several  years 
ago. 

John  B.  Corns,  60,  editorial  writer 
for  the  Ironton  (O.)  Tribrme  died 
Oct.  13  of  heart  disease.  He  formerly 
was  editor  of  the  Ironton  Daily  Reg¬ 
ister. 

James  R.  Kelly,  63.  with  the  Bir¬ 
mingham  News  39  years  until  his  re¬ 
tirement  about  a  year  ago,  died  re¬ 
cently. 

William  J.  Coombs,  53.  secretary  and 
treasurer  of  Typographical  Union  No. 
8  and  long  a  conspicious  figure  in  St. 
Louis  union  labor,  died  Oct.  11  in  the 
Jewish  Hospital,  of  that  city,  of  heart 
disease.  He  was  owner  and  publisher 
of  the  St.  Louis  Union  Labor  Advocate, 
which  last  Labor  Day  celebrated  its 
first  anniversary. 
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PAUL  J.  KROESEN 

Paul  Joseph  Kroesen,  34,  outstanding 
young  newspaper  artist  of  the  NEA 
Service  art  staff,  died  in  Cleveland,  O., 
Oct.  15.  victim  of  bronchial  pneumonia. 
Formerly  with  the  Cleveland  Press 
and  the  Plain  Dealer,  Kroesen  began 
work  for  NEA  10  years  ago.  For  the 
past  eight  years,  he  has  been  on  the 
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Staff  of  NEA’s  Every  Week  Magazine. 
One  of  Kroesen’s  achievements  was  a 
cartoon,  produced  at  the  time  of  the 
Lindbergh  kidnapping,  which,  under  the 
title,  “Flying  Blind,”  symbolized  the 
tragedy  which  had  befallen  the  Colonel 
and  his  wife. 

A  son  ZYi  years  old  survives  the  dead 
artist.  Mrs.  Kroesen  died  several 
months  ago. 


WFBC  GETS  POWER  INCREASE 
(Special  to  Editok  &  Pobliskek) 
Washington,  D.  C.,  Oct.  15— Per¬ 
mission  to  operate  on  5,000  watts  has 
been  granted  by  the  Federal  Communi¬ 
cations  Commission  to  station  WFBC 
owned  by  the  Greenville  (S.  C.)  News 
and  Piedmmit.  The  increase  in  power 
from  1,000  to  5,000  watts  will  bring  the 
station  to  the  maximum  permitted  on 
regional  bands.  The  papers  are  con¬ 
structing  a  new  station  to  house  their 
transmitter.  Meanwhile  two  other 
dailies  have  filed  applications  for  station 
changes.  The  Ardmore  (Okla.)  Ard- 
moreite  operating  KVSO  seeks  to  in¬ 
crease  its  power  from  100  to  250  watts, 
daytime,  and  100  watts  nights,  and 
change  hours  of  operation  from  daytime 
to  unlimited  time.  The  Ventura  (CM-) 
County  Star  seeks  to  construct  a  new 
station  to  operate  on  250  watts,  daytime 
only. 


CATHOUC  WEEKLIES  MERGE 
The  merger  of  the  Milwaukee 
Catholic  Herald  and  the  Catholic  Citi- 
zen  brings  under  one  management  ne^ly 
three-quarters  of  a  century  of  religious 
publishing  in  the  northwest  Effective 
Oct.  5,  the  new  paper  became  known 
as  the  Catholic  Herald-Citizen,  the  of¬ 
ficial  newspaper  of  the  ecclesiastical 
province  of  Milwaukee.  Walter  Abel, 
formerly  advertising  manager  of  the 
Catholic  Herald  has  been  placed  in 
charge  of  advertising  and  promotion  of 
the  new  paper. 


HELD  ROGERS’  MEMORIAL 

A  record-breaking  crowd  attended 
the  all-star  revue,  staged  by  the  Chicago 
Herald  and  Examiner  in  the  Grand 
Opera  House  Saturday  night,  Oct.  12. 
The  event  added  the  sum  of  $2,(X)8.02 
to  the  national  Will  Rogers  Memorial 
Fund. 


MILLARD  QUITS  CHINESE 

Leaves  Advisory  Post  Denying  Japan¬ 
ese  Pressure 

Thomas  F.  Millard,  pioneer  American 
newspaper  man  in  the  Orient  and  for 
the  last  five  years  political  adviser  to 
the  Nanking  government,  Oct  7,  an¬ 
nounced  the  termination  of  his  associa¬ 
tion  with  the  Nationalist  government. 

Stating  his  intention  of  resuming  his 
work  as  writer  and  journalist,  Millard 
denied  rumors  that  his  resignation  was 
a  result  of  Japanese  pressure. 

From  1927  to  1929  Millard  was 
Shanghai  correspondent  of  the  New 
York  Herald  Tribune. 

He  founded  two  American  papers  in 
Shanghai,  China  Daily  Press  and 
China  Weekly  Review. 


RALL  SUCCEEDS  READ 
Nelson  J.  Rail  has  betn  appointed 
managing  editor  of  the  Daily  Chief  of 
Upper  Sandusky,  O.,  succeeding  Charles 
U.  Read,  appointed  postmaster. 


ACCURACY 


United  Press 


SPEED 


1/  you  need 
circulation 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Siqma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreisn  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
ase  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

W  JAMES  C  MPER,  OIraetoi 

•S6  Exeknf«  Avmm  Ckkafo 


NO  CHARGE  TO  EMPLOYERS 


men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  tbs 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  alnlity 

Address:  Clarence  B.  Byster. 

Secretary-Treasurer,  Ths 

Peoria  Star,  Peoria,  Illinois. 
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MISSOURI  TAX  OMITS 
INTERSTATE  UNAGE 


A.  B.  C.  “TURNS  CORNER;” 
MEMBERSHIP  GAINS 


New  Ruling  Exempts  Copy  Sent  from 
or  Contracted  for  Outside  of  State 
— Other  Copy  Taxed  Only 
on  Missouri  Circulation 


(Continued  front  page  14) 


Most  national  advertising  in  Missouri 
newspapers  is  exempt  from  the  state 
sales  tax  of  1  per  cent  as  interstate 
commerce,  according  to  a  new  ruling 
made  by  Forrest  Smith,  state  auditor. 
Exempt  advertising  includes  that  for 
which  a  contract  is  entered  into  out¬ 
side  the  state,  or  where  plates  or  copy 
are  received  from  outside  the  state. 
Other  advertising  is  taxable  in  propor¬ 
tion  to_  the  newspaper’s  circulation 
within,  the  state,  pro  rata  deductions 
being  made  for  circulation  outside  of 
Alissouri. 

The  ruling,  released  by  the  Missouri 
Press  Association,  says  in  part: 

"This  section  of  the  Act  imposes  a 
tax  upon  all  advertising  in  newspapers, 
magazines,  billboards,  radios,  stereopti- 
con,  motion  picture  and  all  other  indoor 
or  outdoor  advertising  devices.  The 
act  docs  not  purport  to  tax  interstate 
commerce. 

"Sales  of  advertising  to  advertisers, 
where  the  contract  for  such  advertising 
is  entered  into  outside  the  state  of  Mis¬ 
souri,  or  where  the  cuts,  plates,  mats, 
materials,  information,  intelligence  or 
copy  are  received  by  the  publisher  from 
outside  the  state  of  Missouri,  are  inter¬ 
state  commerce  and  not  subject  to  the 
ta.x.  This  type  of  advertising  is  known 
as  ‘National  Advertising’  and  shall  be 
shown  on  the  return  as  interstate  com¬ 
merce  and  shall  be  deducted  from  the 
proceeds  or  total  sales  of  advertising 
111  arriving  at  the  amount  of  sales  sub¬ 
ject  to  the  tax. 


some  353  magazines  with  a  claimed  cir¬ 
culation  of  over  15  millions,  unaudited, 
of  course. 

So  magazine  men  in  the  Bureau  can 
understand  how  our  newspaper  mem¬ 
bers  feel  about  the  competition  of  the 
Shopping  News. 

It  is  among  business  papers  that  the 
movement  for  audited  circulation  lags, 
for  here  our  232  A.  B.  C.  members  rep¬ 
resent  only  23  per  cent  of  the  total 
circulation  in  the  trade,  technical  and 
other  business  fields ;  and  while  they  are 
the  leaders  in  their  respective  industries, 
they  are  forced  to  compete  with  no  less 
than  1,340  publications,  only  4  per  cent 
of  which  offer  any  form  of  standard 
audit,  the  C.  C.  A.,  which  operates  ex¬ 
clusively  among  the  free  circulation 
group. 

Here  is  perhaps  the  greatest  waste 
in  American  advertising — a  situation 
which  only  education  can  correct.  Mem¬ 
bers  of  the  A.  B.  C.  are  aiding  in  this 
process,  and  it  is  to  be  hoped  that 
greater  progress  along  this  line  may  be 
expected  in  the  next  year. 

I  have  previously  drawn  a  parallel 
lietween  the  A.  B.  C.  and  the  NR.\. 
It  is  significant,  I  think,  that  the  past 
year  has  witnessed  a  show-down  on 
Ixith.  The  government-made  institution 
has  failed  to  meet  the  test,  and,  follow¬ 
ing  the  supreme  court’s  decision,  it  has 
passed  out.  The  A.  B.  C.  in  the  mean¬ 
time  has  withstood  the  test  and  come 
through  stronger  than  ever.  The  one 
failed  because  its  regulations  were  im¬ 
posed  from  without.  The  other  survives 
because  its  rules  are  self-imposed,  and 


it  has  the  ability  and  the  will  to  modify 
its  rules  to  adapt  them  to  new  condi¬ 
tions.  Where  coercion  failed,  volunta  ry 
cooperation  has  proved  a  decisive 
answer  to  those  who  clamor  for  the 
regimentation  of  industry. 

Some  of  you  may  have  good  reason 
for  not  liking  some  parts  of  the  pro¬ 
gram  which  the  board  has  r^om- 
mended,  but  it  represents  a  sincere 
effort  to  harmonize  conflicting  view¬ 
points.  Your  approval,  therefore,  is 
the  supreme  test  of  the  ability  of  this 
industry  to  regulate  tself. 

The  Audit  Bureau  is  the  most  striking 
example  of  a  cooperative  organization 
in  the  whole  field  of  industry  because 
it  embraces  in  its  membership  more 
competitive  interests  than  any  other 
trade  association.  That  it  has  survived 
for  21  years  is  an  amazing  thing  •'nd 
proof  of  the  useful  function  which  it 
performs.  It  stands  a  monument  to 'the 
ability  of  advertisers,  agencies,  and 
many  different  types  of  competing  pub¬ 
lishers  to  subordinate  individual  differ¬ 
ences  and  work  together  in  the  interests 
of  the  common  good.  I  am  convinced 
that  this  spirit  of  tolerance  is  still  the 
keystone  of  this  organization,  and  I  ^- 
lieve  we  may  go  from  this  convention 
with  genuine  satisfaction  that  after 
having  undergone  this  examination  bv 
its  members,  the  Bureau  emerges 
stronger  than  ever,  its  fundamental 
(Kilicies  reaffirmed,  its  machinery  better 
fitted  to  changed  conditions,  and  the 
way  open  to  a  period  of  larger  service 
to  an  ever-increasing  membership. 
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HAS  PAPER  ACCOUNT 

W.  C.  Hamilton  &  Sons,  manufac¬ 
turer  of  fine  papers,  Miquem,  Pa.,  has 
appointed  Jerome  B.  Gray  &  Company, 
Philadeli^ia,  to  handle  advertising. 


1.100  ENTERED  DRESS  CONTEST 

No  Stonoa  Loft  Untumod  io  Smm»| 
fial  LoouTille  Proaotiox 

The  Louisville  Courier-JoumaPt  lat¬ 
est  and  most  successful  promotion  stu 
has  been  the  Courier- Journal  Dreaa- 
making  Contest,  which  doubled  patten 
sales. 

Prior  to  the  contest  the  wonanj 
page  of  the  Courier- Journal  had  under- 
gone  drastic  changes.  A  woman’s  pan 
editor  had  been  installed.  New  things 
had  been  tried  out  on  the  reading  public. 

New  type  of  heads  new  style  of  art 
During  the  Dressmaking  Contest  l.lOt 
women  ordered  patterns  for  the  por- 
pose  of  entering  dresses  in  the  contest  .v- 
The  contest  publicity  broke  on  thenoitai  Ki 
woman’s  page,  and  was  kept  on  that  i  place  on 
page  during  the  entire  period  of  thti 
contest,  Au^st  13  to  S’ept.  10.  MISS 

Running  in  the  Sunday  Courier-Jour,  wjy  j 
nal  for  the  last  nine  years,  has  be«  a  John 
charity  column  known  as  “Along  ftc  UjAjt 
King’s  Highway’’  and  edited  by  Linda  ijniversil 
Hope  Carew.  Miss  Carew  passes  on  -itcted  ( 
from  helper  to  helpless  everything  from  scholastic 
needles  and  pins  to  cook  stoves  and 
beds.  She  solicits  no  funds,  but  instead, ; 
the  castoffs  of  the  more  fortunate.  (5; 

It  was  announced  that  entries  in  tbti  Wash 
Dressmaking  Contest  would  become  the '  ard  C.  1 
property  of  the  Courier- Journal  to  be  (Vt)  / 
turned  over  to  Linda  Hope  Carew  and  member 
distributed  among  needy  women  and  istration 
girls.  'The  charity  angle  proved  to  be 
one  of  the  strongest  points  of  the 
contest. 

The  Courier- Journal  Fashion  Show 
at  the  Kentucky  State  Fair  next  was 
announced  on  the  woman’s  page  in  the 
Courier- Journal  booth  at  the  Fair, 
judging  took  place,  winning  dresses 
were  displayed  together  with  other  dress 
entries  totaling  455. 
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“Sales  of  advertising  where  the  con¬ 
tract  is  entered  into  in  the  state  of 
Missouri,  or  the  cuts,  plates,  mats,  ma¬ 
terials,  information,  intelligence  or  copy 
are  furnished  and  delivered  to  the  pub¬ 
lisher  in  Missouri  are  taxable  to  the 
e.xtent  that  siKh  advertising  is  circu¬ 
lated  and  delivered  inside  the  state  of 
Missouri;  the  tax  shall  lie  computed  in 
the  ratio  that  the  publisher’s  circula¬ 
tion  and  distribution  in  Missouri  bears 
to  the  total  circulation  and  distribution 
of  such  advertising. 

“The  tax  must  be  collected  and  re¬ 
mitted  on  all  types  of  intrastate  ad¬ 
vertising,  including  general  advertising, 
classified  advertising,  want  ads,  legal 
advertising  of  all  kinds  whether  ren¬ 
dered  to  an  individual,  to  the  state, 
county,  city,  or  any  political  subdivision 
ot  the  state  of  Missouri.  Legal  adver¬ 
tising  by  the  federal  government,  when 
paid  for  by  the  federal  government,  is 
not  taxable.” 
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INDICTMENTS  DISMISSED 

Attorney  General  Wilentz  of  New 
Jersey  has  announced  new  indictments 
apinst  William  H.  Fischer,  Toms 
River  editor,  charging  the  editor  with 
libeling  Sheriff  Hensler  of  Ocean 
County  would  be  dismissed.  The  new 
indictments  were  returned  SepL  27  a 
before  identical  indictments 
which  had  been  returned  last  year  were 
mile  prossed  by  the  Supreme  Court. 
The  original  indictments  were  the  out¬ 
growth  of  Fischer’s  fight  against  con¬ 
tinuant  of  gambling  on  the  Show  Boat 
Point  Pleasant  in  the  summer  of 
1934. 


COLUNS  HEADS  PRESS  GROUP 

Eli  I.  Collins,  makeup  and  feature 
^itor  of  the  Jersey  City  (N.  J.)  Jersey 
Journal  has  been  elected  president  of 
the  Hudson  County  Press  Club.  Other 
officers  elected  were:  A.  L.  Ransom, 
Hoboken  Jersey  Observer,  vice-presi¬ 
dent;  Warren  Morgan,  Jersey  Journal, 
recording  secretary;  Alderic’LaPointe, 
Jersey  Journal,  corresponding  secretary ; 
Malcolm  L.  Stephenson,  Jersey  Journal, 
treasurer,  re-elected ;  Ellis  Shapiro 
Bayonne  Times,  trustee;  Leo  J.  Hersh- 
dorfer.  Union  City  Hudson  Dispatch, 
trustee;  Samuel  Kaufman.  Bayonne 
'Fimes,  trustee. 


Stereotype  Room 
Efficiency 


Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 


Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sixes) 


Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 


New  England  Newspaper 
Siqiply  Company 
Worcester,  Mass.,  U.  S.  A. 


Cable  Addreu  NENSCO 
Worcester,  Mass. 


Rebuilt  Presses 

SCOTT  24  and  32-psfc  Prattts,  site  Modcra 
Multi-Unit  and  Straight  Unit  Prswas  la 
rarioaa  capadtict. 

GOSS  32-page  with  color  deck,  upper  (oraer, 
good  (or  black  and  color  work. 

HOB  32-page  4-deck,  40-page  Simplex,  Z-tjrpe 
Unit  Supei  -wed  Octuple  with  Kohler  Reels. 

COLOR  PRESSES 

HOE  12  Couple  “Unirertsl  Unit”  Color  Preee. 
sU  couplet  rerertible.  Prints  from  K'  thick 
stereotype  or  electrotype  ptatee  sgsinst  hard 
packing.  Alto  8  Conide  Hoa  Color  Preta  with 
four  form  roller  ink  distribution.  Both  presses 
han^e  full  site  or  tabloid  producta.  Both 
euuipped  with  wire  sUtchers. 

Available  for  early  delivery 

WALTER  scon  &  COMPANY 

Main  Oam  S  Fartwy . PlaiaUd.  N.  J. 
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For  Everything  Electric 
See  General  Electric 
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The  ttmfUt!  G-E  line  enabla 
you  to  entrust  sw  msnnftc- 
tnrer  with  the  uudiTided 
responsibility  for  erery  elec¬ 
trical  requirement  of  the 
modern  pressroom. 
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Have  1 


For  particulars,  sddress  the 
uearest  G-E  office,  or  (jco- 
ersl  Electric,  Dept.  6-201, 
Schenectady,  New  York. 
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EHRA  SERVICE  AT  NO  EXTRA  COST 


Every  Eorros  a  Pobushib  tnbsetlber  has  tha 
privllese  ot  asking  any  qntstioD.  on  any  aubiaet  eon- 
neeted  with  ntwntaptn  or  advertising. 

Our  refereoes  da^mant  la  weU  organised  to  give 
quick  ofaeertul  and  lotelllgent  Information  aervlee. 


write.  Call  or  Telephone. 

EDITOR  &  PUBLISHER 
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PRECISION 
THINNING 
&  SHAVING 
MACHINE 


“The 

rite 

b  flr» 


^  I  'riE  finest  and  most  accurate  mi- 
chine  for  reducing  curved  stereo¬ 
type  color  and  black  plates  to  the 
desired  thickness  with  extreme  accu¬ 
racy.  Powerful,  precise  and  simple  Ihimor 
in  operation.  Anti-friction  bearingt 
throughout.  Push  button  control 


Gives  Better  Plates.  Reduces  Costly  Makeresdy.  Lengthens  Life  of  Plate- 


Send  for  details 


R.  HOE  &  CO.,  Inc. 


910  EAST  138di  STREET  (AT  EAST  RIVER)  NEW  YORK  CITY 


leas 

Fell 


riMish. 

hftlly 

Ulning 

tiona. 

Pibliihi 


KM 


antutioi 

W  cir 
C 


temdrd 

Prleat 


pWrigi 


II W. 

Multi 


|1‘  w. 


-T 


Editor  &  Publisher  for  October  19,  1935 


51 


ar 


PhotO'Litbographinf 


„0tllOW  ANNOUNCES  CHANGES 

^ral  changes  in  the  personnel  of  _ 

.  uivertising  department  of  the  Cap-  No  CutM  Needed,  illustrate  Advertising 
^  n.  hav'e  h^n  announced  nteratur<*,  reproduce  letters,  bulletins,  etc. 

^  PubUcatlOns  nave  I^n  araouncro  prices,  ll.so  per  lOO;  20c  additional 

r  Ujrco  Morrow,  assistant  publisher,  loo’s.  I'Hssantino.  2bo  w.  tstn  Lo-s-tett. 
Slit  Morris.  Kansas  City,  Mo.,  repre-  :  -  r 


Situations  Wanted 


Situations  Wanted 


Syndicate  Material  Wanted 


Advertising  Salesman-Fifteen  years’  ex-  Telephone  Room  Super^r.  age  32 
perlpnce  In  developing  local  and  national  li*lght  years  ^  rt,sid  Five 

accounts.  Capable  of  promoting  features  record  before  Mat- 

and  continuity  pages.  Now  employed.  Not  years  full  na"  l^*ln 

a  floater  but  seeking  an  opportunity  where  ropolltan  dally. 


Illflll-CI.ASS 
KINDS  OF 


Wanted 

CAKTOU.NIST.S  AND 
WUlTKItS  OF  ADD 
KK.VrrRK.S. 

SVVAN-McDONALD  FEATURES.  INC 
YOU.NCSTOW.N.  OlflO 


iblllty  plus  results  are  recognized.  Execu¬ 
tive  ability.  Age  40.  married.  A-96,  B  St 
I*  Fcrsonnel  Service. _ 

.All-around  Newspaper  .Vlan — 33,  reporter, 
rewrite,  copy  desk  11  years  with  two  large 
dallies,  two  press  associations.  County, 
state,  federal  courts,  general  assignments 
experience.  Reliable,  capable.  Best  edu- 


_ _ _  _ Thoroughly  capable  In 

hiring,  training  and  directing  sales  5®?’®®" 
Also  analyzing  sales  problems.  A-lOi, 
E  &  P  Personnel  Service^ _ 

Washington  Correspondent  —  Newsman, 
nine  years,  experience,  thirty,  college  grad¬ 
uate.  Six  years  with  leading 
paper,  two  In  Its  Washington 


Eastern 

.-  _  Bureau. 

No^'on  "s^aff.  Wa'shlngton's  biggest  paper; 


i^tive  of  the  Topeka  Daily  Capital 
tht  Kansas  City  Kansan,  has  lieen 
to  the  Chicago  office  as 
'L^crotative  of  the  two  dailies  and 
rlSosOtion  WIBW,  in  Topeka.  Mark 
of  the  Kansan  staff  has  taken  the 
left  vacant  by  Morris,  and 
^ry  L.  McKee  of  the  Capital  staff 
!,«  ioined  the  Kansan  in  the  position 

tormerly  held  by  Jones.  Edward  J.  _ Advertising  trained  executive,  known  me-  vnnnw  married  man.  8  years  constructive 

McKernan,  Jr.,  of  the  Capital  has  been  Curlooiilst-feuturr  writer,  if  you  have  fi’ms'^and  **hn^**tn*1^t  circulation  experience  In  all  departments 

JJSSftO  McKee’s  former  place,  and  SrmVt’'s!fm7erin''confldence.'^^^^^^  coordln\"tlon%“rTm‘eac*h*  deKen?."  Suc^  America,  most  ^gg/esslve  boy 

Iota  Kiliard  has  taken  McKernan  S  Hyndlcute  Box  A-T4,  Editor  &  Publisher.  an”*“!,himv**refa?2^pi.a®*'* 

jiUce  on  the  Capital.  -  ’  - 


ration.  Excellent  references.  Married,  would  like  to  represent  magazine,  trade 
flo  anywhere.  Make  offer,  A-89,  E  &  P,  publication,  newspaper;  full  or  part  time. 
Personnel  Service.  References.  A-92,  E  &  P  Personnel  Ser¬ 

vice. 


Business  Manager  of  medium-sized  dally. 


Syndicate  Features 


MSS  NEYLAN  WINS  HONOR  “Incle  Hiram  on  Broadway" 

\(i«  lane  Francis  Neylan,  daughter  Tlie  weekly  letter  of  Hiram  Mann,  one  of 
of  Mn  Francis  Neylan,  counsel  for  a®"-  Vork  s  more  famous  personages.  21 

Hairst  Newsi«pers,  was  among  63 
University  of  California  seniors  recently 
to  Phi  Beta  Kappa,  national 
scholastic  honor  society. 

RICE  APPOINTED 

(Sptcial  to  Editor  &  Publisher) 


personages, 
week,  *7  a  year.  Includes  "Broadway 
Baloney  Ballads."  Hiram  Mann,  77  Wall 
Street.  New  York  City. 

Help  Wanted 

t'ireulutlon  und  Promotion  Manager,  to 

get  lO.UOU  readers  for  new  dally  in  New 


Personnel  Service. _ 

Business  Manager — Newspaper  executive, 
twenty  years'  all-around  experience  as  or¬ 
ganizer  and  builder,  especially  in  adver¬ 
tising  and  circulation  promotion  fields,  de¬ 
sires  connection  with  live  dally  as  gen¬ 
eral  manager,  business  manager  or  man¬ 
aging  editor.  Thorough  knowledge  of  me¬ 
chanical  end  as  well.  Have  four  news¬ 
papers  to  my  credit  which  I  have  "doc¬ 
tored"  back  to  health.  A-90,  E  &  P  Per- 
sonnel  Service. _ 

Circulation  Manager — Twenty  years'  ex 


promotion  newspapers.  Now  desires  con¬ 
nection  as  circulation  manager  with  a  pro¬ 
gressive  publisher  who  believes  In  sellli^ 
his  newspaper  on  It's  merit's.  Box  A-99, 
Editor  &  Publisher.  _ _ 

Young  Advertising  Executive  now  at  top 
on  small  city  dally  seeks  connection  wUh 
corporation  or  agency  to  further  ambi¬ 
tions  In  advertising  profession.  Ohio  pre¬ 
ferred.  Would  consider  newspaper  work 
in  promotion  end  or  as  assistant  to  de¬ 
partment  head.  Married.  Now  head  of 
department  at  good  salary.  Fourteen 
years'  experience  and  special  training. 
Knows  advertising  mechanics  with  work¬ 
ing  knowledge  of  all  branches.  Has  been 


York  areu.  Permanent  unrt  R’ood  salary  P®rlence.  Thorough  knowleda’e  of  all  recog'nlzed  aa  a  copywriter  and 


for  resourceful  man.  Write  fully,  A*82, 


thfl  WaSHI.NGTON,  D.  C.,  Oct.  16 — How-  Editor  &  Publisher. 

ithti  ard  C.  Rice,  editor  of  the  Brattleboro  ,.„biishcrs>  uepre^mtativee  are  interested 
)  bci  (Vt)  Refortner,  has  been  appointea  in  youn^  man  for  New  York  office.  He 
and  member  of  the  National  Youth  Admin-  ■«" 

and  iitration  for  the  State  of  Vermont. 

>  be 
the 


must  be  able  to  sell,  make  and  keep 
friends,  and  work  hard.  Write,  telling  age. 


partments  of  newspaper  circulation.  Can 
build  organization  that  will  get  results  as 
economically  as  Is  consistent  with  good 
circulation  building  methods.  Honest,  re¬ 
liable,  capable.  No  bad  habits.  Married. 
Best  of  references.  A-85.  E  &  P  Personnel 
Service. 


merchandising.  Credentials  will  Jus¬ 
tify  your  Interest.  A-59,  E  &  P  Par- 
sonnel  Service. _ _ _ 

Newspaper  Machinist 


..  „  _ _ Moving  erecting,  dismantling — Pressroom 

religion,  education,  sales  record,  present  Circulation  Manager — Thoroughly  trained  stereotype  equipment.  Call  BE  3-5987. 

- -  . . ’ . . *-•’  ""  . . . .  Ammon.  &  &Co..  95  Clift  St.,  N.  Y.  C. 


EDITOR  &  PUBLISHER 
Clauified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .$•  per  line 

3  Timet  —  .48  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Ct«h  with  Order) 

I  Time  —  .7S  per  line 

4  Timee  —  .M  per  Hne 
Count  six  words  to  the  line 

FORMS  CLOSE  THURS.  NOON 
WUlt  space  charged  at  same  rate  per  line 
pr  insertion  as  earned  by  frequency  ct 
■Mtion.  Minimum  Space,  three  lines. 
Tkc  Ediitor  &  Publisher  reserves  the  right  to 
ebsefy,  e^t  or  reject  any  copy. _ 

Newspaper  Brokers 

U  yes  have  $50,000  cash,  for  a  down 
psjrment,  I  have  a  Pacific  coast  dally 
itvipaper  that  should  interest  you.  M.  C. 
Moore,  Newspaper  Broker,  Beverly  HUla 

out. _ 

Bsying,  SeUing,  Merging  of  newspapers. 
No  leases  or  trades.  No  listing  charge. 
Un  Felfbner,  Pythian  Building,  Nashville, 
Mich.,  or  J.  W.  Mapoles,  111  Old  RlVCr 
Boad,  Wilkes-Barre,  Pa, 


work,  references  salary  expected. 
A-103,  Editor  St  Publisher. 


Wanted — Experienced  radio 

salesman,  preferably  man  with  station 
managerial  experience.  Give  references 
A-95,  Editor  St  Publisher. 

Situntions  Wanted 


in  all  departments.  Excellent  record  In 
building  home  delivery  and  suburban  clr- 
eulation.  Organized  suburban  motor  route 


A  by-line  writer  of  lucid,  forceful  proas 
now  employed  on  great  mid-western  dsdly. 
seeks  change,  Phi  Beta  Kappa;  experi¬ 
enced  In  all  departments  except  sports. 
Age  24.  Newspapere.  publishing  houses, 
trade  Journals  attention.  A-78,  B  &  P 
Personnel  Service. 

Advertising — Successful  manager-salesman 
(small  city)  desires  similar  position  with 
Pacific  Coast  daily.  Now  selling  display 
for  120,000  city  dally.  Outstanding  copy 
and  layout  ability.  (Constructive  salesman. 
Valuable  national  and  retail  advertising 
experience.  Box  A-86,  E  A  P  Personnel 
Service. 

Advertising  Director,  Bnsinees  Manager — 
Able  and  well  qualified.  15  years'  experi¬ 
ence  In  100,000  city.  Excellent  record,  A 
producer  but  not  high  pressure.  Age  46, 
married.  Protestant.  Present  and  past 
employers  and  business  leaders  will  attest 
to  ability  and  Integrity.  A-7T,  EL  A  P. 

Persoiniel  Service. _ 

Advertising  Man,  or  News  Writer:  several 
years  on  New  England  dallies;  highly 
recommended  aa  a  man  who  can  prepare 
and  sell  advertising;  and  has  satisfactor¬ 
ily  covered  local  news  and  editorlal-pags 
Hire  You  $50,00OT  Initial  payment  on  matter;  work  supplemented  with  years  of 
iTfning  paper,  netting  20%  after  paying  travel,  study  and  research.  A-72,  B  ft  P 
•vner  $10,000  salary.  Or  have  you  $10,-  Personnel  Service. 

W?  Initial  payment  on  high  class  semi-  - 

vwkly.  Or  have  you  $3,6007  Initial  pay- 
mnit  (or  desirable  weekly.  J.  B.  Shale, 

Times  Building,  New  York. 


advertising  deliveries  for  two  metropolitan  newspapers. 

Assisted  In  reorganizing  home  delivery 
system  for  another.  Writes  own  promo¬ 
tion.  Age  35.  Best  of  references.  A-88, 
B  ft  P  Personnel  Service. _ 

Classlfled  Manager — Young.  Employed,  de¬ 
sires  change.  Has  taken  leadership  for 
"second'*  newspapers,  showing  gains  In 


Mechanical  Equipment  for  Sale 


Composing  Room  Equipment  Par  Sale 
Interesting  Priees 

11  Linotypes,  completely  equipped;  2 


revenue  and  linage  In  every  Instance,  with  Monotypes  one  type  and  rule,  one  material 
reduced  operating  costs.  Experience  In  Snaking-  13  Fonts  monotype  mats;  2  Proof 
cities  of  300,000  population.  Educated,  p-mscs-  1  Rouse  Band  Saw;  1  Hoe  Stereo- 
conservative.  ethical.  Former  publishers  ""s’.  12  Page  form  tables  and  Chases; 
win  vouch  for  linage  showing  and  will-  ,  *„a  Cases;  3  Overhanging 

ingness  to  cooperate.  College  graduate,  VP®.  ,  material-  2  Galley  stor- 

w,th_famlly.  Interview  Invited.  A-94.  “PcrFlJde« 

Steel  Galleys;  21  Steel  Lockers:  11  Linotype 
Gas  Metal  Pots  with  Partlow  governors. 

Many  items  of. composing  room  equipment. 
.Ali  in  good  condition. 

Call  for  inspection  or  write. 


E  ft  P  Personnel  Service.  _ 

Classlfled  Manager — 29  years  of  age, 

Christian.  Married.  Capable  of  taking 
complete  charge  of  classlfled  department. 

Thoroughly  familiar  with  promotion,  cred-  ....  _ _ 

its  and  collection.  Best  of  references  \i,'l‘Vi,.,‘“lTtica"’fr-riiir'Pres5  Utica’.  N.  Y, 
from  present  employer.  A.«6.  E  ft  P 
Personnel  Scrvlec. _ 

Composing  Room  Exeentive— Mechanical  _ 

Superintendent  available.  Age  40,  20 


Business 


years’  experience  on  four  newspapers.  Last  I,evy  screen  150 — 9x12 — 160  lb.  air  com¬ 
position  five  years  charge  of  all  mechan-  '  -- 

ical  departments.  Handled  difficult  labor 
conditions — produced  results.  Ehtpeet  sal- 


M, 


IC 


Ratiio  Stations 


Advertising  Manager,  15  years  In  charge 
of  local,  national  and  classified.  Capable 
executive,  excellent  record,  under  40.  Now 
employed.  A- 6.  HAP  Personnel  Service. 


ary  commensurate  with  savings  effected. 
Tour  letter  will  bring  references  and  de- 
talla.  A-S3,  E  ft  P  Personnel  Service. _ 

Composing  room  foreman — now  employed, 
age  40.  Long  successful  service  embodying 
efficiency  and  stepped-up  production. 
15  years  an  executive.  18-machlne  plant. 
Handles  difficult  labor  problems.  Is  well 
known  for  several  published  articles  on 
composition  and  typography.  Ace  refer- 
ences.  A-97.  E  ft  P  Personnel  Service. 

Eilitor.  Reporter.  Editorial  and  Feature 
writer,  columnist  with  long  experience  city 
and  country  wants  position  anywhere. 


pressor,  powder  cabinet,  etching  rnachlne. 
all  new,  cheap.  Winters,  716  W.  Indiana 
Ave..  Phlla.,  Pa. _ 

l.lnotypes-—  1.  5,  8,  11,  IS,  1S»  21.  Inter* 

types  B  and  C.  All  guaranteecL  Termfc 
HOFMANN  MACHINERY  &  ENGRAVING 
CO.,  413  Lafayette  St.,  New  York  City. 

Rebuilt  Idnotypes.  Intertypes,  Monotypes, 
all  models.  Large  stock  matrices,  nmulds. 
etc  Payne  &  Walsh  Corp.,  213  Centre 
.St.,  N.  Y.  C. _ _ 

Used  Margach  watercooled  inold  for  4  in¬ 
gots  wanted  at  once.  The  Herald,  Titus¬ 
ville,  Penna.  _ 


FiMIthers:  Can  assist  you  financially, 
Wxlly  and  technically  on  matters  per- 
uiDiag  to  new  and  operating  radio  sta- 
tioni.  Address  Box  A.-47,  Editor  ft 
Publisher, 

Circnlation  Promotion 

Pw  good  newspapers,  this  27-year-oId  in- 
^tution  continues  to  add  sound,  substan- 
ud  circulation  on  a  self-financing  plan, 
™E  CHARLES  PARTLXIWE  CO.,  Occl- 
t”t«l  Bldg.,  Indianapolis. 


Advertising  Man— 14  years'  experience;  .‘‘P*’  Photo-Engraving  Equipment  for  Sale 

university  graduate.  Energetic  resourceful.  I  Ti 

well-rounded  knowledge  of  newspaper  easily.  A-75,  E  A  P  Per-  Kngraving  Department  Ekiuipment,  all 

-  aonnel  Service. _  standard  brands,  new  and  trade-lna.  Batl- 

Experienced  Newsman— College  graduate,  mates  furnished.  B.  T.  Sullobarger  Co., 


operation.  Widely  known  among  eastern 
newspaper  executives,  convincing  refer¬ 
ences.  Now  employed.  As  National  Man- 
hger,  produced  33%  gain  1934  In  eastern 
city  120,000.  Seeks  position  as  Advertlaing 
or  National  Manager.  39.  married, 
Protestant.  A-79,  E  ft  P  Personnel  Ser¬ 
vice. 


pevipaperdom'sLeadlng  ClrculationBuUders 
Morrison  Plan 

“The  Plan  That  Pays  and  Proovea  It" 

John  F.  Morrison  Company, 
Hr.,  Shops  Bldg.,  Des  Molnea  Iowa. 


Circulation  Promotion 


SMrd  Campaigns  Succeed — Hudson  Do 
"Jwt  ft  Assoclatea  World’s  Record  Clr- 
jj^tlon  Builders.  246  Fifth  Ave.,  N.  Y.  C. 


Foreign  Publication 


fjy-ef-Town  Newspapers  Btmks 

Magasines  Periodicals 
lti»  SCHULTZ  NEWS  AGENCY 
tuW.  44th  St..  N.  Y.  C.,  MEdalllon  8-9061 


^tigraphing  anti  Mimeographing 


Quick  Service— Quality  Work 
111  m  letter  Co. 

[«  w.  teth  St.  BRyant  9-2277 


Newspaper  Printing 


JJjjshorsI!  Avail  yourselves  of  our  com- 
y  servieo;  composition,  stereotyping, 
yyoTk,  ril  In  one  plant.  Arnoson,  4808 
S^T»-jjBrooklyn,  N.  Y.  Tel.  SUnset 


IF  YOU  SEEK 
A  NEWSPAPER  JOB- 

1.  The  40-werd  "tihistion”  sdi  In  EDITOR  ft 
PUBLISHER. 

9.  A  3-sienlh  isbieriptlon,  or  cxleniien,  le 
EDITOR  ft  PUBLISHER. 

3,  Rtiiilrsflon  wMi  E,  ft  P.  PenonnsI  Ssivles 

(atsney)  for  tlx  sioniht. 

4.  PfsparaUen  by  at  of  100  psrtensi  bsl- 

Itlint  abesl  year  qsslIRcalioiit  and  ts- 
psrisnest  witt  yosr  tnapdiot  Inclsdsd 
Hisrsen.  Thsts  we  tend  le  nswtpspsrt 
nssdinf  a  man  of  year  sbiliUst. 

DRAFT  an  sd  new  if  yes  ore  tssking  s  nsw^ 
paper  eeasscUoa,  sod  tssd  11  le  at  wMh 
S5.00  chaeb  or  money  order,  le  covet  all 
lha  beve  tervicet.  A  letMialiea  blanh 
will  thee  be  teal  le  yea.  A  leatenable  sd- 
dWenel  percentege  ebstee  will  be  oMde 
wfcse  sad  If  a  petMon  it  tecamd  diresfli 
ear  tervicet. 

E&P  PERSONNEL  SERVICE 

L.  P.  Likely,  Mgr. 

1700  Timet  Bfdg.,  Timet  Sqetie,  N.  Y,  C 


SI,  with  10  years’  metropolitan  and  small  116  John  Street.  New  York  Cfity. 
city  experience.  Including  three  years  as 
bureau  manager  for  leading  press  aaeoola- 
tlon.  Trained  In  reporting,  feature  writ¬ 
ing,  rewrite  and  desk.  Desire  position 
with  small  or  medium-sized  dally  whore 
opportunity  for  advancement  la  available. 

A-71.  E  &  P  Personnel  Service. 


Late  Managing  Xklltor  of  weekly  news¬ 
paper;  former  correspondent  in  France 
and  Germany  for  N.A.N.A.;  reads  and 
speaks  French  and  German;  also  capable 
reporter,  rewrite,  copyreader;  wants  Job, 
preferably  In  New  York  or  Connecticut. 
A-lOO,  E&P  Personnel  Service. 


Photo-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co..  18  B.  16th  St.,  N.  Y.  _ _ 

Photo-Engrraviner  Eguipnaent  Wantml 

Used  Photo  Engraving  Plant — Suitable  for 
small  newspaper.  Want  essential  equip¬ 
ment.  simple  In  operation.  A-93,  Editor 
ft  Publisher _ 

Newspaper  Supplies 


trie  Matrix  Scorching  Machines.  American 
F^blishere  Supply,  Box  131,  West  Lynn. 
Mass. 


Promotion  or  Advertising  Manager:  or  Stereotype  and  PMssiwm^^Snpplle*— Elec- 
Business  Manager  medium  size  paper;  --  -  . 

15  years  manager-partner  nationally  reo- 
ugnized  agency,  three  years  manager-half 
uwner  3,000  dally:  now  advertlaing  man¬ 
ager  10.000  daily.  Succesaful  handling 
employes  and  contacting  public;  exocu- 
tive  ability;  taught  advertlaing  five  years; 
promotion  plans  and  copy  highly  com¬ 
mended  and  result-producing;  pleasant 
personality,  married,  children;  temperate; 

47;  scores  of  recommendations.  A-72,  E 

&  P  Personnel  Service. _ 

Reporter  wants  Job  In  South.  Three  years 
on  city  hall,  politics,  general  aaaignments 
for  Midwestern  dally  In  70,000  city.  Also 
edit  special  pages.  Age  26.  University 
graduate.  Single.  Reasonable  salary. 

Chance  for  advancement.  Not  "tramp  re¬ 
porter.”  References  furnlshsd.  A-98  E  ft 

P  Personnel  Service. _ 

Boporter— Small  town  and  some  city  ex¬ 
perience;  graduate  Joumallsm  school.  Good 
on  features,  but  want  connection  with 
paper  that  encourages  reporters  to  enliven 
their  news  stories— dramatise  them  more. 

Good  references.  Anywhere,  but  prefer¬ 
ably  small  city.  Middle  West.  A-91,  B  ft  P 
Personnel  Service. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraitad 

All  Hsgotistiams  eet^uUntisl 

Palmer,  Suter  &  Palmer 

Buslnoes  Establlshod  In  IBta 

350  Madison  Avo.  Now  Yorii 
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Editor  &  Publisher  for  October  19,  1935 


In  the  absence  of  Mr.  Pew  tn  the  Orient,  we  are  pleased  to  present  as  this 
week's  guest  conductor  of  “Shop  Talk  at  Thirty": 

GROVE  PATTERSON 

Editor,  Toledo  Blade,  President  American  Society  of  Newspaper  Editors 


MARLEN  has  opened  the  gate  and 
I  will  walk  in  for  a  few  minutes 
to  talk  about  this  and  that.  First  I 
want  to  present  a  pet  idea  of  mine  in 
respect  to  news  handling.  It  is  by  no 
means  an  original  idea.  Others  have 
thought  of  it  and  talked  about  it  Few 
do  anything  about  it.  I  have  not  done 
anything  about  it.  .Apparently  few 
newspapers  have  help  enough,  organiza¬ 
tion  enough,  time  enough  to  do  the  job 
as  it  ought  to  be  done.  If  the  job  I 
have  in  mind  were  done  well  enough, 


Grove  Patterson 

such  magazines  as  Time,  Literary 
Digest,  the  News  Week,  and  other 
weekly  reviews  would  be  almost  un¬ 
necessary. 

I  refer  to  the  desirability  of  making 
a  running  story  something  more  in¬ 
telligible  than  merely  what  we  do  make 
it — a  running  story — running  clear  out 
of  reach,  after  a  day  or  so,  of  the 
reader  who  wants  to  know. 

We  constantly  make  the  mistake,  after 
the  first  break  of  a  story,  of  assuming 
that  thereafter  our  readers  know  what 
we  are  piking  about.  They  don’t.  In 
my  opinion  each  day’s  installment  of  a 
running  news  story,  whether  it  lasts 
two  days,  two  weeks  or  two  months, 
ought  in  some  sort  of  synopsis  form 
tell  all  that  has  gone  before.  It  should 
make  it  possible  for  the  man  who  sees 
in  one  issue  of  his  pa{^r  a  story  about 
Ethiopia  and  Mussolini  to  gain,  by 


Last  spring  I  served  on  one  of  the 
^  Pulitzer  juries.  We  were  to  pick 
out,  for  whatever  guidance  it  might  be 
tc  the  trustees  who  make  the  final 
award,  the  best  piece  of  reporting,  best 
foreign  correspondence,  best  cartoon, 
etc.  The  thing  that  concerned  me  and 
concerns  me  yet  was  the  very  small 
number  of  examples  from  which  to 
choose — especially  in  the  line  of  news 
stories.  There  were  quite  a  number  of 
cartoons  and  a  fair  lot  of  examples  of 
outstanding  “journalistic  service.”  But 
few  editors  had  taken  the  trouble  to 
send  in  well  written  stories  by  reporters. 
And  yet  we  are  all  more  than  a  little 
desirous  of  promoting  good  and  better 
writing.  I  know  Dean  Ackerman  would 
appreciate  it,  and  I  urge  you  for  the 
good  of  the  cause  and  for  the  training 
of  the  boys  and  girls  in  the  business,  to 
watch  your  papers  with  renewed  care 
and  send  in  samples  of  the  best  writing 
and  the  best  jobs  of  coverage. 

*  *  « 

The  other  day  I  found  myself  rem¬ 
iniscing.  That  is  a  terrible  habit. 
It  is  a  sign  that  old  age  is  just  a  little 
farther  down  the  path— waiting.  Old 
Age  may  be  gentle  and  patient-^ut  he 
is  sure  to  be  there.  Well,  I  was  remin¬ 
iscing  about  my  first  daily  newspaper 
job.  Not  my  first  newspaper  job,  for  1 
used  to  set  type  on  a  weekly  and  was 
editor  of  another.  But  this  was  a  daily 
paper  job.  It  was  on  the  Lorain  (O.) 
Titncs-Hcrald,  owned  and  edited  by  one 
of  the  really  great  newspaper  men  I 
have  ever  known.  Sometimes  he  was 
hard  and  sometimes  he  was  gentle.  But 
always  he  knew  his  business.  He  was 
the  late  F.  A.  Rowley,  father  of  C.  A. 
Rowley,  who  owns  successful  news¬ 
papers  in  a  string  of  Ohio  cities. 

Now  when  Mr.  Rowley  hired  me  he 
offered  me  $12  a  week.  It  seemed  to 
me  that  this  was  a  great  deal  of  money. 
After  working  five  days  and  producing 
so  little,  I  simply  could  not  believe  he 
was  really  going  to  make  good  his 
piomise  and  pve  me  $12  a  week.  The 
fact  is  I  worried  so  much  about  it  that, 
for  my  peace  of  mind,  I  was  led  to  go 
into  Mr.  Rowley’s  office,  before  the 
week  was  up,  and  ask  again  what  it 
was  that  he  had  promised  to  pay  me.  I 
needed  to  be  reassured  or  to  hear  the 
worst. 

“F.  A.,”  as  we  called  him,  was  some¬ 
times  a  little  absent-minded.  He  had 
many  cares. 

I  put  the  question  to  him. 

“Why,  boy,  let  me  see,”  he  said. 
[Why,  I  told  you  that  I  would  pay  you 
"  week — don’t  you 


means  of  a  few  carefully  prepared  para 
graphs,  instant  knowledge  of  what  the  Fifteen  dollars  a 
thing  is  all  about,  what  has  transpired,  remember?” 
and  where  the  matter  rests  at  this  All  my  life  I  have  felt  that  I  should 
moment.  Each  story  should  have  a  liave  corrected  him. 
proper  “catch-up.”  It  might  be  by  way  *  *  * 

of  italic  lead-all,  insert  box,  editor’s  note  /^HIO  has  a  newspaper  which  is  al- 
or  something  else,  but  it  would  make  ^  ways  winning  prizes.  It  generally 
immensely  for  easy  and  intelligent  news-  comes  out  first  when  there  is  a  contest 
paper  reading.  It  would  greatly  endear  for  excellence  of  some  sort  or  other  put 
our  papers  to  their  readers.  Another  on  by  a  state  association.  It  is  a  neigh- 

method  might  be  to  carry  on  the  first  bor  of  ours,  the  Buckeye  Press,  of 

page,  first  column,  a  ralumn  of  brief  Archbold,  and  its  thoughtful  owner  and 
paragraphs  devoted  entirely  to  the  in-  editor  is  W.  O.  Taylor. 

^pretation  of  the  news  of  the  day.  W.  E.  Hall,  of  our  Blade  staff,  among 

This  would  have  to  be  done  by  a  man  a  lot  of  other  things  that  he  does,  runs 

thoroughly  his  business.  It  a  department  which  we  call  “Keeping 
would  have  to  be  done  the  last  minute,  in  Touch  With  Nearby  Editors.”  Bill 
It  would  have  to  be  done  fast,  but  I  hands  in  this  item  about  Brother  Taylor 
be^ve  it  is  practical.  and  the  Buckeye  Press.  'The  other  day 

_  Dumb  ^  most  of  us  still  are,  I  do  be-  Mr.  Taylor  wrote  a  piece  about  “poli 


judge  its  merits.  If  a  definition  of  ite 
policy  were  to  be  written,  however,  it 
would  be  something  like  this: 

“To  print  a  homey,  neighborly,  in¬ 
teresting  newspaper  that  will  be  feared 
by  nob^y  and  liked  by  all.  To  sym¬ 
pathize  with  those  in  sorrow;  to  hdp 
those  in  trouble;  to  advance  the  social, 
religious  and  business  interests  of  the 
neighborhood;  to  refrain  from  printing 
anything  that  will  have  a  tendency  to 
lower  the  moral  tone  of  the  home;  to 
refuse. .  .all  undignified  and  questionable 
advertising ;  to  assist  the  officials  in 
keeping  peace  in  the  community  and 
promoting  respect  for  law  and  order; 
to  boost  the  neighborhood,  the  land,  the 
crops,  the  roads,  the  public  buildings, 
the  schools,  the  churches,  and  all  efforts 
to  make  the  world  better;  to  assist  the 
local  merchants  in  aiming  their  adver¬ 
tising  at  the  public  needs  of  the  imme¬ 
diate  time,  that  the  readers  may  have 
confidence  in  the  statements  in  the  ad¬ 
vertising  columns;  to  promote  a  spirit 
of  cooperation  in  the  community  that 
will  help  people  to  be  better  neighbors, 
better  customers,  better  earners,  better 
parents,  better  children  and  better 
citizens.” 

*  «  * 

The  American  Society  of  Newspaper 
Editors  has  now  nearly  200  mem¬ 
bers.  It  ought  to  have  very  many  more. 
The  programs  for  its  meetings  are  pre¬ 
pared  with  rather  extraordinary  care. 
The  printed  proceedings  are  held  in  in¬ 
creasing  value  by  other  journalistic 
organizations  and  by  schools  of  jour¬ 
nalism.  Our  society  wishes  to  bring 
within  its  membership  every  eligible 
editor  or  managing  editor  in  American 
cities.  I  am  sure  Marlen  is  not  going 
to  disapprove  of  this  little  advertise¬ 
ment.  We  appreciate  his  support  and 
that  of  Mr.  Brown  and  Mr.  Robb  and 
all  of  the  others  with  Editor  &  Pub¬ 
lisher  more  than  we  shall  ever  be  able 
to  say.  By  the  way,  editors,  the  chair¬ 
man  of  the  Membership  Committee  of 
the  A.  S.  N.  E.  is  W.  j.  Woods,  Utica 
Observer-Dispatch. 

u  *  r 

George  Bernard  shaw  has 

not  overlooked  newspapers  while 
casting  barbs.  He  criticizes  their  “time 
lag.”  He  indicates  an  impatience  with 
modern  journalism,  which  is  always 
lieing  surprised  when  pounced  upon  by 
the  latest  circumstance.  He  would  have 
the  press  of  more  prophetic  vision. 
(Bill  Hall  suggested  this  idea,  too.) 

Every  news  worker  is  alert  to  the 
high  value  of  telling  what  will  happen 
rather  than  what  has  happened.  Many 
readers  know  what  has  happened.  They 
at  least  have  some  inkling  of  the  mat¬ 
ter.  Few  have  prophetic  foresight.  But 
they  are  always  on  the  lookout  for  ad¬ 
vance  tips.  So  Shaw  wins  the  argu¬ 
ment.  Newspapers  intensify  their  de¬ 
sirability  every  time  they  encourage 
skilled  and  experienced  men  to  gather 
and  write  forward-looking  news. 

But  there  is  another  phase  of  this 
“time  lag”  to  which  newspapers  must 
be  alert  these  days.  It  is  in  the  me¬ 
chanical  field.  Newspaper  plants  are 
already  mechanical  marvels.  Speed  and 
perfection  of  news  transmission  and 
presentation  seem  unimprovable.  But 
they  will  be  improved.  There  should 
be  no  “time  lag”  in  studying  the  possi¬ 
bilities  of  the  newspaper,  of  next  year. 
Greater  typographical  beauty  by  way  of 
color  and  type  harmony  are  ahead. 
Maybe  we  are  just  at  the  beginning  of 
spe^ — what  with  radio,  wire  pictures, 
television,  and  the  flashing  of  facsimile 
pages.  Newspapers  will  increase  in 
tempo  of  news  handjing.  They  will  be¬ 
come  more  artistic. 


lieve  that  popular  education  has  done 
some  things  to  us  and  for  us  and  is 
going  to  do  more.  As  a  result,  people 
will  demand  better  edited,  more  intelli¬ 
gently  edited  newspapers.  It’s  our 
move. 


.  icy- 

He  Mid  he  had  often  been  asked  this 
question:  “What  is  the  policy  of  your 
paper?”  In  reply  he  wrote: 

“The  policy  of  this  paper  has  never 
been  defined  in  words — so  the  years  of 
its  service  has  enabled  the  patrons  to 


NEW  TRAFHC  FEATURE 

Toronto  Evening  Telegram,  continu¬ 
ing  its  campaign  against  automobile 
accidents,  took  a  new  slant  on  “preven¬ 
tion”  stories  last  week.  Frank  Cal¬ 
laghan,  K.  C.,  prominent  Toronto 
lawyer,  is  writing  a  daily  article  car¬ 
ried  under  a  two-column  head,  describ¬ 
ing  some  accident  which  has  come  to 
his  attention,  and  ending  with  the  find¬ 
ing  of  the  court  in  the  case.  The  story 
is  run  beneath  the  daily  Traffic  Toll  in¬ 
formation. 


REPORTING  PRIZE  NOW 
JUDGED  DIFFERENTLY 

Annual  Pulitzer  Award  WQ]  Sban 
Quality  of  Work  Produced  Uadw 
Pressure  of  Time,  Dean  Carl 
W.  Ackerman  Announces 

The  annual  Pulitzer  prize  for  nem. 
paper  reporting  henceforth  will  strm 
the  quality  of  work  produced  unde 
pressure  of  time.  Dean  Carl  W,  Adb#- 
man  of  the  Columbia  University  u4i,vi 
of  journalism,  announced  this  wedc 
The  new  method  for  judging  the  «. 
portorial  award  has  been  approved  k 
the  advisory  board  of  the  school.  ^ 
Under  the  old  formula  preferenw  wn 
given  to  “articles  that  achieve  the  ac¬ 
complishment  of  some  public  goo^  com- 
manding  attention  and  respect” 

The  new  formula  reads  as  followi: 
“For  a  distinguished  example  of  a 
reporter’s  work  during  the  year,  the 
test  being  strict  accuracy,  terseness,  the 
preference  being  given  to  news  storiee 
prepared  under  pressure  of  edition  fine 
that  redound  to  the  credit  of  the  pro¬ 
fession  of  journalism.” 

The  writer  of  a  short  news  article 
would  now  be  just  as  eligible  as  the 
man  who  turned  out  columns  on  a  fint- 
page  story.  Dean  Ackerman  ss^  Chn 
of  the  reasons  for  the  change,  he  aMmA 
was  to  stimulate  the  interest  of  repor¬ 
ters  themselves  and  to  encourage  dien 
to  submit  their  own  work,  rather  tliai 
meiely  wait  until  friends  or  executira 
submitted  it  for  them.  • 

A  reporter  who  telephoned  a  story 
would  be  just  as  eligible  as  the  rewrite 
man  who  wrote  it,  he  said,  a  ^visioo 
of  the  award  among  two  or  more  mes 
being  possible. 

“The  object  of  the  change,”  Dean 
Ackerman  commented,  “is  to  m^e  good 
reporting  the  basis  of  judgment  rather 
than  public  service.  As  the  public  ser¬ 
vice  is  covered  in  both  the  edhorial 
award  and  the  award  for  public  service 
on  behalf  of  a  newspiaper,  the  advisory 
board  believes  that  the  prize  for  report¬ 
ing  should  go  to  a  newspaper  man  or 
woman  who,  in  the  ordinary  day’s  work, 
writes  a  news  story  which  is  a  credit 
to  the  profession  of  journalism. 

“In  the  past,  newspaper  men  nomi¬ 
nated  writers  of  special  articles  or 
special  features.  In  the  future  the  ad¬ 
visory  board  desires  to  consider  only 
the  best  work  of  repiorters. 

“As  an  example,  it  is  the  hope  of  the 
board  that  the  prize  may  be  awarded  to 
a  reporter  who  receives  an  assignment 
without  preliminary  notice,  wte  brings 
to  bear  upon  the  story  he  is  inves^- 
ting  and  reporting  all  of  his  abilities 
and  judgment  and  who  writes  the  story 
under  the  ordinary  conditions  of  pre^ 
sure  made  necessary  by  edition  timet 
“This  formula,  we  hope,  will 
to  reporters  throughout  the  Ui^ 
States  so  that  they  will  send  us  iafi* 
vidually  the  best  examples  of  thw 
work.  Within  a  few  days,  noticei  wiD 
be  sent  to  all  United  States  dailies  to  be 
posted  on  bulletin  boards.” 

Dean  Ackerman  made  the  annoon^ 
ment  in  New  York  before  leaving  w 
the  West  with  Mrs.  Ackerman.  « 
will  make  stops  in  Richmoi^  I^ 
Chicago  and  Los  Angeles,  sailing  W 
the  Orient  on  Oct.  18. 

Another  change  in  the 
awards  was  announced  this  week  by  Dr. 
Nicholas  Murray  Butler,  president  w 
Columbia.  Prizes  in  letters  and  in  jo» 
nalism,  he  said,  will  hereafter  w 
awarded  to  an  individual  only  (W 
This  change  becomes  effective 
ately  The  advisory  board  of  the  s^ 
of  journalism,  following  the  recomnw 
ation  of  a  committee  headed  by  Rw 
Pulitzer,  voted  unanimously  by  mafl  l# 
the  new  rule.  Assisting  Mr.  PuIkb 
on  the  committee  were  Kent  Co^ 
general  manager  of  the  Assoew 
Press;  Frank  R.  Kent,  Baltimore  St* 
and  Dean  Ackerman.  . 

The  regulation  does  not  restrict  ta 
number  of  journalistic  awards  to 
single  newspaper.  Any  number  of  ji 
dividuals  on  any  paper  may  tmW 
prizes  and,  as  in  the  iMst,  the  award 
meritorius  public  service  may  go  to 
same  paper  more  than  mice. 


